THE  SALES  POWER 
YOU  WANT  IN  CHICAGO! 


TRIBUNE  NEWS  SUN-TIMES  AMERICAN 

52,486,005  22,287,945  20,022,901  15,476,259 

47.6%  20.2%  18.2%  14.0% 


DURING  1955  advertisers  placed  a  record  52,486,005  lines  of  advertising  in 
the  Chicago  Tribune.  They  stepped  up  the  lead  of  the  Tribune  over  the  second 
Chicago  newspaper  to  30,198,060  lines. 

When  one  newspaper  in  a  four-newspaper  city  has  such  indisputable  leader¬ 
ship,  only  one  conclusion  can  follow.  It  produces  better  results. 

Booming  Chicago  offers  you  expanding  sales  opportunities.  Let  the  Tribune 
help  you  keep  pace  with  this  dynamic  market.  Get  the  facts  today  from  your 
nearest  Tribune  representative. 

(!I]^ka:g0  '(Snhnnt 

THI  WOKIO'S  ORIATIST  NBWSrArBIL 


Looks  like  water,  but. . . 

it’s  really  an  amazing  chemical  bringing  you 

wonderful  new  textile  fibers,  plastics,  and  rubber 


From  natural  gas.  air.  and  ammonia,  science  has 
created  one  of  the  most  versatile  of  modern  chemicals 
—  a  crystal-clear  li(jiiid  called  acrylonitrile*.  This  useful 
chemical  is  the  steppino;  stone  to  an  ever-increasing 
number  of  man-made  wonders  that  lead  to  more  new 
things  for  all  of  us. 

Dynel,  Union  Carbide's  remarkable  textile  fiber,  is 
made  from  acrylonitrile.  Fluffy  and  soft,  this  tough 
fiber  is  woven  into  everything  from  work  clothes  to  eve¬ 
ning  dresses.  And  women  every  where  are  excited  about 
the  new  furlike  coats  made  yvith  Dy  nel. 

Synthetic  Kiihher  made  from  acrylonitrile  goes  into 
shoe  soles,  gasoline  hose,  and  many  industrial  products 
that  must  withstand  hard  use.  When  certain  plastics  are 


blended  yvith  acry  lonitrile,  they  become  shock  resistant 
and  gain  a  toughness  that  helps  them  last  much  longer. 

Acrylonitrile  is  only  one  of  over  400  chemicals  made 
by  the  people  of  Union  Carbide.  They  are  constantly 
at  yvork  developing  still  more  chemicals  to  make  better 
products  possible. 

FREE:  Learn  how  Inion  Carbide  products  and  research 
help  salisjy  basic  human  needs,  ffrite  for  the  booklet 
‘^Products  and  Processes.^' 

Union  Carbide 

AuVD  CAR  BOX  CORPORATION 

.10  r.AST  I2M)  STKEF.T  QIS  NEW  YORK  17,  Y- 

In  Canada:  Umon  Cakbidf.  Canada  Limited.  Toronto 


^Pronounced :  A-krill'o*ni*treel 

- -  —  I  CCs  Trade-marked  Products  include  - 

Synthetic  Organic  Chemicals  Crag  .Af^riruliural  ChemiraU  Evereadv  FlaKhlichoi  and  Baiteries  Prest-O-Lite  Aretvienr 

Dynel  Textile  Fibers  Flectromet  .Alloys  and  Metals  H  AVNES  STELLITE  Alloys  Prestone  Anti-Freeze  Union  Carbide  Linde  Oxyiten 
Union  Carbide  Silicones  Bakelite.  Vinvlite.  and  Krene  Plaslirs  National  Carbons  ACHESON  Electrodes  PvROFAXGas 


SAMUEL  LUBELL’S  DISPATCHES  ARE 
MORE  THAN  AN  ELECTION  FORECAST... 


Mr.  Lubell  has  more  infomiation  on  the  voting  habits  of  the  American 
people  than  any  other  political  analyst  writing  today. 

He  called  the  tuni  on  President  Eisenhower’s  landslide  victory,  and 
the  closeness  of  the  1954  vote  . . .  And,  again  in  the  fall  of  1956,  Mr.  Lubell 
will  'analyze  the  election  mood  of  the  American  people. 

He’ll  go  to  the  sensitive  voting  areas  of  the  country  and  talk  to  the 
people  about  the  election,  the  issues,  the  candidates  .  .  .  how  they’ll  vote 
and  why  .  .  .  More  than  a  forecast,  his  reports  penetrate  to  the  deeper 
changes  remaking  the  country,  changes  that  will  dominate  American 
politics  for  years  to  come. 

Author  of  “The  Future  of  American  Politics’’  and  “Revolt  of  the 
Moderates,’’  Mr.  Lubell  will  write  a  series  of  30  dispatches  to  start  on 
September  24,  plus  an  Election  Day  dispatch,  “How  to  Watch  the  Election 
Returns  and  Interpret  the  Voting.” 


ALREADY  ORDERED  BY  THE  FOLLOW  IJSG  PAPERS  .  .  . 


New  York  World*Telegram  & 
The  Sun 

Cleveland  Press 
Pittsburgh  Press 
San  Francisco  News 
Indianapolis  Times 
Columbus  Citizen 
Cincinnati  Post 
Kentucky  Post 
Knoxville  News-Sentinel 
Denver  Rocky  Mountain  News 
Birmingham  Post-Herald 
Memphis  Press-Scimitar 
Washington  Daily  News 
Evansville  Press 
Houston  Press 
Fort  Worth  Press 
Albuquerque  Tribune 
El  Paso  Herald-Post 
Tucson  Star 


Los  Angeles  Mirror-News 
Riverside  Press-Enterprise 
Miami  Herald 
St.  Petersburg  Times 
Chicago  Daily  News 
Des  Moines  Register  &  Tribune 
Parsons  Sun 
Wichita  Beacon 
New  Orleans  Times-Picayune 
Opelousas  Daily  World 
Boston  Globe 
Detroit  Free  Press 
Minneapolis  Star  &  Tribune 
St.  Louis  Post-Dispatch 
Buffalo  Evening  News 
Ithaca  Journal 
Ogdensburg  Journal 
Messena  Observer 
Hartford  Times 

Rochester  Democrat-Chronicle 


Elmira  Star-Gazette 
Niagara  Falls  Gazette 
Utica  Observer-Dispatch 
Binghamton  Press 
Albany  Knickerbocker  News 
Danville  Commercial-News 
Rome  Sentinel 
Syracuse  Herald-Journal 
Charlotte  News 
Tulsa  World 
Clearfield  Progress 
Philadelphia  Bulletin 
Providence  Journal  &  Bulletin 
Nashville  Tennessean 
San  Antonio  Express 
Austin  American  &  Statesman 
Waco  News-Tribune 
Salt  Lake  City  Tribune 
Richmond  Times-Dispotch 
Madison  Capital  Times 


PHOISE,  WIRE,  OR  WRITE  IMMEDIATELY 
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. . .  Md  the  15-county 
SYRACUSE  MARKET 


NIGHT  or  day,  South  Salina  Street  in  Syracuse  is 
the  “main  stem”  of  Central  New  York — drawing 
its  shoppers  and  amusement  seekers  from  a  15- 
county  area  with  a  population  of  1.3  million  and 
annual  buying  power  of  $1.9  billion! 


Morning  and  evening,  The  Syracuse  Newspapers 
are  the  only  sure  selling  force  in  this  great  market 
— delivering  100  percent  saturation  coverage  of 
greater  Syracuse,  and  effective  circulation  in  the 
14  surrounding  counties. 


No  other  combination  of  media  can  do  a  compara¬ 
ble  selling  job,  at  a  comparable  cost,  in  the  na¬ 
tion’s  greatest  test  market. 


Hw  HEARTIAB 
of 

lEW  YORK  STATE 


CIRCULATION:  Combined  Daily  228,754 
Sunday  Herald-American  221 ,533 
Sunday  Post-Standard  103,260 


lAJliat  Our  l^eaderA  ^Sa 


Accredited  Schools 


To  THE  Editor:  Dwight  Ben- 
tel’s  article  (page  126,  April 
28)  is  very  interesting  and 
doubtless  desirable.  In  general, 
I  think  it  is  true.  There  is, 
however,  one  false  statement 
which  I  think  you  are  morally 
bound  to  correct  because  you 
are  embarrassing  and  even  in¬ 
sulting  departments  and  schools 
like  my  own  and  are  not  telling 
the  truth. 

You  say,  “It  (AASDJ)  is 
still  the  association  of  accredit¬ 
ed  schools.”  That  is  not  true. 
ASJSA  is  also  an  association 
of  accredited  schools. 


City  College,  Long  Beach,  fa 
and  from  an  Omaha  (Nel 
housewife. 

W.  R.  p.,0 

Department  of  Journalism, 
University  of  Wyoming, 
Laramie,  Wyo. 


Keeps  in  Touch 


Perley  I.  Reed 

Di  lector. 

School  of  Journalism, 

West  Virginia  University, 
Morgantown,  W.  Va. 


To  THE  Editor:  As  a  me 
her  of  an  old  time  newspai 
family  that  stemmed  from 
distinguished  San  Fianeil 
and  New  York  political  writ^ 
the  late  John  Taylor  Waldor 
and  which  refuses  to  i'a| 
away,  I  thank  God  and  I  tha 
you  for  Editor  &  Prei-Kiif 
It  enables  me  to  keep  in  ton 
Howard  Wamw! 
Chamber  of  Commerce, 
Oakland,  Calif. 


ASJSA  Member 


To  THE  Editor:  Simple  jus¬ 
tice  requires  that  I  supplement 
my  letter  of  many  months  ago 
in  which  I  stated  why  I  did 
not  at  that  time  wish  to  join 
either  the  Association  for  Ac- 
c’-edited  Schools  and  Depart¬ 
ments  of  Journalism  or  the 
American  Society  of  Journal¬ 
ism  School  Administrators.  The 
degree  of  cooperation  between 
these  has  so  immensely  im¬ 
proved  that  my  prior  objections 
are  no  longer  valid.  I  have 
recently  joined  the  latter  .  .  . 
I  am  glad  that  circumstances 
have  permitted  me  to  recede 
from  my  previous  stand-offish 
position  and  hope  others  may 
do  the  same. 


More  Stimulating 

To  THE  Editor: Please  alli 
me  to  congratulate  you  .  . 
E&P  has  become  much  nn': 
readable  and  stimulating. 

H.  M.  .4ve8 

Publisher, 

Anniston  (Ala.)  Star. 


^Lort  OaLi 


Headlines: 


Ike  Visits  Farm  For  La 
Weekend.  —  Cleveland  (Oh; 
Plain  Dealer. 


20  Murdered  Algeria  I’etf 
Attack  Farms. — Toronto  (On: 
Star. 


Elbridge  Colby 
Professor  of  Journalism, 

The  George  Washington 
University, 

Washington,  I).  C. 


Miss  Bump  Gets  Boost.  -| 
San  Francisco  (Calif.)  A'chs.I 


Riesel  Fund 


To  THE  Editor:  Five  contri¬ 
butions  have  been  received  for 
the  Victor  Riesel  Courage-in- 
Journalism  fund. 

Contributions  have  come  in 
in  small  amounts  from  various 
sources:  a  California  house¬ 
wife,  a  Laramie  resident,  an 
anonymous  University  of  Wyo¬ 
ming  faculty  member,  38  mem¬ 
bers  of  classes  in  Long  Beach 


Cradle  Roll  Program  Hi 
.4t  Nekoma  Church. — LangM 
(N.  D.)  Cavalier  County 
pnblica  n. 


Two  Teens  Get  Supervisif 
In  Beating  of  Boy.  —  Chicot 
(Ill.)  Daily  Tribune. 


$."),000  For  Firemen  Killed  H 
House.  —  Pawtucket  (R.  1 
Times. 


Dr.  George  W.Crme'sNewBoi^...  | 


\oif  Exporlly  Edited 


For  Mewspaper  Serialization 

12  installments  of 
approximately  3,000  words  each 
Chapter  Ifeaditiffs 

I.  Why  It’s  Smart  To  Worry 

II.  ^  hy  You  Must  P'ace  Each  ^'orry  and  Naiiu*  It 

III.  How  To  Worry  Your  Way  To  Bigger  Income 

IV.  How  Horse  Sense  Simplifies  Vocational  M’orries 
V'.  How  To  .Solve  Personality  Worries 

\  1.  How  To  Solve  Early  Sex  Worries 
VH.  How  To  Solve  the  Sex  Worries  In  Marriage 
Vlll.  How  To  Cope  With  Health  Worries 
IX.  Why  W'orries  Keep  Old  Folks  Y'oung 
\.  Why  We  Need  .\  Global  “Worry  Clinic” 

\l.  How  Vitamin  “R”  Helps  L's  Worry  More  Efficiently 

Chock-full  of  Specific  Help 

Dr.  Crane's  new  book  gives  concrete,  definite  help  on  all 
problems  of  human  relations.  It  Is  not  just  inspirational  fluff  and 
platitudes.  For  instance,  it  tells  the  exact  medical  and  psychological 
ways  by  which  to— 

.Wave  your  life  if  alone  when  stricken  with  heart  attack. 
Show  your  daughter  the  difference  between  infatuation 
and  true  love. 

1  -e  of  a  iiedometer  to  perk  up  grandpa. 

Test  a  new  hearing  aid  for  grandma, 
lionihat  insomnia  without  drugs. 

Make  use  of  “fear  parties.” 

Editorial  condensation  for  serialization  prepared  by  Mr.  Basil 
L.  "Stuffy"  Walters,  Executive-Editor,  and  Mr.  Everett  C.  Norlander, 
Managing  Editor,  Chicago  DAILY  NEWS. 

JOIN  THE  CHICAGO  DAILY  NEWS; 
INDIANAPOLIS  STAR;  DETROIT  FREE- 
PRESS;  ANDERSON  (S.C.)  INDEPENDENT 
and  scores  of  other  dallies  In 
"Cashing-In"  on  this  serialization. 

RATES  &  SAMPLE  RELEASES  OA  REQUEST 


The  Hopkins  Syndicate 

S2()  North  Micliifjaii  .Vveiiiie 
CHICAGO  (11) 


19  r  p  * 


IVow  i.w  THE  TIME  of  year  for  all  good  journalism  sch 
seniors  to  come  to  the  aid  of  the  craft  by  beginning  news] 
papering  for  real  and  not  for  practice. 

For  instance,  the  Columbia  Alumni  News  reveals  that  J-sdtu, 
grads  there  will  become  editor-in-chief,  Northern  Viriiink 
News,  Strasburg.  Va.;  assistant  city  editor,  Washington  Pol 
and  Times-Herald;  reporters,  Wall  Street  Journal,  Charlotil 
(N.  C.)  Observer,  Providence  Journal,  Baltimore  Sun,  San  Juar 
(Puerto  Rico)  El  Mundo,  Kansas  City  Star,  Pittsfield  (Mass.i 
Berkshire  Evening  Eagle,  Richmond  News  Leader,  Bayonn 
(N.  J.)  Times,  Newark  News,  UP  in  New  York  and  Seattle. 

Speaking  of  job  seeking,  Eric  Ridder,  New  York  Journal  o' 
Commerce  publisher,  tells  in  his  column  of  M.  L.  (Mike)  Vai^ 
Slyck.  managing  editor,  interviewing  a  girl  applicant.  1{« 
asked  if  she  had  experience.  j 

“Oh.  no,”  said  the  cute  little  trick.  “But  I’d  make  a  good  li; 
woman,  see!” 

And.  with  that,  she  pirouetted  pertly,  showing  off  a  trim  pai 
of  ankles.  Mike  regretfully  passed  up  the  chance  to  have  tb’ 
prettiest  “leg”  woman  in  town. 

Earl  L.  Shutz,  Washington,  D.  C.,  writes  about  a  job  appli 
cation  note  here  May  5: 

“What  a  beautiful  touch  in  the  ad  of  the  school  girl  who  wanted 
he  a  journalist  and  sweep  out  the  office!  And  the  commentator’s  tnu( 
of  greats  graduated  from  the  broom!  Didn’t  Mark  Twain  for  yeai' 
combine  case  and  trencil,  write  and  count  the  cash  up  front  and  -wer 
out  the  back  shop,  too?  And  somewhere  wasn’t  it  once  reported  ih; 
■Albert  Richard  Wetjen,  late  great  writer  of  sea  yarns,  determined 
quit  the  ships  on  .salt  for  those  on  the  seas  of  words,  took  a  job  i 
sweeping  out  an  Oregon  weekly  shop  while  he  learned  to  write?  I 
my  own  experience  there  have  been  highly  competent  editorial  men  sh 
made  it  thence  by  way  of  the  case  and  broom  in  back.  One  was  lb 
late  Robert  Glen,  who  learned  printing  in  California,  worked  at  it  o 
the  Oregonian,  graduated  to  the  editorial  rooms  and  became  news  edil' 
of  The  Spohesman-Revieiv  at  SjKtkane  before  he  retired.  .Another  wa| 
the  late  “Doc”  .'simonson.  city  editor  of  the  Longview  (\Xash.)  Dai. 
!\'ews  and  as  expert  in  exploitation  of  the  newsworthy  event  as  any  sma! 
daily  editor  and  many  big  daily  men.  Maybe  the  broom  should  be 
symbol,  lashed  to  the  mast.  When  a  guy  starts  sweeping  out  tlup 
no  telling  what  he  might  pick  up.  1  like  your  warm  and  friini! 
column.” 

— Toastmaster  Harry  llershfielrl  explained  at  the  New 
paper  Reporters  Ass'n.  of  New  York  dinner  at  The  Lambs  tha 
‘‘fress”  is  German  for  big  eater  or  freeloader  and  then  ad 
dressed  u-s:  ^‘Gentlemen  of  the  fress.”  .  .  .  AP’s  Monigomer’ 

;  Clift  accident  dispatch:  “Police  indicated  he  may  have  bro 
'  ‘driving  at  an  excessive  safe  speed  on  a  steep  downgrade.’  ” 

' — A  want  ad  for  a  butcher  in  the  Erie  (Pa.)  Times  drew 
reply  from  Boishuillaume,  France  ...  In  his  new  book.  “TH 
American  Presidency”  (Harcourt,  Brace  &  Co.),  Clinton  Rf 
siter  writes:  “Unfriendly  visitors,  hostile  newspapers  and  fre 
swinging  press  conferences  are  three  such  channels  he  I 
President )  must  have  the  insight  and  bravery  not  to  block  of 
i  .  .  .  Publisher  Lee  B.  Weathers.  Shelby  (N.C.)  Daily  Star, 
author  of  a  history  of  Cleveland  County,  where  he  was  bor 
and  where  his  ancestors  lived  for  five  generations  .  .  .  Herhe 
Meyer,  who  revived  the  Hall-Mills  murder  case  under  the  lat 
Phil  Payne,  Neiv  York  Daily  Mirror  managing  editor,  is  nov] 
a  retired  lieutenant  colonel  living  in  Long  Beach,  Long  Islar 
.  .  .  A1  Leiner.  ex-Brooklyn  Eagle,  runs  a  coffee  shop  in  Rid 
field,  N.  J. 

I  — Victor  Riesel,  labor  columnist  blinded  with  acid  by  an  nH 

known  assailant,  has  his  office  at  Hall  Syndicate  dcroralfj 
with  cartoons  of  himself.  To  one  behind  the  desk  of  .Alt*' 
I.«vy,  one  of  his  assistants,  is  attached  this  verse,  enlilb 
“I..evy’s  I..ament:” 

I  don't  mind  when  he  bawls  me  out 
I  overlook  each  stricture 
Rut  it's  fascist-like,  I  vow. 

To  be  forced  to  sweat  my  brow 
Beneath  the  boss's  picture. 
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We  don’t  know  whether  Joe’s  re¬ 
mark  was  meant  to  be  merely  a  part 
of  his  usual  witty  chatter. 

But  we  do  know  this:  there’s  some 
mighty  shrewd  wisdom  in  what  he 
sa>  s.  Yet,  even  today,  far  too  many  of 
us  pin  our  hopes  on  medical  advice 
from  this  or  that  unqualified  source. 

No  matter  what  your  trouble  is— a 
persistent  cold,  a  recurring  head¬ 


ache,  taut  nerves— it  never  makes 
sense  to  stay  away  from  the  doctor 
on  the  chance  that  someone  will 
turn  up  who  knows  “the  very  latest 
thing”  for  your  trouble. 

So,  if  you’ve  been  feeling  none  too 
gootl  day  after  day  ...  if  some  ache 
or  pain  nags  at  you  time  after  time 
.  .  .  don’t  rely  on  home  treatment, 
or  listen  to  someone  whose  hobby 
is  giving  free  medical  advice. 


Take  a  friend’s  word,  if  you  wish, 
about  almost  any  other  problem  that 
comes  along,  but  doiiH  let  anyone 
other  than  your  doctor  advise  you 
about  your  health.  You  will  save 
time  and  money  in  the  long  run. 

Today,  more  than  ever  before,  get¬ 
ting  prompt  ami  proper  medical  care 
may  well  represent  one  of  the  big¬ 
gest  bargains  of  your  life. 


‘  PARKE,  DAVIS  &  COMPANY  Makers  of  medicines  since  1866 

sAd  Mar*wf*cturint  Ottrotf  S2.  MkD*gM  j| 
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editorial 


LeVs  Find  Out 

"TX  RECENT  years  during  Presidential  elections  the  question  for 
newspapers  has  been  whether  they  have  been  covering  both 
parties,  or  all  candidates,  adequately  and  fairly.  The  pressure  from 
all  parties  and  candidates,  therefore,  has  been  to  get  as  much  space 
as  possible  in  the  newspapers.  In  the  midst  of  this  political  squeeze 
play  perhaps  editors  have  been  prone  to  forget  the  likes  and  dislikes 
of  their  readers  with  respect  to  political  news.  We  are  not  referring 
to  the  partisanship  or  (juality  of  same  but  the  sheer  quantitv  of  it. 

Testimony  from  two  research  experts  last  week  raises  the 
question  whether  newspaper  editors  haven’t  been  printing  too 
much  political  news. 

Pierre  Martineau,  research  director  of  the  Chicago  Tribune,  told 
the  National  Newspaper  Promotion  Association  about  the  many 
possibilities  of  motivation  research  if  applied  to  news  and  editorial 
problems  and  said  there  is  evidence  that  the  average  newspaper 
reader  doesn’t  give  a  hoot  about  politics.  He  noted  this  would  var\' 
from  city  to  city  depending  on  the  issues  and  the  office  at  stake,  but, 
generally  speaking,  the  readers  are  not  interested  in  politics,  he  said. 

Dr.  Burleigh  Gardner,  executive  director  of  Social  Research, 
(diieago,  told  editors  of  the  Locally  Edited  Group  that  “many  news¬ 
papers  take  polities  seriously.  But  are  the  readers  really  interested? 

.  .  .  Politics  is  no  longer  so  important  to  the  average  person.” 

Of  course,  this  brings  up  the  age-old  argument  of  whether 
newspapers  should  print  what  the  readers  want  or  what  the  editors 
think  the  readers  should  have.  We  proceed  on  the  assumption  that 
newspapers  must  print  a  large  percentage  of  the  things  that  interest 
people  because  without  that  interest  there  would  be  no  readers  and 
consequently  no  newspapers.  The  newspaper  that  succeeds  in 
attracting  and  holding  reiiders’  interests  in  this  way  can  then  afford 
to  indulge  in  the  educational  whims  of  its  editors. 

Just  think  of  all  the  space  newspapers  could  give  to  subjects 
that  really  interest  their  readers  day  in  and  day  out  if  it  could  lx‘ 
proven  that  most  of  the  drivel  distributed  in  an  election  campaign 
is  wasted  on  the  American  public. 

Secrecy  Double  Talk 

M-  NEWTON’S  charge  that  the  press  “has  encountered  onlv 
*  •  double  talk”  in  its  efforts  to  break  through  the  barrier  of  secreev 
in  Washington  was  proven  this  week  by  revelations  the  Defense 
Dept,  was  misusing  a  Congressional  committee  report  to  evade  giving 
out  legitimate  information.  Mr.  Newton,  managing  editor  of  the 
Tanifxi  Tribune,  is  chairman  of  the  freedom  of  information  committee 
of  Sigma  Delta  Chi. 

Rep.  Moss,  who  is  chairman  of  a  House  committee  which  has 
betMi  investigating  news  secrecy  in  government,  this  week  referred 
to  a  report  of  the  Defense  Appropriations  Subcommittee  and  said; 
“It  was  clearly  the  intent  of  the  Appropriations  Committee  to  express 
disapproval  of  the  release  of  information  about  weapons  and  plans, 
but  it  was  broadly  interpreted  by  the  Defense  Dept,  to  apply  to 
virtually  all  types  of  information.” 

This  will  be  no  news  to  the  newspapermen  who  have  tried  to 
crack  the  news  barriers  at  the  Defense  Department.  But  it  should 
be  taken  as  proof  of  the  validity  of  suggestions  made  repeatedly  by 
freedom  of  information  committees  of  ASNE,  APME,  SDX  that  the 
public  should  be  represented  by  an  official  watchdog  whose  job  it 
would  be  to  see  that  Presidential  decrees  affecting  the  release  of  news, 
committee  reports  in  the  same  vein,  etc.,  are  not  abused  or  misused. 
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March  I,  1894;  Editor  &  Publisher,  Decerrfci 
7,  1901;  Advertising,  February  I,  1925. 

Chairman  of  the  Board 
James  Wright  Brown 
President  and  Editor 
Robert  U.  Brown 
Publisher  and  Treasurer 
Charles  T.  Stuart 
General  Manager 
James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Feature, 
James  L.  Collings,  Ray  Erwin,  Erwin  Knc 
Advertising  News,  Robert  B.  McIntyre;  Mr 
keting  and  Research  Manager,  Courtland  C| 
Smith;  Librarian,  Janet  Haslett. 

Assistant  Treasurer,  Arline  Demar;  Advertul 
ing  Manager,  Leach  Laney;  Advertising  Prol 
duction  Manager,  Bernadette  Borries;  Promol 
tion  Manager,  George  Wilt;  Circulatiol 
Director,  George  S.  McBride;  Circulatiol 
Manager,  George  H.  Strate;  Classified  Ad| 
vertising  Manager,  Evelyn  Z.  Kolojay. 

General  Offices — Times  Tower,  Times  Squo' 

New  York  36,  N.  Y.— BRyant  9-3052. 
BUREAUS 

Washington;  James  J.  Butler,  Manager,  I 
National  Press  Bldg.  ME  8-0823. 

Chicago:  George  A.  Brandenburg,  Mid-We: 
Editor:  Harry  B.  Mullinix,  Western  Advert! 
ing  Manager;  Grant  Biddle,  Advertisi" 
Representative,  360  North  Michigan  A 
State  2-4898. 

Detroit;  George  W.  Parker,  Correspond® 

628  Free  Press  Building,  Woodward 
6085. 

Philadelphia:  Joseph  W.  Dragonetti,  Co' 
spondent,  1046  Commercial  Trust  Bldg.,  15 
and  Market  Sts.  Rit  6-4582. 

San  Francisco:  Campbell  Watson,  Pacific  Co: 
Editor;  Duncan  A.  Scott,  Pacific  Coast  A 
vertising  Representative,  Suite  2,  Penthous 
Mills  Bldg.  Garfield  1-7950. 

Los  Angeles:  Frederic  C.  Coonradt,  Corre 
spondent.  School  of  Journalism,  Unlversi 
of  Southern  California,  3518  University  Ave 
Duncan  A.  Scott,  Pacific  Coast  Advertlsin 
Representative,  2978  Wilshire  Blvd.  Du 
kirk  8-4151. 

London,  England:  Allan  Delafons,  Manager, 
Dorchester  Court,  Muswell  Hill,  Londo 
N.  10;  Bethami  Probst,  Correspondent. 
Gledhow  Gardens,  London  SW  5. 

Paris,  France:  G.  Langelaan,  Corresponde 
48  Avenue  de  Paris,  Vincennes  (Seine) 

Charter  Member  Audit  Bureau  of  Circulations, 
Member  Associated  Business  Publications,  t 
mo.  average  net  paid  December  31,  1955  — 
19,765.  Average  renewal  for  7  years  77.68% 
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Reader’s  Guide 

NO  SUBSIDIES — A  journalism  edu- 
ator  warns  professional  schools  to  steer 
jclear  of  government  aid  and  foundation 
grants.  Page  9. 

ii>  e  * 

.4D  BARRAGE — Some  1,424  national 
.ompanies  pushed  the  sale  of  3,382  prod- 
|jcts  in  newspaper  advertising  last  year. 

Page  10. 
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TOP  LEVEL  UHANGE— When  Thom- 
i  J.  Cochrane  retires  July  7  as  adver- 
;i.«ing  director  of  the  New  York  News, 
John  H.  Glass  becomes  chief  executive 
of  the  ad  staff.  Page  10. 

«  e  « 

PULITZER  PELF— What  the  prize 
wnncrs  do  with  their  new-found  gold. 

Page  11. 

*  «  « 

FAITH  IN  THE  FI  TU RE— Newspa¬ 
pers  in  Boston,  Mass,  and  Gary,  Ind. 
announced  multi-million  dollar  plant 
building  projects.  Page  13. 

*  *  * 

BEARDED  IN  HIS  DEN— Pennsyl- 
vania’s  Statehouse  reporters  gave  Gov- 
rnor  Leader  a  going-over  on  the  closed 
open  door”  in  government.  In  Ohio,  a 
new  non-.secrecy  law  helps  the  press. 

Page  I.). 

«  «  « 

PRO  AND  CON — And  right  down  the 
middle,  a  discussion  of  the  Metropolitan 
.trea  data  battle  in  ABC.  Page  16. 
«  «  « 

DISCOUNTS  —  National  advertisers 
f«el  newspapers  are  at  a  competitive 

disadvantage  because  they  don’t  offer 

volume  and  frequency  discounts. 

Page  26. 

*  «  « 

GUILD  GOAL? — The  Newspaper 
Gold  should  play  a  part  in  training  pro- 
jfenional  newsmen,  an  editor  told  journ- 
dism  students.  Page  42. 

*  *  « 

I  QUIET  CRUSADE — A  newspaper’s 
iow-pressure”  campaign  brought  mobile 
l-X-ray  units  to  its  community.  Page  58. 
*  «  « 

brains  merger— Two  news-editor- 

back-grounding  services  will  be  com- 
l>ined  July  1.  Page  78. 


Q  and  A  Panel 


Question:  Five-Day  Paper? 

Vj^E  are  now  a  6-clay  evening  of  about  i22,()(X)  circulation,  and  we 
^  are  trying  to  ascertain  whether  or  not  there  can  be  a  decided 
advantage  in  going  to  a  5-day  paper.  Do  you  have  a  check  list  that 
we  can  follow  in  totalling  up  our  savings  vs.  losses? 

We  now  operate  a  6-day  stagger  system  without  too  much 
difficulty.  On  paper  it  looks  like  we  might  save  the  salary  of  ever\' 
fifth  pc'rson,  plus  newsprint,  heat,  electricity,  mileage,  etc,  Tho.se 
papers  who  have  changed  to  5  days,  have  they  saved  as  much  as 
expected?  Were  they  able  to  hold  their  weekly  circidation  rate  or 
was  it  necessary  to  deduct  for  one  day? 

There  must  be  KXX)  things  to  consider  in  a  venture  of  this  kind 
and  I’d  like  to  know  them  all. 

Answers  from  E  &  P  Panel  Members 

J  .\  six-day  evening  paper  with  no  Sunday  issue  leaves  two  full 

days  out  of  seven  with  no  paper  if  one  of  the  six  issues  is 
dropped. 

A  loss  of  ^circulation  is  almost  a  certainty.  It  might  he  lesseiu'd 
by  a  cut  in  subscription  price. 

No  one  issue  of  the  six  should  be  a  money  lo.ser  if  the  size  of 
the  paper  is  controlled  in  relation  to  the  amount  of  advertising  run. 
An  eight-page  paper  will  carry  4(X)  to  600  inches  of  advertising  by 
condensing  news.  You  will  have  30  to  45  c-olunms  of  news. 

If  your  field  will  permit,  a  more  practical  plan  would  he  to 
take  the  Saturday  issue  over  into  Sunday  morning.  If  you  have  more 
than  one  Sunday  paper  in  your  town  now  that  would  not  he 
practical. 

Finally,  any  town  that  can  produce  a  22,(XX)  circidation  for  an 
evening  paper  should  develop  enough  advertising  to  make  an  overall 
profit  of  a  substantial  size.  (From  14,000  evening,  except  Saturday, 
plus  Sunday  paper.— Ed. ) 

2  We  were  publishing  six  days  (Monday  to  Saturday  inclusive) 

up  to  1942  or  1943  at  which  time  we  cut  hack  to  3  days  per 
week.  This  tri-wc'ekly  publication  schedule  continued  for  about  two 
years  and  was  then  expanded  to  our  present  5-day  issuance. 

With  the  time  gap  intervening  we  consequently  escaped  any 
reaction  from  the  elimination  of  a  Saturday  edition  which  he  will 
experience  to  a  greater  or  lesser  extent. 

The  same  extended  interval  between  the  six-day  and  five-day 
operation  blurs  badly  any  clear-cut  compari.sons  of  the  cost-factors 
hut  there  were  considerable  savings  and  heightened  employee 
morale. 

Answering  his  inquiries  to  the  limited  extent  of  our  comparative 
knowledge:  The  circulation  rate  (6  days— 25^^)  was  held  at  25<‘ 
when  5-day  operation  was  resumed.  It  is  now  35^^  weekly— 7^  per 
copy. 

Determination  of  the  wisdom  of  such  a  change  depends  largely 
on  entirely  local  factors  and  proximity  to  a  large  city. 

We  feel  that  the  elimination  of  what  was  always  a  “loss”  paper 
Saturday  has  been  of  benefit  to  us  in  many  ways  and  would  not 
consider  resuming  the  six-day  week. 

A  Sunday  issuance  would  be  a  considerable  gamble  but  again 
local  conditions— and  the  circulation  of  Sunday  papers  in  the  area 
would  he  the  determining  factors'  (Paper  with  11,000  circu¬ 
lation.— Ed) 
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News  is  everywhere  and  in  everything. 
Many  readers  find  more  interest  in  asters 
than  in  atoms.  They  would  rather  read 
about  hybrid  roses  than  about  hydrogen 
bombs.  That’s  why  they  like  to  read 
Dorothy  Jenkins. 

Dorothy  H.  Jenkins  is  garden  editor  of 
The  New  York  Times.  She  is  one  of  the  most 
widely  read  garden  writers  in  the  country. 
She  takes  the  easy,  practical,  do-it-yourself 
approach.  On  her  own  two  acres  in 
Connecticut  she  is  constantly  testing 
plants  before  telling  readers  about  them. 

She  is  also  one  of  the  most  widely  traveled 
garden  reporters.  It  is  not  unusual  for 
her  to  go  thousands  of  miles  to  see  for 
herself  what  hybridizers  are  doing  in 
Colorado,  for  instance,  to  improve  flower 
and  vegetable  seed  for  home  gardeners 
in  Westchester. 

A  native  of  Pennsylvania  and  a  graduate 
of  Mount  Holyoke  College,  Dorothy  Jenkins 
has  devoted  her  career  to  helping  people 
have  better  gardens.  She  stai'ted  as  an 
instructor  at  the  Brooklyn  Botanic  Gardens. 
She  has  written  half  a  dozen  practical 
books  on  gardens,  including  one  for 
children.  Since  she  became  garden  editor 
in  1943,  attracting  more  .'md  more  readers 
to  her  pages.  The  New  York  Times  has 
become  the  country’s  leading  garden  news 
and  advertising  medium. 

On  The  New  York  Times  staff  all  over  the 
world  you  will  find  hundreds  of  reporters 
and  editors  like  Dorothy  Jenkin.s, 
acknowledged  experts  in  their  special  fields 
of  news.  They  team  together  to  produce 
every  day  a  newspaper  that  is  alive  and 
interesting,  alert  and  informing,  different 
from  any  other.  They  put  more  into 
The  Times.  Readers  get  more  out  of 
The  Times.  So  do  advertisers. 
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Retiring  Columbia  Dean  Decries  action  is 

CJ  concerned  because  we  are  for- 

Government,  Foundation  Grants  ^  num¬ 

ber  of  newspapermen  teaching. 

Bv  Hay  Erwin  “We  have  a  small  full-time 

faculty  and  a  large  number  of 
Bij'gest  problem  facing  joonialism  schools  today  is  part-time  newspapermen — 26  of 
iR-iher  to  accept  government  or  private  foundation  finan-  them — teaching  here.  These  26 
ial  aid,  believes  Carl  W.  Ackerman,  intemationally-recog-  ^  j®  metropolitan 

izid  journalism  educator,  who  wiU  retire  July  31  after  serv-  tions.  There  are  no  problems  as 
ig  25  years  as  dean  of  the  Columbia  University  Graduate  far  as  academic  and  profession- 
K.hool  of  Journalism.  al  qualifications  are  concerned. 

“I  think  the  issue  is:  Will  they  remain  schools  for  news-  ’^Bey  rank  high  within  the  Uni- 
toers  or  be^ine  schools  for  propaganda?”  explained  Dean  Ja^^i^  wil^^th^Sher 'graduate 
Bfrinan.  It  they  accept  government  money  or  foundation  faculties.  Also,  we  have  fewer 
hie\  for  specific  purposes  they  can  no  longer  remain  free  withdrawals,  that  is  after  we 
prspaper  schools.”  have  admitted  students,  com- 

- pared  with  engineering  or  law 

Ackerman  has  remained  ^  school. 

Jmant  against  accepting  such  conformed.  In  the  “Now  the  problems  of  jour- 

during  his  history-making  j  suspect  that  the  most  nalism  education  in  relation  to 

Kter  century  at  Co^mbia.  He  gagiegt  money  the  newspaper  business  leads  to 

n  leave  his  important  post  journalism  education  will  of  your  other  questions.  As 
S  come  frpm  governments  and  far  as  the  men  students  are  con- 

foi  m  tins  respect.  foundations  WhptViPr  tba  srViools  cemed,  there  are  no  problems 


newspaper 


B*  never  received  any  money  hitious  and  able  newsman  can 
m  any  of  the  large  founda-  acquire.  He  feels  such  training 
That  has  been  due  to  pol-  means  more  money  in  the  news- 
r  decisions.  We  want  to  be  man’s  pocket  and  more  pro- 
M  from  government  pressure  ficiency  in  his  profession, 
li  propaganda,  free  from  the  Questions  and  answers  in  a 
■Msity  to  conform  to  pat-  pre-retirement  interview  with 
of  education  established  Dean  Ackerman  in  his  big  and 
the  large  foundations.  airy  office  in  the  Journalism 

Government  agencies  give  Building  on  Columbia’s  broad 
Bats  or  gifts  for  special  proj-  campus  ran  like  this: 

(because  they  are  inter-  Dean  Ackerman,  what  are  the 
in  influencing  newspaper  principal  problems  of  joumal- 
rs  or  writers  in  some  proj-  ism  schools  in  meeting  the  needs 


Hucation  programs  ^  per  se.  “As  far  as  this  school  is  con-  leges  are  represented  among 
hss  educational  policy  con-  cemed  there  is  no  serious  prob-  our  70  students  this  year.  That 
■s  to  what  the  foundations  because  we  have  more  ap-  helps  us  in  placement  because 
^  is  desirable  they  make  no  plications  than  we  have  places  not  all  of  the  students  want  to 
iBts.  Educators  who  accept  jn  quj.  news  room.  It  has  not  work  in  New  York.  They  do  not 
ii  support  lose  their  freedom,  been  necessary  for  us,  for  sev-  insist  on  jobs  in  New  York  City 
fcf  we  took  money  from  eral  years,  to  carry  on  any  pro-  as  the  price  for  coming  here.” 
Mr  source  there  would  be  a  motion  to  obtain  students.  And  What  are  the  financing  prob- 
pl  obligation  to  conform  to  there  are  no  particular  prob-  lems  of  journalism  schools  in 
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General  Motors  on  Top 


1,424  Firms  Account 
For  Ad  S  Record 


National  advertising  rolled  along  in  high  gear  in 
newspapers  during  1955  when  1,424  eompanies  invested 
from  $25,(KX)  to  $62,587,251  to  push  the  sale  of  3,382 
products. 

Total  national  advertising  in  newspapers  was  17  %  greater 
than  in  1954,  the  dollar  volume  reaching  a  new  record  of 
$695,322,000.  This  exceeded  the  1954  dollar  volume  by  more 
than  $100  million. 


Total  Over  $3  Killion 

Newspaper  advertising  as  a 
whole,  the  Bureau  of  Adver¬ 
tising,  ANPA,  announced  this 
week,  passed  the  $3  billion 
mark  for  the  first  time  in  any 
measured  year.  The  actual  pro¬ 
jection  was  $3,070,000,000  in 
the  Bureau’s  calculations.  This 
represents  about  a  third  of  the 
entire  advertising  expenditures 
in  all  media. 

The  detailed  listing  of  na¬ 
tional  advertising  expendituies 
was  published  this  w’eek.  (See 
panes  03-76.)  The  list  of  100 
top  advertisers  will  be  found 
on  pane  76. 

Based  on  actual  linage  counts 
in  daily  newspapers  represent¬ 
ing  more  than  90  Vr  of  week¬ 
day  and  Sunday  newspaper  cir¬ 
culation  in  the  country,  the  Bu¬ 
reau  study  includes  dollar  ex¬ 
penditures  of  all  national  ad¬ 
vertisers  calculated  to  have  in¬ 
vested  $25,000  or  more  in  news¬ 
papers  last  year. 

General  Motors  Cori)oration, 
increasing  its  newspaper  invest¬ 
ment  in  1955  by  67.4  over 
1954,  to  a  new  high  of  $62.- 
587,251,  retained  by  a  wide 
margin  its  position  as  the  lead¬ 
ing  national  newspaper  adver- 
tisei-  in  the  United  States. 

Ford  Motor  Company  and 
Chrysler  Corporation,  which 
also  contributed  substantially 
to  the  spectacular  newspaper 
advertising  increases  by  the 
automotive  industry,  continued 
as  Number  2  and  Number  3 
in  newspaper  expenditures,  res¬ 
pectively,  according  to  the  Bu- 


42.6%  in  national  advertising, 
with  the  “new  passenger  cars” 
sub-classification  up  66%  over 
1954. 

Other  leading  national  news¬ 
paper  advertisers  last  year 
were : 


Distillers  Corp. —  Seacram’s. 

Coltfate-Palmolive  Co . 

General  Fo<h1s  Corp . 

Procter  &  Gamble  Co . 

Lever  Brothers  Co . 

General  Electric  Co.  ... 
National  Distillers  Products 

Corp . 

Studebaker-Packard  Corp. 
Schenley  Industries.  Inc. 
National  Dairy  Products 

Corp . 

Philip  Morris  &  Co.  Ltd.. 
Inc. 

American  Tobacco  Co. 


$9,810,168 

9.336.1.13 

8,665,524 

7,946,306 

7,672,939 

7,557,414 


6,716.088 

6,025,371 

5.926,690 


Ads  Rationed, 
Linage  Shows  It 


Atlanta,  Ga. 


Cochrane, 


News’  Ad  ^p( 
Chief,  Retires  .K: 


Thomas  J.  Cochrane,  adver¬ 


tising  director  of  the  New  York 
News,  retires  July  7,  the  an 
niversary  date  of  his  completinr:  f  j.  • 


Glass  to  Head 
Ad  Department 


4,805,642 

4,273,234 


Ford’s  newspaper  advertising 
jumped  64.5%  to  a  1955  total 
of  $29,610,982,  while  Chrysler 
more  than  doubled  its  1954 
figure  to  a  1955  total  of  $24,- 
058,711. 


Rationing  of  space,  because 
of  a  newsprint  scarcity,  is  re¬ 
flected  in  the  April  linage  re¬ 
ports  for  the  Atlanta  Joiimal 
and  Constitution. 

The  newspapers  were  forced 
to  impo.se  a  limit  on  retail  ad¬ 
vertisers — 80%  of  last  year’s 
space — when  a  strike  at  Bo- 
water’s  Newfoundland  mill  cur¬ 
tailed  newsprint  deliveries  early 
in  April.  Classified  ads  were 
held  to  a  10-inch  maximum, 
with  all  body  copy  set  solid. 

Rationing  resulted  in  sharp 
April  linage  drops,  reports  Jack 
Tarver,  general  manager  of  the 
newspapers.  In  retail  the  Jour¬ 
nal  suffered  a  loss  of  14,400 
inches — from  100,966  to  86,566, 
the  Constitution’s  loss  was 
11,300  inches — from  54,315  to 
43,015.  Classified  was  down 
about  2,000  inches  in  each 


I  of  47  years  service  with 

'  News-Chicago  Tribune  organi-fflQ^^i 

In  announcing  Mr.  Cochrane'sF 

TL  I  r'  u  retirement,  F.  M.  Flynn,  presi-iif? 

Thomas  J.  Cochrane  ,  j  ui-  u  /  IVoIjoJM 

dent  and  publisher  of  the  Ne\v,l  . 

said:  “Having  worked  witi 

Glass  to  Head  ^om  Cochrane  for  27  years, 

know  the  News  will  miss  hinf 

Ad  Department  Kieatly  as  one  of  the  stron. 

*  members  of  our  executive  staff  Lee 

F.  M.  Flynn,  president  and  No  one  has  demonstrated  greats  'i(troit 
publisher  of  the  New  York  loyalty  to  the  News  and  to  the  rinner 
News,  has  announced  the  ap-  Chicago  Tribune  organization,  ud  tin 
pointment  of  over  nearly  half  a  century  of  he  bull 
John  H.  Glass,  outstanding  service.  Each  sue-  a  part 
a  d  V  ertising  cessive  year  under  Mr.  Coch-  ‘SucI 
manager,  as  rane’s  direction,  the  Advertising  css  you 
chief  executive  Department  of  the  News  has  .hat  ca 
of  the  advertis-  established  new  records  for  total  0  do  1 
ing  department  advertising  revenue.  With  the  eated 
of  the  News  ef-  entire  News  family,  I  wish  Tom  Press  s 
fective  upon  the  good  health,  happiness  and  "I’d 
retirement  o  f  many,  many  years  for  his  well-  iith  yi 
Thomas  J  .  earned  retirement.”  )f  this 

Cochrane. 

Mr.  Glass  will  First  Man  on  Staff 

assume  all  duties  and  respon-  Mr.  Cochrane’s  first  job  \va= 

-sibilities  of  the  management  of  as  an  office  boy  with  the  Chi  p 

all  divisions  of  the  advertising  cago  Tribune  in  1909,  from 
department.  which  he  progressed  to  the 

He  joined  the  advertising  de-  Local  Display  Advertising  Be-  ,  pj 
partment  of  the  News  in  1921.  partment  of  that  newspape  ^ 
•  prior  to  joining  the  New  Yorl  ’ 


Cochi-ane. 

Mr.  Glass  will 
assume  all  duties  and  respon- 


Clubs  Receive 


News  before  its  first  issue  or| 


June  26,  1919.  Mr.  CochranT” 


’A  J  tXe  first  full  time  raem-| 

A  flper  S  AWATClS  ber  of  the  News  advertising 


Detroit  partment — in  fact  its  only  full 

Nine  Michigan  women’s  clubs  ^  ‘  h 

received  a  total  of  $1,200  this  h,  fu 

week  in  the  second  annual  De-  the  News  that 

troit  Netvs  Women’s  Clubs  Pub-  the  paper’s  ^ 


lie  Service  Awards.  Gordon 


Mr.  Cochrane  advanced  ^ 


Automotive  Up  42% 

The  Automotive  classification 
as  a  whole,  the  Bureau  said, 
showed  a  gain  last  year  of 


paper. 

Newsprint  usage  for  April 
ran  approximately  the  same  as 
that  in  April,  1955. 

The  Atlanta  Newspapers  sup¬ 
plemented  their  regular  supply 
with  700  tons  of  newsprint — 
mostly  of  foreign  origin — that 
cost  from  $175  to  $230  a  ton. 


Nixon,  woman’s  department  di-  *  v  '.«>  I 

rector  of  the  News,  presented  Advertising  Manager  of  the 

the  awards  at  a  meeting  of  News  on  Nov.  1,  1946  and  afr  r* 

more  than  350  club  officers  and  *>'8  present  title  of  Ad- 

press  chairman  in  the  Detroit  vertising  Director  in  January  Td 
News  auditorium.  1951.  0  do 

The  social  and  civic  work  of  was  president  and  chair*  .'mi 

more  than  100  women’s  organi-  JURn  of  the  board  of  the  Ameri-  m  als 
zations  in  the  Detroit  area  was  Newspaper  Advertising  lo  not 

studied  by  Dr.  Remus  Robinson,  Network  in  1948  and  also  chair-  'vson; 
Detroit  Board  of  Education;  Dr.  "^an  of  the  New  York  Newspi-  riate 
Harold  Sheppard,  Wayne  Uni-  Per  Advertising  Managers  As-  fho 
versity;  and  the  Rev.  John  E.  sociation — an  office  he  still  ird  0 

Coogan  of  the  University  of  holds.  In  1951  and  1952  h» 

Detroit.  served  as  chairman  of  th« 

Anne  Campbell  Stark,  syndi-  Plans  Committee  of  the  Bureau  „  fo: 

cated  Detroit  News  poetess  and  of  Advertising,  ANPA.  bn  ti 

equally  well  known  for  her  He  is  a  veteran  of  service  ir 
philanthropic  work,  served  as  two  wars  and  holds  the  rank  0: 
mistress  of  ceremonies  for  the  lieutenant  colonel  in  the  Ann;  ^ 
program.  Reserve. 

Dn 
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Piilitzer  Prize  Pelf  Scripps  Pays  Visit  1(J0  Margin 

'■  io  the  Enquirer  r\C  A  T*  i 

spent  in  Many  Ways  The  i 

I  J  J  news  room  casually  glanced  H  llrtTirioInn 

PC  Recipients  of  Pulitzer  Prizes  with  the  money— except  that  from  typewriters  to  see  the  ^  ±  LClllLlUljJll 

r  Journalism  enjoy  the  fame  Pll  spend  it.”  stranger  escorted  by  Glenn  w  j  «■  i  uv  i  ,1 

.  uid  honor  and  glamor  the  acco-  Charles  L.  Bartlett,  Washing-  Thompson,  executive  editor.  Woodruff  Randolphs  leadei- 

ide  carries  for  the  remainder  ton  correspondent  of  the  Chat-  “Just  another  visitor,”  they  ship  of  the  International  Typo- 

Jtheir  lives,  but  how  do  they  tanooga  (Tenn.)  Times,  winner  thought.  graphical  Union  over  the  last 

‘f  oend  the  money?  for  reporting  on  national  af-  But  then  they  heard  Mr.  U  yeais  received  a  thumping 

Individuals  who  won  lOoB  fairs,  replied:  Thompson  introduce  the  visi- 

>u''tzer  Prizes  in  Journalism  “I  have  made  no  special  tor — he  was  Charles  E.  nffiz-inl  lahnlatinn  nt 

E4P,  May  12.  page  13)  were  plans  for  the  disposition  of  the  f.^J'PP^^'Yrlnn's^Co'^whict  made  this  weekend 

.  lolled  about  how  they  will  Pulitzer  check  but  can  assure  the  E.  W.  Scripps  Co.  which  headouarters  in  Indian- 

p"e';  pend  their  $10()0  checks.  The  you  that  it  has  been  deposited  apolis,  is  expected  to  show  his 

;  (Cahf.)  Register-  in  the  bank.  margin  of  victory  over  Laurence 

^  .fnjorowian  won  a  gold  medal.  Young  Charles  Sciipps  viftnrv  nf  Npw  York  wa«  in 

cash,  for  disinterested  and  Split  3  Ways  said  he  dropped  in,  “Just  to  the neighbJrhlod  ^of^  10  000 

'  neritorious  public  service.  The  check  for  reporting  on  pt  acquainted.  Cincinnati  ^  ^  ’ 

®  him  _ _  international  affairs  went  joint-  is  his  headquarters.  The  „  '  at  i>  j  1  u 

•sti  ont;  ^250  I*rize  ly  to  William  Randolph  Hearst  Scripps  Howard  newspapers  .  h 

staff  Lee  Hills,  executive  editor,  jr  editor-in-chief  of  the  include  the  Cincinnati  Post.  squeaked  through,  with  a 

:reate  <Htmt  (Mich.)  Free  Press.  Hearst  Newspapers;  Kingsbury  - 

to  the  linner  for  local  reporting  (edi-  Smith,  vicepresident  and  gen-  .  .  .  .  ...  George  B«»ute  of  Chicago. 

7ntim  iAn  timpl  lu.steri  a  memo  on  1  t  t  *  i  photographer  cited  re-  It  appeared  certain  that  all 

™  d  toarf  whTch  read  "T”?"'  »'  reived  a  eheck  for  HOO.  Those  of  Mr.  Randolph’s  assoriates  on 

iry  of  jie  bulletin  boaiu,  wnicn  reaa  News  Service,  and  Frank  Con-  „airi;r:„„  rv...  r«nn,.n  h«H  Wn 


Scripps  Pays  Visit  W  1Q6  iVl£irgin 

To  the  Enquirer  A  r*  1  ^ 

Cincinnati  (Jt  V  iCtOrV 
The  gang  in  the  Enquirer 

news  room  casually  glanced  H  li  T1  MO  I TA  h 

from  typewriters  to  see  the  ±  LClllLlvJl^ll 

stranger  escorted  by  Glenn  «  ta 

Thompson,  executive  editor.  Woodruff  Randolph  s  leader- 
“Just  another  visitor,”  they  ship  of  the  International  Typo- 
thought  graphical  Union  over  the  last 

But  then  they  heard  Mr.  years  received  a  thumping 
Thompson  introduce  the  visi-  endorsement  by  the  membership 
tor— he  was  Charles  e.  ‘"Jhe  May  16  election.  _ 


Scripps,  board  chairman  of 


The  official  tabulation 


Split  3  Ways 

The  check  for  reporting  on 
international  affairs  went  joint¬ 
ly  to  William  Randolph  Hearst 


the  E.  W.  Scripps  Co.  which  votes,  to  lie  made  this  weekend 
has  bought  control  of  the  at  ITU  headquarters  in  Indian- 
Enquirer  apolis,  is  expected  to  show  his 

Young'  Charles  Scripps  margin  of  victory  over  Laurence 
said  he  dropped  in,  “Just  to  «•  Victory  of  New  York  was  in 
get  acquainted.”  Cincinnati  neighborhood  of  10,000 

is  his  headquarters.  The  ,,  „  j  1  u 

Scripps  Howard  newspapers  .  Two  years  ago  Mr.  Randolph 
include  the  Cincinnati  Post.  SQueaked  thiwh,  with  a 

margin  of  a  few  hundred  votes 
over  George  Bante  of  Chicago. 


h  sue- n  part:  niff,  editorial  assistant  to  Mr 

Coch-  “Such  awards  don’t  come  un-  Hearst. 

rtisinn  sss  yen  work  in  an  atmosphere  “j  tried  to  split  the  thousand 
IS  has  Jiat  causes  most  people  to  try  dollars  equally  between  J 


«  service,  anu  r  raim  v.011-  getting  such  checks,  in  addition  the  Executive  Council  had  been 
niff,  editorial  assistant  to  Mr.  photographers  named  in  the  re-elected  with  the  sweep  of 

Hearst.  Pulitzer  citation,  were  James  Progressives  over  the  Inde- 

I  tried  to  split  the  thousand  ^alsh,  a  photo  printer,  and  pendents, 

do  ais  equa  y  ®tween  J.  \yijliam  Warner,  pilot  of  the  An  issue  stressed  in  the  cam- 


.rtotal  odo  their  best.  The  climate  Kingsbury  Sm  th  and  Frank  ^  arner  pi.or  ot  me  issue  suesseu  in  me  cam- 

th  th,  -Jted  by  members  of  the  Free  Conniff  but  being  the  kind  of  2*^  paign  was  the  Council  s  insist- 

hTon,  ’ress  staff  is  just  that!  guys  they  are  they  wouldn’t  u  “J"®"", 

;  and  “I’d  like  to  share  a  bit  more  heir  of  it  so  we  spUt  it  three  ^  !  bomber  crash,  their  contracts  despite  picket 

swell,  iiih  you  some  of  the  ‘fruits’  ways,”  explained  Mr  Larst  established  by  other  crafts 

this  award  ..T  f  11  t  »  "I  m  J“™rs  as  an  outstanding  ex-  Mr.  Randolph  has  charged 

“%er  tht  federal  tax  col-  Smilh  ‘‘  have  not  given  a  excellency  in  news  that  the  Independents  would 

ector,  Eileen  and  the  Hills  thougM  as  to  how  I  shall  spenl  ,  t  Y  k  T  P  He 

iildren  each  take  their  bite,  my  share  of  the  ca.sh  part  of  Robert  York,  Louisville  Rram-  asked,  in  campaign 

in.  may  not  be  much  left.  thLtv.rd  In  Set  f  have  riven  wltd 

-But  1  have  set  aside  J2o0  little  thoight  to  tie  money  enS  "o"  «>'  •»«'*  “ttTnrnitTn  ToZltZ 

™  ihich  I  would  like  to  present  of  it  since  I  feel  that  the  value  ‘'«‘toons.  answered.  Packet  line  put  up--conti  act  01 

u.  prize  to  the  staff  member  of  the  award  culnot  ^  con-  have  been  submitting  car-  ^^f^Ha^  :-H"1;e  "^U 

®P“P*-  fho  between  now  and  Nov.  15  sidered  in  terms  of  dollars  and  ^oons  to  the  Pulitzer  Board  for  ^  ^ 

sue  OT  “P  buy  it.  y®?*-®-  ^  think  I’ll  use  the  •  Victory’s 

Xam  P®"®-  That  is  what  helps  to  make  it  P>ize  money  to  pay  for  the  have  been  mainlj 

mom  enterprising,  investiga-  such  a  cherished  award  for  scrapbooks  used  for  these  many  ,  TInitvnn  dpfpnsp  PvnpnHi 

.  he  reporting,  whether  on  working  newspapermen  ”  ®"tries.  It  will  come  out  about  Jbe  Unitypo  defense  expendi- 

ing  Je- inn.)i;-„  woi  Ring  newspapei men.  pvon  "  tures.  The  Independents  have 

-  Issdlinc  or  not.  Mr  Conniff  could  not  he  oven.  •  x  j  a  xi.  i  l 

ily  full  .  ,  ,  ;  pointed  to  the  successful  pub- 

ir.  He  ^  '■®“bze  this  isn  t  broad  asked  about  his  share,  as  he  is  •  lication  of  the  Detroit  Reporter, 

in  the  to  cover  everyone  on  traveling  with  ex -  President  Uliceiisored  Tour  a  joint  union  project,  during 

-s  that  ^  but  I  think  it’s  ap-  Harry  S.  Truman  in  Europe.  r,pvv,Avn  ‘be  Detroit  newspaper  strike,  in 

paper’s  ’"’•’•■’f*'®  that  it  be  for  some-  Higher  Education  vi-  i»  •  n  t  *u  contrast  to  the  losses  sustained 

c  ^  hinir  likp  flip  kinH  nf  rpnni.fin<r  Hlgner  rAlUCailOn  M.ss  DoriS  O’Donnpl  of  thp  .  .. 


thing  like  the  kind  of  reporting 
that  brought  this  honor  to  the 
free  Press.” 


Higner  Mucation  Miss  Doris  O’Donnell  of  the  C  ft^pn^pH  ZZZT 

Lauren  K.  Soth,  editor  of  the  Cleveland  News  has  been  pj.g  yP  't  P  ' 

editorial  pages  of  the  Des  granted  permission  to  enter  the  ^  j^'r.  Randolph  has  defended 


Mr.  Hills,  in  a  letter  to  E&P,  Union.  One  of  the  few 

«d:  Tribune,  winner  of  the  editorial  women  reporters  to  be  given  jjsted  progress  in  obtaining 

writing  award,  answered:  r 


of  Ad.  ®d:  .  .  .  ...  . . 

anuary  Td  like  to  have  been  able  permission.  Miss  O  Don-  contracts  that  safeguard  juris- 

odo  the  same  thing  at  the  .  J  r  I  °^®® 

chair.  l!mi  (Fla.)  //cr«/d,  where  I  f  ZSl  members. 

Ameri-  m  also  executive  editor,  but  I  towa  S  rnllpJl  H  ®  T 

irtising  not  have  that  much  money  ^^^g^  ^  daughter  return  so  that  they  will  not  be  ^eek  Bank  Charter 

,  chair,  erwnally  and  it  seemed  appro-  jg  entering  Carleton  College  at  censored.  Houston 

fews^-  i^te  to  offer  it  to  the  staffers  Northfield,  Minn.,  next  Fall.  •  A  group  headed  by  Mrs. 

*1  ^bemselves  worked  so  $1 000  will  go  into  the  Soth  ^  a  o  d  Oveta  Culp  Hobby,  president 

B  stall  ird  on  this  same  project.  education  fund.”  Bureau  and  editor  of  the  Houston 

h  .'^^bur  Daley,  New  York  xhe  New  York  Daily  News,  The  Associated  Press  has  Post,  is  seeking  a  charter  for 
)f  tm  sports  columnist,  win-  which  won  the  news  photog-  opened  a  bureau  in  McAllen,  a  new  bank  which  would  be 

Buieau  er  for  local  reporting  (no  edi-  raphy  award  on  the  basis  of  a  Tex.  for  news  coverage  of  the  capitalized  at  $3,000,000.  “Bank 

on  time),  said:  group  of  photos  submitted,  to  Rio  Grande  Valley.  William  O.  of  Houston”  is  the  name  ten- 

vice  H  .'pjjjg  jg  ^  windfall  I  did  not  show  its  appreciation  for  the  Gibson,  previously  on  the  Dal-  tatively  chose’n.  Mrs.  Hobby 

rank  0.  j  surprised  work  of  its  photographers,  add-  las  staff,  is  acting  correspond-  would  be  chairman  of  the 

*  Annj  ^  know  what  I  will  do  ed  $1,600  to  the  $1,000  prize  so  ent.  He  is  a  native  of  Atlanta,  board. 
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to  do  the  same  thing  at  the  .  r  mwi  r  t»*  •  •4-  v.  4. 

f,  •  \  zj  ij  1.  ¥  bow  1  am  using  my  $1,000  of  Russian  cities  on  her  tour 

/wmi  (Fla.)  Herald,  where  I  „ „„„„„  x  _ ,,,„  . . , 


;rs  Av^o  themselves  worked  so 
B  stilllird  on  this  same  project.” 

952  Daley,  New  York 

)f  thil'ai^y  sports  columnist,  win- 


Houston 

A  group  headed  by  Mrs. 
Oveta  Culp  Hobby,  president 
and  editor  of  the  Houston 


Who  Got  Tangled  Up 
W  ith  the  Squirrels? 


April  Ad  Linage  1^  Mo 


Shows  7%  Gain  Nets  Scoop  in 


Bos 

Pla 


A  gain  of  17,158,178  lines 


Knowing  Harry  like  we  know  UP  London’s  eyebrows  were 
Our  Harry,  we  merely  smiled  raised  when  Ed  Cornish  filed  a 
and  mused  “that’s  Our  Harry’’  story  from  Rome  similar  to 
when  we  read  that  Harry  S.  Zusy’s  and  containing  the 
Truman  had  blamed  “some  quotes.  A  check-back  resulted 
squirrel-headed  generals’’  for  in  rearrangement  of  the  UP 
the  Salerno  beachhead  opera-  story  so  that  the  setting  for  the 


for 


tion  in  World  War  IT. 

Overnight  the  story  changed. 
The  former  President,  now  a 


quotes — a  sidewalk  cafe — was 
de.scribed. 


According  to  Cornish,  news- 


tourist  in  Europe,  denied  that  men  asked  Mr.  Truman  if  Sa¬ 
ke  had  said  it.  And  here,  again,  lerno  was  an  easy  place  to  land. 
Harry  had  the  press  in  a  pre-  “One  of  the  two  or  three  most 
dicament.  An  old  friend,  en-  diflTicult,’’  he  replied.  “Then 
joying  his  status  as  editor  why  was  it  picked?”  a  reporter 
emeritus,  boiled  and  said  we  asked.  “Oh,  some  squirrel- 
should  do  something  to  set  the  headed  generals,”  Mr.  T  re¬ 


of  total  advertising 
April  1956  over  the  same 
month  of  last  year  put  total 
linage  ahead  7.0%  according 
to  Media  Records’  52-city  lin¬ 
age  tabulation.  For  the  year 
to  date  the  gain  was  '7.5% 
up  65,800,702  lines.  Total 
linage  for  April  was  260,- 
991,862. 

With  the  exception  of 
Automotive,  which  was  off 
1.3.0%  in  April,  all  classifi¬ 
cations  registered  hefty 


Murder  Case 


Bosto 

Reopening  of  the  Cla 
murder  case,  which  marked 
clean  beat  for  the  Br»s(. 
Traveler,  was  the  result  of  l 
months  of  digging  by  repoih| 

Jack  O’Shea. 

Traveler  Executive  Edit 
Hal  Clancy  said  his  orders 
O’Shea  were:  “Go  ahead.  Kee|Genera 
digging. 

It  meant  hiring  frogmen  an| 
equipment  to  search  for  niaiol 
gains:  Retail,  including  De-  clues,  tracing  witnesses  thrnu3 
partment  Stores,  4.6%;  De-  ^^e  state  and  long  hou 


The 
itself  a 
Boulevi 
from  : 
Gen.  C 
lished  i 
The  ] 
4  cost  a] 


record  straight  on  this  one. 


Denied  Through  Secretary 
AP  had  this  version  of  what 
happened: 

Mr.  Truman’s  secretary,  Eu¬ 
gene  Bailey,  told  Fred  Zusy, 
veteran  AP  reporter:  “The 
President  makes  a  complete 


plied. 

Because  of  the  time  taken  to 
remove  the  remarks  from  the 
category  of  high-level  historical 
reflection,  UP  ran  some  time 
behind  AP  on  the  .story. 

Mr.  Truman’s  formal  state¬ 
ment  on  the  incident  was  given 


partment  Stores,  4.4%;  Gen¬ 
eral,  23.3%;  Financial, 
16.3%;  Display,  6.6%;  and 
Classified  8.5%. 

Complete  city-by-city  lin¬ 
age  figures  will  be  printed 
in  Editor  &  Pitblisher  of 
June  2. 


denial  of  the  quoted  statement  prominence,  almost  equal  to  the 
.  .  .  He  never  told  you  that.”  original  story,  in  most  papers. 

Mr.  Zusy  reported:  “My  “I  am  sorry  about  it  and  it’s  a 
quotes  were  copied  while  the  very  embarrassing  situation,”  he 
President  was  speaking  to  me.  told  the  newsmen.  “I  don’t  want 
.  .  .  Both  in  my  memory  and  to  embarra-ss  anybody,  especial- 
in  the  notes  written  down  word  ly  tho.se  people  who  are  with  me 
by  word  as  he  spoke,  the  quotes  and  reporting  on  me.  I  never 
are  as  reported.”  scold  anybody  when  things  don’t 

Mr.  Bailey  added  that  Mr.  go  straight,  .so  I  wish  you’d 
Truman  had  talked  with  Michael  clear  it  up  yourself.” 

Chinigo,  INS,  on  a  battlefield 

tour  and  “he  must  have  said  ‘Tangled  Up’ 

that  was  what  Mr.  Chinigo  told  His  copyrighted  tour  piece  on 

him.”  Thursday  explained  Mr.  Tru- 

Mr.  Truman  was  quoted  as  man  had  been  listening  to  con- 
saying:  “I  cannot  remember  versations  about  how  the  land¬ 
saying  anything  like  that.  I  ings  took  place  and  “some  re¬ 
remember  the  reporter  saying  porter  got  himself  tangled  up.” 

something  like  that.  He  said  it.  Mr.  'Truman  made  it  appear 

I  did  not.”  that  the  incident  arose  on  the 

Mr.  Chinigo  added:  “I  never  battlefield.  Mr.  Cornish  had  it 
told  the  President  the  Salerno  in  a  sidewalk  cafe,  where  Mr. 

landings  were  totally  unneces-  Truman  sat  at  a  table  and 

sary  or  had  been  planned  by  gazed  at  the  mountains  from 
some  .squirrel-headed  generals,  which  German  troops  had  bom- 
I  did  talk  to  him  about  the  land-  barded  the  Allies.  Mr.  Zusy 

ing  itself.  I  made  the  landing  didn’t  say  exactly  where  Mr. 
with  the  troops.”  Truman  had  delivered  his  opin¬ 

ion. 

INS  Stays  Out  Now  all  we  know,  in  this  busi- 

In  a  private  message  to  head-  ness,  is  what  we  read  in  the 
quarters,  Frank  Conniff  of  the  papers. 

Hearst  staff,  who  is  ghosting  chipmunk  would  tell  you 


Bureau  Spokesmen 
Bid  for  GOP  Ads 

Washington 

Representatives  of  the  Bu¬ 
reau  of  Advertising,  ANPA, 
who  attended  a  “workshop” 
meeting  at  Republican  National 
Headquarters  here  this  week 
“made  out  a  very  good  case  for 
the  value  and  impoitance  of 
political  advertising  in  newspa¬ 
pers  and  I  completely  agree 
with  them,”  said  Lou  Guylay, 
national  director  of  publicity 
for  the  party. 

Norman  J.  Greer  and  John 
Holzapfel  of  the  Bureau  spoke 
to  Republican  state  directors  of 
publicity.  Senators  who  are 
candidates  for  re-election  and 
stuff  members.  The  conference 
made  no  decisions  on  distribu¬ 
tion  of  the  party’s  advertising 
dollar,  major  part  of  which  will 
be  spent  on  television.  Budgets 
for  radio  and  newspapers  are 
in  the  making. 


of  checking  and  rechecking,  an 
it  resulted  in  a  smashing  pas| 
one  story,  biggest  beat  sco 
in  years,  on  Tuesday,  May  15. 

The  long-range  digging  f 
O’Shea  started  on  Nov. 
1954,  the  day  Mrs.  Lonaini 
Clark  pleaded  guilty  to  killinj 
her  husband  and  was  sentenc 
to  life. 

On  that  day  O’Shea  wa: 
visited  by  Albert  Boulanger, 
torney  for  Arthur  N,  Jack« 
who  was  serving  three  years 
Salem  jail  after  conviction 
adultery  with  Mrs.  Clark.  Ti 
lawyer  related  a  story  whicl 
Jackson  had  asked  him  to  r(| 
peat  to  O’Shea,  whom  he 
membered  from  an  earlier 
terview. 

As  O’Shea  checked  on  t 
Jackson  story  he  encounters 
various  discrepancies  and  gap 
in  the  case  as  developed  at  tr 
time  Mrs.  Clark’s  “confession 
was  announced.  After  extensin 
probing  he  offered  to  turn  ove| 
his  findings  to  the  district 
torney  but  that  official  i 
sidered  the  case  closed.  So 
reporter  won  the  cooperation 
the  state’s  attorney  general  an 
also  continued  his  own  pursu: 
of  information. 


the  Truman  tour  series,  com¬ 
mented  that  he  believed  the 
statement  attributed  to  the  ex- 
President  was  absurd  .  .  .  “not 
a  bit  of  truth  in  it.” 

INS  had  not  carried  the 
squirrel-headed  quote.  Besieged 
by  client  editors  when  other 
sendees  got  the  headlines,  INS 
double-checked,  could  not  pin 
down  the  quotes,  stuck  by  its 
silent  guns. 


Teacher  Honored 

San  Antonio,  Tex. 

Mrs.  A.  J.  Robinson,  who  will 

_  _ _ retire  this  summer  as  chairman 

to  stay  out  of  this  squirrel-cage  Trinity  University  Journ-  Bangor  Commercial, 

but  we  didn’t.  Aw,  nuts!  alism  department,  will  be  name  under  which  it  had  bef; 

^  ^  honored  at  commencement  ex-  published  for 

May  28  for  “distin-  years 


Bangor  Patriot  Goer* 
Back  to  Old  Name 

Bangor, 

The  Bangor  Patriot,  sold 
the  Arthur  A.  Brown  Publish 
ing  Company,  will  be  publish 


more  than 


(PS — Me’ll  leave  it  to  the  guished  service  to  Christian  ed- 
editors  of  Life  to  chase  down  ucation.”  She  has  been  a 
this  one:  Mr.  Truman  quotes  teacher  41  years,  including  32 
his  host,  Henry  Luce,  as  saying  years  at  Trinity.  She  and  her 
on  a  ride  around  Rome,  “These  husband,  who  is  retiidng  from 
photographers  are  a  nuisance,  the  staff  of  El  Dorado  (Ark.) 
This  is  the  first  time  I’ve  been  Junior  College,  will  live  in  VVax- 
on  the  other  side.”)  ahachie,  Tex. 


The  former  owner,  Monte 
Bourjaily,  will  devote  1 
time  to  his  other  paper, 
Grafton  (W.Va.)  Sentinel. 

Arthur  A.  Browm  appoint 
Richard  A.  Lowcock  of  Ha 
ton.  Mass.,  as  general  m 
ager  of  the  Commercial 


12 
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Boston  Globe 
Plant  to  Cost 
512  Million 


Bosto 
Cla. 
irked 
Bosto 
t  of  1 
•eportt 


Boston 

The  Boston  Globe  is  building' 
jlself  a  new  home  on  Morrissey 
Boulevard  in  Dorchester,  far 
from  Newspaper  Row  where 
Gen.  Charles  H.  Taylor  estab¬ 
lished  it  in  1872. 

The  plant  and  equipment  will 
cost  approximately  $12,000,000. 

General  con.struction  will  start 
by  August  and  the  plant  should 
be  completed  and  in  full  o 
tion  by  May,  1958. 

Its  features  will  include 
plete  air  conditioning,  automatic 
conveyor  systems,  well-lighted  fronted  so  that  onlookers  out¬ 
work  areas  and  ample  room  for  side  may  have  a  clear 

Hoe  color- 

cafeteria  convertible  unit.s,  ranged  in  two 
a  large  rows. 

>top  ter-  The  press  room  will  have 


Des!9n  for  new  plant  of  the  Boston  Globe  on  outskirts  of  the  city. 


com- 


The  press  room  will  be  glass  acid-proof  brick  floors  while  in¬ 
dustrial  tile  flooring  will  be 
view  of  used  in  the  composing  room, 
the  operations  of  37  Hoe  color-  Glazed  tile  walls  in  cream 

tones  will  prevail  in  all  the 
work  areas. 

an  The  building  will  be  carried 

- - „  - „  the  on  113,758  feet  of  concrete-filled 

Bay,  air-vent  lockers  and  shower  duct  work  u.sed  for  ventilation  pipe  piles  extending  downward 
rooms,  a  tailor  shop,  a  barber  and  relieving  ink  mist.  through  a  stratum  of  hard  clay, 

shop,  first  aid  room,  and  park-  g,ooo  -  gallon  upright  approximately  25  feet  below  the 

mg  area  for  650  cars.  tanks  will  supply  ink  for  the  surface,  and  onto  hard  pan. 

•  #  Pl^nt,  a  two-story  build-  presses  and,  in  turn,  will  re-  In  announcing  the  construc- 

mg  faced  m  red,  Roman  brick  ceive  their  supply  via  automatic  tion  of  the  plant,  the  Globe 
with  gray  limestone  and  stain-  pm^pg  from  tank  cars  on  the  board  of  directors  issued  this 
1^  steel  trim,  wll  stand  on  a  railroad  siding.  statement: 

Bnlti-l^*np  most  unusual  fea-  “Our  faith  in  the  future  of 

Kt  back  80  feet  from  the  edve  ^.ures  of  the  new  plant  is  the  Boston  and  of  New  England  is 
of  the  nronertv  Inokino-  toward  Outdoor  storage  of  truck  fleets,  confirmed  by  the  decision  of  the 
t  ne^  Rr^ton  rinele  ^  An  “island”  about  60  feet  wide  John  Hancock  Mutual  Life  In- 
School  and  bejond^o  the  waters  ;50  feet  long  be  cjjn-  surance  Company  of  Boston  to 
of  Doreheater  Rav  structed  at  one  Side  of  the  build-  participate  in  the  financing  of 

It  will  be  bounded  in  the  rear  >'1^:  island  will  be  fur-  our  new  building 

by  the  new  Southeast  Expre.ss-  at  mteiwals  along  its  “Negotiations  for  the  whole 

way  and  the  tracks  of  both  the  ''‘th  devices  resembling  project  have  been  carried  on 

MTA  Rapid  Transit  System  and  Pf/^ing  meters  but  which  actu-  through  the  Second  Bank-State 
the  New’  York,  New  Haven  &  heating  devices,  street  Trust  Company. 

Hartford  Railroad.  Two  spur  Trucks  stationed  at  the  island  “The  new  Globe  building  will 
tracks  from  the  New  Haven  plug  into  these  devices  by  be  one  of  the  largest  private 
right  of  way  directly  into  the  means  of  an  electrical  cord  and  industrial  plants  to  have  been 
rear  of  the  building  will  accom-  the  trucks  will  be  maintained  constructed  in  Boston  in  a 
modate  as  many  as  10  freight  at  comfortable  temperatures  in  quarter  of  a  century.  We  be- 
cars  at  one  time.  the  coldest  weather.  lieve  that  in  the  immediate 

Landscaped  grounds  will  mark  There  will  be  fluorescent  light-  years  ahead  it  will  be  joined 
the  approach  to  the  building  ing  throughout  the  plant.  An  by  other  new  industrial  and 
itself  which  will  be  340  feet  acoustical  ceiling  and  vinyl-tile  commercial  con.struction.” 
long,  521  feet  deep  and  68*/4  floor  will  be  features  of  the  Globe  directors  are:  W.  Davis 
feet  above  ground  at  its  highest  second  floor  office  areas.  The  Taylor,  Ralph  Lowell,  Sidney  W. 


$3  Million 
Plant  Project 
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Architect's  model  of  new  Gary  Post-Tribuna  building. 
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First  Year  of  Team 


Tribune  Co.  Reports 
Continued  Progress 


Chicago  strengthen  its  14  subsidiaries, 
Continued  progress  of  the  and  recently  announced  it  was 
Chicago  Tribune  during  its  joining  with  British  Aluminium 
first  year  since  the  death  of  Co.,  Ltd.,  in  building  a  $130,- 
Col.  Robert  R.  McCormick  was  000,000  aluminum  smelter  at 
reported  at  the  annual  stock-  Bale  Comeau,  Quebec.  In  so 
holders’  meeting  here  May  21.  doing,  the  Tribune  Company 
Stockholders  heard  that  the  transferred  some  of  its  stock 
Tribune,  as  a  newspaper,  and  in  its  wholly  owned  subsidiary, 
the  corporation,  with  its  far-  the  Manicougan  Power  Co., 
flung  subsidiaries,  had  a  “good  which  supplies  power  for  some 
year,”  in  fact,  the  best  12-  of  the  Tribune’s  subsidiary 
month  period  in  its  history.  “We  newsprint  mills, 
are  going  on  as  usual,”  a  The  Tribune  also  entered  a 
Tribune  executive  told  E&P  bid  for  convertible  debentures 
following  the  annual  meeting,  of  the  Cinchmati  (Ohio)  En- 
Heading  the  newspaper  quiver.  The  debentures,  held  by 
operation  are  three  executives,  Halsey,  Stuart  &  Co.,  were  sold 
chosen  first  by  the  late  editor  to  the  E.  W.  Scripps  Co.  for 
and  publisher  and  since  con-  .$4,059,000.  The  Tribune  had  en- 
firmed  by  the  stockholders—  tered  a  bid  of  $2,214,000. 

C.  M.  Campbell,  publisher;  J.  In  another  corporate  move, 
Howard  Wood,  general  mana-  the  Chicago  Tribune  radio-tele- 
ger;  and  W.  D.  (Don)  Maxwell,  vision  station,  WGN,  has  an- 
editor.  nounced  it  will  sever  its  con- 

Officers  Re-elected  nections  with  the  Mutual  Broad- 

Stockholders  re-elected  nine  casting  System,  effective  next 
directors  of  the  Tribune  Com-  August.  WGN  has  been  pri- 
pany,  including  C.  M.  Campbell,  marily  a  local  operation,  never 
publisher  and  president;  Alfred  using  more  than  a  third  of  MBS’ 
Cowles;  F.  M.  Flynn,  Neiv  York  offerings,  and  more  recently 
.VcM>.s  publisher;  Henry  D.  only  about  . 

Lloyd  Jr.;  \\.  1).  Maxwell;  Mrs.  I'ronounced  Changes 

J.  M.  Patterson;  Arthur  A.  There  have  been  no  pro- 
Schmon ;  J.  Howard  \\  ood ;  and  uyunced  changes  in  editorial  and 
Mrs.  Ruth  McCormick  Tankei  s-  ^ews  policy  of  the  Tribune  dur- 
.  .  .  ing  its  first  year  of  publishing. 

The  nine  directors,  in  turn,  .since  the  death  of  its  former 
re-elected  the  following  officers  editor  and  nublisher.  The  funda- 
of  the  company,  namely,  Mr.  mental  editorial  policies  of  Col. 
Campbell,  president;  Mr.  Wood,  McCormick  continue  under  the 
vicepresident;  Mr.  Maxwell,  direction  of  Mr.  Maxwell  as 
vicepresident;  Paul  C.  Fulton,  editor. 

Tribune  retail  advertising  man-  Mr.  Campbell,  as  publisher 
ager,  treasurer;  R.  F.  Stephens,  end  president,  is  recognized  as 
assistant  treasurer;  A.  M.  Ken-  the  top  executive.  He  is  assisted 
nedy,  assistant  managing  edi-  bv  Mr.  Wood,  as  sreneral  mana- 
tor,  secretary;  F.  J.  Byington  irei-  and  vicepresident,  and  b>’ 
Jr.,  assistant  secretary;  James  Mr.  Maxwell,  as  editor  and  vice- 
A.  Cotey,  auditoi'  and  control-  president.  In  answer  to  rumors 
ler;  and  added  one  new  assist-  that  there  ha.s  been  some  re¬ 
ant  secretary,  F.  A.  Nichols,  alignment  at  the  top.  Tribune 
assistant  to  the  publisher.  executives  point  oui  there  has 
Although  no  public  report  was  been  no  change  of  duties  so 
issued  by  the  Tribune  Company  far  as  authority  is  concerned, 
on  its  1955-56  earnings,  it  had  The  three  top  executives  work 
previously  been  announced  that  as  a  team. 

the  Tribune’s  advertising  rev-  Mr.  Schmon  heads  the  Ontario 
enue  set  a  new  high  of  $63,000,-  Paper  Co.,  I.td.,  which,  with 
000.  Circulation  has  continued  its  five  subsidiaries,  comprises 
to  gain,  based  on  the  Sept.  30  the  Canadian  operation. 

ABC  figures  and  again  for  the  The  other  princinal  subsid’ary 
six  months,  ending  March  31.  is  fhe  News  Syndicate  Co.,  Inc., 
Last  Sept.  30,  the  Tribune’s  which  publishes  the  New  York 
circulation  was  928,673  (daily) ;  News  and  onerates  its  own  TV 
and  for  March  31.  daily  circu-  station,  WPIX,  Inc.  Mr.  Flvnn 
lation  stood  at  935,732.  is  publisher  of  the  New  York 

During  the  past  year,  the  News  and  president  of  the  cor- 
Tribune  Company  continued  to  poration. 


Bulletin  May 
Have  Claim 
Of  $500,000 


BOHLING  UP  a  story  on  San 
Francisco's  Skid  Row,  Art  Hoppa 
of  the  Chronicle  staff  poses  for 
an  illustration.  He  bummed  it  for 
five  days  and  five  nights. 


TV  Magazine 
In  Hears!  Paper 


Baltimore 


The  Baltimore  Sunday  Ameri¬ 
can  (Hearst)  has  started  dis¬ 
tribution  of  a  television  maga¬ 
zine,  with  its  regular  issues. 
The  price  of  the  newspaper  re¬ 
mains  unchanged. 

Called  T-Vue  Time,  the  maga¬ 
zine  lists  the  programs  of  both 
Baltimore  and  Washington 
stations  for  the  week.  Its  initial 
issue  appeared  on  Sunday,  May 
2(». 

It  is  a  handy  size — just  seven 
by  ten  and  a  quaiter  inches — 
and  the  cover  is  done  in  four 
colors.  The  first  issue  contained 
36  pages;  11  pages  of  advertis¬ 
ing. 

There  are  columns  of  com¬ 
ment  by  Aldine  Bird,  television 
editor,  and  Norman  Clark,  tele¬ 
vision  critic  for  the  News-Font 
and  Sunday  American. 

Advertising  is  sold  for  the 
magazine  at  a  premium  rate, 
and  a  limitation  on  the  number 
and  feize  of  ads  has  been  estab¬ 
lished. 


Philadelphia  i 
The  Philadelphia  Bulletin  is 
fully  recovering  in  more  than 
one  respect  from  the  terrific  ex¬ 
plosion  in  a  granary  which  /■ 
severely  damaged  its  new-multi-  ^ 
million-dollar  building  Maichl 
28.  ■ 
Workmen  are  putting  th« 
finishing  touches  to  a  carefulB 
reconstruction  job  which,  ac-  g 
cording  to  Robert  L.  Taylor. 
vicepresident  and  treasurer. 
may  amount  to  more  than 
$500,000  in  insurance  claims. 

Representatives  of  the  two 
underwriters  with  which  the 
newspaper  had  fire  and  ex-  ■* 
tended  coverage  insurance,  and 
representatives  of  the  Bulletin 
have  been  meeting  periodically 
since  the  explosion  to  survey 
the  extent  of  the  damage. 

There  has  essentially  been  no 
real  disagreement  between  the 
parties  to  the  insurance  con¬ 
tracts  and  they  seem  now  to  be 
nearing  complete  accord  on  the 
Bulletin’s  reconstruction  plans. 

Mr.  Taylor  said  the  Bulletin 
was  fully  covered  from  the  be¬ 
ginning  on  the  possibility  of 
such  an  explosion  as  part  of  the 
extended  coverage  feature. 

Survey  of  the  damage  was  a 
difficult,  complicated  job,  re¬ 
quiring  painstaking  efforts,  but 
one  thing  made  the  task  easier 
— at  the  time  of  the  explosion, 
the  architect,  Robert  Mont¬ 
gomery  Brown,  the  Turner 
Construction  Company  and 
some  of  the  subcontractors  had 
not  completely  left  the  job  and 
specifications,  blueprints  and 
other  details  of  construction 
were  still  fresh  in  everyone’s 
minds. 


I 


Family  Adds  Six 
Papers  to  List 

Chicago 

Leonard  S.  Davidow,  pub¬ 
lisher,  announced  this  week  that 
Family  Weekly  magazine  has 
added  six  newspapers,  bringing 
the  total  to  116  papers  with  a 
combined  circulation  of  2,870,- 
105. 


New  papers  are:  Walla 
Walla  (Wash.)  Union  Bulletin, 
June  3;  Pine  Bluff  (Ark.)  Com¬ 
mercial,  July  1;  Blue  field  (W. 
Va.)  Telegraph  and  Mansfield 
(Ohio)  News-Journal,  July  15; 
and  Jackson  (Tenn.)  Sun  and 
Ardmore  (Okla.)  Ardmoreite, 
Oct.  28. 


The  Bulletin  has  had  65  pic¬ 
tures  taken  of  visual  evidence 
of  damage.  But  in  addition  to 
the  obvious  damage,  the  news¬ 
paper  and  its  architects  wanted 
to  make  sure  that  there  was  no 
hidden  damage.  In  some  cases, 
walls  were  broken  into  where 
masonry  was  out  of  plumb  to 
expose  hidden  damage. 

All  but  one  section  of  the 
South  Wall  of  the  Mechanical 
Building  has  to  come  down  in¬ 
side  and  out,  extending  to  about 
four  feet  below  the  mailroom 
floor. 


The  Bulletin  plant  still  shows 
scars  of  the  explosion,  includ¬ 
ing  unpainted  sections  where 
walls  were  taken  down,  rebuilt 
and  replastered. 
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e  two  BEHIND  IN  LIFESAVING  BEHIND  THE  SCENES  ANY  BETS? 

h  the!  Graham,  Arkansas  Gazette,  Little  Rock  Robinson,  Indianapolis  (Ind.)  News  Alley,  Memphis  (Tenn.)  Commercial  Appeal 

id  ex-I^ — ■ 


Si's  ^ress  Tackles 

dically 

r""  jovernor  on 

een  no  ,T  •  *  > 

.n  the[iron  Lturiain 

s  con- 

r  to  be  H  ARRISBURG,  Pa. 

on  the  State  Capitol  correspondents, 
plans.  r,«ied  by  a  series  of  “iron 
ulletin  tain”  incidents  involving 
:he  be-  -  Musylvania  governmental 
ity  of  rii  ies,  laid  it  on  the  line 
of  the  ;  a  recent  press  conference 
-■  .h  Gov.  George  M.  Leader, 
was  a  h  /  were  promised  remedial 
lb,  re-  'ion. 

ts,  but  The  newsmen,  pulling  no 
easier  jsches,  sharply  reminded  the 
ilosion,  ifiveinor  of  his  “open  door” 
Mont-  iniri.aign  promises  on  govern- 
Pumer  ’.tstel  functions  during  the 
and  campaign. 

rs  had  They  pointed  out  that  a  re- 
jb  and  Ur  for  a  metropolitan  news- 
i  and  aper  or  a  press  service  “is 
-uctioB  t  just  another  Joe  with  job 
•yone’s  pplication  in  hand  to  be  kept 
siting”  by  department  heads, 
pic-  has  deadlines  to  meet  and 
ddence  :  its  special  treatment,  the 
don  to  'overnor  was  told, 
news-  They  specifically  named 
vanted  mpike  Commission  Chairman 
vas  no  i  Franklin  McSorley  as  the 
cases.  ->t  offender.  Gov.  Leader 
where  ^diately  called  Mr.  McSor- 
imb  to  ;Ton  the  carpet  and  got  action 
'  once  on  the  publicizing  of 
)f  the  turnpike  tolls  to  go  into 

lanical  within  seven  days  which 

ivn  in-  chairman  had  refused  to 

about  slose  several  days  earlier, 
ilroom  Gov.  Leader  said  his  own 
<n  door”  policy  has  not 
shows  "uiged  but  Duke  Kaminski, 
includ-  '"‘^oidelphia  Bulletin,  said  it 
where  him  five  hours  to  reach 
rebuilt  ^  Governor  while  he  was  in 
office  the  day  before.  The 
Ivvtinor  said  his  staff  had  not 

.,  1956  r 
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informed  him  of  the  call. 

David  V.  Randall,  Leader’s 
secretary,  delayed  returning 
newspapermen’s  telephone  calls, 
Mr.  Kaminski  said. 

Some  hot-and-heavy  discus¬ 
sions  on  the  responsibilities  of 
public  officials  to  the  press  were 
deleted  from  the  official  tran¬ 
script  of  the  conference  by  Mr. 
Leader’s  press  secretary, 
Thomas  K.  Hodges,  who  held 
they  were  not  part  of  meeting. 

Replying  to  charges  that  cer¬ 
tain  department  heads  were 
bottling  up  news,  the  Governor 
said : 

“I  don’t  think  it  is  the  job 
of  the  Governor  to  walk  a  de¬ 
partment  head  through  the  fine 
points  of  the  operation  of  his 
office.  If  he  doesn’t  have  the 
competence  to  do  that  he 
shouldn’t  be  a  department  head. 

“If  I  find  justification  or  just 
complaints,  however,  I’ll  cer¬ 
tainly  talk  to  depar-tment  heads 
about  making  news  more  readi¬ 
ly  available,  but  I  certainly 
think  you  should  give  the  de¬ 
partment  head  sufficient  res¬ 
pect  ...  to  let  him  determine 
on  what  basis,  and  who  is  going 
to  take  care  of  public  relations. 

“The  department  head’s  first 
job  is  to  run  the  department, 
and  do  a  good  job  there.  I’m 
simply  not  going  to  make  them 
public  relations  people.” 

Leonard  A.  Unger,  Associated 
Press,  plunged  the  “news”  con¬ 
ference  into  the  heated  forum 
on  public  relations  immediately 
it  opened.  Other  newsmen 
quickly  joined  the  debate.  For 
15  minutes  the  correspondents 
tossed  the  “iron  curtain  issue” 
around,  and  after  a  brief  inter*- 
lude  on  other  matters,  the  press 
issue  was  r-aised  again  and  con¬ 
sumed  the  remainder  of  the 
half-hour  confer'ence. 
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Ne-ws  Access 
Improved  by 
Ohio  Statute 

Columbus,  Ohio 

Ohio’s  citizens  are  enjoying 
greater  freedom  of  information 
than  three  years  ago,  with  a 
very  few  exceptions,  under  the 
1955  state  law  requiring  that 
meetings  of  governmental  agen¬ 
cies  and  authorities  be  open  to 
the  public  at  all  times. 

This  was  reported  to  the 
Board  of  Trustees  of  the  Ohio 
Newspaper  Association  May  21 
by  the  association  president, 
G.  Gordon  Strong,  president 
and  general  manager  of  Brush- 
Moo  re  Newspapers. 

An  ONA  sur-vey  showed  a 
favorable  situation  now  exists 
in  more  than  96%  of  Ohio’s 
communities.  This  co  m  p  a  r  e  s 
with  a  50%  favorable  situation 
three  years  ago. 

Mr.  Strong  said  this  highly 
favorable  condition  was  the  re¬ 
sult  of  greater  citizen  interest 
in  the  affairs  of  local  and  state 
government  and  a  viglance  by 
newspapers  in  seeing  that  the 
1955  “open  meetings”  law  is 
properly  applied  where  needed. 
He  indicated  that  where  com¬ 
pliance  with  the  new  law  was 
not  yet  complete,  it  involved 
only  one  or  two  government 
bodies  in  such  communities. 

The  survey  also  showed  only 
exceptional  cases  where  min¬ 
utes  of  meetings  had  not  been 
made  public  promptly,  as  re¬ 
quired  by  the  state  law.  The 
law  provides  that  no  formal  ac¬ 
tion  of  any  kind  shall  be  adopt¬ 
ed  in  other  than  a  public  meet¬ 
ing  and  that  minutes  of  all 


regular  or  special  meetings 
shall  be  pr-omptly  recorded  and 
opened  to  public  inspection. 

The  survey  also  revealed  that 
few  newspaper's  have  difficulty 
in  obtaining  police  blotter  in¬ 
formation  about  persons 
charged  with  law  infractions, 
and  it  further  showed  that  the 
names  of  juveniles  charged  with 
serious  crimes  and  convicted 
are  published  by  nearly  half  of 
Ohio’s  newspapers  with  public 
r  eaction  to  such  publication  be¬ 
ing  predominantly  favorable. 

Mr'.  Strong  announced  the 
appointment  of  Philip  W. 
Porter,  Sunday  and  feature 
editor  of  the  Cleveland  Plain 
Dealer,  as  chairman  of  ONA’s 
Freedom  of  Information  Com¬ 
mittee.  He  succeeds  George  A. 
Smallsreed  Sr.,  editor',  Colum¬ 
bus  Dispatch,  who  resigned  as 
chairman  but  will  continue  as 
a  member  of  the  committee. 

• 

Doctors’  Citation 
For  Frances  Bnrns 

Boston 

A  grandmother,  Mrs.  Frances 
Stone  Burns,  member  of  the 
Boston  (ilobe  staff  since  1942, 
this  week  received  high  tribute 
from  the  Massachusetts  Medical 
Society. 

The  doctors’  citation,  given 
infrequently  in  recent  years, 
said  Mrs.  Burns’  work  as  medi¬ 
cal  editor  and  editorial  writer 
of  the  Globe  had  contributed 
appreciably  to  the  progress  of 
medicine  by  developing  public 
understanding  and  confidence. 

50th  Anniversary 

Wichita  Falls,  Tex. 

A  Golden  Jubilee  Edition  is 
being  prepared  to  mark  the  half 
century  of  progress  of  the 
Wichita  Falls  Times. 
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METROPOLITAN  AREA  CIRCULATION  TOTALS  IN  ABC  REPORTS? 


Advertisers  Ask 
Comparable  Data 


M 


PRO 

and 

CON 


Advertisers  and  their  agen-  the  answer  to  a  maiden’s  prayer 
cies  w’ant  summaries  of  news-  It  isn’t.  It  is  merely  the  most 
paper  circulations  in  U.  S.  Cen-  practical,  usable  compromise  . . . 
sus  Bureau  Standard  Metropoli-  But  it  does  have  the  virtue  of 
tan  Areas  included  at  the  end  coming  from  an  impartial 
of  Paragraph  25  in  Audit  Bu-  source.  It  does  provide  us  with 


Newspapers  Have  ii^ 
10  Basic  Objections  fv. 


A  newspaper  advisory  com-  Bureau  of  Census,  don’t  neces 
mittee  to  the  ABC  newspaper  sarily  fit  any  national  pattern 
directors  reported  in  1954  that  Granted  that  these  exception 
an  analysis  of  newspaper  mar-  represent  only  10  to  20%  of  th  adverti 
kets  throughout  the  country  total,  the  committee  emphasizec  die  ac 
quickly  demonstrated  that  there  that  to  those  newspapers  in  that  ^  Qqj 


reau  of  Circulations  Reports.  a  world  of  marketing  facts  to  is  no  slick  formula  or  flat  gov-  group  these  exceptions  are  very 


The  fundamental  purpose  be-  draw  upon.  It  is  made  up  of 
bind  this  request,  debated  for  the  only  common  denominator 
two  years,  is  to  enable  adver-  in  media — tbe  whole  county.” 


tisers  to  relate  these  Metropoli¬ 
tan  Area  circulation  figures 
with  other  marketing  data  now 
available  by  counties  in  Metro¬ 
politan  Areas. 

Paragraph  25  is  that  section 
which  gives  the  breakdown  by 
towns  and  counties  of  the  news¬ 
paper’s  distribution  for  one  day 
only.  Counties  in  Metropolitan 
Areas  are  designated  “MA.”  By 
adding  up  the  circulation  of  the 
counties  so  designated,  it  is  now 
possible  to  obtain  the  total  that 
advertisers  and  agencies  would 
like  to  have  shown. 

Information  about  other 
major  media — such  as  maga¬ 
zines,  radio  and  television — is 
made  available  to  advertisers 


To  those  who  have  argued 
that  small  newspapers  may  be 
“drowned”  within  a  large  Met¬ 
ropolitan  Area,  an  agency  me¬ 
dia  director  has  answered  by 
asserting  that  he  doesn’t  be- 
(Continued  on  page  83) 


Middle  Course  Opened 
Under  Optional  Plan 


A  proposal  to  make  it  op¬ 
tional  for  daily  newspapers  to 
report  totals  for  Metropolitan 
Areas  in  ABC  reports  is  under 
consideration  by  the  ABC 


ernment  standard  which  can  be  important. 

laid  down  across  the  board  in  Some  newspapers  say  thajAssocii 
equity  and  justice  to  all  news-  those  who  argue  against  th«eetinj 
papers.  metro  area  listings  find  them^ationa 

The  committee  recognized  selves  in  a  somewhat  paradoxi-  geach, 
there  are  exceptional  situations,  cal  position,  because  almost  any 
with  respect  to  Metropolitan  newspaper,  on  request,  will  give  j.g 
Areas,  which  need  to  be  ex-  an  advertiser  or  agency  its  jfygiop 
amined  individually.  Metro  Metropolitan  Area  circulation.  [5^ 
areas,  as  designated  by  the  However,  those  who  have  given  qu 

the  matter  intensive  study  do 
not  believe  their  arguments  ;)^ugl 
against  these  listings  are  di-  ^^rti 
minished  one  whit  by  this  fact 

Can  Point  Out  Fallacies  wvice 
“Of  course  newspapers  will  'll® 
give  advertising  agencies  almost 
any  kind  of  circulation  infor-  c 
mation  they  desire  and  that  is  jjj, 
available,”  explained  ont 
spokesman  in  the  opposition 

“But  in  meeting  theso  ***”  ^ 


camp. 


■omt 


listing  by  a  newspaper  of  its 
circulation  totals  in  a  metro 
area. 

By  adding  up  the  circulation 

...ouc  a,.. . <,io,;x o  tj  j  A X.  *1,  M  V  countics  thus  designated  requests  for  the  Metropolitan _ 

on  a  county  basis.  Advertisers  jo-,  I’®*'®Eraph  25,  it  is  now  pos-  Area  data,  a  newspaper  at  least 

and  their  agencies  ask  news-  °  ors  vo  o  sible  to  obtain  the  total  that  bas  the  opportunity — when  the  .  ® 

papers  to  provide  comparable  have  the  rules  committee  draft  advertisers  and  agencies  would  facts  warrant— to  point  out  the 

. .  like  to  have  shown  at  the  end  fallacies  of  being  guided  by 

of  the  paragraph.  They  are  ask-  such  data  when  it  does  not  rep-  ^  I 
ing  that  newspapers  be  given  resent  the  markets  served  hy’*^' 

the  option  of  showing  this  total 


data  of  their  circulation  cover¬ 
age  by  counties  in  Metropolitan 
Areas. 

A  group  of  Chicago  agen¬ 
cies  has  for  sometime  cooper¬ 
ated  in  engaging  a  statistical 
service  to  assemble  Metropoli¬ 
tan  .-Vrea  information  in  the 
form  of  reports  which  show 
the  newspaper  circulation  pene¬ 
tration  in  those  areas,  both  as 
a  circulation  total  and  a  per¬ 
centage  of  total  circulation,  to¬ 
gether  with  retail  sales,  food 
sales,  drug  sales,  population 
and  number  of  families  in  the 
respective  areas. 

Advertisers  say  it  is  impos¬ 
sible  to  use  ABC  retail  trading 
zone  circulation  figures  in  con¬ 
nection  with  the  up-to-date 
marketing  data  now  available 


a  revision  of  ABC  rules  to  pro¬ 
vide  for  optional  listings  of  cir¬ 
culations  in  metro  areas. 

The  advisory  committee  to 
ABC  newspaper  directors  is 
awaiting  the  formal  report  of 
the  rules  committee,  expected 
at  the  June  21-24  ABC  Board 
meeting,  before  expressing  its 
stand. 

It  is  well  to  recall  wbat  the 
advertising  agencies  originally 
had  in  mind. 

As  drafted  by  the  newspa¬ 
per  committee  of  the  American 
Association  of  Advertising 
Agencies,  the  original  resolution 
introduced  by  that  committee 
called  for  three  things  in  order 
to  make  ABC  reports  a  more 
useful  tool  for  media  buyers: 

1.  Total  circulation  in  metro 


that  paper 

at  the  bottom  of  Paragraph  25. 

Agency  space  buyers  say  they 
are  not  seeking  to  substitute 
Metropolitan  Areas  for  market¬ 
ing  areas,  but  are  seeking  this 
additional  method  of  compari¬ 
son  which  has  as  a  common 
denominator  the  county  or  coun¬ 
ties  under  consideration. 


brodui 
the  b( 

10  Reasons  for  Opposing 
The  10  basic  reasons  why  ainy 
newspapers  are  opposed  to  igenc; 
metro  area  circulation  listings  e 
were  contained  in  the  1954  i^-  bat  c 
solution  adopted  by  the  news-  produ( 
paper  division  of  ABC  as  fob  keting 
low :  tiser. 


. ,  1.  Because  the  Standard  P**  ^ 

Those  on^  the  newspaper  side  Metropolitan  Areas  are  bounded  I 

by  county  lines  (township 
lines  in  New  England),  they  ^ 
do  not  properly  measure  a  mar- 
ket  and  are  therefore  unreal- 
istic  yardsticks  for  any  such  dang 
purpose. 


only  on  a  county  basis,  because  area. 


county  lines  are  broken  in 
many  retail  trading  zones, 
whereas  metro  areas  follow 
county  lines. 

Newspaper  members  contend 
that  Metropolitan  Areas,  as  de¬ 
fined  by  the  Census  Bureau, 
are  “unrealistic.”  An  agency 
media  director  retorted: 


2.  That  circulation  be  per- 
centaged  against  the  newspa¬ 
per’s  total  circulation. 

3.  Per  cent  of  family  cover¬ 
age  in  metro  area. 

Since  1953,  the  original  pro¬ 
posal  has  been  reduced  to  (1) 
asking  for  the  circulation  to¬ 
tals  for  Metropolitan  Areas  as 


who  say  that  metro  areas,  as 
presently  constituted,  are  “un¬ 
realistic,”  have  the  continued 
cooperation  of  the  ABC  Metro¬ 
politan  Area  Committee.  This 
committee  plans  to  cooperate 
with  other  interested  parties  in 
studying  the  government  desig¬ 
nations  of  Standard  Metropoli¬ 
tan  Areas  for  possible  improve¬ 
ment. 

Under  the  optional  plan 
newspapers  having  special 


2.  The  circulation  data  re¬ 


quested  separately  for  all  the 


counties  in  every  Metropolitan  F“^’ 
Area  already  is  shown  in  the 
ABC  audit  reports  (Par.  25).  Mr 
Separately  showing  such  infor-  tiit  i 
mation  under  a  new  ABC  rule  g  tl 
coverage  patterns  would  not  would  suggest  an  acceptance  of  igeni 
have  to  list  their  metro  area  the  Metropolitan  Area  market  tea  ( 
circulations  and  would  still  principle  with  which  most  the 
have  the  opportunity  to  point  newspapers  strongly  disagree,  ptior 


out  facts  concerning  their  mar-  3.  Newspapers  are  the  onlyflas 
“Now  no  one  would  say  the  limited  in  Paragraph  25;  and  kets  in  relation  to  Metropolitan  media  within  ABC  which  aref 
Metropolitan  Area  concept  is  (2)  now  the  proposed  optional  Areas.  (Continued  on  pa^e  83)  f*rtii 
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idvertiser  •  IVewspaper 


\  A  “Because  the  siRnint;  of  the  Users  are  not  completely  happy. 

lU.J.XXv^XX^  li.Ci.CXXX.-  y  XXXCXX  Con.sent  Decrees  and  the  whole  “Not  many  advertisers  will 

C?  J  government  action  were  dra-  be  content  with  an  explanation 

,  ,  ,  matic  news — many  people  seem  that  the  commission  system  is 

|0|^||0Q  I  lOTinnniQQlOn  to  think  of  it  as  the  sole  reason  valid  because ‘it’s  the  one  we’ve 

V..>4  V/ J-iU.  J.iXooXv.f  A  J.  for  advertisers’  interest  in  the  always  used,  and  no  one  has 

subject  and  are  assuming  that  come  up  with  a  better  one.’ 

Discussion  of  the  agency  commission  system  by  the  ‘clients’  are  seizing  on  this  “What  many  people  in  the 
advertisers  and  their  agency  representatives  in  the  light  of  opportunity  to  change  the  pres-  advertising  busine.ss  are  seeking 
the  action  of  the  Department  of  Justice  and  the  signing  swing  the  big  doe.sn’t  seem  to  be  unreasonable. 

d  Consent  Decrees  by  the  American  Association  of  Adver-  ftT.rM  Jle  ctLnt  NeithTwe'^aa'llie^S-nortr 

tising  Agencies  and  the  American  Newspaper  Publishers  Decree,  advertisers  had  been  matter  many  people  in  our 

'i  that  Assfxiation,  highlighted  last  week’s  Annual  West  Coast  ‘blocked’  from  ‘doing  anything  agencies _ today  think  of  our 

ist  the  Keeling  of  the  Association  of  ,■  u  au  a  *•  ""o'*! problem  has  advertising  agencies  as  space 

them-  National  Advertisers  at  Pebble  w  ic  e  a  ver  s  a  a  possibility  of  solution  through  salesmen.  Certainlv  we  agree 
radoxi.  Lrh.  Calif.  compensate  his  agency  despite  individual  negotiation.  ehp.  n.rfnr™ 


Section  Edited 

By  Robert  B.  McIntyre 


radoxi.  Beach,  Calif.  cu.npensaie  ms  agency  uespi^ 

ist  an-  t*’®  service  is 

ill  o'  ’  AN.\  Presi-  performed  solely  and  exclu- 

rv  histoiy  of  the  sively  for  the  advertiser.’’ 

Y  development  of  the  standard 

ilation.  agency  commission  system  Short  (  uts 

s  given  outlined  the  changes  that  “There  are  no  short  cuts  and 


imi.viuuai  negouauon.  they  perform  worthwhile  serv- 

“I  think  we  have  to  face  ices  for  media,  but  we  think  the 
the  fact  that  this  question  of  agencies  have  evolved  into 
agency  compensation  and  this,  something  of  far  greater  im- 
of  course,  involves  the  question  portance  than  brokers  of  space. 


ilation.  agency  commission  system  Short  t  uts  of  course,  involves  the  question  portance  than  brokers  of  space, 

s  given  ,5^  outlined  the  changes  that  “There  are  no  short  cuts  and  buying  ^r®®^  from  media  at  Wg  don’t  think  of  ourselves  as 
idy  do  evolved  in  recent  years  the  means  of  providing  the  J'®!'  rates,  did  not  spring  into  buyers  and  our  agencies  as 
umenU  ;^,rough  the  great  expansion  in  proven  fundamentals  of  good  J"®  of  February,  sellers — nor  do  we  think  of 

‘r®  ijvgrtising  and  the  broadened  advertising  —  advertising  that  or  even  last  May.  It  s  some-  employes.  We  want 

srope  and  the  expansion  in  the  pays  over  the  long  run— will  JJ’!"?.  advertisers  have  been  continue  as  a  separate 

cies  services  performed  by  agencies  not  be  found  at  the  bargain  ®  and  distinct  function  of  adver- 

s  will  ti  meet  advertisers’  growing  table.  j!"}®*  Actually,  man^>  an  adver-  j  because,  if  they  simply 

1  twt  eeds  tising  manager,  or  director,  has  *’  ’  ^  oumhij' 

"J  _  _  “This  is  the  reason  why  the  been  under  pressure  from  his  (Continued  on  }nige  .‘14) 

inior-  Difficult  to  Compare  ANA  Board  advocates  that  indi-  top  management  for  answers 

“  Mr.  West  pointed  out  that  yidual  advertisers  arid  their  that  he  didn’t  have— and  the 

.  ;he  function  of  the  advertising  individual  agencies  review  their  recent  legal  fireworks  have 

bas  developed  to  the  client-agency  relations  in  the  again  started  top  managements’  tfgitSn  tr 

piint  where  it  is  difficult  to  light  of  the  current  basic  queries  all  over  again  .  .  . 

"  compare  its  present  function  changes  in  the  scope  and  func-  if  I  D  J!  J 

It  leam  stature  to  those  of  their  tion  of  agency  service — and  re-  Decree  for  .Association.s  /ill  16  UVOQUCttGU 


Credit  Rating 
Rule  Broadened 


learly  days  when  agencies  were  gardless  of  whether  media  sees  “Actually  nothing  in  the 


1^  pr’.iarily  considered  as  space  fit  to  gyant  agencies  a  com-  Decree  itself  deals  with  the  in-  Signing  of  consent  decrees  by 

®.  ^  brokers  for  the  media.  “Today,”  mission  or  not — appraise  the  dividual  agency;  it  is  concerned  four  more  defendant  media  as- 

be  most  jeal  value  of  the  agency  serv-  solely  with  limiting  the  activi-  sociations  this  week  wound  up 
^  productive  an  agency  must,  in  ices  required  to  accomplish  the  ties  of  the  Associations.  But  the  government’s  anti-trust  case 
tne  best  sen.se,  be  a  working  company’s  objective;  and,  in-  since  these  have  had  to  do  with  involving  an  alleged  conspiracy 
partner  of  the  advertiser.  In  stead  of  excluding  the  matter  the  commission  system  of  com-  to  fix  fees  and  otherwise  stabi- 
s  why  many  successful  situations  the  of  compensation  as  heretofore  pensation,  rebating,  and  agency  lize  the  advertising  business, 
led  to  i«ncy  participates  not  only  in  under  the  157r  commission  sys-  recognition,  the  consent  can  The  last  group  to  abandon  de- 
listinp  .he  execution  of  advertising,  tern,  definitely  consider  it  as  a  hardly  be  said  to  promise  no  fense  without  court  adjudication 
)54  re-  but  contributes  to  the  entire  prime  responsibility  of  the  ad-  conceivable  effect  on  either  of  included  the  Publishers  Associa- 
news-  product  development  and  mar-  vertiser.  us.  Many  cannot  agree  that  it  tion  of  New  York  City,  Associa- 

as  fol-  ceting  program  of  the  adver-  “The  most  significant  devel-  will  not  have  any  effect — be-  ted  Business  Publications, 

•.:5«r.  Agency  seiwice  today  opment  of  all,”  Mr.  West  con-  cause  it  well  may.  But  I  don’t  Periodical  Publishers  of 
andard  f'*'*  far  beyond  the  preparation  eluded,  “is  the  fact  that  under  think  we  know  how  it  will  af-  America  and  .-Agricultural  Pub- 
ounded  “il  placing  of  advertising  in  this  impetus,  forward  looking  feet  the  system  at  this  point.  Ushers  Association, 

wnship  wmmbsionable  media.  Thus  it  ANA  members,  working  with  assure  you  that  there  In  a  provision  of  the  decree 

,  they  ^  become  clear,  he  said,  their  agencies,  are  already  tak-  aj.g  many  adverti.sers  who  do  which  permits  them  to  maintain 

a  mar-  ®  *®  ip  etween  ing  steps  to  do  exactly  that.”  accept  the  simple  state-  credit  rating  information  serv- 

unreal-  ‘  'er  isei  agency  has  West,  introduced  John  ment  that  the  15%  commission  ices,  these  four  associations  ob- 

f  such  Today  the  agency  g  McLaughlin,  director  of  sales  system  is  ‘good  for  advertising’  tained  a  broader  concession  than 

Worms  Its  most  important  advertising,  Kraft  Foods  —that  it  promotes  the  use  of  that  contained  in  the  decree 

ta  re-  in  e  ro  e  o  pro  es-  Company.  advertising^.  A  long  time  ago  signed  by  the  American  Associ- 

all  the  counse  o  e  a  ver  McLaughlin  asked  ANA  that  may  have  been  true —  ation  of  Advertising  Agencies 


ta  re-  in  the  role  of  profes-  Company. 

all  the  counsel  to  the  adver  McLaughlin  asked  ANA  that  may  have  been  true —  ation  of  Advertising  Agencies 

politan  •  members  for  a  complete  review  today — no.  Advertising  is  now  and  the  .American  Newspaper 

in  the  Paid  By  .Media  qJ  commission  system.  High-  an  established  and  accepted  Publishers  Association, 

r.  25).  Mr.  West  went  on  to  say  lights  of  his  talk  follow:  function  in  our  business  econ-  The  clause  permits  the  four 

infer-  .at  despite  this  marked  change  “First  let  me  say  what  we  omy — as  are  banking  and  fi-  as.sociations  to  acquaint  their 
1C  rule  IB  the  agency  function,  the  gj.g  going  to  do:  we  are  nancing.  We  believe  that  the  members  with  the  nature,  back- 
ince  of  ijrency  under  the  present  sys-  going  to  attempt  to  either  successful  and  productive  em-  ground,  moral  responsibility 

market  of  compensation  is  paid  by  destroy,  change  or  champion  ployment  of  advertising  by  in-  and  financial  status,  functions 

most  Jie  medium.  “Under  the  tra-  aj,y  particular  method  of  agen-  dustry  to  the  tune  of  nine  and  activities  of  an  advertising 

agree,  iii'onal  system  which,”  he  said,  gy  compensation.  Nor  are  we  billion  dollars  annually  will  do  agency.  The  “moral  responsi- 

le  only  'las  remained  unchanged  since  going  to  enter  into  general  dis-  more  to  promote  the  use  of  ad-  bility  and  financial  status”  pro- 

ch  ar«r3!8 — the  medium,  not  the  ad-  cussions  on  the  larger  area  of  vei  tising  than  a  compensation  vision  was  not  included  in  the 

83)  I  trtiser,  determines  the  basis  agency-client  relationships.  system  with  which  many  adver-  previous  decrees. 


•ertiser,  determines  the  basis 
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AD  CAMPAIGNS 


Bulk  of  $1  Million  Ad 
Budget  Goes  To  Papers 


Bulk  of  a  $1  million  advertis¬ 
ing  campaign  (via  Reilly,  Brown 
&  Tapply,  Inc.,  Boston)  to  be 
launched  in  July  by  Winfield 
Brooks  Co.,  Inc.,  for  TM-4 
Wash- A  way  paint  remover  will 
be  devoted  to  black  and  white 
newspaper  space. 

The  campaign,  to  run  through 
June,  1957,  will  u.se  mostly  full 
and  half  pages  with  some  cjuar- 
ter  page  insertions. 

Heavy  emphasis  will  also  be 
placed  in  TV,  trade  advertising 
and  point-of-purchase  material. 

All  space  and  time  bought  by 
manufacturer  will  run  in  co¬ 
operation  with  local  retailers, 
“experience  having  shown  that 
sales  expansion  vaiies  directly 
with  local  ad%'ertising.” 


widespread  newspaper  advertis¬ 
ing  campaign  in  North  America 
to  attract  interest  in  the  return 
of  its  famed  “white  ship”  pas¬ 
senger  service  to  the  South 
Seas,  Australia  and  New  Zea¬ 
land. 

The  program  covers  the  ma¬ 
jor  metropolitan  centers  in  the 
U.  S.  and  Canada.  The  opening 
announcement  of  the  South  Pa¬ 
cific  cruises  appeared  April  15 
in  42  publications  in  31  cities. 

The  initial  insertion  was  three 
columns  by  13  inches.  It  was 
trailed  by  placement,  on  the 
two  subsequent  Sundays,  of 


two-column  by  nine  inch  inser¬ 
tions  in  the  same  papers. 

A  similar  drive  in  the  dailies 
is  scheduled  for  September  and 
October. 

Matson’s  program  is  designed 
to  reach  more  than  a  quarter 
of  a  million  newspaper  readers, 
according  to  George  F.  Hansen, 
vicepresident,  passenger  traffic. 

In  support  is  a  record  maga¬ 
zine  advertising  program  in  10 
magazines  this  year. 

In  all,  Matson’s  campaign 
represents  the  largest  amount 
ever  spent  in  the  promotion  of 
South  of  the  Equator  vacation¬ 
ing.  The  cost  runs  well  into  six 
figures. 

1,000-Line  Insertions 
Mark  ISabisco  Push 

Nabisco  Shredded  Wheat 
Juniors — new  spoon-size  Shred¬ 
ded  Wheat  Biscuits  were  intro¬ 
duced  Mav  24  in  nine  West 


jCHAIN  reaction  No.  II, 


Cudahy  Ad  Schedule 
Heavy  on  ROP  Color 

Full-color  full-page  newspa¬ 
per  insertions  highlight  the  new 
advertising  campaign  of  The 
Cudahy  Packing  Company, 
Omaha. 

The  1956  campaign,  which  be¬ 
gan  late  in  March,  calls  for  a 
continuing  schedule  in  each  of 
Cudahy’s  seven  plant  cities.  In 
addition  to  Omaha,  these  are 
Denver,  Phoenix,  Salt  I.ake 
City,  San  Antonio,  San  Diego 
and  Wichita. 

The  newspaper  ads  (via 
Bozell  &  Jacobs,  Inc.)  feature 
illustrations  of  products  in  use 
and  the  copy  line  that  Cudahy 
hams  and  bacons  are  “Deep 
Smoked  to  make  the  flavor 
sing!” 

Jetvel  Food  Uses 
Color  Ad  Series 

CHICAGO 

Jewel  Food  Stores  are  com¬ 
pleting  a  series  of  seven  full- 
page,  full-color  ROP  ads  in  the 
Chicago  Tribune,  covering  a  five- 
week  period  in  which  “Team¬ 
work  makes  Jewel  the  busy 
store”  has  been  the  general 
theme.  Each  color  ad  features 
a  series  of  products  in  full 
color. 

The  series  marks  the  first 
food  retailer  to  use  a  series  of 
full-color  ads.  Additional  Jewel 
black  and  white  ads,  usually 
250  lines  on  7  columns,  appeared 
in  the  same  issue  with  the  ROP 
color  ads. 

Matson  Lines  Launches 
^White  Ship^  Ad  Series 

Matson  Lines  has  launched  a 


I  RAYCO  MFG.  CO. 

1  Paterson,  N.  J. 

B  Chain  of  150  franchised 
M  outlets  throughout  U.  S. 
B  specializing  in  auto  seat 
m  covers  and  convertible  tops. 

2  Newspaper  Budget ; 

I  8800,000 

B  *  ♦  ♦ 

I  “Newspapers  rank  high 

M  as  an  effective  medium  for 
B  bringing  custome  "S  into 
B  Rayco  stores,”  says  Stan- 
B  ley  Leipzig,  advertising 
B  manager,  Rayco  Manufac- 
B  taring  Co.,  Inc.  “That  is 
B  why,  in  our  60  market 
B  areas,  we  are  consistent, 
B  long-term  newspaper  space 
B  buyers.” 

B  N  e  w- York-born  Stan 

B  says  Rayco  outlets  use  all 
B  media.  “Rut  for  penetration 
B  — for  actual  sales  incentive 
B  at  the  local  level,  we  need 
g  newspapers. 

B  “How  do  we  know?  Our 
B  continuous  survey  tells  us.” 
B  Stan  says  the  survey  is 

fi  the  basis  of  all  media  selec- 
B  tion  for  Rayco.  Not  only 
B  does  the  chain  base  de- 
R  cisions  on  the  results,  but 
B  the  fact  that  the  survey  is 
B  continuous  enables  Rayco 
g  to  make  constant  and  im- 
■  mediate  media  corrections 
B  whenever  necessary. 

B  “This  means,”  he  says, 
B  “that  each  medium  has  to 
B  produce  to  justify  its  con- 
B  tinued  use.” 


Stanley  Leipzig 


The  survey  works  this  B 
way:  Each  Rayco  customer  m 
receives  a  card  question-  B 
naire  which  he  fills  out  B 
while  waiting  for  his  auto  s 
sea^  covers  to  be  fitted,  y 
This  shows  which  medium  J 
was  most  responsible  for  § 
bringing  in  the  customer.  B 

Rayco’s  $800,000  invest-  B 
ment  in  newspapers  shows  g 
how  newspapers  fare  week  g 
after  week.  B 

Stan,  who  joined  Rayco  g 
in  April,  1955,  is  a  grad-  g 
uate  of  Syracuse  Universi-  ■ 
ty.  His  experience  is  varied  g 
and  runs  the  gamut  from  B 
agency  work  and  research  M 
analysis  to  food  field  re-  B 
porting  and  retailing.  —  R.  g 
B.  McI.  B 


FTC  Reaffirms 
Stand  on  Ads 

Federal  Trade  Commi.ssion 
this  week  reaffirmed  itj 
claim  of  authority  to  n  gy 
late  interstate  advertisin; 
by  health  and  accident  in  lu 
ance  companies. 

FTC  did  so  in  3-2  decisir; 
over-ruling  an  examiner’ 
finding  that  FTC  jurisdic 
tion  over  advertising  o 
Federal  Life  &  Casualty  Co- 
Battle  Creek,  Mich.,  coulJ 
apply  in  only  three  stated 
This  was  the  same  margr 
by  which  the  Commi-si.-i 
previously  held  it  had  th^ 
right  to  regulate  the  advc- 
tising  of  such  firms  (K&F 
Dec.  10,  ’55,  page  18). 


Central  States  with  varied  anc 
hard  -  selling  advertisement 
(via  Kenyon  &  Eckhardt  Inc.) 
in  local  newspaper,  cut-ins  o; 
the  Rin  Tin  'Tin  TV  show  an 
spot  participations  on  loca 
children’s  TV  programs. 

Nabisco’s’  Special  Product- 
Division  opened  the  campaign 
May  24  with  1000-line  new.spa- 
per  ads  featuring  a  three-cent 
offer  in  which  Shredded  Wheat 
Juniors  will  be  sold  for  a  limitei 
time  in  two-package  units  one 
at  the  regular  price  and  de 
other  for  three  cents.  The  mar¬ 
keting  area  includes  Illinois 
Iowa,  Indiana,  Minnesota,  Mi? 
souri,  Kentucky,  Wiscnn.sin 
North  Dakota  and  South  Da 
kota.  Shredded  Wheat  Junior 
have  already  been  introduced  ir. 
the  New  York  Metropolita* 
area,  the  Northeastern  State?, 
the  Southwest  and  on  the  Pacifi: 
Coast. 

Other  Camjtaigns  .  . . 

•  North  America  Compa¬ 
nies,  insurance  group,  plans  to 
use  more  than  4.50  newspapers 
in  an  extensive  sales  promotion, 
advertising  and  public  rela¬ 
tions  program,  which  will  also 
use  radio-TV  and  national  mag¬ 
azines  throughout  the  year. 

•  Pabst  Brewing  Company's 
soft  drink  division  is  promoting 
its  non-fattening  .soft  drinb 
with  heavy  advertising  (via 
Gray  Advertising)  in  key-mar¬ 
ket  newspapers.  Co-op  newspa¬ 
per  ads,  plus  radio-TV  spots  are 
al.so  being  used. 

•  Newspaper  mats  are  in¬ 
cluded  in  an  extensive  all¬ 
media  iced  Nescafe  ad  and 
merchandising  campaign  (vu 
Charles  Mathieu  &  Co.),  tested 
last  summer. 

•  A  substantial  segment  c: 
the  Asphalt  Institute’s  .'<<)00,OC 
national  ad  program  will  be  al 
lotted  for  local  newspaper  ads 
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HEW  *85,000,000 

CHMSLER  PL8HI 
'  PLOHHEO 


CLEVELAND-THE  NATION’S  No.  1  MARKET* 
—AND  STILL  GROWING! 

BIG!  According  to  an  impartial  survey,  Cleveland’s  spendable 
income  tops  the  nation— an  astounding  $7577  per  household. 
What  a  happy  hunting  ground  for  the  wise  advertiser! 

BIGGER!  The  rich  Cleveland  market  with  over  3-1/2  billion 
dollars  of  retail  sales  continues  to  grow — with  the  announce¬ 
ment  that  Chrysler  will  build  an  $85,000,000  plant  in  near¬ 
by  Twinsburg.  By  1957  it  is  expected  to  have  added  3500 
workers  to  the  more  than  one-half  million  now  employed  in 
the  Cleveland  area. 

BIGGEST!  You  reach  two  rich  markets  in  the  Cleveland 
Plain  Dealer — the  only  newspaper  covering  Greater  Cleveland 
as  well  as  the  26  adjacent  counties.  Get  your  share  of  Cleve¬ 
land’s  booming  business— get  into  the  Plain  Dealer. 

*FJrst  in  Consumer  Spendable  Income  per  Household  according  to  CON~ 
SUMER  MARKETS  1955,  published  by  Standard  Rate&  Da ta^  Service,  Inc. 

CLEVELAND  PLAIN  DEALER 

Cresmer  &  Woodward,  Inc. 

New  York  •  Chicago  •  Detroit  •  San  Francisco  •  Los  Angeles  •  Atlanta 


AD  AGENCIES 


You’ll  hardly  believe  this 

about  IVEWBURGH,  Y. 


On  a  per  capita  basis,  Newburgh  is  second  in 
Total  Retail  Sales  among  all  N.  Y.  State  cities  of 
25,000  or  more  population  outside  New  York  City's 
suburbs;  and  is  FIRST  in  Retail  Grocery  Store  Sales 
.  .  .  surpassing  such  acknowledged  leaders  as 
Rochester,  Albany  and  Elmira  and  beats  Syracuse 
by  70%!  It  leads  in  Furniture  and  Appliance  Store 
and  in  Department  Store  Sales  per  capita  too! 


Adding  the  sister  city  of  Beacon,  directly  across 
the  river,  where  spendable  income  per  family  is  even 
higher  and  coverage  by  The  News  runs  91.4%, 
brings  total  retail  sales  close  to  $100  millions.  Know¬ 
ing  that  you  can  easily  adjust  newspaper  advertising 
costs  to  a  per  capita  circulation  basis,  these  figures 
on  sales  potential  pack  a  compelling  story. 


A  lot  is  going  on  in  the  Hudson  Valley  market 
besides  the  State  Thruway.  Watch  it!  Newburgh- 
Beacon  population  since  1940,  has  grown  42%  faster 
than  average  for  the  State.  Newspapers  like  the 
Newburgh-Beacon  News  with  91.6%  coverage  of  its 
entire  55,130  population  A.B.C.  Trading  Area,  afford 
the  only  sure  means  of  obtaining  anywhere  near 
comparable  coverage. 


THE 

NEWBURGH-BEACON 


NEWS  Member:  The  Gannett  Group 


Represented  ISationally  by 
J.  P.  McKinney  &  Son,  Inc, 


New  York  •  Syracuse  •  Chicago  •  San  Francisco 


Canadian  Agency  Field  \ 
Seen  ^Tightening  Up' 


Advertisers  in  Canada  can 
look  forward  to  even  greater 
values  for  their  dollars  than 
they  are  now  getting,  according 
to  G.  Warren  Brown,  chairman 
of  the  board  of  Cockfield,  Brown 
&  Co.,  Ltd.,  largest  agency  in 
the  Dominion. 


good  for  the  Canadian  agency 
in  my  opinion”,  he  said.  “Cana 
dian  agencies,  on  a  comparativt 
basis,  have  had  to  accomplis'r 
more  for  a  smaller  reward  thar 
their  U.S.  counterparts”,  he  de 
dared. 


“With  smaller  budgets  to  work 
with,  the  Canadian  agency  has 
developed  a  high  respect  for 
the  advertiser’s  dollar,”  Mr. 
Brown  said.  “But  with  competi¬ 
tion  increasing  and  the  develop¬ 
ment  of  more  effective  measure¬ 
ments  of  results,  I  expect  to 
see  a  further  tightening  up  in 
the  machinery  of  advertising 
agency  practice”,  he  added. 

Development  of  more  compre¬ 
hensive  research  to  insure  maxi¬ 
mum  application  of  the  client 
dollar  is  the  largest  single 
factor  looming  ahead  in  the 
Canadian  advertising  field,  ac¬ 
cording  to  Mr.  Brown.  This  will 
lead  to  increased  overhead  and 
possibly  mergers  among  middle- 
sized  agencies,  he  declared.  It 
will  also  mean  further  growth 
for  the  small  agency  which  con¬ 
centrates  in  purely  local  service 
accounts. 


Rudy  Guenther  Marks 
60  Years  in  Business 

Rudolph  Guenther,  a  founder 
and  director  of  Albert  Frank 
Guenther  Law,  Inc.,  New  York 
advertising  agency,  recently 
celebrated  his  60th  anniveisary 
in  the  advertising  business. 

Back  in  May,  1896  Mr.  Guen¬ 
ther,  who  is  known  as  the  dean 
of  financial  advertising,  opened 
his  first  office  at  108  Fulton 
Street  at  what  was  to  him  a 
stupendous  rental  of  $7  a 
month. 


Entrance  of  American  agen¬ 
cies  in  the  Canadian  field  will 
undoubtedly  spur  some  of  the 
mergers.  Mr.  Brown  continued, 
by  providing  a  challenge. 

“The  outcome  can  mean  only 


Now  in  his  85th  year,  Mr. 
Guenther  has  witnessed  three 
mergers  of  his  own  firm  and  has 
been  through  numerous  periods 
of  market  prosperity  and  de¬ 
pression.  Through  the  years  he 
has  helped  guide  Albert  Frank- 
Guenther  Law  to  its  presen' 
position  in  the  industry. 

Mt.  Guenther  is  highly  opti¬ 
mistic  for  the  future  of  adver¬ 
tising.  He  envisions  many  in 
dustries  —  electronics,  transpor 
tation,  travel,  among  others - 
which  will  grow  larger  throu^! 
the  increasing  use  of  print  anc 
electronic  media. 


NEWSPAPER  ADVERTISING  is  at  a  new  high  in  Japan,  said  Irw 
Vladitnir  (second  from  left),  president,  Gotham-Vladimir  Advertising 
Inc.,  New  York,  during  a  stopover  last  week  in  Honolulu,  en  route  t' 
States  from  Far  East.  With  Mr.  Vladimir  are  (left  to  right)  L 
Porter  Dickinson,  vicepresident  and  assistant  general  manager.  Hone 
lulu  Star-Bulletin;  Mrs.  Vladimir;  and  Lorrin  P.  Thurston,  presider 
and  general  manager,  Advertiser  Publishing  Co.,  Ltd. 
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Food  War  Film  Flits 


Denver  Stamp  Orgies 


A  no-holds-barred  expose  of 
the  fiercest  competitive  struggle 
evei  to  hit  the  retail  food  in¬ 
dustry  hy  Foud  Topics,  retail 
food  publication,  highlighted  the 
recent  19th  annual  Super  Mar¬ 
ket  Institute  convention  in 
Cleveland. 

“The  Denver  Story”  is  a  157- 
minute  film  documentary  of  a 
“super  war”  that  in  10  years 
closed  one  of  every  four  grocery 
stores  in  Denver  during  a  time 
of  liooming  pojiulation  and  soar¬ 
ing  sales. 

EU*nient.s  in  Struggle 

Elements  in  the  struggle  were 
advertising  binges,  trading 
stamp  orgies,  paralysis  of  half 
the  Denver  retail  food  trade  by 
a  grocery  employes  strike, 
give-away  gimmicks  and  an  un¬ 
precedented  price  war  which 
ended  in  the  courts. 

As  the  documentary  film 
showed,  the  advertising  binge 
started  in  1948  with  the  easing 


of  the  war-time  newsprint  short¬ 
age.  From  the  first  full-page 
ad  of  the  postwar  period,  sched¬ 
ules  shot  up  by  1954  “to  mul¬ 
tiple  spreads  —  not  only  on 
Thursdays,  with  up  to  20  pages 
— but  on  the  other  four  week 
days  as  well.  By  this  time,  Mon¬ 
day  and  Tue.sday  issues  con¬ 
tained  as  many  as  eight  full 
pages  of  grocery  ads.” 

Mass  advertising  merely  w'et 
the  gloves  of  the  battlers  in 
Denver.  The  gore  really  began 
to  flow  with  the  advent  of  trad¬ 
ing  .stamps.  The  stamps  arrived 
in  mid-1951  and  a  year  later 
all  but  Safeway  and  Miller’s  of 
Denver’s  six  local  food  chains 
harl  them. 

Miller’s  capitulated  to  stamps 
in  June  1953.  Piggy-Wiggly 
franchisers,  many  .40  co-ops 
and  some  single  store  operators 
already  had  them.  By  the  end 
of  the  year,  so  many  outlets 
were  distributing  stamps  that 
a  new  attack  was  launched. 


fourth  in  a  scries  .  .  . 

DON 

WHITEHEAD 

winner  of  two  Pulitzer  prizes, 
assumes  duties  as  Chief  of 
the  New  York  Herald  Tribune 
Washington  bureau 
on  June  1. 

Mr.  Whitehead's  appointment  is  the  latest 
step  in  HTNS’s  continuing  expansion 
program  which,  in  the  last  year,  has  sent 
Joseph  Newman  to  the  South  American 
bureau,  B.  J.  Cutler  to  the  Moscow  bureau. 
Arch  Parsons,  Jr.,  to  the  Near  East 
bureau,  Walter  Lister,  Jr.,  to  the  Chicago 
bureau  and  A.  T.  Steele  to  the  Far  East. 

Wire  or  mail,  HTNS  is 
the  supplementary  news  service. 
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Store  after  store  began  offering 
multiple  stamps  —  first  triple 
stamps  every  Tuesday,  Thurs¬ 
day  and  Saturday  with  single 
stamps  on  other  days.  Then 
triple  stamps  three  days  a  week 
and  doubles  the  other  days.  And 
finally  quadruple  stamps  on 
selected  days. 

This  last  offer  burst  the  bub¬ 
ble.  The  five  biggest  stamp 
companies  took  full-page  news¬ 
paper  ads  which  condemned 
multiple  stamp-giving  as  “un¬ 
sound  business  practice.” 

Safeway’s  only  recourse  dur¬ 
ing  the  stamp  war  was  across- 
the-board  price  cuts.  It  hit 
harder  with  the  return  of  single 
stamps  —  stating  that  stamps 
meant  added  costs  and  higher 
food  prices  to  the  consumer.  It 
kept  up  this  line  of  attack  for 
two  years  as  the  over-all  battle 
passed  through  the  stages  of 
give-away  gimmicks  and  all-out 
price  cutting. 

The  gimmicks  included  many 
food  items  at  reduced  prices, 
plus  give-aways  on  appliances, 
circus  tickets,  Hawaiian  holi¬ 
days.  King  Soopers,  a  local 
chain,  gave  awav  10,000  movie 
tickets  on  a  single  weekend. 

Head-on  Clash 

Safeway  and  King’s  finally 
clashed  head-on  with  price  ad¬ 
vertising  in  1955.  Soon  the  other 
stores  jumped  in.  Price  differ¬ 
entials  included  “Chase  &  San¬ 
born”  coffee  dropping  from  75c 
to  67c;  10-lb.  bags  of  “Pills- 
bury”  flour  offered  variously  at 
89c,  79c  and  75c;  54-ounce  “Del 
Monte”  pineapple  juice  plum- 
metted  from  2714c  to  19c; 
“Spry”  dropped  from  93c  to  79c. 
Not  only  were  grocers  reducing 
their  profit  margins  sharply, 
they  were  selling  many  items  at 
far  below  cost.  "A  20%  price 
variation  on  traffic  items  was 
not  unusual,”  the  film  reported. 

Th^  price-cutting  was  climaxed 
by  suits  brought  by  several 
Denver  independents  charging 
violation  of  the  Colorado  Un¬ 
fair  Practices  Act  and  the  Rob- 
inson-Patman  Act.  After  six 
weeks  of  testimony,  Colorado 
Judge  Joseph  M.  McDonald 
I  ruled  that  the  state  law  was 
“unworkable  and  unconstitu¬ 
tional.”  Action  on  the  federal 
case  (Robinson  -  Patman  viola- 
I  tion)  is  still  pending. 

Meanwhile  the  price-cu*^ting, 
stamp  wars  and  other  asnects 
of  the  battle  had  taken  toll  of 
the  grocery  outlets  doing  busi¬ 
ness  in  the  Denver  area.  At 
the  end  of  the  war  in  1945, 
there  were  a  total  of  1,400  food 
.stores  serving  approximately 
485,000  people.  Ten  years  later, 
population  had  jumped  to  over 
750.000  —  but  there  were  only 
1,035  food  stoies  left. 


Insurance  Agents  Told 
Hotr  To  Use  Papers 

How  newspaper  advertising 
can  be  used  to  tell  the  value  of 
independent  local  insurance 
agency  service  and  how  and 
why  this  advertising  will  win 
business  for  agents  and  brokers 
instead  of  letting  it  go  to  the 
direct  insurance  writers  is  told 
in  the  third  issue  of  Agency 
Service  Newsletter,  published  by 
the  Insurance  Advertising  Con¬ 
ference,  Philadelphia,  Pa. 

“For  most  agents  and  local  | 
boards  in  most  communities  ^ 
newspaper  advertising  is  the  i 
first  and  best  buy  when  the  !■ 
purpose  of  the  advertising  is 
to  sell  the  value  of  independent 
local  agency  service,”  the  news¬ 
letter  states. 

“In  newspapers  you  can  tell 
a  complete  story,  the  way  you 
want  it  told,  and  in  print,  which 
people  believe.  You  can  reach 
practically  all  your  prospects  in 
most  communities. 

“A  recent  survey  by  the  Na¬ 
tional  Undemriter  Company  . . . 
showed  that  more  insurance  of¬ 
fices  use  newspaper  advertising 
than  any  other  single  medium,” 
the  newsletter  says. 

Pointing  out  that  some  local 
boards  have  “done  remarkably 
effective  jobs”  of  convincing 
prospects  and  customer3, 
through  advertising,  that  serv¬ 
ices  of  independent  local  agents 
are  worth  what  they  cost,  the 
newsletter  cautions  independent 
agents  and  brokers  that  “this 
is  not  a  substitute  for  yo  i**  own 
advertising  program.” 

“Your  own  advertising  should 
b,  part!’  devoted  to  telling  the 
values  of  local  agency  service 
and  partly  to  selling  specific 
lines.  Remember,”  the  letter 
continues,  “that  in  newspapers 
you  should  not  advertise  lines 
for  which  there  are  very  few 
prospects.  Tell  about  the  10  or 
12  most  widely  bought  and 
needed  lines.” 

Reproduced  in  the  newsletter 
are  eight  agency-service  news¬ 
paper  ads,  made  available  by 
member  companies  of  the  Con¬ 
ference,  as  examples  of  the  type 
of  material  agents  should  use. 

In  addition  to  discussing  why 
newspaper  advertising  should  be 
used  and  what  should  be  said, 
the  newsletter  tells  where  to 
get  ideas,  and  discuss  copy  and 
art  and  the  best  size  and  fre¬ 
quency  of  the  advertising. 

Single  copies  of  the  newslet¬ 
ter  are  sent  free  to  agents  by 
Mrs.  M.  C.  Ellson,  executive 
secretary.  Insurance  Advertis¬ 
ing  Conference,  14003  Barcalow 
St.,  Somerton,  Philadelphia  16, 
Pa.  In  bulk,  newsletters  are  sold 
at  20c  each. 
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Of  Metropolitan  Detroit’s  Business 
Originates  In  Six  Key  Count* 


Wayne  (Detroit),  Oakland, 
Macomb,  Washtenaw,  Monroe,  Livingston 
Comprise  the  Detroit  Retail  Trading  Area. 


These  six  counties,  with  more  than  $5  billion 
in  retail  trade,  account  for  52%  of  Michigan’s 
population,  55%  of  its  retail  sales.  It  is  here 
that  advertisers  concerned  with  “dollar  re¬ 
turns”  concentrate  their  campaigns.  In  this 
same  area  96%  of  the  Detroit  News  week¬ 
day  circulation  is  concentrated,  with  58,000 
more  copies  than  any  other  newspaper.  On 
Sundays  the  News  circulation  superiority  rises 
to  116,000. 


These  advantages,  well  known  to  successful 
media  buyers,  have  given  the  Detroit  News 
overwhelming  advertising  leadership.  In  1955, 
The  Detroit  News  carried  more  than  half  of 
all  newspaper  advertising  in  this  market.  The 
other  two  newspapers  divided  the  balance. 

It  pays  to  concentrate  your  selling  in  the  six- 
county  Detroit  area,  with  The  Detroit  News. 
No  Detroit  paper  effectively  covers  the  rest 
of  Michigan. 


The 


Detroit 

THE  HOME  NEWSPArER 


News 

Iwfnl  WmM«v  and  Sunday  OKulaMan  af  aH 
MkMaaa  Nawiyayan  (AK  «.^SS) 
WMhday  AStn  I -Sunday  SS7,740 


Eastern  Office:  110  E.  42nd  St.,  New  York  17  a  Chicaio  Office:  435  N.  Michigan  Ave.,  Tribune  Tower,  Chicago,  III. 
Pacific  Coast:  785  Market  Street,  San  Francisco,  Calif,  e  Miami  Beach,  Florida:  The  Leonard  Co.,  311  Lincoln  Road 
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''U.S.News  &  World  Report” 
has  now  crossed  the 
800,000  mark  in  net  paid 
circulation— this  is  more 
than  double  its  circulation 
of  just  six  years  ago. 


ma  ClaM 


amzme 


An  essential  magazine 

Essential  to  more  and 
more  readers 

Essential  to  more  and 
more  advertisers 


Advertising  Of6ces. 

30  Rockefeller  Plaza 
New  York  20.  N.Y 
Boston,  Philadelphia,  Cleveland, 
Detroit,  Chicago,  St.  Louis, 

San  Francisco,  Los  Angeles, 
and  Washington 
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/  LET’S  PAINT  \ 

'  THE  TOWN  ! 

•  / 

\  IN  ALTOONA  / 


National  Advertisers 
Favor  Volume  Discounts 

By  A.  Brandenhiir^ 


Take  your  pick  of  colors, 
says  the  Altoona  Mirror. 
They'll  even  let  you  name 
your  combination  .  .  . 

two,  three  or  full  r.o.p. 
color.  And  what  a  town, 
you've  got  to  work  with! 
$99,626,000  in  retail  sales 
.  .  .  automotive,  $16,025,- 
000  ..  .  $28,675,000  for 
food  .  .  .  general  mer¬ 
chandising  and  apparel, 
$21,844,000  .  .  .  $1,998,000 
for  drugs  .  .  .  $8,130,000 
for  home  furnishings.  It's  a 
$187  million-a-year  spend¬ 
ing  market  .  .  .  and  the 
customers  make  it  a  cinch 
to  sell  it. 

How  can  you  miss  when 
95.1%  of  the  town  d  oes 
its  shopping  in  one  eve¬ 
ning  newspaper?  How  can 
you  miss  when  the  Altoona 
Mirror  makes  it  so  easy 
to  make  your  product  mes¬ 
sage  read  and  remem¬ 
bered?  So  come  on!  All 
you  have  to  do  is  mix  a 
little  printers'  ink  with 
persuasion  .  .  .  tell  'em 
what  you're  selling  in  Al¬ 
toona  .  .  .  with  color! 

Sell  with  COLOR  in  the 


Eltoona 

SlRirror. 


Altoona's  Pennsylvania's  Only 
Evening  Newspaper 

RICHARD  E.  BEELER,  Adv.  Mgr. 


With  notable  exceptions, 
newspapers  have  been  slow  in 
extendinjj  frequency  and  volume 
discounts  to  national  advertis¬ 
ers,  a  situation  in  which  news¬ 
papers  today  find  themselves  at 
a  prowinp:  disadvantage  in  com¬ 
parison  with  other  national 
media. 

This  situation  has  caused  J. 
H.  Sawver  .Tr.,  of  Sawyer-Fer- 
guson-Walker  Co.,  to  make  a 
spot  check  wMth  a  number  of 
national  advertisers  and  adver¬ 
tising  agencies,  seeking  their 
views  of  the  value  of  such  dis¬ 
counts  on  the  part  of  news¬ 
papers. 

Sees  Need  for  Discounts 

Mr.  Sawyer  told  F&P  that 
he  is  convinced  there  is  no 
defense  for  the  local-national 
rate  differential,  as  far  as  fre¬ 
quency  and  volume  discounts 
are  concerned.  Based  on  replies 
received,  he  feels  that  frequency 
and  volume  discounts  to  national 
adverti.sers  would  help  to  re¬ 
duce  or  eliminate  this  differ¬ 
ential  and  put  newspapers  in  a 
better  competitive  position. 

“Why  shouldn’t  a  volume  user 
of  national  advertising  be  able 
to  buy  newspaper  space  at  a 
better  price  than  a  small  user 
of  such  space?”  he  asked.  “The 
volume  discount  principle  is  ap¬ 
plied  locally  by  newspapers. 

,  Why  not  nationally?” 

It  is  entirely  possible  that 
'  lack  of  discounts  may  put  news¬ 
papers  at  a  competitive  disad- 
!  vantage  to  other  media,  he 
j  pointed  out.  It  is  true,  of 
j  coui'se,  that  some  newspapers, 


particularly  those  in  the  metro¬ 
politan  field,  have  already  seen 
the  value  of  extending  frequen¬ 
cy  and  volume  discounts  to 
national  advertisers,  but  there 
is  need  for  a  more  widespread 
adoption  of  this  practice,  he 
asserted. 

Dailies  at  Di^^vantage 

To  support  his  position  on 
the  need  of  such  discounts,  Mr. 
Sawyer  quoted  parts  of  letters 
received  from  national  adver¬ 
tisers  and  their  agencies.  Typi¬ 
cal  of  replies  from  adverti.sers 
was  the  comment  of  K.  L.  Skil- 
lin,  general  advertising  man¬ 
ager,  Armour  &  Co.,  who 
stated : 

“Although  daily  newspapers 
are  an  expensive  medium  in 
both  absolute  and  relative  terms, 
they  serve  the  functions  of  im¬ 
mediacy,  fiexible  size,  and  good 
coverage,  all  of  which  are  dif¬ 
ficult  to  match  in  other  media. 
But  lack  of  a  frequency  and/or 
volume  discount  to  the  national 
advertiser  places  daily  newspa¬ 
pers  at  a  disadvantage  when 
long-term  schedules  are  being 
prepared.  I  would  advocate  some 
financial  encouragement  to  the 
national  advertiser  who  would 
be  inclined  to  a  26  or  52  time 
schedule  but  finds  the  cost 
structure  prohibitive.” 

A.  J.  Adams,  adveillsing  di¬ 
vision,  H.  J.  Heinz  Co.,  con¬ 
curs  with  the  discount  principle 
and  points  out  that  a  number 
of  the  larger  newspapers  have 
already  adopted  such  a  system. 

Agencies  Urge  Discounts 

From  the  agency  side  comes 
four  endorsements  of  the  idea: 


A  SOUTH  DAKOTA 
JOURNALIST  SAYS: 

"The  Aberdeen  American-News  has 
published  the  'Support  the  Church' 
series  since  1948.  Members  oi  the 
Aberdeen  Ministerial  Association 
hove  commented  favorably  on  these 
advertisements,  and  hove  indicated 
to  us  that  the  consistently  high 
quality  of  the  program  has  helped 
to  stimulate  church  attendance. 
MR.  HENRY  J.  SCHMITT,  Another  factor  which  pleases  us  is 
E^DITOR  AND  PUB.  that  Aberdeen  merchants  have 

ABERDEI^  AMERICAN-  never  hesitated  to  underwrite  the 
NEWS  .  „ 

ABERDEEN,  series. 

SOUTH  DAKOTA 

Let  as  send  you  proofs  and  full  information  about  America’s  No.  1 
relicions  feature.  Beautiful  art-work  and  appealins  copy.  Now  running 
regularly  in  over  95S  newspapers.  Write  Dept.  MU,  Keister  Advertising 
Service,  Strasburg,  Virginia.  _  _ 


Robert  F.  Hussey,  vicepresi¬ 
dent  and  media  director,  Foote, 
Cone  &  Belding,  has  this  to  say: 

“The  possibility  that  daily 
and  Sunday  newspapers  may 
see  fit  to  revise  their  rate 
structures  to  encourage  use  of 
t/l/O  heavier  linage.s,  greater  fre¬ 
quencies,  and  more  consistent 
scheduling  far  beyond  the  lim- 
e  in  the  metro-  its  of  current  practice,  is  an  ex- 
;e  already  seen  citing  one.  Unquestionably,  we 
ending  frequen-  feel  it  our  obligation  to  buy  the 
J  discounts  to  most  for  the  least  on  behalf  of  ' 
sers,  but  there  all  our  clients.  It  goes  without 
lore  widespread  saying,  therefore,  that  we  wish 
is  practice,  he  to  encourage  any  move  to  lower 
co.sts  to  the  advertiser.  We 
►isadvantage  subject  progresses 

.  .  much  farther,”  ‘ 

us  position  on 

1  discounts,  Mr.  Would  Benefit  Both 

parts  of  letters  George  Leithner,  associate 

national  adver-  director,  media  division.  Young 
agencies.  Typi-  &  Rubicam,  Inc.,  said  his  as- 
rom  adverti.sers  sociates  at  Y&R  have  always 
it  of  K.  L.  Skil-  strongly  advocated  that  media 
Ivertising  man-  of  all  kinds  provide  discounts 
&  Co.,  who  for  frequency  and  volume  of  ad¬ 
vertising.  “Certainly  any  incen- 
lily  newspapers  tive  which  encourages  an  ad- 
ive  medium  in  vertiser  to  exercise  frequency 
d  relative  terms,  and  consistency  is  not  only  in 
’unctions  of  im-  the  advertiser’s  best  interest,” 

‘  size,  and  good  he  said,  “but  also  in  the  best 
which  are  dif-  interest  of  the  media  them- 
in  other  media,  selves.” 

requency  and/or  “Most  major  media  recognizes 
to  the  national  the  advantages  they  enjoy  in 
s  daily  newspa-  offering  such  discounts,”  he  con- 
idvantage  when  tinued.  “Not  only  is  there  a 
lules  are  being  great  economy  to  the  medium 
d  advocate  some  in  handling  large  contracts,  but 
agement  to  the  perhaps  the  most  significant 
iser  who  would  factor  favoring  the  medium  is 
i  26  or  52  time  that  strong  schedules  are  most 
finds  the  cost  productive  and  we  can  expect 
litive.”  them  to  reflect  more  clearly  the 

adveilising  di-  effectiveness  of  media  when 
Heinz  Co.,  con-  they  are  properly  used, 
iscount  principle  “At  one  time,  newspapers 
that  a  number  generally  offered  volume  dis- 
lewspapers  have  counts.  This  is  no  longer  true 
1  such  a  system,  and  I  believe  that  this  is  a  mis- 
■ge  Discounts  take.  Other  media  are  granting 

. ,  discounts  and  I  believe  that  this 

ency  side  comes  , 

. .  failure  to  recognize  the  im- 
nts  of  the  idea:  ,  *  i  ,  ^ 

portances  of  volume  and  fre- 

-  quency  is  an  error  on  the  part 

of  the  newspaper  publishers.” 

Would  Increase  Demand 

T  SAYS:  Harley  B.  Howcott,  vicepresi- 

;an-NewB  has  dent,  Fitzgerald  Advertising 

1  the  Church’  Agency,  Inc.,  asserts  that  it 

mbers  oi  the  seems  “axiomatic  that  daily 

Association  newspaper  ROP  would  be  in  far 
ably  on  these  greater  demand  with  substan- 

ave  indicated  tial  volume-frequency  discounts 

iistently  high  on  future  rate  cards.”  He  said 

m  has  helped  Fitzgerald  agency  executives 

attendance.  have  been  di.scussing  the  value 
pleases  us  is  qJ  gm-h  discounts  with  news- 

chants  have  paper  executives  and  represen- 

nderwnte  the  tatives  for  years. 

“It  has  long  been  our  feel- 
tmerica’i  No.  1  ing,”  said  Mr,  Howcott,  “that 
Ite^Adverthlin*  national  rates  should  be  read- 
_  {Continued  on  page  32) 
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FROM  THE  CITATION 


‘Miss  Willella  de  Campi . . .  writes  of  home 
furnishings  interestingly,  entertainingly  .  .  . 
provides  her  readers  with  complete  coverage  , , 
the  judges  thought  it  particularly  significant 
that  she  devoted  her  efforts  not  wholly  to  the 
obviously  newsy  decorator  type  of  material  but 
to  the  entire  field  of  home  furnishings” 


Pl{  HOUNDLP 

Value  of  PR 
To  Investment 
Counsel  Told 

The  importance  of  public  re¬ 
lations  in  achieving  recognition 
and  status  for  a  new  profession 
was  stressed  by  Edward  L. 
Bernays,  counsel  on  public  re¬ 
lations  this  week  in  addressing 
the  opening  forum  of  the  In¬ 
vestment  Counsel  Association  of 
America  at  its  annual  meeting 
in  New  York. 

Speaking  on  the  topic  “The 
Public  Relations  Counsel  Looks 
at  Investment  Counsel”  Mr. 
Bernays  emphasized  that  invest¬ 
ment  counsel  as  a  profession 


finds  itself  today  in  a  situation 
comparable  to  that  faced  in  the 
formative  yeais  by  such  long 
establi.shed  professions  as  law, 
medicine,  etc.  Widespread  public 
understanding  of  its  services, 
professional  ethics,  and  dis¬ 
tinctive  characteristics  is  yet 
to  be  achieved. 

Lack  of  such  understanding, 
according  to  Mr.  Bernays, 
means  that  the  investing  public, 
generally  speaking,  too  often 
fails  to  avail  itself  of  the  safe¬ 
guards  framed  for  its  protection 
by  the  profession.  Likewise  pub¬ 
lic  failure  to  recognize  just  what 
the  profession  is  and  stands 
for  creates  a  hazard  for  all 
investment  counsel  inasmuch  as 
ill  considered  laws  inimical  to 
the  profession,  and  in  turn  to 
its  clients’  welfare,  may  be  en¬ 
acted  without  public  understand¬ 
ing  of  the  consequences. 


In  these  changing  times,  said 
Mr.  Bernays,  no  profession,  old 
or  new,  can  safely  ignore  its 
public  relations  both  to  ensure 
continuous  public  education  re¬ 
garding  the  profession’s  services 
and  value,  and  also  to  interpret 
public  attitudes  and  opinion  to 
the  profession.  Public  relations, 
stated  Mr.  Bernays,  is  a  two- 
way  street,  interpreting  the  pro¬ 
fession  to  the  public  and  the 
public  to  the  profession. 

Because  the  professional  as¬ 
sociation  is  the  natural  focal 
point  for  concerted  activity  and 
is  a  status  value  symbol  to  the 
public,  it  has  a  great  obligation 
to  exert  leadership  in  insuring 
adequate  public  relations  activ¬ 
ity  for  the  profession,  Mr. 
Bernays  said. 

He  pointed  out  that  the  public 
relations  program  should  cover 
three  distinct  phases  of  effort: 


NORTHERN  ILLINOIS  "HOME”  MARKET 


■ii 
SALES 


N.  Y.  Trib  Issues 
Banking  Section 

The  New  York  Herald 
Tribune  published  as  part  of 
its  May  23  edition,  a  stand¬ 
ard-size  section  devoted  to 
the  underwriting  and  distri¬ 
bution  of  securities.  A  de¬ 
tailed  description  of  the  role 
of  the  investment  banker 
was  contained  in  the  section. 

The  lead  story,  titled  “In 
Retrospect — The  Accomplish¬ 
ment,”  by  Donald  I.  Rogers, 
business  and  financial  edi¬ 
tor,  explained  the  function 
of  investment  banking  in 
the  American  economy. 

1)  activity  aimed  to  adjust  the 
profession  to  the  public;  2) 
activity  designed  to  furaish  the 
public  with  adequate  informa¬ 
tion  as  to  the  profession’s  scope 
and  function;  and  3)  activity- 
intended  to  secure  public  support 
for  any  legal  sanctions  needed 
to  protect  both  the  profession 
and  the  public  itself. 

• 

Times  Claims  New 


SAVE  9V2C  A  LINE  .  .  .  when  you  buy  these  COPLEY 
BIG  3  NEWSPAPERS.  Separate  Line  Rate  is  53c  -  but 
all  three  cost  only  43V2c  a  line  -  a  saving  of  18%! 


15  "Hometown”  Newspapers  covering  Northern  Illinois 
-  Springfield,  Illinois  -  Greater  Los  Angeles  -  and  San 
Diego,  California . . .  Served  by  the  COPLEY  Washington 
Bureau  and  the  COPLEY  News  Service 
REPRESENTED  NATIONALLY  BY  WEST- HOLLIDAY  CO.,  INC. 


Ad  Linage  Records 

An  all-time  advertising  mark 
for  a  single  issue  of  the  Neve 
York  Tunes  was  set  on  Sunday, 
May  6,  when  the  Times  pub¬ 
lished  725,225  lines  (2,417.4 
columns)  of  advertising.  This 
followed  a  record  -  smashing 
four-month  period  when  the 
Times  registered  a  new  total 
high  of  18,396,322  lines. 

Olher  Sections  .  .  . 

•  The  Chicago  Daily  News 
published  a  25-page  “Spring 
Home  Preview”  section.  May  4, 
featuring  real  estate,  home  im¬ 
provements,  gardening,  home 
furnishings  and  do-it-yourself 
ideas.  More  than  42,000  lines  of 
advertising  were  included. 

•  The  Chicago  Triiune  car¬ 
ried  its  largest  single  food  ad¬ 
vertising  section  from  a  na¬ 
tional  advertiser  when  it  fea¬ 
tured  an  eight-page  advertising 
supplement  from  Armour  &  Co., 
May  4.  The  entire  section  was 
paid  advertising,  although  it  in¬ 
cluded  both  “news”  and  display 
ads. 


Joins  N.  Y.  Trib 

Jules  Richards  has  joined  the 
recently  organized  merchandis¬ 
ing  department  of  the  New 
York  Herald  Tribune,  under 
i  the  direction  of  Max  Spivak. 
j  For  the  past  10  years,  Mr. 

I  Richards  has  held  creative-ex- 
I  ecutive  posts  with  New  York 
I  advertising  agencies. 
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sales  reports  get  brighter 


j 


lt\s  mw  of  the  three 
Must  Markets  in  the 
Parifie  Northwest 

YES,  PACIFIC  NORTHWEST  SALES  REPORTS  DO  GROW  BRIGHTER  WHEN 
YOU  COVER  THE  BILLION  DOLLAR  SPOKANE  AAARKET.  A  nationally  famous 
market  in  its  own  right,  the  Spokane  AAarket  is  of  particular  importance  to  the 
success  of  any  Pacific  Northwest  soles  program.  A  distinctly  independent  and 
unified  trade  area,  it  is  distant  from  and  unaffected  by  advertising  in  coastal 
cities  300  miles  or  more  away.  It's  BIG  —  3d  prosperous  counties,  more  than  a 
million  people  in  the  heart  of  the  Pacific  Northwest.  It's  RICH  —  buying  income 
tops  a  billion  ond  a  holf  dollars  a  yeor,  income  per  farm  is  more  than  double 
the  U.  S.  farm  average,  and  retoil  sales  ore  in  excess  of  one  billion  dollars 
annually.  More  important  —  It's  EASY  TO  SELL! 

With  just  one  space  buy -THE  SPOKESAAAN-REVIEW  and  SPOKANE 
DAILY  CHRONICLE  —  you  tap  the  full  buying  power  of  the  entire  Spokane 
Market  .  .  .  easily  and  economically.  For  these  are  the  two  newspapers  Spo¬ 
kane  and  Inland  Empire  residents  have  read  and  accepted  —  and  shopped  from 
—  since  pioneer  days.  With  9  out  of  10  subscribers  receiving  their  papers  by 
home-carrier  delivery,  the  Spokane  Dailies  hove  the  penetration  and  coveroge 
it  takes  to  completely  sell  the  vast  Spokane  AAarket. 

So  reach  the  more  than  one  million  residents  of  the  Spokane  AAarket  .  .  . 
sit  back  .  .  .  and  watch  your  sales  reports  get  brighter  and  brighter. 


Combined  Daily  Circulation  Over  160,000  —  86.41  %  UN-duplicated 


Accepted  as 

Hoine*Town  Newspapers 
the  Length  and  Breadth 
of  the  Inland  Empire 


Advertiting  Hepretewlwtive*:  Crttnief  4  Woodword,  Inc.,  New  YoHi,  Chicogo, 


.  let  Angelet,  Son  rroncitco,  Atlonto.  Color  Repretentofivet.  SUNDAY 
SROKCSMAN-RCVICW.  Comic  Soctiont;  Mettopoliton  Croup. 
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How  Standard  invested  its  money 
iast  year  to  meet  your  growing  oii  needs 


Exploration  for  new  oil  sources  cost 
$134  million.  Standard  Oil  Company 
of  California  produced  oil  and  gas 
from  more  than  8600  wells 

and  South  America 


New  Refinery  Units  to 
make  higher  octane  gaso¬ 
line  took  a  big  part  of  the 
$30  million  we  spent  for 
plant  improvement. 


Petrochemicals  for  plas¬ 
tics  and  other  new  prod¬ 
ucts;  fertilizers  and  sprays 
for  bigger  crops,  took  a 
$20  million  investment. 


Research  and  techni¬ 
cal  services  cost  nearly 
$13  million.  One  result 
was  a  technique  which 
promises  to  greatly 
increase  yields  from 
oil  wells,  helping  con¬ 
serve  U.S.  resources. 


Transportation 
Facilities  to  bring 
our  products  from 
oil  field  to  you  were 
a  $10  million  item. 


^  production-exploralion  refineries  ^asphalt  refineries  Standard  marketing  area 

STANDARD  IMPROVED  its  ability  to  serve  you  last  year 
by  investing  $347  million  for  new  production  and  distribution 
facilities  and  exploration.  The  rest  of  our  $11 3  billion  income 
was  spent  on  such  items  as  wages  and  benefits  for  our  36,369 
employees,  supplies  from  more  than  10,000  U.S.  firms  and 
crude  oil  from  independent  producers.  We  paid  a  $107  million 
tax  bill,  and  our  119,793  stockholders  received  7^  of  each  dollar 
we  took  in  as  a  return  on  their  investment  in  the  Company. 

If  you  wish  a  copy  of  our  Annual  Report  for  1955,  write  to  Standard  Oil 
Company  of  California,  Rm.  2153,  225  Bush  St.,  San  Francisco  20,  Calif. 


Pefroleum  progress  means. . . 

to  keep  pace  with  your  needs, 
oil  companies  must  invest 
$74  billion  in  new  rhOi 
U.S.  facilities  by  1965  1 


Demand  for  petroleum  products  will 
increase  about  50%  over  the 
next  ten  years 


STANDARD  OIL.  COMPANY  OF  CALIFORNIA 

puts  petroleum  progress  to  work  for  you 


Part  of  Standard’s  earnings  came  from  our 
work  in  suppiying  oii  for  other  free  nations 


■STANDARD  AND  ITS  EASTERN 
HEMISPHERE  AFFILIATES 


PARIS  TAXIS,  African  river  boats  and  Australian  airliners 
run  on  gasoline  produced  by  Standard’s  affiliates.  Last  year 
in  addition  to  our  Western  operations,  we*  produced  oil  in 
5  Eastern  Hemisphere  countries,  processed  it  at  15  overseas 
refineries,  supplied  petroleum  products  to  67  countries  outside 
the  Iron  Curtain.  The  result  was  a  big  boost  for  industry  of 
Free  World  nations,  conservation  of  U.S.  oil  reserves,  and  a 
higher  standard  of  living  for  the  peoples  of  many  lands. 

If  you  wish  a  copy  of  our  Annual  Report  for  1955,  write  to  Standard  Oil 
Company  of  California,  Rm.  2153,  225  Bush  St.,  San  Francisco  20,  Calif. 


production  and  exploration 


refinery 


marketing  area 


STANDARD  OIL.  COMPANY  OP  CALIFORNIA 

putM  petroleum  progress  to  work  for  you 
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They  eat  it  up 
in  Los  Angeles 


Volume  Discounts 

i  {Continued  from  page  26) 


million  dollars  a  year," 


IN  THE  LOS  ANGELES  AFTERNOON 
NEWSPAPER  FIELD,  THE  MIRROR-NEWS  IS 


FIRST  where  it  counts  the  MOST 
for  FOOD  ADVERTISERS 


HOME-DELIVERED  CIRCULATION 


The  Mirror-News  is  the  leading  afternoon  news¬ 
paper  in  all  of  Western  America  in  home-delivered 
circulation.  Over  63%  of  Mirror-News  circulation 
is  delivered  to  the  homes  of  subscribers — influenc¬ 
ing  the  West's  largest  family  audience  in  the  im¬ 
portant  evening  "decision"  hours. 


justed  to  include  a  volume  or 
frequency  formula  or  both. 
Large  users  of  newspaper  space 
often  find  the  flat  rate  out  of 
line  with  the  volume-frequency 
discounts  of  other  media. 

“Conceivably  a  volume-fre¬ 
quency  structure  would  be  most 
attractive  to  many  national  ad- 
jVertisers  and  might  well  insure 
'continuity  of  schedules.  In  the 
national  field  it  is  hardly  neces¬ 
sary  to  point  out  that  for  dec¬ 
ades  radio  provided  frequency 
bases,  and  of  course,  television 
has  followed  the  same  pattern. 

!  Supplements  Offer  Discounts 
!  “Some  magazine  publishers 
have  announced  new  discounts 
which  are  quite  appealing  to 
many  national  advertisers,  and 
in  the  past  six  or  eight  months 
the  national  newspaper  maga¬ 
zine  supplements  have  provided 
even  greater  discounts  to  en¬ 
courage  frequent  use  of  large 
space.” 

i  Arthur  A.  Porter,  media  de¬ 
partment,  J.  Walter  Thompson 
Co.,  calls  attention  to  the  cur¬ 
rent  cycle  in  which  the  adver- 
jtiser  is  getting  considerably 
jahead  of  media  from  the  stand¬ 
point  of  using  more  space  than 
is  required  to  eani  basic  dis¬ 
counts. 


added. 

“Most  of  the  newspapers  in 
this  country  have  a  flat  rate 
for  the  national  advertiser  and 
the  company  that  contracts  for 
100,000  lines  per  year  is  forced 
to  pay  precisely  as  much  as  the 
advertiser  who  runs  1,000  lines 
a  year,”  said  Mr.  Porter.  “This 
is  enigmatic  because  local  ad¬ 
vertising  rates  recognize  the[ 
value  and  impoi-tance  of  the! 
frequent  big  space  advertiser  in , 
the  community. 

“It  seems  to  me  somebody 
could  make  a  career  of  bring¬ 
ing  advertising  media  up-to- 
date  in  this  regard.  I  think  part 
of  it  has  happened  because  ad¬ 
vertising  has  become  so  much 
more  important  and  advertising 
expenditures  have  grown  so 
rapidly  and,  for  some  reason, 
advertising  media  has  been  left 
pretty  far  behind.  The  worst 
example  of  this  philosophy  is 
the  daily  newspaper.” 


149  Papers  Notv  Take 
Vertical  Color  Ads 


READ  BY  YOUNG 
GROWING  FAMILIES 


GREATEST  RETAIL 
FOOD  LINAGE 


Mirror-News  circulation 
reaches  Southern  California's 
youngest  buying  families. 
79%  of  Mirror-News  readers 
are  under  50;  59%  are  under 
40;  69%  have  children  under 
17  years  of  age.  And,  79% 
of  all  Mirror-News  families 
are  in  the  able-to-buy  $3000 
to  $10,000  income  bracket. 


The  Mirror-News  is  the  lead¬ 
ing  afternoon  newspaper  in 
Los  Angeles  in  retail  food  lin¬ 
age.  For  the  year  1955,  The 
Mirror-News  led  the  second 
afternoon  paper  by  299,939 
lines.  This  trend  continues  dur¬ 
ing  1956  (first  3  months),  with 
The  Mirror-News  in  front  by 
67,891  lines. 


I  For  example,  he  said.  Life 
magazine  has  a  maximum  dis- 
jcount  based  on  52  insertions, 
but  last  year  Ford  ran  80  in¬ 
sertions.  Similarly,  the  Satur- 
\day  Evening  Post  has  a  discount 
jof  52  insertions,  but  last  year 
Ford  ran  70.  Columbia  Broad- 
icasting  System  has  a  maximum 
jdiscount  for  the  advertiser  who 
jspends  $100,000  a  week  for  a 
|total'  of  $5,200,000  a  year,  he 
pointed  out.  “But  there  is  no 
!  further  advantage  for  the  ad- 


Chicago 

The  Chicago  Chapter,  Ameri¬ 
can  Association  of  Newspaper 
Representatives,  reported  this 
week  that  149  newspapers 
130  markets  will  now  accept 
vertical  half-page  color  units  on 
daily  comics  pages. 

The  list  includes  newspapers ' 
fi'om  coast  to  coast  and  repre¬ 
sents  the  availability  of  four, 
two  and  one  color  vertical  half¬ 
page  units  on  the  daily  black- 
and  white  comic  pages  of  those 
papers. 


Feme  Noreen  Manages 
R~J  Promotion 

Miss  Feme  M.  Noreen  has 
joined  the  New  York  office  of 
Ridder-Johns,  Inc.,  as  promo¬ 
tion  manager — a  new  post  at 
R-J. 


DEANE  WEINBERG  &  CO 


ORIGINATORS  Of 
NEWSPAPERBOY  INSURANCE 
737  Seward  Street 
Los  Angeles  38,  Calif. 


Miss  Noreen  joins  the  news¬ 
paper  representative  firm  fol¬ 
lowing  several  years  as  sales 
promotion  manager  for  Madi- 
j  son,  Wis.,  Newspapers. 


LOS  ANGELES 


Created  end  Sold 
The  First  INDEPENDENT 
CARRIER  BOND 
Protection  without  Detail 


Virgil  Pinkley,  Editor  and  Publisher — Represented  nationally 
by  O'Mora  &  Ormsbee,  Inc.,  New  York,  Chicago,  Detroit,  San  Francisco 


Other  Appointments. 

e  The  Daily  Dunklin  Demo¬ 
crat,  Kennett,  Mo.,  has  ap¬ 
pointed  Wallace  Witmar  Co.  as 
its  exclusive  national  advertis¬ 
ing  representative. 

e  The  Lima  (Ohio)  .Veit*  I 
has  appointed  John  W.  Cullen  | 
Co.,  Inc.,  Cleveland,  as  its  na¬ 
tional  advertising  representa¬ 
tive.  The  News  becomes  the 
51st  newspaper  of  the  Ohio 
Select  List. 
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A  y^eu?  Service 

By  Old  J-lands 

Our  company  has  never  sought  work  in  the  Appraisal  field, 
primarily  because  our  first  interests  have  been  to  serve  buyers 
and  sellers  of  newspaper  properties. 

There  now  seems  to  be  a  growing  need  for  such  work  by 
newspaper  publishers,  their  banks  or  attorneys,  regardless  of 
whether  a  sale  is  contemplated. 

We  have  often  made  evaluations  on  request,  and  have  also 
qualified  many  times  in  Federal  and  State  courts  as  to  expert 
testimony. 

Our  organization  has  been  expanded  to  handle  Appraisals  on 
a  highly  confidential  basis.  The  charge  for  this  service  will  be 
most  reasonable. 


ALLEN  KANDER 

and  Company  . 

J^e^otiator 

Tor  the  Purchase  and  Sale 
of  Daily  J^ewspapers 


60  EAST  42  STREET.  NEW  YORK . MURRAY  HILL  7-4242 

1701  K  STREET,  N.W.,  WASHINGTON . NATIONAL  8-3233 


35  EAST  WACKER  DRIVE,  CHICAGO 


RANDOLPH  6-3688 


ANA  Parley 

(Continued  from  page  17) 


become  another  department  in 
the  advertiser’s  organization,  it 
would  destroy  one  of  their 
greatest  values — objectivity — an 
absolutely  essential  ingredient 
to  their  ability  to  create.  But, 
on  the  other  hand,  we  do  not 
want  our  advertising  agencies 
to  consider  they  represent 
media  .  .  . 

“Now  advertisers  don’t  neces¬ 
sarily  want  to  change  any  sys¬ 
tem  if  it’s  the  best  that  can 
be  found — however,  they  don’t 
think  the  financial  end  of  our 
business  dealings  with  agencies 
should  necessarily  be  governed 
by  the  financial  arrangements 
agencies  have  with  media. 

Road  Cleared 

“The  road  has  been  cleared 
to  discuss  honestly,  frankly, 
and  without  preconceived  no¬ 
tions — calmly — in  a  businesslike 
manner,  financial  relationships 
without  criticism,  resentment,  or 
any  necessity  of  feeling  uneth¬ 
ical.  There  are  many  services 
today  for  which  we  compensate 
our  agencies  which  are  in  no 
way  involved  with  their  deal 
with  media.  Let  us  examine 


these — evaluate — and  agree  to 
their  price — not  for  the  purpose 
of  necessarily  reducing  the 
agencies’  compensation,  but 
more  with  the  view  of  seeking 
a  method  of  compensation  that 
is  more  in  keeping  with  today’s 
sound  business  practices. 

It  is  a  complex  situation  .  .  . 
but  let’s  sit  down  and  calmly 
discuss  and  study  it.  Maybe 
we  can’t  find  anything  better — 
but  let’s  try! 

“It  really  all  boils  down  to 
this:  The  advertising  agency  is 
one  of  the  most  vital  and  im¬ 
portant  factors  in  American 
business  today — no  one  desires 
to  do  a  single  thing  which  will 
hamper  its  creative  efforts  to 
continue  selling  the  products 
and  services  of  the  great  pro¬ 
ductive  machine  we  have  built 
up  in  this  country  since  World 
War  II.  The  media  commission 
system  of  compensation,  in  the 
minds  of  many,  is  not  in  keeping 
with  this  more  important  po¬ 
sition  held  by  the  advertising 
agency  of  today.  If  it  is  pos¬ 
sible  to  develop  an  improved 
method  of  compensation,  it  can 
improve  the  climate  so  that  even 
greater  creativity  will  result. 

“It  is  a  difficult  problem  to 
resolve  because,  when  you  at¬ 
tempt  to  arrive  at  a  fee  or  other 
basis  of  compensation  by  a  mere 


TOPEKA  NEWSPAPERS 

can  juice*up  your  sales 
in  cash-loaded  Kansas 

Cash-loaded?  Absolutely!  How's  $632,654,000  in  effective  buy¬ 
ing  income  strike  you?  Or  $141,000,000  in  retail  sales?  That's 
the  current  picture  of  the  growth-charged  2 1 -county  trading 
area  controlled  by  Topeka.  And  Topeka  newspapers  control 
the  customers  with  over  half  the  families  reading  them  in  this 
combination  farm  and  industrial  region  .  .  .  73,622  circulation 
in  the  21  counties,  87,934  throughout  Kansas.  But  why  not  get 
the  full  story?  Let  us  show  you  how  to  generate  more  sales  in 
Kansas  .  .  .  with  Topeka  newspapers,  of  coursel 

THE  TOPEKA  NEWSPAPER  PRINTING  CO..  INC. 

AGENT  FOK; 

2^0:pelul 

Topeka  State  Journal 

Represented  by  The  Capper  Publications,  Inc. 

New  York  *  Cleveland  •  Chicago  *  Kansas  City,  Mo.  *  San  Francisco 


analysis  of  costs  of  the  various 
activities  within  -an  agency, 
you  omit  consideration  of  the 
thing  that  agencies  are  essen¬ 
tially  in  business  for — the  cre¬ 
ation  of  ideas.  It  is  also  diffi¬ 
cult  to  apply  the  yardstick  of 
cost  accounting  to  ideas,  or 
even  to  evaluate  ideas  in  terms 
of  specific  dollars. 

“Advertising  is  just  as  much 
a  part  of  business  today  as 
banking  and  financing.  Is  it  too 
much  to  ask  to  review  it — 
once  in  twenty-three  years?” 

ANA  Director  Donald  S. 
Frost,  vicepresident  in  charge 
of  advertising,  Bristol-Myers, 
spoke  following  Mr.  McLaugh¬ 
lin.  Key  points  made  by  Mr. 
Frost  follow: 

Bare  Bones 

“I  have  tried  to  approach  the 
problem  by  stripping  it  to  its 
simplest  terms.  In  its  bare 
bones,  it  looks  something  like 
this: 

“As  a  result  of  the  Depart¬ 
ment  of  Justice  action  and  the 
Consent  Decree,  we  are  once 
again  in  a  position  to  deal 
openly  with  our  individual  agen¬ 
cies  concerning  the  method  by 
which  they  will  be  compensated. 

“What  steps,  then,  should  we 
be  taking  to  assist  us  in  decid¬ 
ing:  1)  If  we  believe  any 
change  in  the  present  system 
should  be  made — and  if  so,  2) 
What  the  nature  of  that  change 
should  be. 

“In  other  words,  at  this 
moment  I  am  not  really  certain 
if  we  want  to  make  any  change 
or,  if  so,  what  revisions  in  the 
method  of  compensation  should 
be  formulated.  Therefore,  the 
first  decision  we  have  to  make 
is  the  answer  to  the  initial  part 
of  our  problem.  As  a  company, 
do  we  favor  a  change  or  don’t 
we? 

“P\irely  on  the  basis  of  prin¬ 
ciple,  as  an  advertiser,  you 
might  assume  that  the  answer 
to  this  question  would  be  an 
immediate  ‘Yes’ — but  on  fur¬ 


ther  thought,  it  does  not  emerge 
quite  that  simply. 

Many  Advantages 

“Let’s  face  it — there  are 
many  important  and  recognized 
advantages  to  the  agency,  to 
the  media  and  to  the  adver¬ 
tiser  in  the  uniform  15  per  cent 
commission  system.  With  these 
you  are  already  familiar  and 
they  do  not  need  covering  here. 

“We  cannot  fail  to  recognize 
though  that  most  advertisers,  I 
most  agencies,  and  most  of  the  ' 
media  have  prospered  under  this 
system.  Advertising  has  become 
a  major  business  force — we  ad¬ 
vertising  managers  have  moved 
into  an  important  position  on 
the  management  team.  How 
much  of  this  development  is  due  i 
to  the  present  method  ...  or 
in  spite  of  it,  I  am  in  no  posi¬ 
tion  to  answer. 

“Admittedly,  the  method  is 
not  perfect  for  any  of  the 
parties  involved.  Admittedly, 
too,  it  does  not  follow  any 
other  normal  business  practice, 
but  it  has  worked — and  in  our 
case  I  believe  it  has  worked 
fairly  successfully. 

“The  question  is  also  difficult 
to  answer  because  it  is  as  com¬ 
plex  as  it  is  important.  There 
are  so  many  considerations 
which  have  a  bearing  on  our 
decision.  For  this  reason,  our 
approach  to  it  has  to  be  as 
objective  as  possible.  There 
may  be  emotional  as  well  as 
business  factors  which  could 
influence  us.  There  could  be 
preconceived  ideas  which  have 
had  years  to  mature  that  could 
have  a  bearing  on  our  direction. 
These  we  must  try  to  eliminate 
in  order  to  approach  the  subject 
with  as  clean  a  mind  as  pos¬ 
sible.  .  .  . 

“We  are  going  to  make  a 
complete  and  detailed  analysis 
of  all  the  activities  the  agen¬ 
cies  are  currently  doing  for  us 
under  the  present  set  of  ground 
rules. 

(Continued  on  page  36) 


“Properly  Managed,  the  later  years  can  be 
exciting  axd  rewarding.” 


A  sound,  stimulating  column 
that  will  win  friends  among 
older  readers. 


•  A  Weekly  Feature 

•  500  Words 


WHEN  YOU  RETIRE,  Room  217, 15  West  44th  St.,  New  York  City 
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.  NOTICE  TO  EDITORS— This  advertisement  currently  appears  in  lead¬ 
ing  national  magazines.  For  more  than  30  years.  Metropolitan  Life  has 
sponsored  similar  messages  on  national  health  and  safety.  Because 
of  public  interest  in  the  subject  matter  of  these  advertisements. 
Metropolitan  offers  all  news  editors  (including  radio  news  editors). 


free  use  of  the  text  of  each  advertisement  in  this  series.  The  text  may 
be  used  in  regular  health  features,  health  columns  or  health  reports 
with  or  without  credit  to  Metropolitan.  The  Company  gladly  makes 
this  material  available  to  editors  as  one  phase  of  its  public-service 
advertising  in  behalf  of  the  nation’s  health  and  safety. 


MEN^  Fully  clothed,  1  inch  heels 


HEIGHT 

5' 3" 

5' 4" 

5' 5" 

S' 6” 

S' 7" 

S' 8" 

S' 9" 

S' 10" 

S' 11" 

6' 

6'1" 

4' 2" 

- ) 

6' 3"  1 

Small  Frame 

119-128 

122-132 

126-136 

129-139 

133-143 

136-147 

140-151 

144-155 

148-159 

152-164 

157-169 

163-175 

168-180i| 

Medium  Frame 

127-136 

130-140 

134-144 

137-147 

141-151 

145-156 

149-160 

153-164 

157-168 

161-173 

166-178 

171-184 

176-189* 

Large  Frame 

133-144 

137-149 

141-153 

145-157 

149-162 

153-166 

157-170 

161-175 

165-180 

169-185 

174-190 

179-196 

184-202 

WOMEN^  Fully  clothed,  2  inch  heels 


HEIGHT 

4' 11" 

S' 

S'l" 

S' 2" 

S' 3" 

S' 4" 

S'S" 

S' 4" 

S' 7" 

S'l" 

S' 9" 

S' 10" 

S' 11"  1 

Small  Frame 

104-111 

105-113 

107-115 

110-118 

113-121 

116-125 

119-128 

123-132 

126-136 

129-139 

133-143 

136-147 

139-15(^1 

Medium  Frame 

110-118 

112-120 

114-122 

117-125 

120-128 

124-132 

127-135 

130-140 

134-144 

137-147 

141-151 

145-155 

148-158|| 

Large  Frame 

117-127 

119-129 

121-131 

124-135 

127-138 

131-142 

133-145 

138-150 

142-154 

145-158 

149-162 

152-166 

155-169|j 

Chedced  your  weight  lately? 


If  you  are  one  of  the  many  millions  of  Americans 
who’ve  gained  unneeded  pounds,  consider  these  facts: 

1 .  At  ages  20  and  over,  men  and  women  who  are 
considerably  overweight  "have  a  mortality  rate  about 
50  percent  higher  than  their  “trim”  contemporaries. 

2.  High  blood  pressure  occurs  more  than  twice  as 
often  in  overweight  people  as  in  thinner  people. 

3.  Studies  show  that  85  percent  of  adult  diabetics 
were  overweight  at  the  onset  of  their  disease. 

So,  it’s  evident  that  excessive  poundage  burdens 
more  than  your  two  feet.  In  fact,  overweight  can 
impair  the  function  of  many  vital  organs  and  hence 
is  associated  with  many  life-shortening  conditions. 

On  the  other  hand,  if  you  reduce . . .  and  keep  your 
weight  down . . .  you  should  increase  your  chances  for 
long  life  and  good  health.  You  will  certainly  look  and 
feel  better  .  . .  and  have  greater  stamina,  too. 

Yet,  some  quick-reducing  diets  may  be  almost  as 
bad  for  your  health  as  the  constant  stress  of  over¬ 
weight.  It  is  wise,  therefore,  to  avoid  all  diets  unless 


they  are  prescribed  by  your  doctor. 

So,  when  you  plan  to  reduce,  start  with  a  visit  to 
your  doctor.  He  will  determine  your  desirable  weight 
.  •  .  and,  most  important,  he  will  give  you  a  sound, 
balanced,  varied  diet  that  everyone  needs  whether 
reducing  or  not. 

If  you  are  overweight  and  want  to  reduce  surely 
and  safely,  these  “do’s  and  don’t’s”  may  help  you: 

Do  say  “no”  to  all  high-calorie  foods  .  .  .  rich 
desserts,  gravies,  sauces  and  social-hour  tidbits. 

Do  exercise  moderately  as  this  will  keep  you  in 
trim  and  help  burn  up  unneeded  calories. 

Don’t  use  any  “reducing  drugs”  except  on  your 
doctor’s  recommendation. 

Don’t  give  a  second  thought  to  second  helpings . . . 
no  matter  how  tempting  they  may  be. 

Don’t  expect  immediate  good  news  from  the  scales. 
In  fact,  rapid  weight  loss  may  be  harmful.  One  or  two 
pounds  a  week  is  a  safe,  sensible  rate  of  weight  loss. 


jf-  Desirable  weights  for  men  and  women  of  ages  25  and  over  based  on  numerous  Medico- Actuarial  studies  of  hundreds  of  thousands  of  men  and  women. 


COPYRiaHT  — MKTNOPOWITAN  LIFI  INSUNANCK  COMPANY 

Metropolitan  Life  Insurance  Company 

(A  MUTUAL  COMPASY) 

1  Madison  Avenue,  New  York  10.  N.  Y. 
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ANA  Parley 

(Continued  from  page  34) 


“We  propose  to  make  this 
study  of  agency  activities  on 
our  account  by  means  of  a 
check  list  in  which  all  of  the 
people  whose  assignments  re¬ 
quire  dealing  with  our  agencies 
would  be  requested  to  render 
their  thoughts  and  opinions  on 
the  particular  phase  in  which 
they  are  involved.  Through  the 
use  of  such  a  check  list,  we 
would  hope  to  obtain  a  fairly 
complete  picture  of  all  the 
services  currently  being  per¬ 
formed  either  on  our  instiga¬ 
tion  or  the  agency’s  initiative, 
the  importance  of  these  sei*vices, 


an  evaluation  of  them  in  terms 
of  company  needs  and  an  opin¬ 
ion  as  to  whether  they  are 
properly  a  function  of  the 
agency  or  the  company.  .  .  . 

“Our  company  needs  strong, 
independent  advertising  agen¬ 
cies.  We  need  their  reservoir 
of  creative  talent  which  we 
alone  could  never  attract.  We 
need  their  specialists  in  the 
varied  fields  of  advertising.  We 
need  their  savvy  and  their 
know-how.  We  need  their 
broad  exposure  to  all  media. 
We  need  their  objective  point 
of  view  and  experienced  judg¬ 
ment  to  assist  us  with  our 
programs  and  our  problems.  We 
need  their  professional  counsel 
in  our  marketing  planning.  In 
the  increasingly  competitive 


GROWING  with 
NEW  ENGLAND 


You  have  only  to  compare  the  two  years  1945  and  1955 
to  recognize  the  stable,  progressive  growth  of  New  England. 


1945 

1955 

%  ahead 

Population 

8,087,700 

9,822,300 

+21.45% 

E.B.  1. 

511,166,923,000 

516,387,903,000 

+46.75% 

Retail  Sales 

5  5,684,405,000 

510,712,526,000 

+88.45% 

Rich  in  income  and  retail  sales,  heavily  populated  New 
England  represents  6.53%  of  the  nation's  Effective  Buying 
Income  and  6.3%  of  the  nation's  Retail  Sales  —  all  within 
3.2%  of  the  U.  S.  land  area. 


The  WORCESTER  County 


Market’s  Growth  Offers  An 
Outstanding  Soles  Opportunity 


1945 

1955 

%  ahead 

Population 

472,200 

574,in 

+21i8% 

E.  B.  1. 

5605,336,000 

5889,498,000 

+4634% 

Retail  Sales 

5315,351,000 

5608,509,000 

+92.96% 

Industrially  the  22nd  market  nationwide,  Worcester's 
per-family  income  of  $5988,  exceeds  that  of  state  and 
nation,  with  retail  sales  greater  than  those  of  many  states. 

Telegram  &  Gazette's  Increasing  Circulation 
Keeps  Pace  with  this  Growth  of  Worcester 

NOW,  at  an  ALL  TIME  HIGH  Daily,  158,551;  Sunday,  105,474 


\  WORCESTER,  MASSACHUSETTS 

Publisher 

— MOLONEY,  REGAN  A  SCHMIH,  he 


National  Kapreientatirei 


WNERS  OF  RADIO  STATION  WTAG  AND  WTAG-fM 
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climate  of  the  market,  we  will 
probably  continue  to  need  them 
even  more.  .  .  . 

“And  so  our  review  of  agency 
activities  is  not  intended  in 
any  way  to  question  the  agen¬ 
cy’s  basic  function.  The  whole 
point  in  conducting  this  review 
is  to  determine  the  actual 
breadth  of  agency  activity  on 
our  account,  the  value  to  us 
of  each  of  the  services  they 
are  now  rendering  and  what 
these  .services  are  worth  in 
terms  of  our  payment  to  the 
agency. 

Operating  Procedure 
“After  completing  such  an 
analysis,  it  is  my  intention  to 
get  together  with  our  agencies 
and  agree  with  them  upon  an 
Operating  Procedure  which  will 
spell  out  what  we  want  and  be¬ 
lieve  we  should  expect  from 
our  agencies. 

“At  the  same  time  we  are 
discussing  this  Operating  Pro¬ 
cedure  with  the  agency  prin¬ 
cipals,  I  will  expect  them  to 
open  up  for  us  on  as  frank 
a  basis  as  we  will  be  dealing 
with  them. 

“1  will  want  them  to  tell 
me  what  is  involved  in  per¬ 
forming  the  services  we  need — 
and  what  it  costs  them  to  pro¬ 
vide  these  services.  In  some 
cases  this  may  require  new 
costing  and  accounting  proce¬ 
dures  on  the  part  of  the  agen¬ 
cies,  but  1  feel  that  such  infor¬ 
mation  is  necessary  in  a  proper 
consideration  of  the  particular 
service  involved. 

Reasons  Expected 
“In  other  words,  I  do  not 
believe  we  can  afford  to  con¬ 
tinue  on  the  basis  of  what 
amounts  to  giving  the  agencies 
a  blank  check  equal  to  15  per 
cent  of  our  total  appropriation 
without  knowing  more  about 
what  we»  are  getting  in  return 
for  this  expenditure  than  we  do 
today. 

“There  is  another  rea.son  why 


the  agencies  must,  in  my  opin¬ 
ion,  provide  us  with  better 
costing.  Our  operation  is  set 
up  on  a  product  basis,  with  each 
individual  brand  standing  on  its 
own  feet  and  making  its  own 
contributon  to  the  sales  and 
profit  picture.  If  the  agencies; — 
as  they  are  now  doing — look 
at  our  account  only  on  an  over¬ 
all  basis,  it  does  not  give  u.s 
the  true  picture  of  our  actual 
costs  on  each  individual  brand. 

Fair  Value  Received 

“In  other  words,  by  more 
sensible  accounting  and  a  joint 
understanding  on  the  part  of 
agency  and  advertiser  of  that 
accounting,  each  individual  ac¬ 
count  and  each  brand  within 
the  individual  account  will  get 
a  fair  value  received  in  terms 
of  agency  services  and  expendi¬ 
tures. 

“After  having  had  a  chance 
to  review  the  services  required 
on  the  one  hand  and  the  agency 
picture  as  it  pertains  to  our 
overall  account  and  our  indi¬ 
vidual  products  on  the  other, 

1  feel  we  will  be  in  a  po.sition 
to  discuss  with  our  agencies 
the  possible  alteniatives  to  the 
present  compensation  system, 
to  obtain  their  thinking  on  the 
subject,  to  present  our  own 
thoughts  on  possible  bases  for 
agency  payment. 

“If  they  believe  that  continua¬ 
tion  of  the  pre.sent  system  is 
the  proper  basis  for  operation, 
we  expect  them  to  say  so — and 
to  justify  it. 

“We  expect  them  to  justify 
it  not  on  the  grounds  of  prece¬ 
dent — not  just  because  that’s 
the  way  it’s  always  been — and 
that  no  one  has  anything  better 
to  offer. 

“No — we  want  them  to  justify 
it  on  the  basis  of  facts,  of 
study,  of  anal  y. sis,  to  point  out 
why  in  their  estimation  this 
is  the  best  way  for  us  to  work 
together  ...  if  they  believe  it 


PADUCAH, KY 

pop.  jHZL.oao 

47. 350 


Keep  Pace  with 
PADUCAH 

for  More  Sales 


I  h'H  home  of  a  new  billion-dollar  atomic 
id;. lit  is  far  bigger  than  in  1950. 

Keep  your  advertising  up  to  the  new 
pace  and  make  more  sales.  ROP  Color. 


etje  ^abucah  i^un-Bemocrat 

ROP  Color  PADUCAH,  KY.  Burke,  Kuipers 

(1-2>3  and  black)  4  Mahoney 

AffiiUtcd  wita  WKYB-AM  and  FM  (NBC) 
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TIE  VOIll'S  UKEST  AIILIRE 
VIT1 155,101  llliniCATEI  MITE  MILES 


New  York  *  Atlanta  *  Beiton  *  Chicago  *  Cleveland  *  Dallai 
Detroit  *  Lot  Angelei  ■  Miami  *  Philadelphia  *  Pittsburgh 
San  Francitca  *  Wathingtan,  D.  C.  *  Mexica  City 
Montreal  *  Toronto  *  Vancouver  *  Havana  *  Puerto  Rico 
Fort  de  France  *  Painte  a  Pitre  *  Panama  *  Caracas  *  Bogota 


IVEI  4,101  PEISOMS  k  lAT  TMVEl 


TO  230  CITIES  I  73  COINTIIES  IT 


AIR  FRANCE 


20,000  hours  of  flight  over  a  period 
of  28  years  makes  a  man  feel  at  home 
in  the  sky.  And  that's  the  proud 
record,  unmarred  hy  incident,  of 
Captain  J.  Hennequin  of  Air  France. 


Unm  J.  HEMEQIIIIII 

A  Senior  Air  France  Captain 


Home  Address: 
THE  SKY! 


His  long  career  in  aviation  is  high¬ 
lighted  hy  service  with  the  pioneer, 
Maurice  Nogues,  inaugurator  of  the 
first  France-Far  Eastern  service;  the 
development  of  a  Calculation  Law 
for  Aerial  Navigation;  and  aviation 
survey  work  in  many  far  corners  of 
the  world. 


He  has  made  more  than  150  trans¬ 
atlantic  crossings,  over  210  flights  to 
the  Far  East.  Today  he  is  one  of  Air 
F ranee's  most  active  pilots ...  an  out¬ 
standing  representative  of  the  men 
who  have  huilt  the  Air  France  record 
of  37  years  of  service  to  the  people 
of  73  countries. 


^fe  Si/re 
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CLASSIFIED  CLIMC 

Weekday  Real  Estate  Ads 
Can  Be  Highly  Resultful 

By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


Despite  the  sustained  effoi'ts 
CAMs  have  been  making  over 
the  years  to  induce  real  estate 
advertisers  to  step  up  their 
weekday  advertising,  in  most  of 
the  nation’s  want  ad  sections 
the  aggregate  weekday  real  es¬ 
tate  volume  seldom  exceeds  that 
of  the  Sunday  edition. 

Wayne  Moores,  CAM,  Char¬ 
lotte  (N.  C.)  Observer,  one  of 
a  number  of  CAMs  queried  by 
E&P  on  this  subject,  presents 
a  typical  statement  of  the  prob¬ 
lem  when  he  says: 

“Our  volume  of  real  estate 
from  our  regular  accounts  will 
not  vary  Monday  through  Sat¬ 
urday  as  much  as  half  a  column 
and  then  it  shoots  up  on  Sun¬ 
day.” 

Hal  McOsker,  CAM,  Cincin¬ 
nati  (Ohio)  Enquirer:  “Results 
from  daily  real  estate  advertis¬ 
ing  are  excellent  if  brokers  will 
do  a  copy  job  comparable  to 


that  on  Sunday !  By  proper 
planning  of  sound  daily  and 
Sunday  advertising,  a  broker 
can  eliminate  peaks  in  week¬ 
end  staff  requirements,  better 
qualify  prospects,  give  better 
service  to  clients  and  sell  more 
houses. 

"A  well  trained  classified 
sales  staff  armed  with  sound 
reasons  why  daily  advertising 
is  profitable  for  the  broker  is 
the  most  effective  tool  for  se¬ 
curing  daily  advertising.  Favor¬ 
able  comparison  between  daily 
and  Sunday  rates  can  be  used 
successfully.  Our  10-line  daily 
contract  is  helpful.  Rate  reduc¬ 
tion  on  repeat  insertions  of 
larger  ads  within  a  7-day 
period  brings  new  weekday 
business.  We  give  a  1<  per 
line  reduction  on  ads  of  50 
lines  or  more  repeated  within  a 
7-day  period.” 

William  F.  Carr,  CAM,  Phil- 


ANDERSON,  IND.  MARKET 

LOCATION:  Anderson  is  the  Madison  County  Seat  in  the 
middle  of  fine  agricnltural  area  of  Indiana.  Thirty-eight 
miles  from  Indianapolis. 

POPULATION :  City  population  is  59,900  of  a  total  trad¬ 
ing  zone  of  114.500.  10%  growth  in  5  years. 
EMPLOYMENT:  Industrial  payrolls  of  over  $125  million. 
Headquarters  for  automotive  lighting  and  ignition  systems. 
Per  farm  gross  income  of  $7,716  is  17%  above  national 
average. 

RESOURCES  &  SALES:  Consumer  spendable  income  of 
$94  million  for  Anderson;  $186  million  for  Madison  County. 
Savings  deposits  of  $25  million.  College  town.  Total  retail 
sales  $121  million. 

NEWSPAPER:  THE  BULLETIN  (e)  and  THE  HERALD 
(m  &  Sunday)  provide  better  than  100%  coverage  of  the 
36,540  homes  in  the  area  .  .  .  Indiana’s  No.  5  metropolitan 
market.  An  Allen-Klapp  man  contacts  the  trade  in  this 
area  regularly.  He  knows  this  market. 

Representing  The  Middlewett  Newspaper  List 
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adelphia  (Pa.)  Bulletin,  thinks 
it’s  just  as  much  of  a  gamble 
for  the  real  estate  advertiser 
to  place  his  ads  on  the  week¬ 
end  and  to  forget  about  the 
other  days  of  the  week  as  it 
would  be  for  him  to  place  a 
“For  Sale”  sign  in  front  of  a 
piece  of  property  only  on  the 
weekend  and  then  take  it  down 
for  the  rest  of  the  week. 

In  further  support  of  the  im¬ 
portance  of  weekday  real  estate 
advertising  he  says:  “The  sur¬ 
vey  conducted  by  the  California 
Real  Estate  Association  point¬ 
ed  “up  that  the  typical  home 
buyer  conducts  a  careful  day 
by  day  survey  of  the  ‘home’ 
ads  in  his  newspaper. 

“In  a  survey  conducted  by 
the  St.  Petersburg  (Fla.)  In¬ 
dependent  they  found  that  88% 
of  the  people  surveyed  said 
that  they  consult  the  real  es¬ 
tate  classified  columns  daily.” 

Too  many  advertisers  bring 
their  weekday  ads  down  to  the 
irreducible  minimum  needed  to 
earn  their  contract  rates.  Thus 
the  house  hunter  who  reads  the 
daily  paper  is  faced  with  a 
form  of  abbreviated  gibberish 
which  confuses  rather  than  en¬ 
lightens — or  even  worse,  a 
stolid  “business  card”  which 
does  nothing  for  the  reader, 
less  for  the  advertiser  and  is 
the  surest  way  for  the  news¬ 
paper  that  carries  too  many -of 
them  to  lose  reader  interest  in 
its  daily  real  estate  offerings. 

For  13  consecutive  weeks  Bill 
Carr  sent  a  different  copywrit¬ 
ing  suggestion  to  every  broker 
in  his  area;  followed  this  up 
with  a  single  package  contain¬ 
ing  reprints  of  all  13  letters. 
This  approach  is  certain  to  pay 
off  at  the  box  office. 

*  *  * 

Too  late  to  classify  :  The 
April  sprvey  of  Help  Wanted 
ads  in  over  100  newspapers  by 
Gerald  G.  Griffin,  of  the  B.  K. 
Davis  and  Bro.  Agency,  Phila¬ 
delphia,  reveals  a  slump  in  ad 
count  below  March  despite  the 
fact  that  April  had  five  Sun¬ 
days  and  March  only  four. 

W-T&S  Nets 
Coliseum  Linage 

A  separate  editorial  section 
devoted  to  Manhattan’s  new  Col¬ 
iseum  brought  the  New  York 
World-Telegram  and  Sun  more 
classified  advertising  than  this 
newspaper  had  published  in  any 
previous  issue  in  its  history. 

The  W-T&S  issue  carried 
46,617  lines  of  Coliseum  adver¬ 
tising  in  its  22-page  Coliseum 
section  which  included  features 
on  the  exhibition  center’s  open¬ 
ing  photography  and  stamp 
shows,  plus  round-up  articles  on 


New  York  high  spots  of  special 
interest  to  visitors. 

Record-breaking  classified  ad¬ 
vertising  was  directed  at  visi¬ 
tors  and  New  Yorkers  out  on 
the  town  to  see  the  new  land¬ 
mark.  Linage  was  concentrated 
in  photography  and  hotel  and 
restaurant  classifications.  This 
included  15,000  lines  of  camera 
advertising  in  an  8-page  Photo 
Show  section  and  217  different 
hotel  and  restaurant  advertis¬ 
ers.  All  this  helped  roll  up  the 
grand  total  of  more  than  40,000 
lines  of  classified  advertising 
for  the  issue. 

• 

125th  Birthday 
Is  Year  Long 

Detroit 

The  Detroit  Free  Press 
marked  its  125th  birthday  May 
6  with  Page  One  feature  stories, 
a  special  anniversary  poem  by 
Eddie  Guest  and  the  printed 
tribute  of  several  from  the 
thousands  of  congratulatory 
messages  that  poured  in. 

The  paper  did  not  attempt 
the  over-sized  printing  which 
most  papers  used  in  observing 
their  special  anniversaries,  and 
as  the  Free  Press  itself  did  25 
year  ago. 

However,  Managing  Editor 
Frank  Angelo  said  the  observ¬ 
ance  of  the  anniversary  would 
be  spread  over  the  year.  The 
Free  Press  is  preparing  a 
series  of  expanded  Saturday 
papers,  with  special  sections  de¬ 
voted  to  various  aspects  of  Mi¬ 
chigan’s  history  and  outlook. 

Significant  change  was  the 
line  under  the  Page  One  signa¬ 
ture  which  formerly  read  “On 
Guard  Over  a  Century.”  It  now 
reads:  “On  Guard  for  125 
years.” 

• 

Expansion  Move 

SEGxnN,  Tex. 

Floyd  Aten,  Jr.,  former  man¬ 
aging  editor  of  the  Tyler 
(Tex.)  Courier  Times  and 
Morning  Telegraph  and  later 
military  editor  of  the  San  An¬ 
tonio  Express  and  Evening 
News,  is  the  new  advertising 
manager  of  the  Seguin  Gazet¬ 
te.  His  appointment  is  the 
latest  step  in  an  expansion 
move  by  Publisher  John  Tay¬ 
lor.  Also  Ray  Maurer  has  been 
named  as  art  director. 

• 

Linage  Correction 

Linage  figures  for  the 
Wichita  (Kas.)  Eagle  (S)  and 
Eagle  (E)  were  transposed  in 
the  Media  Records  report  for 
March.  (E&P,  May  5,  page  64.) 
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SOFT  DRINKS 
GO  WITH  MEALS 

A  wise  choice,  nutritionally,  say  many 
dietitians.  For  bottled  carbonated 
beverages  not  only  sharpen  lifeless  appetites, 
but  also  speed  up  the  digestive  processes 
. . .  deliciously. 

Between  meals,  too . . .  count  on 
carbonated  soft  drinks  for  an  extra  energy 
“lift”. . .  thanks  to  their  stimulating 
caloric  content. 

It’s  good  to  know  the  same  tasty  beverages 
that  brighten  up  the  faces . . .  and  meals 
of  millions ...  are  as  cautiously  and 
scientifically  compounded  as  a  doctor’s 
prescription.  In  fact,  many  doctors 
prescribe  soft  drinks  to  increase  the  action, 
and  palatability,  of  certain  kinds  of 
medication. 

So  any  way  you  look  at  it,  bottled  carbon¬ 
ated  beverages  are  a  tonic  to  America’s 
taste  buds ...  a  good  grocery  food  item . . . 
quality  and  flavor  sealed  in. 
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The  American  Bottlers  of  Carbonated 
Beverages  is  a  non-profit  association  of 
manufacturers  of  bottled  soft  drinks, 
vnth  members  in  every  State.  Its  pur¬ 
poses  .  ..to  improve  production  and  dis¬ 
tribution  methods  through  education  and 
research,  and  to  promote  better  under¬ 
standing  of  the  industry  and  its  products. 


The  National  Association  y  of  the  Soft  Drink  Industry 


American  Bottlers 
of  Carbonated  Beverages 

WASHINGTON  A,  D.  C 


3  New  Sales 
Assignments 
By  Intertype 

Harold  B.  Atterbury,  sales 
representative  of  Intertype  Cor¬ 
poration  in  New  Jersey  for  over 
two  years,  has 
Iteen  appointed 
manager  of 
Intertype’s  New 
England  branch 
office  in  Boston. 

The  appoint¬ 
ment,  effective 
June  1,  was 
announced  b  y 
Alden  T.  Mann, 

Jr.,  executive 
vicepresident. 

Mr.  Atterbury  succeeds  Ray¬ 
mond  B.  Daigle,  who  will  be¬ 
come  Eastem  district  sales 
Manager  on  July  1. 

The  new  manager  of  the 
Boston  office  served  as  a 
printer  on  the  Nyack  (N.  Y.) 
Journal  News,  Newark  (N.J.) 
Star-Ledger,  Newark  Sunday 
Call,  and  the  William  Patrick 
Company,  Newark.  Following 
service  in  World  War  II,  he 
was  an  operator  on  the  Newark 
News  and  later  a  machinist- 


Att*rbury 


D«i9le 


operator  on  the  Pittsburgh 
(Pa.)  Press. 

Mr.  Atterbury  has  also 
taught  Graphic  Arts  classes  in 
several  easteiti  schools,  includ¬ 
ing  Carnegie  Institute  of  Tech¬ 
nology,  where  he  was  assistant 
professor  of  printing  manage¬ 
ment  for  several  years.  He 
holds  a  bachelor’s  degree  from 
New  Jersey  State  Teachers  Col¬ 
lege  and  an  M.A.  from  Col¬ 
umbia  University. 

Mr.  Atterbury  has  been  suc¬ 
ceeded  as  sales  representative 
in  New'  Jersey  by  Vincent  J. 
Murtha,  a  graduate  of  Roches¬ 
ter  Institute  of  Technology  and 
a  former  operator  on  Long 
Island  and  upstate  New  York 
newspapers. 

In  the  eastern  district,  Mr. 
Daigle  succeeds  Thomas  A. 
MacElwee,  who  joined  Intertype 
in  1920  after  serving  on  several 
newspapers,  including  the  Troy 


Murtha 


WEALTHY  UNION  COUNTY 

THE  HOME  OF 

ELIZABETH 

$8717 

CONSUMER  SPENDABLE 
INCOME  PER  HOUSEHOLD 

HIGHEST  IN  NEW  JERSEY 

Source:  1956  SROS  BsHmalet  of  Consumer  Markets 

COVERED  BY 

Woiin  Sottimal 

NOW  CIRCULATING  DAILY 
50,000  COPIES 

Represented  Nationally  by  Ward-GrURth  Company,  Inc. 


(N.Y.)  Times  and  the  Albany 
(N.Y.)  Knickerbocker  Press. 
Mr.  MacElwee  was  also  a 
member  of  the  New  York  Times 
staff  prior  to  joining  Inter- 
type. 

Mr.  Daigle  is  widely  known 
among  Eastern  newspaper  and 
printing  executives.  Prior  to 
his  28  years  as  Manager  in 
New  England,  he  served  as  a 
sales  representative  in  New 
Jersey  from  1926  to  1928.  He 
is  a  member  of  the  Boston  Club 
of  Printing  House  Craftsmen. 

• 

Southern  Editors 
At  Type  Seminar 

Executives  from  several 
newspapers  of  the  South  at¬ 
tended  the  Seminar  on  News¬ 
paper  Design  sponsored  by  Mer- 
genthaler  Linotype  Company  at 
the  Biltmore  Hotel,  Atlanta, 
Ga.,  May  7-11.  The  Seminar 
was  the  first  in  the  1956  series, 
conducted  by  Gilbert  P.  Far¬ 
rar,  authority  on  newspaper 
styling.  A  second  seminar  was 
conducted  the  past  week  in  New 
York  City. 

Participants  in  the  Atlanta 
seminar  were:  John  F.  McGee, 
assistant  business  manager. 
Charleston  (S.  C.)  Evening 
Post-News  &  Courier;  Kenneth 
L.  Dixon,  managing  editor. 
Lake  Charles  (La.)  American 
Press;  Ray  Shokley,  Sunday 
editor,  Atlanta  (Ga.)  Journal; 
Benjamin  Knight,  news  editor, 
Florence  (Ala.)  Times. 

Bert  Struby,  executive  editor, 
Macon  (Ga.)  Telegraph  and 
News;  Tom  McRae,  assistant 
managing  editor,  Atlanta  (Ga.) 
Constitution;  James  M.  Ward, 
editor,  Jackson  (Miss.)  News; 
Elizabeth  Cornelius,  woman’s 
editor,  Jacksonville  (Fla.) 
Times-Union;  E.  A.  Shelnutt, 
mana'ging  editor,  Montgomery 
(Ala.)  Journal;  and  James  G. 
Bellows,  news  editor,  Atlanta 
Journal. 

• 

Brokerage  Open.«t 
Office  in  Atlanta 

Atlanta,  Ga. 

Blackburn  -  Hamilton  Co., 
newspaper  and  radio-television 
station  brokerage,  has  opened 
a  fourth  office  here,  under  the 
management  of  Clifford  B. 
Marshall. 

For  12  years  prior  to  join¬ 
ing  the  B-H  organization  in 
Washington  in  1954,  Mr.  Mar¬ 
shall  was  a  United  Press  busi¬ 
ness  representative  in  the 
South  and  West. 

Another  former  UP  man. 
Jack  V.  Harvey,  has  been  added 
to  the  B-H  staff  in  Washingfton. 


Amon  Carter 
Estate  Over 
$12  Million 

Fort  Worth,  Tex. 

Amon  G.  Carter,  publisher  of 
the  Fort  Worth  Star-Telegram, 
left  an  estate  of  $12,065,336.  ^ 

Not  included  is  property 
which  he  transferred  to  the 
Amon  Carter  Foundation,  a  * 
charitable  and  educational  or¬ 
ganization,  before  his  death  I 
June  23,  1955. 

Value  of  the  estate  was  re¬ 
vealed  in  an  inventory  filed  im 
Probate  Court  here  May  10. 

The  publisher’s  will  bestowed 
$800,000  on  his  wife,  children, 
grandchildren,  friends  and  as¬ 
sociates  —  including  a  Negro 
washwoman,  a  Star-Telegram 
newspaperboy  and  17  longtime 
Star-Telegram  employes. 

It  stipulated  that  "the  re¬ 
sidue”  of  more  than  $7,000,000 
wrill  be  handled  by  the  Amon 
Carter  Foundation,  set  up  in 
1947. 

Expense  Claims 

The  inventory  estimated 
claims  against  Mr.  Carter’s 
estate  would  total  $1,813,041. 
Included  are  $75,800  in  1955 
federal  income  taxes,  $108,352 
for  a  mausoleum  and  other 
funeral  expenses,  $250,000  in 
attorney  fees  and  about  $500- 
000  in  fees  for  management 
and  division  of  his  property. 

Mr.  Carter  owned  Gulf  Oil 
Corp.  stock  valued  at  $4,663,- 
023.  His  holdings  in  American 
Airlines,  which  made  him  one 
of  the  largest  individual  stock¬ 
holders,  were  set  at  $719,775. 
Owned  jointly  by  Mr.  Carter 
and  his  wife  were  $353,180 
worth  of  Texas-Illinois  Gas 
Pipeline  Co.  stock. 

His  separate  land,  oil  lease 
and  mineral  right  holdings  to- 
Uled  $1,812,367. 

Insurance  was  listed  at  $413,- 
468.89.  Of  this  amount,  the  in¬ 
ventory  showed.  Carter  had 
$14,000  in  life  insurance  pay¬ 
able  to  his  estate.  A  total  of 
$399,468.89  in  other  policies 
was  payable  to  specific  bene¬ 
ficiaries. 

• 

Editors^'  Day  at  Fair 

Springfield,  111. 

Monday,  Aug.  13,  will  be  Edi¬ 
tors’  day  at  the  Illinois  State 
Fair.  Gov.  William  G.  Stratton 
said  all  editors  and  publishers 
of  Illinois  newspapers  are  in¬ 
vited  to  attend  the  fair  that 
day  as  guests  of  the  state. 
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Today  credit  unions  keep  financial  trouble 
from  spreading  in  American  communities 


It’s  part  of  our  American  tradition 
to  work  things  out  together. 
Where  one  man  stood  little  chance 
against  a  fire,  volunteer  fire  fighters 
working  together  could  save  a  pioneer 
home  and  check  the  fire's  spread. 


•  Experience  has  shown  us  how  the  financial 
trouble  of  a  few  may  spread  like  a  conflagration  and 
affect  the  prosperity  of  an  entire  community.  Credit 
unions  can  be  compared  to  "fire  brigades”  that  the 
American  people  have  organized  to  help  guard 
against  the  danger  of  personal  financial  troubles. 

By  providing  low-cost  loans  to  its  members,  a  credit 
union  helps  tide  them  over  financial  difficulties.  By 
paying  a  good  return  on  savings,  it  stimulates  thrift 
and  helps  members  to  build  financial  independence. 

Today  there  are  more  than  20,000  credit  unions 
in  America  .  . .  most  of  them  employee  groups.  They 
are  chartered  and  supervised  by  government  agencies, 
and  because  of  their  value  to  the  community  as  well 
as  the  individual,  they  are  heartily  endorsed  by  man¬ 
agement,  labor,  church  and  civic  leaders. 

For  more  background  on  credit  unions  and  the 
part  they  play  in  modern  American  community  life, 
mail  this  coupon  for  your  free  copy  of  the  "Credit 
Union  Year  Book.” 


QUICK  FACTS  ABOUT  CREDIT  UNIONS 

•  Nearly  1 0,000,000  Americar)s  are  credit  union  members. 

•  The  total  assets  of  credit  unions  now  exceed  $2,975,000,000. 

•  Nearly  1 000  new  credit  unions  were  established  in 
the  U.  S.  last  year. 

•  20,000  credit  unions  operate  in  the  Western  Hemisphere  today. 

•  About  75%  of  the  credit  unions  are  operated  by 
employee  groups. 

•  Credit  unions  are  operated  in  over  25  nations  of  the  world. 

•  The  credit  union  idea  has  been  used  for  over  1 00  years. 


Credit  Union,  Dept.  EP-5,  Madison  1,  Wisconsin 

Please  send  me,  without  cost,  the  1956  CREDIT  UNION  YEARBOOK. 

NAMi.  _  _  _ _ 

PUBUCAVON _ 

ADDBBSS  _ 


CITY 


ZOMl _ STATE 


Professional  Concept 
Urged  in  Guild  Policy 


By  Alfred  H.  Kirehhofer 

Editor,  Buffalo  Evening  News 

It  has  been  a  common  prac¬ 
tice  to  belittle  the  swashbuck¬ 
ling,  possibly  over-glamorized 
journalists  of  the  past.  Never¬ 
theless,  their  legendary  contri¬ 
butions  helped  newspapers  gain 
large  circulation  and  wider 
readership.  They  often  told  the 
story  in  depth  and  detail;  they 
used  what  today  seems  like  a 
lost  art — description.  These 
earlier  men  exemplified  a  spirit 
of  loyalty  eternally  to  their 
credit.  Zeal  drove  them  hard, 
irrespective  of  the  hours  or 
trouble  involved,  to  scoop  a 


(Excerpt  from  an  address  de¬ 
livered  at  the  University  of 
Missouri  May  4  when  Mr.  Kirch- 
hofer  received  a  medal  for  Dis¬ 
tinguished  Service  in  Journal¬ 
ism.) 

competitor.  Where  is  today’s 
counterpart  to  Sylvanus  Cald- 
wallader  or  young  Whitelaw 
Reid  in  the  Civil  War? 

Journalism  graduates  today, 
in  most  cases,  soon  come  into 
contact  with  the  Newspaper 


a 


ILIL^ia 

INDUSTRIAL 
EXPANSION  IN 


Great  companies  in  America’s  greatest  industries 
...steel  and  non-ferrous  metals, building  materials, 
petroleum  and  chemicals,  transportation  and 
highly  skilled  manufacturing. ..select  the  Buffalo 
area  of  Western  New  York  for  new  location  and 
expansion. 


To  sell  New  York  Stote's  second  largest  market,  now  greater 
thon  ever,  sell  the  readers  of  the  Buffalo  Evening  News. 


Ask  your  News  representative  to  show  you  the  record  of  announced 
industrial  expansion,  more  than  $125  million  in  1956. 

Buffalo  Evening  News 

KELLY-SMITH  CO. — Notionol  Representatives 


WESTERN  NEW  YORK  S  GREAT  NEWSPAPER 


Guild.  Membership  in  it  is  a  ' 
question  each  man  must  resolve 
for  himself  on  the  basis  of 
circumstances,  his  own  convic¬ 
tions  and  aspirations.  If  it  is 
just  economic  security  he  seeks, 
this  seems  to  be  one  way  to 
attain  it.  But  if  that  is  the 
main  interest  there  are  other 
fields  where  the  rewards  are 
greater  and  possibly  come 
quicker. 

1937  Resolution 

I  have  no  intention  of  de¬ 
nouncing  the  Guild.  I  hope  my 
words  will  be  received,  if  there 
is  disagreement  with  them,  as 
an  invitation  to  consider 
broader  fields  of  usefulness  to 
the  membership  and  to  the 
newspapers  they  serve.  My  per¬ 
sonal  attitude  still  is  expressed 
in  the  resolution  adopted,  after 
much  consideration  and  delib¬ 
eration,  by  the  American  So¬ 
ciety  of  Newspaper  Editors  in 
j  1937.  It  said: 

“The  American  Society  of 
j  Newspaper  Editors  sees  no  im¬ 
propriety  in  organization  of 
I  newspaper  workers  in  editorial 
departments,  hut  feels  it  is 
not  suitable  for  journalists  to 
affiliate  with  trade  unionists. 
We  believe  they  are  profes¬ 
sional  people  and  not  arti¬ 
sans.” 

Since  that  day,  much  has 
happened.  Undeniably,  and  with 
justice,  the  Guild  has  brought 
about  very  substantial  economic 
benefits  to  its  membership.  It 
has  even  had  an  influence  upon 
wages  and  working  conditions 
where  no  unit  exists.  It  has 
reduced  working  hours  and  set 
up  contract  conditions  covering 
almost  every  imaginable  situ¬ 
ation.  Some  of  these  are  good; 
some  seem  to  me  unreasonable. 

How  a  beginner,  who  most 
needs  the  opportunity  to  work, 

I  can  gain  adequate  experience 
in  a  38  or  40  hour  week  is  a 
question  that  hasn’t  been  re¬ 
solved.  What  he  needs,  among 
other  things,  is  the  encourage¬ 
ment  to  burn  the  midnight  oil 
— an  opportunity  to  work  hard, 
a  chance  to  try  and  spread  his 
wings,  and  thus  achieve  knowl¬ 
edge  and  experience  without 
which  much  of  what  you  learn 
in  college  has  no  practical 
value. 

Responsibility  in  Training 

I  am  trying  to  say  that  the 
Guild,  in  the  interests  of  its 
membership,  has  the  obligation 
not  only  to  get  a  just  rate  of 
pay  and  create  .satisfactory 
working  conditions  but  should 
have  some  responsibility  in 
training  and  developing  news¬ 
paper  workers.  There  should  be 
some  way  to  combine  with  its 
objective  the  ideals  represented 


Knotcland  Prescribes 
Rules  for  Success 

San  Francisco 
Suggestions  for  success  in 
newspaper  work  were  sub¬ 
mitted  here  to  journalism 
students  of  three  Northern 
California  colleges  by  Joseph 
R.  Knowland,  for  41  years 
publisher  of  the  Oakland 
Tribune. 

“Be  fair.  It  never  hurts  to 
apologize  if  you  have  injured 
some  one  unnecessarily,”  he 
urged.  I 

“Modify  your  opinion,  f 
Never  modify  your  princi¬ 
ples.” 

by  the  ASNE  resolution.  The 
Guild  gives  lip  service  to  the 
theory  that  it  is  interested  in 
having  its  members  improve 
themselves,  but  I  have  seen  no 
evidence  that  it  helps  concretely 
to  bring  this  about.  Journalism 
graduates  should  exemplify  a 
truly  professional  spirit.  If  it 
comes  into  wider  acceptance 
some  way  should  be  found  for 
a  merger  of  these  objectives  to 
which  I  have  referred.  This 
would  bring  benefits  to  news¬ 
papers,  but  it  should  bring 
even  larger  rewards  to  the 
workers  affected. 

The  editors  who  formulated 
and  adopted  this  view  were  not 
creatures  of  their  publishers, 
nor  representatives  of  anti¬ 
union  elements.  They  took  the 
forward  looking  position  that 
newspapermen  —  journalists  — 
were  professional  men  and  as 
such  should  combine  their  quest 
for  economic  improvement  with 
a  plan  or  program  for  self-im¬ 
provement,  much  as  is  done  in 
medicine.  Any  competent  news¬ 
paper  worker  must  continue  to 
study  and  learn,  grow  mentally 
and  seek  to  improve  himself  in 
his  field  and  his  techniques. 

Walter  Williams  said  many 
years  ago  that  journalism,  “in 
its  final  analysis,  is  a  profes¬ 
sion  of  public  service,  not  a 
business  or  a  trade,  though  it 
may  involve  in  newspaper 
manufacture  and  sale,  the  trade 
of  the  mechanic  and  the  saga¬ 
city  of  the  merchant.” 

‘Local  Boy  .  .  .  ’ 

Buffau* 

David  Lawrence,  syndicated 
columnist  and  editor  of  U.  S. 
Xev’H  &  World  Report,  was 
honored  by  the  Buffalo  News¬ 
paper  Guild  at  its  fifth  annual 
Page  One  Ball  May  19.  Mr, 
Lawrence,  who  began  bis  news¬ 
paper  career  as  a  reporter  with 
the  old  Buffalo  Express,  re¬ 
ceived  the  Guild’s  first  press 
citation. 
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GOAL  FACTS 


by  the 

National  Coal  Association 


THE  NATIONAL  COAL  ASSOCIATION  •  SOUTHERN  BUILDING,  WASHINGTON  5.  O.C. 


May,  1956 

America's  newspapers  are  publicizing  our  need  for  engineers 


and  scientists.  This  is  an  especially  timely  service  now 
with  thousands  of  boys  and  girls  graduating  from  high  schools 
and  colleges,  and  facing  the  choice  of  a  career.  One  of 
the  most  promising  fields  for  a  bright  future  in  engineer¬ 
ing  is  fuel  technology,  especially  in  coal  mining  and  coal 
combustion.  America's  appetite  for  energy  over  the  next  EO 
years  will  create  a  demand  for  many  engineers  at  good  pay 
in  the  coal  industry . 

Thirty  colleges  in  24  states  offer  mining  engineering 
courses .  The  coal  industry  has  established  more  than  100 
scholarships,  with  a  total  annual  value  of  approximately 
$50,000,  in  nine  states,  available  to  coal  mining  engineer 
candidates.  In  addition,  there  are  available  various  awards 
loan  funds  and  scholarships  from  non-coal  industry  groups . 

A  fine  future  in  the  coal  mining  industry  is  waiting  for 


candidates.  High  school,  as  well  as  college  graduates  can 
find  a  place  in  the  coal  industry  at  high  wages  comparable 
to  any  other  industry,  and  higher  than  most.  The  increasing 
mechanization  .of  the  coal  industry  makes  it  one  of  the  most 
interesting  fields  at  this  time . 

Coal  is  America's  primary  fuel.  A  ton  of  coal  is  required 
to  make  a  ton  of  steel  -  and  steel  capacity  is  expanding. 
About  one  pound  of  coal  is  consumed  in  generating  a  kilowatt 
hour  of  electric  energy  -  and  weekly  consumption  of  kilowatt 
hours  is  rising.  Ten  pounds  of  coal  are  needed  to*  provide 
the  energy  to  make  one  pound  of  aluminum  -  and  the  aluminum 
industry  is  engaged  in  spectacular  new  construction  in  coal 
fields. 

Many  new  coal  mines  will  be  needed  to  supply  these  higher 


demands  and  to  replace  mines  being  depleted.  Engineers  are 
needed  by  the  coal  industry,  entering  a  period  which  promises 
steady  growth  through  production  for  big  industrial  markets 
such  as  steel,  electric  generating,  aluminum,  cement,  chemicals 
under  long-term  contracts.  Here  is  a  future  linked  directly 
to  America's  growth,  in  an  industry  that  pumps  energy  into 
America's  throbbing  industrial  heart,  and  essential  to  national 
prosperity  and  security  -  an  opportunity  for  great  service. 


Material  In  Coal  Facts  may  be  quoted  or  reproduced  for  any  purpose.  If  further  information  is  desirod,  contact  National  Coal  Association. 

(Advert  iiement) 
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Copy  from  13  Wires 
Compared,  Compiled 


San  Diego,  Calif. 

Extensive  reprocessing  of 
telegraph  news  is  in  line  with 
the  San  Diego  Union’s  policy 
of  editing  to  provide  readers 
with  a  complete,  objective,  ac¬ 
curate  and  calm  picture  of  the 
day’s  events  throughout  the 
world. 

This  is  in  line  with  the  deci¬ 
sion  of  James  S.  Copley,  presi¬ 
dent  and  publisher,  that  a  dis¬ 
tinguished  newspaper  has  to  do 
its  own  editing,  reports  Richard 
F.  Pourade,  editor. 

Task  for  Rewrite 

“The  San  Diego  Union  re¬ 
ceives  news  and  pictures  from 
13  services — Associated  Press, 
United  Press,  International 
News  Service,  Copley  Press, 
Copley  News  Service,  Chicago 
Tribune,  New  York  Times,  New 
York  Daily  News,  Reuters,  The 
North  American  Newspaper  Al¬ 
liance,  Dow  Jones,  and  Wire- 
photo  and  Telephoto. 

“A  great  part  of  this  news 
material — and  almost  all  top 


In  1955,  only  the 
Boston  Globe 
gaine<l  in  all  major 
classifications  and 
in  all  ABC 
circulation  zones 
— combined 
Daily  and 
Sunday! 

Get  Complete 
Details  From . 


Oesmer  &  Woodward,  loc. 

New  York,  Sao  Francisco,  Loa  Angeles 

Scolaro  Meeker  &  ScoR  Chicago,  Detroic 
The  Leonard  Co.  Miami  Beach,  Florida 


stories — is  rewritten  on  the 
telegraph  desk. 

“It  is  the  desk’s  responsibil¬ 
ity,’’  Mr.  Pourade  explained,  “to 
condense  and  tighten,  to  insure 
adequate  backgrounding  and 
buttoning  up,  to  blend  in  the 
best  color,  to  weed  out  unat¬ 
tributed  aspects  and  the  so- 
called  interpretation  that  often 
appears  to  be  merely  a  report¬ 
er’s  opinion  and,  in  general,  to 
restrict  the  stories  to  well-but¬ 
tressed  statement  of  fact.” 

“As  a  means  of  informing 
readers  of  the  source,  the  serv¬ 
ice  is  frequently  mentioned  spe¬ 
cifically,  as  in  this  sample  para¬ 
graph  : 

A  Reuters  dispatch  from  Vi¬ 
enna,  Austria,  said  the  rioters 
in  Tiflis  forced  their  way  into 
Communist  party  offices  and 
newspapers  offices  March  8  and 
tore  down  pictures  of  Khru¬ 
shchev,  Bulganin  and  Deputy 
Premier  Mikoyan.  An  Associ¬ 
ated  Press  story  from  lA)ndon 
said  nine  persons  were  killed 
March  7  in  Georgia.” 

Samples  of  Processing 

“Reprocessing  gives  a  more 
accurate  report,  Mr.  Pourade 
believes.  Four  or  five  versions 
of  the  same  story  can  be  com¬ 
pared.  the  points  of  agreement 
put  together,  and  the  points  of 
differences  reflecting  errors  can 
be  followed  up  in  requesting 
checks  and  re-checks. 

“Shading  also  can  be  elimin¬ 
ated  or  minimized,”  he  said.  “I 
am  not  speaking  primarily  of 
deliberate  distortion  or  mali¬ 
cious  slanting,  but  of  the  ‘ap¬ 
proach’  to  the  story  by  different 
reporters,  who,  under  present 
wire  services  policies,  are  al¬ 
lowed  greater  and  greater  free¬ 
dom  in  writing  and  interpreta¬ 
tion.” 


EVERYTHING  IN 
BAITIHORE 
REVOLVES  AROUND 
THE  SUN 


Pourade  Taylor 

Here  are  the  leads  of  the  UP 
and  AP  on  the  Senate  action  on 
the  farm  bill  veto;  and  the  com¬ 
piled  %’ersion: 

*  a  « 

“Washington  (UP)  —  The 
House,  in  smashing  personal 
victory  for  President  Eisenhow¬ 
er,  today  approved  his  veto  of 
the  farm  bill  which  had  passed 
by  a  56-vote  margin  only  a 
week  ago.” 

«  *  * 

“Washington  (AP)  —  The 
House  refused  to  override  Presi¬ 
dent  Eisenhower’s  veto  of  the 
farm  bill,  and  plans  for  any 
other  farm  relief  legislation  this 
year  entered  a  state  of  con¬ 
fusion.” 

*  *  « 

The  San  Diego  Union’s: 

“Washington,  April  18 — The 
House  today  upheld  President 
Eisenhower’s  veto  of  the  farm 
bill.  The  bill  passed  the  House 
by  a  56-vote  margin  a  week 
ago.” 

How  Copy  Is  Handled 

Copy  is  booked  by  subject 
matter  on  the  telegraph  desk. 
For  example,  several  services 
may  be  filing  on  the  Mideast 
situation.  Their  stories  are 
placed  in  a  book  (a  folded  sheet 
of  full-size  copy  paper)  and 
slugged  Mideast. 

The  file  is  digested  by  the 
telegraph  editor  (yes,  he’s 
busy!)  and  parceled  to  telegraph 
rewrite.  Play  and  space  are  de¬ 
termined  at  a  news  conference 
with  the  managing  editor. 

These  telegraph  rewrites  car¬ 
ry  a  credit  line  reading  “Com¬ 
piled  from  The  San  Diego 
Union’s  Wire  Services.” 

“To  a  large  extent  newspaper 
news  columns  are  edited  by  dis¬ 
tant  wire  service  editors  who 
determine  the  content,  treat¬ 
ment  and  even  comparative 
lengths  of  the  stories  hundreds 
of  newspapers  are  to  carry  that 
day,”  Mr.  Pourade  said.  “This 
is  a  matter  of  practical  neces¬ 
sity.  But  it  does  raise  the  ques¬ 
tion  of  how  much  do  editors  ac¬ 
tually  edit. 

“Also  it  seemed  rather  fool¬ 
ish  to  buy  a  lot  of  competing 
wire  services  and  then  pick  one 
version  of  a  story  and  throw 
the  rest  away.  If  you  were  go- 

BDITOR  a:  P 


ing  to  boast  you  had  all  the 
major  wire  services,  it  was  best 
to  make  use  of  them.  Compiling 
and  reprocessing  became  a  nat¬ 
ural.  Our  reprocessing  of  wire 
service  copy,  which  we  believe 
is  the  most  extensive  in  the 
country,  was  largely  developed 
and  refined  by  Howard  B.  Tay¬ 
lor,  the  managing  editor. 

“We  try  to  put  into  each 
story  enough  background  to 
orient  the  reader  who  missed 
the  story  yesterday.  For  ex-  | 
ample,  in  our  follow-up  of  the  | 
expulsion  of  the  U.  N.  Russian  i 
officials,  we  included  the  names  I 
of  the  five  seamen  who  had  ; 
been  shang-haied  back  to  Rus-  ! 
sia. 

“Mr.  Taylor  tries  to  make  our 
rewrite  language  simple  and  di¬ 
rect.  We  shun  inverted  phrasing 
and  adjectives  and  the  air  of 
hectic  emergency  some  writers 
seek  to  impart  to  every  situa¬ 
tion.” 

• 

NEA  Program 
Is  Completed 

Problems  relating  to  indus¬ 
try  and  agriculture,  together 
with  the  place  of  weekly  news¬ 
papers  in  the  nation’s  economy, 
will  be  discussed  at  the  71st 
annual  convention  of  the  Na¬ 
tional  Editorial  Association  at 
the  Brown  Hotel,  Louisville, 
Ky.,  June  7-8. 

The  convention  opens  on 
Thursday  noon  with  a  luncheon 
session  at  which  Thomas  R. 
Curran,  assistant  general  man¬ 
ager  of  the  United  Press,  will 
tell  the  story  of  Gainza  Paz’s 
recent  triumphant  return  as 
publisher  of  La  Prensa, 

The  NEA  annual  awards 
banquet  will  take  place  on 
Thursday  when  winners  of  the 
NEA’s  National  Better  News¬ 
paper  Contests  will  be  honored, 
according  to  program  plans  an¬ 
nounced  this  week  by  President 
Don  Hardy,  Canon  City  (Colo.) 
Record.  A  post-convention  tour 
through  Kentucky  will  begin  on 
June  10. 

• 

Waldorf  Honored 

Oakland,  Calif. 

“For  his  contribution  to  the 
growth  and  betterment  of  avi¬ 
ation  in  the  Metropolitan  Oak¬ 
land  Area”  during  1955,  Howard 
Waldorf  has  received  the  Oak¬ 
land  Junior  Chamber  of  Com¬ 
merce’s  first  Aviation  Achieve¬ 
ment  Award.  Mr.  Waldorf, 
manager  of  the  Aviation  Di¬ 
vision  of  the  Oakland  Chamber 
of  Commerce,  is  a  veteran  of 
39  years  in  aviation,  including 
25  as  an  aviation  editor  on  area 
newspapers. 
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TRUMP  CARDS 

that  take  the  tricks  in  kikaay,  H-Y. 
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All  sales  are  locall  And  in  Albany,  N.  Y.,  THE  KNICKER¬ 
BOCKER  NEWS  holds  the  trump  cards  with  advertising 
leadership  in  classification  after  classification:  Clothing  Stores 
67%,  Department  Stores  60%,  Drug  Stores  78*4,  Food  Stores 
55%,  Jewelry  Stores  58%,  Shoe  Stores  57%  ...  6  day  evening 
against  6  day  morning  and  Sunday  comb'ined  .  .  .  just  to 
mention  a  fewl  And  in  total  for  the  year  1 955:  9,422,088 
lines  against  the  Times-Union  morning  5,423,422  and  Sunday 
3,398,904.  Such  outstanding  advertising  leadership  is  amply 
justified:  Massive  circulation  concentrated  at  the  point  of 
sale  builds  sales  volumel  Local  advertisers  know  it  and  profit 
accordingly!  Within  the  matchless  circulation  of  Albany's 
only  evening  newspaper  awaits  that  deeply  penetrating 
public  acceptance  that  provides  sales  promotion  of  the 
most  vitalising  and  profitable  kind. 


MEMBER:  THE  GANNEH  GROUP 

Represented  by  J.  P.  McKinney  &  Son  Inc.^  New  York,  Syracuse,  Chicago,  San  Francisco 
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The  “eye”  of  the  storm 


f  f 
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One  of  the  most  vital  duties  of  a  newspaper  is  presenting  the 
news  impartially  . . .  objectively  . . .  with  understanding 
based  on  a  thorough  knowledge  of  the  facts. 

To  remain  completely  impartial  in  the  midst  of  the  stormy 
complexities  of  the  recent  “Montgomery  Story”  is  something 
that  few  newspapers  and  few  men  could  honestly  do. 

Yet  one  reporter,  the  Herald  Tribune’s  Robert  S.  Bird, 
succeeded  in  so  thoroughly  and  brilliantly  analyzing  the 
situation — and  reporting  it  so  well — that  he  won  unprecedented 
acclaim  . . .  not  only  from  Northerners,  but  Southerners  as  well ! 
The  Montgomery  Advertiser,  for  example,  singled  out 
Mr.  Bird  in  its  editorial  columns  as  a  shining  example 
of  modern-day,  conscientious  news  reporting. 


Mr.  Bird’s  by-line  series — The  South’s  Bias  Problem — is 
indicative  of  the  Herald  Tribune’s  high  news  standards  .  . .  typical 
of  its  incisive  reporting  and  writing  brilliance. 

Still  a  live,  vital  issue  . . .  the  “storm”  in  the  South  will  continue 
to  get  the  outstanding  news  coverage  traditional  with  the 
Herald  Tribune  . .  .  the  kind  of  coverage  that  is  one  of  many 
reasons  why  the  Herald  Tribune  stays  a  step  ahead ! 
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NEW  YORK 

Mcratb  ^Tribune 

A  Step  Ahead  —  Every  Morning 


lerrVn* 


Most  of  the  Negroes  in  this 


)  reer  with  the  Herald-Express 
^  in  1946  and  was  promoted  to 
her  present  assignment  three 
years  later. 


ned  Harold  G.  Kern,  general  Leon  Harpole,  retiring  from 
the  manager  of  Hearst  Newspapers,  the  Chicago  Tribune  after  32 
and  Harry  J.  Grant,  chairman  years — named  head  of  the  jour- 
of  the  board  of  the  Milwaukee  nalism  department  at  Florida 
receive  Southern  College,  Lakeland. 


Mu 
the  A‘ 
the  a( 
mgo 


E'’V  Hal  Lewis,  executive  news  (Wis.)  Journal 

^  editor  of  the  Dallas  (Tex.)  honorary  degrees  from  Mar-  *  *  • 

Times -Herald  since  1952  —  Quette  University.  .  ^  ^  . 

^  ^  ^  Leon  CLEMENT  CARR.  Asso- 

fnr  Rprt  Hoimfr  pitv  editor  ciatod  Press  reporter  in  Sioujc' 

_now  news  editor.  Charles  Darwin  W.  Sherman,  com-  Falls,  S.  D.  -  married  May  19 
■  DAMERON-named  city  editor.  vicepresident,  Consoh-  to  Donnie  Maria  Cronin,  edi- 

toy  Jo  Bernal  dated  Paper  Sales,  Ltd. — retir-  tor  of  Collector  magazine  and 

.  It*  jjjg  after  more  than  40  years  former  wire  editor  of  the  Pon- 

rre-HiXecilllon  interview  Herbert  Elwell,  music  critic  in  the  newsprint  business.  tiac  (Ill.)  Daily  header, 

Los  Angeles  for  the  Cleveland  (Ohio)  Plain 

First  place  honors  in  a  na-  Dealer — cited  by  the  National  *  *  *  * 

tional  competition  sponsored  by  Association  for  American  Com-  William  S.  Ellis — from  the  Debs  Myers,  former  city  edi- 
the  Federation  of  Press  Women  posers  and  Conductors,  Inc.  for  Harrisburg  (Pa.)  Patriot  to  tor  of  the  Chicago  (Ill.)  Sun 
have  been  awarded  to  Los  An-  activities  in  behalf  of  Ameri-  the  news  staff  of  the  Jersey  and  United  Press  bureau  man- 

geles  Evening  Herald  and  Ex-  can  music.  City  (N.  J.)  Journal.  ager  in  Oklahoma,  Kansas,  Mis- 

press  feature  writer  and  re-  ♦  *  ♦  ^  ^  ^  souri  and  Illinois — named  man- 

porter  Eddy  Jo  Bernal.  Kenneth  L.  McMannis,  gen-  aging  editor-special  reports  di- 

The  award  for  first  place  eral  advertising  manager  of  the  John  W.  Nilsen,  classified  rector  for  Newsweek  magazine 
feature  story  in  a  daily  news-  Worcester  (Mass.)  Telegram  advertising  manager  of  the  Du-  HAROLD  Lavine,  formerly  with 
paper  was  given  Miss  Bernal  and  Gazette  —  appointed  assist-  rango  (Colo.)  Herald-News  —  New  York  City  newspapers  — 
for  her  exclusive  interview  with  ant  advertising  director.  Ed-  appointed  advertising  manager,  succeeds  him  as  Newsweek’s 

the  late  Barbara  Graham,  ward  L.  Davis — succeeds  him  succeeding  R.  A.  Wedig,  now  on  senior  editor  for  national  af- 

shortly  before  her  execution  as  general  ad  manager.  Ray-  the  national  ad  staff  of  the  fairs, 

for  murder.  MOND  J.  Dowd — named  retail  Denver  (Colo.)  Rocky  Moun-  ♦  ♦  ♦ 

Miss  Bernal  began  her  ca-  ad  manager.  tain  News. 

*  *  *  Milton  A.  Towle — to  become 

advertising  director.  Redding, 
Dwight  Sargent,  editorial  (Calif.)  Re- 

page  director  for  the  Guy  Gan-  H|||||H|||H|  -  Search- 

Amm  abeCCIAM  A  Portland,  Maine  light  July  1. 

^  “  — received  an  honorary  degree  j  succeeding  Lo- 

from  his  alma  mater,  Colby  K  ren  L.  Nichol- 

College.  R  SON,  who  is  re- 


per  V 
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ENGINEERING  APPROACH 

TO  PRINTING  PRODUCTION  EFFICIENCY 


Stanton  J.  Berens  —  from 
day  news  editor  to  manager  of 
the  Boston  bureau  of  United 
Press.  William  Howard  — 
named  day  news  editor. 


.  .  .  planned  to  meet  your  requirements  while  reliev¬ 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 


Willard  N.  Adams — named 
women’s  page  editor  of  the 
Cleveland  (Ohio)  Plain  Dealer, 
succeeding  Allan  Arthur,  now 
assistant  editor  of  the  P-D’s 
Pictorial  Magazine. 


OUR  SERVICES 

Investigutions  of  plant  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specifications 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 


Guin  Hall,  New  York  Her¬ 
ald  Tribune  staff — president  of 
the  New  York  Newspaper 


Richard  H.  Miller,  Los  An¬ 
geles  office  manager  for  the 
California  Newspaper  Publish¬ 
ers  Association  —  appointed  to 
the  new  post  of  assistant  gen¬ 
eral  manager  of  CNPA.  A.  E. 
Gilbert  remains  as  manager  of 
CNPA’s  San  Francisco  office. 


Leon  E.  Clark,  state  editor, 
Hartford  (Conn.)  Courant  — 
commissioned  a  captain  in  the 
Civil  Air  Patrol  and  assigned 
as  public  information  officer, 
Northwest  Group,  Conn. 


As  Professional  Engineers  we  serve  our  clients  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 


*  *  *  Pearl  McCarthy,  art  critk 

H.  Devon  Smith,  formerly  of  the  Toronto  (Ont.)  Glob 
with  the  Dow  Jones  financial  and  Mail — invited  by  the  gov 
service  in  Toronto,  Ont. — named  ernment  of  the  Netherlands  t 
financial  editor  of  the  Toronto  attend  ceremonies  in  Holland  ii 
Telegram,  succeeding  Fraser  connection  with  the  350th  anni 
Robertson,  now  with  the  To-  versary  of  the  Dutch  paintei 
ronto  Globe  and  Mail.  Rembrandt. 
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mention 


Milton  R.  Moffett  —  from 
the  Arteaia  (N.M.)  Advocate  to 
the  advertising  staff  of  the  Du¬ 
rango  (Colo.)  Herald-News. 


Ned  Threatt,  former  re¬ 
porter  for  the  Columbia  (S.C.) 
Record  and  more  recently  news 
editor  of  Radio  Station  WMSC, 
Columbia  —  now  research  and 
press  secretary  in  the  office  of 
Gov.  George  Bell  Timmerman 
Jr. 


Tom  Keith,  editor-in-chief  of 
the  St.  Thomas  (Ont.)  Times- 
Jowmal — honored  by  colleagues 
for  64  years  of  active  newspa¬ 
per  work.  He  began  as  an  ap¬ 
prentice  printer;  became  a 
newsman  in  1902. 


Dean  Timmerman,  formerly 
on  the  Indianapolis  (Ind.) 
Times  photo  staff — now  on  the 
Indiana/polis  News  photo  staff. 


C.  Robie  Booth,  former  copy- 
reader  for  the  Utica  (N.  Y.) 
Daily  Press — now  assistant  to 
the  state  editor,  succeeding 
Fr.OYD  E.  Lankton  Jr.,  now 
farm  news  co-ordinator. 


Frederick 
Kaiser  —  from 
the  display  ad¬ 
vertising  staff 
to  manager  of 
the  department 
at  the  Mans¬ 
field  (Ohio) 
News  -  Journal. 
He  succeeds 
Ralph  P  o  s  t- 

LCTHWAITE,  re¬ 
signed. 


Kaiser 


Julius  L.  Peterson — named 
retail  advertising  manager  of 
the  Portland  (Maine)  Press 
Herald-Evening  Express  and 
Sunday  Telegram.  He  succeeds 
Gerald  A.  Kilbride,  now  ad¬ 
vertising  consultant  for  the 
Guy  Gannett  Publishing  Co. 


Dale  Drake  Sr.,  circulation 
manager  of  the  Longview 
(Wash.)  Daily  News — elected 
president  of  Pacific  Northwest 
International  Circulation  Man¬ 
agers  Association. 


Mrs.  Joan  Geyer 

.  Lasker  Prize  to  Small  Daily  . 

For  the  first  time,  a  news¬ 
paper  in  the  under-50,000  cir¬ 
culation  class  received  an  Al¬ 
bert  Lasker  Medical  Journal¬ 
ism  Award  this  week.  The  prize 
of  $1,000  went  to  Mrs.  Joan 
Geyer  of  the  Provo  (Utah) 
Daily  Herald  for  her  “vivid  de¬ 
scription  of  the  situation  in  the 
Utah  State  Mental  Hospital, 
projected  against  the  back¬ 
ground  of  the  whole  problem; 
of  mental  health  in  this  coun¬ 
try.” 

A  second-time  winner  was 
Selig  Greenberg  of  the  Provi¬ 
dence  (R.I.)  Journal  and  Bul¬ 
letin  for  a  series  of  articles  on 
hormones.  The  Russian-born 
reporter  was  cited  in  1951  for 
his  “Medicine  in  Crisis”  report. 

Mrs.  Geyer  is  a  native  of 
Minnesota  who  began  work  on 
the  Aitkin  Republican  after 
studying  journalism  at  the  Uni¬ 
versity  of  Minnesota.  She  holds 
a  captain’s  commission  in  the 
Civil  Air  Patrol  auxiliary  of 
the  U.  S.  Air  Force. 


George  P.  Christ  Jr.,  former 
pastor  of  the  Bethlehem  Luther¬ 
an  Church  at  Durham,  Wis. 
and  a  central  figure  in  the 
Northwest  Lutheran  Synod 
heresy  trials  last  year — now  a 
general  assignment  reporter  for 
the  Quincy  (Ill.)  Herald-Whig. 
John  H.  Gerberding,  former 
pastor  of  Holy  Cross  Lutheran 
Church  at  Menomonee  Falls, 
Wis.,  who  was  acquitted  of 
heresy  charges  but  resigned  his 
pastorate  —  working  for  the 
Grant  County  Independent, 
Lancaster,  Wis. 

(Continued  on  page  50) 
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Executive  Spotlight 

PAUL  S.  PLUMER,  managing  editor  and  assistant  general 
manager  of  the  Daily  Kennebec  Journal,  Augusta,  Maine  •— 
appointed  editor  and  general  manager.  He  succeeds  ED  BY- 
RON,  general  manager  since  1947,  who  has  been  named  man¬ 
agement  consultant. 

*  •  • 

TOM  WEBER,  formerly  night  editor  of  the  Boise  (Idaho) 
Daily  Statesman — named  managing  editor  of  the  North  Bend 
(Ore.)  News. 

*  *  * 

RAYMOND  L.  ORWIG,  Western  advertising  manager  of 
Nation's  Business  magazine — resigned  to  become  publisher  of 
the  Evanston  (III.)  Review. 

*  •  * 

CHARLES  EUGENE  PERKIN,  news  editor  of  the  Durango 

(Colo.)  Herald-News — named  managing  editor,  succeeding  DICK 
CUNNINGHAM,  now  with  the  Minneapolis  (Minn.)  Star. 

•  «  * 

ROBERT  D.  OWEN,  managing  editor  of  the  Kingston  (Ont.) 
Whig-Standard — named  to  the  new  position  of  executive  editor. 
DEANE  VANLUVEN  —  named  district  editor  and  DONALD 
SOUTTER,  assistant  sports  editor. 


KENNETH  E.  DAVIS,  national  advertising  manager  of  the 
Appleton  (Wis.)  Daily  Post-Crescent — elected  secretary  of  the 
Post  Publishing  Co.,  succeeding  ROYALL  LAROSE.  Mr.  Davis 
takes  over  the  position  held  by  his  father,  the  late  H.  L. 
Davis,  who  was  secretary  of  the  company  1931-53. 


STEVE  STONE,  with  the  Salem  (Ore.)  Capital  Journal  for 
31  years — named  associated  editor.  GLENN  CUSHMAN  suc¬ 
ceeds  him  as  city  editor. 

Illlllllll 


Defender  Publications,  Inc. 

will  serve  you  exclusively  as 

National  Advertising  Representive 


FOR 


THE  DAILY  DEFENDER 

The  New  York  Age  Defender 


3435  INDIANA  AVE. 


CHICAGO  16,  ILL. 
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”'^Christian 

Science 

Monitor 


•o>*9l  DoUy  Nm^apopmr 


medical  editor  and  feature 
and  editorial  writer  for  the 
Boston  (Mass.)  (Slohe — received 
-joined  the  the  Massachusetts  Medical  So¬ 
ciety’s  layman’s  award  for  out¬ 
standing  contributions  to  medi¬ 
cal  progress. 


(Continued  from  page  41>) 

Robert  J.  Ebener- 
staff  of  the  Atlantic  City  (N.J.) 

Press  as  a  general  assign¬ 
ment  reporter  after  serving  as 
a  reporter  on  the  Clarksburg 
(\V.  Va.)  S’ews. 

Jon  Moruiso,  for  15  years 
with  the  Associated  Press,  th  ee 
Paul  Schell,  formerly  with  of  them  as  war  correspondent, 
the  Beaver  Falls  (Pa.)  News-  and  before  that  with  the  New 
Tribune  —  joined  the  Youngs-  Rochelle  (N.  Y.)  Standard-Star 
town  (Ohio)  Vindicator  as  staff  — appointed  public  information 
photographer.  director  of  the  School  of  Engi. 


THE  FOURTH  ESTATE 


OF  PENETRATION 

finds  a  pearl  of  great  price 


There  is  good  reason  why  so  many  busi¬ 
ness  leaders  voluntarily  tell  us  that  their 
advertising  in  THE  CHRISTIAN  SCIENCE 
MONITOR  is  the  most  fruitful  of  any  that 
they  do,  per  dollar  invested.  This  is  due 
in  no  small  measure  to  the  feeling  of 
confidence,  friendship,  and  respect  that 
readers  have  toward  the  MONITOR. 

Only  this  newspaper  has  the  depth  of 
penetration  into  the  particular  interests 
of  our  readers  to  assure  maximum  results. 

Your  business  will  respond  to  a  planned 
program  of  MONITOR  advertising.  May 
we  submit  a  tailor-made  proposal?  THE 
CHRISTIAN  SCIENCE  MONITOR,  One, 
Norway  Street,  Boston  15,  Massachusetts. 


Right  now  I'm  looking  for  a  journalism  graduate  who  majored 
in  obits." 


Joe  Rigert,  former  reporter  neering,  Manhattan  College, 
and  farm  editor  of  the  Klamath  New  York. 

Fallsi  (Ore.)  Herald  and  News 
— to  join  the  staff  of  Rep.  Sam 
Coon  of  Oregon  as  director  of 
publicity  for  his  reelection  cam¬ 
paign. 


J.  Lowell  Johnson,  gradu¬ 
ate  of  Oklahoma  A&M  College 
journalism  department — co-pub¬ 
lisher  (with  Lloyd  W.  Evans) 
of  the  Fairfax  (Okla.)  Chief. 


Worth  Gatewood — promoted 
from  feature  staff  to  assistant 
Sunday  editor  of  the  Neiv  York 
News.  He  has  been  in  news¬ 
paper  work  23  ye.ars,  was  night 
city  editor  of  the  Houston 
(Tex.)  Post  before  joining  New 
York  News  in  1951. 


Worth  Bacon,  managing  edi¬ 
tor  of  the  Winston-Salem 
(N.  C.)  Journal — president  of 
North  Carolina  Associated 
Press  News  Council. 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.C.  2:  Connaught  House. 
163/4  Strand 


James  R.  Raker  —  named 
manager,  general  advertising, 
by  the  Santa  Cruz  (Calif.) 
Sentinel-News.  William  Fer- 
RiN — advanced  to  the  sales  staff. 
Gilbert  Morse  Jr.  —  named 
his  successor  as  head  of  the 
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TELETYPESETTER  USER  REPORT:  Falmouth,  Mass. 


''I  made  a  wise  Investment 
installing  a  TTS  System'" 

-says  George  A.  Hough,  Jr. 

Publisher,  Falmouth  Enterprise 


“Before  our  Teletypesetter  sys¬ 
tem  was  installed,  we  used  three 
manually  operated  Linotype  ma¬ 
chines.  Keeping  three  operators  here 
in  the  ‘country’  was  a  problem.  Dur¬ 
ing  every  rush  season,  and  particu¬ 
larly  the  10-week  summer  vacation 
period,  it  was  a  terrible  strain  to  get 
the  news  into  type  by  manual  oper¬ 
ation.  Overtime  became  a  burden¬ 
some  problem. 

“Now,  we  depend  on  the  TTS  unit 
installed  on  our  new  Comet  Lino¬ 
type  to  set  the  bulk  of  our  straight 
matter.  We  have  accomplished  this 
with  one  perforator  operator  punch¬ 
ing  tape.  It  hasn’t  even  been  a  full¬ 
time,  40-hour  a  week  job  for  her. 

“Last  year  we  published  an  aver¬ 
age  of  24  pages  a  week  using  just 
one  full-time  Linotype  operator.  He 
sets  80%  of  our  advertising  and 
monitors  the  TTS  Operating  Unit. 
Our  foreman  who  makes-up  prac¬ 
tically  all  of  the  pages  sits  at  a  ma¬ 
chine  only  at  odd  moments  early  in 
the  week. 


Here  are  Mr.  and  Mrs.  George  A.  Hough, 
Jr.,  active  publishers  of  the  Falmouth  En¬ 
terprise  since  1929.  Their  son  John,  right, 
is  the  news  editor.  About  Teletypesetter 


“Employee  reaction  to  TTS  has 
been  one  of  welcoming  the  TTS 
operation  for  it  has  materially  les¬ 
sened  deadline  pressures  on  them. 

“A  good  example  of  the  important 
contribution  that  TTS  has  made  to 
our  operation  occurred  just  before 
last  Fourth  of  July  ...  an  especially 
busy  time  for  us  in  this  resort  town. 
Our  foreman  —  page  make-up  and 
spare-minute  Linotype  operator  was 
suddenly  taken  sick.  Yet,  with  only 
one  operator  we  came  out  nearly  on 
schedule  Friday  noon  with  a  30- 
page,  8  column,  12-em  paper.  Press 
run  6,700. 

“The  next  two  issues  were  28 
pages  each  and  went  to  press  on  time 
still  without  the  services  of  our  fore¬ 
man.  Naturally,  many  hours  of  over¬ 
time  went  into  these  issues.  Never¬ 
theless,  it  is  impressive  that  three 
trained  men,  one  lumper  and  a 
woman  TTS  Perforator  operator 
got  these  issues  out  on  time. 

“I  am  convinced  we  made  a  wise  in¬ 
vestment  by  automating  with  TTS.’’ 


equipment  publisher  George  Hough  says, 
“I  am  an  enthusiastic  booster  of  TTS  be¬ 
cause  of  our  experience  using  it . . .  with 
TTS,  we  get  type  when  we  want  it.” 


_  3faliiio^_E^iTiriar 


The  Falmouth  (Mass.)  Enterprise,  win¬ 
ner  of  the  All-New  England  General  Ex¬ 
cellence  Award  of  The  New  England 
Weekly  Press  Association,  has  been  en¬ 
joying  the  economies  of  a  Teletypesetter 
System  since  February  1954. 


Mrs.  Irene  Lawrence,  chief  perforator  op¬ 
erator  for  the  Falmouth  Enterprise,  con¬ 
verts  copy  into  tape  on  the  TTS  high 
speed  Perforator.  She  finds  that  she  can 
teach  substitute  operators  easily  because 
of  the  Perforator’s  typewriter-like  key¬ 
board.  Surveys  show  that  within  six 
months,  a  good  touch-typist  can  punch 
tape  at  400  or  more  lines  per  hour. 


TTS  Operating  Unit  produces  a  continu¬ 
ous  flow  of  type  automatically,  without 
interfering  with  normal  manual  operation 
of  linecasting  machine. 

For  information  on  how  TTS  can  increase  your 
production  write:  Teletypesetter  Corp.,  Dept. 
E5,  3752  N.  Clybourn  Ave.,  Chicago  14,  III. 
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tion  would  be  of  public  benefit,  NoticCS 

as  in  the  case  of  a  candidate  o 


No  Right  of  Privacy 
In  Newsworthy  Pix 


for  public  office. 

“(7)  The  right  of  privacy  can 
only  be  violated  by  printings, 
writings,  pictures  or  other  per¬ 
manent  publications  or  repro¬ 
ductions  and  not  by  word  of 
mouth. 


Guide  Revised 

Syracuse,  N.  Y. 
A  complete  revision  of  the 
New  York  Law  Relating  to 
Publications,  a  book  which 
many  New  York  State  newspa- 


‘(8)  The  right  of  action  ac-  per  publishers  have  found  use- 
crues  when  the  publication  is  in  increasing  income,  has 

been  published  by  the  Syracuse 


University  School  of  Journal¬ 
ism. 

Major  contribution  to  the  re¬ 
vised  edition  is  an  index  added 


By  Albert  Woodruff  Gray 

Photographs  of  the  body  of  posed  to  have  been  murdered  "'^de  for  gain  or  profit.  This 

a  14-year-old  girl  who  had  was  reported  to  have  died  in  m  some 

drowned  were  published  by  the  California.  In  the  broadcasting 

Carteraville  (Ga.)  News  Trib-  of  this  story  by  a  local  radio  lo  its  conclusion  in  this  re- 

Mnc.  Without  the  permission  of  station  his  daughters  contended  cent  case  against  the  Carters- 

the  mother,  the  newspaper  not  their  right  of  privacy  had  been  ville  News  Tribune  that  there  by  William  T.  Burch,  a  mem- 

only  had  used  these  photographs  violated.  was  no  violation  of  the  right  of  ber  of  the  school  faculty, 

as  illustrations  for  a  news  story  “Frequently,”  the  Alabama  privacy,  the  court  remarked  through  which  publishers  may 
but  had  placed  them  on  sale.  court  said,  “the  public  has  an  that  there  are  many  instances  determine  when  the  town, 

After  an  unavailing  protest,  interest  in  an  individual  which  of  grief  and  human  suffering  school,  village,  or  even  busi- 

the  mother  sued  for  damage.s  transcends  his  right  to  be  left  which  the  law  cannot  redress.  nesses  should  be  running  adver- 
for  what  she  maintained  was  a  alone  and  since  the  whole  is  ♦  ♦  * 

violation  of  her  right  of  privacy,  greater  than  its  parts,  private  In  the  past  week  the  Iowa 

When  the  suit  was  dismissed  rights  must  often  yield  to  pub-  Supreme  Court  ruled  out  a  suit 

by  the  lower  court  the  mother  I'c  interest.  In  other  words,  the  in  which  a  couple  sought  $35,000 

appealed  and  that  dismissal  was  right  of  privacy  does  not  pro-  damages  from  the  Sioux  City  detailed  in  the  book, 

affirmed  recently  by  the  Su-  bibit  the  broadcast  of  matter  Journal-Tribune  for  publishing  Dean  Wesley  C.  Clark,  in  a 

preme  Court  of  Georgia.  (91  which  is  of  legitimate  public  or  a  picture  of  their  murdered 

S.E.2d  344.)  private  interest.  It  does  not  ex-  son’s  mutilated  body.  The  ma- 

A  Class'  r  ist  where  the  person  has  become  jority  of  the  court  (6-3)  held 

a  public  character  and  thereby  the  event  was  “newsworthy.” 

Kight  of  privacy  has  been  waived  his  right  to  privacy,  nor 
recognized  by  the  laws  of  in  the  ordinary  dissemination  of  * 


rising  known  as  “legal  notices." 

There  are  about  1,000  laws 
in  New  York  which  require 
published  notice  and  each  is 


Georgia  for  over  .-O  years  since  news  and  events,  nor  in  connec- 

a  case  in  which  two  pictures  tion  with  the  life  of  a  person  „  ^  .  rr 

had  been  published  by  the  At-  in  whom  the  public  has  a  right-  Compromise  on  lax 


foreword,  has  stated  the  pur¬ 
pose  of  the  book  as  “An  at¬ 
tempt  to  help  make  sure  that 
the  people’s  right  to  know  is  not 
infringed  upon  through  sheer 
ignorance  or  by  wilful  neglect." 


Fundamental  Principles 
In  a  Los  Anrjeles  (Cal.)  Ex- 


Innta  (Ga.)  Constitution  in  an  ful  interest  nor  where  the  in- 
insurance  adverti.sement.  One  of  formation  would  be  of  public 
the  photographs  of  a  prosperous  benefit.” 
business  man  of  that  city  was 
carried  above  the  line,  “Do  it 
now.  The  man  who  did.”  Be¬ 
neath  the  other  picture  of  an 
ill-dressed  anemia  victim  was 
this  caption:  “The  man  who 
didn’t.” 

In  upholding  this  rule  of  law, 
the  court  then  said,  “Each  is 
entitled  to  a  liberty  of  choice 
as  to  his  manner  of  life  and 
neither  an  individual  nor  the 
public  has  a  right  arbitrarily  to 
take  away  this  liberty.” 

But  the  courts  have  made  a 
distinction  between  publications 
relating  to  matters  of  public 
interest  and  those  of  strictly 
private  interests. 


Washington 
Clayton  W.  Fritchey,  deputy 
chairman  of  the  Democratic 
National  Committee,  and  the 
Internal  Revenue  Service,  have 


News  Withholding 
Violates  Charter 

Los  Angeles 
Attempts  by  city  officials  to 
withhold  from  reporters  or  any 


aminer  case,  involving  the  pub-  reached  a  compromise,  ending  a  ofber  interested  ^  citizen  any 


lication  of  a  picture  of  the  vie-  running  argument  whether 
tim  of  a  suicide,  the  California  $22,000  he  received  from  Ralph 
court  tabulated  eight  major  fea-  Nicholson,  former  publisher  of 


tures  of  this  offense,  as  they 
have  been  established  by  the 
courts. 

“(1)  The  right  of  privacy 
was  unknown  to  the  ancient 
common  law. 

“(2)  It  is  an  incident  of  the 
person  and  not  of  property — a 
wrong  for  which  the  right  of 
recovery  is  given  in  some  juris¬ 
dictions. 


the  New  Orleans  Item,  was 
salary  or  gift. 

Mr.  Fritchey  said  that  in  ad¬ 
dition  to  his  $16,900  a  year 
salary  he  had  prospects  of  pur¬ 
chasing  stock  of  the  company. 
When  that  deal  failed  to  ma¬ 
terialize,  Mr.  Nicholson  gave 
him  the  $22,000  in  appreciation 
for  the  value  Fritchey’s  service 
had  added  to  the  securities,  he 


public  documents  is  in  violation 
of  the  City  Charter,  Los  An¬ 
geles’  city  attorney  ruled  this 
week. 

City  Attorney  Roger  Ame- 
bergh  made  the  ruling  after 
the  City  Planning  Commission 
refused  to  release  a  master  plan 
for  shoreline  development.  The 
plan  had  not  yet  been  acted 
upon. 

“Any  city  employe  who  with 
holds  reports  from  study  by 
the  public  or  newspaper  re- 


^  ,,  action  and  does  not  .survive  but 

.TI*®  dies  with  a  person. 

“(4)  It  does  not  exist  where 
a  person  has  published  the  mat¬ 
ter  complained  of  or  consented 
thereto. 


(3)  It  is  a  purely  personal  The  government  claimed  it  porters  is  violating  the  City 


Post  once  published  pictures  of 
a  man  stabbed  to  death  and  of 
his  wife  fighting  her  husband’s 
assailant.  The  Kentucky  court 
dismissed  the  complaint  on  the 
ground  there  are  times  when 
one,  whether  willingly  or  not, 
becomes  an  actor  in  an  occur¬ 
rence  of  public  or  general  in¬ 
terest. 

A  Broadcasting  Case 


was  a  salary  payment  and  de¬ 
manded  $10,999.80  tax.  The 
compromise  payment  will  be 
$4,991.06. 


The  Georgia  court  also  re-  already  public 
ferred  to  the  dismissal  of  an  “(6)  It  does  not  exist  in  the 
action  of  this  character  in  Ala-  dissemination  of  news  and  news 
bama.  There  a  man  had  disap-  events  nor  in  the  discussion  of 
peared.  Another  had  been  events  of  the  life  of  a  person  in 
charged  with  his  murder.  Twen-  whom  the  public  has  a  rightful 


“(5)  It  does  not  exist  where  Mental  Health  Award 
a  Pf  son  has  become  so  promi-  BUFFALO,  N.  Y. 

nent  that  by  his  very  promi-  . 

nence  he  has  dedicated  his  life  Buffalo-Couner-Express 

to  the  public  and  therebv  waived  bas  received  the  first  annual 
his  right  to  privacy.  There  can  award  for  distinguished  service 
be  no  privacy  in  that  which  is  ^  ^be  cause  of  mental  health 

by  a  daily  newspaper  in  New 
York  State.  The  award  was 


accepted  by  Miss  Jean  Dingle, 
whose  five-article  series  on 
“Mental  Illness  Today,”  was 
cited  by  the  New  York  State 


Charter,”  Mr.  Arnebergh  said. 
The  only  exceptions,  he  said, 
are  certein  confidential  police 
and  health  department  records 
and  some  personnel  files  which 
have  been  specifically  named  by 
law 


New  Daily  Gives  Up 

Gastonu,  N.  C 
The  Gastonia  Citizen,  a  five 
day  morning  paper,  has  sus 
pended  publication.  David  Gil 
lespie,  editor  and  publisher, 
blamed  rising  costs.  The  paper 
began  about  five  years  ago  as 
a  semi-weekly,  became  a  daily 
two  years  ago. 


ty-five  years  later,  the  man  sup-  interest  nor  where  the  informa-  Society  for  Mental  Health 
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Champs  with  a  new 

power  punch! 


These  new  Task-Force  light-dufy  jobs  pack  the 
biggest  power  punch  in  Chevrolet  truck  history 
with  a  modern  short-stroke  V8  and  Hydra-Matic 
Drive  for  every  model! 


Today’s  most  modern  truck  V8’s 

— available  at  extra  cost  in  what¬ 
ever  new  lightweight  model  you 
need!  Here’s  ultra-efficient  short- 
stroke  power  for  increased  engine 
life  and  lower  operating  costs. 
New  valve-in-head  sixes  are 
more  powerful  than  ever! 


And  a  wider  range  of  Hydra- 
Matic  models! 

Driver  efficiency  goes  way  up 
with  smooth-operating  TVuck 
Hydra-Matic  on  the  job!  Now 
available  at  extra  cost  on  all 
light-duty  and  some  medium- 
duty  models,  too.  See  your 
Chevrolet  dealer  for  details  and 
a  deal  on  the  right  model  for 
your  job! . . .  Chevrolet  Division 
of  General  Motors,  Detroit  2, 
Michigan. 


Are  your  clipping  files  "bursting  at  the  seams"?  Are 
you  running  out  of  filing  equipment  and  floor  space? 
If  the  answer  is  "Yes"  . . .  your  solution  is  Micro-Clip 
. . .  another  exclusive  Micro  Photo  development  that 
puts  clipping  files  on  microfilm  INEXPENSIVELY!  And 
Micro-Clip  gives  you  the  film  in  permanent  cord 
form,  by  subject,  for  fast,  easy  reference  by  your 
staff  writers. 

GUARDS  YOUR  FILES  — Individual  clippings  ore 
never  lost  or  misfiled  with  Micro-Clip.  Handy  cord  form 
keeps  articles  in  correct  sequence  , . .  and  together. 

CUTS  STORAGE  SPACE  — Micro-Clip  cuts  storage 
space  os  much  os  94%. . .  protects  your  records  for¬ 
ever  against  deterioration  and  pilferage. 

SAVES  YOU  MONEY — Special  production  equip¬ 
ment  cuts  Micro-Clip  costs  for  below  those  of  other 
microfilming  methods.  And  its  easy-to-use  form  saves 
valuable  research  and  reference  time. 

. . .  and,  of  course,  oil  our  film  is  processed  to  meet 
or  exceed  the  specifications  established  by  the  U.  S. 
Bureau  of  Standards.  Send  for  details  today. 


MICRO  PHOTO  INC. 

4614  PROSPECT  AVENUE 
CLEVELAND  3,  OHIO 


Mills  Expand, 
Confident  of 
Press  Growth 

Expansion  of  the  newsprint 
industry  is  keyed  to  the  confi¬ 
dent  belief  that  the  newspaper 
has  met  the  challenge  of  tele¬ 
vision  and  will  hold  its  domi¬ 
nant  position  in  marketing. 

Richard  C.  Doane,  president 
of  International  Paper  Co.,  so 
advised  stockholders  recently 
in  explanation  of  the  company’s 
investment  in  two  new  mills 
(Alabama  and  Arkansas)  and 
improvement  of  other  mills  in 
Canada. 

Uncertainty  as  to  future 
needs  of  the  newspaper  busi¬ 
ness  has  been  dispelled,  Mr. 
Doane  said. 

"The  reborn  confidence  on  the 
part  of  the  newsprint  manu¬ 
facturing  industry  is  being 
demonstrated  every  month  as 
the  industry  continues  to  in¬ 
crease  its  capacity,”  he  said. 

“The  mills  are  bringing  in  an 
additional  2,000,000  tons  of  an¬ 
nual  newsprint  capacity,  half 
of  this  before  the  end  of  1967. 

(In  1955,  he  noted,  the  U.S. 
press  consumed  475,000  tons 
more  than  in  any  other  year.) 

“Several  big  post  war  ques¬ 
tions  have  been  resolved.  The 
press  has  met  the  challenge  of 
television.  Today  it  is  quite 
obvious  that  newspaper  circu¬ 
lation  is  continuing  to  grow  and 
that  newspaper  advertising  con¬ 
tinues  its  dominant  position  in 
today’s  marketing  picture. 

“Confidence  has  also  been  re¬ 
stored  in  the  ability  of  the  mar¬ 
ket  to  pay  prices  for  newsprint 
that  will  justify  the  high  in¬ 
vestment  required  for  new  pro¬ 
ductive  ,  capacity  that  must  be 
built. 

“Fortunately  this  confidence 
was  not  shaken  by  the  wide 
publicity  that  was  given  to  ad¬ 
verse  criticism  of  the  newsprint 
industry  in  recent  months  as 
a  result  of  increases  in  prices.” 

His  comments  coincided  with 
news  that  Powell  River  Co., 
Ltd.  is  seriously  considering  es¬ 
tablishment  of  a  mill  in  the 
South  and  Bowater  Paper  Co. 
is  lining  up  a  site  for  a  second 
mill  in  the  South. 

Minnesota  &  Ontario  Paper 
Co.  announced  the  commence¬ 
ment  of  a  million-dollar  project 
to  increase  the  output  of  its 
Fort  Frances  mill  by  20%. 

Full  production  was  resumed 
by  the  Crown  Zellerbach  mill 
at  Ocean  Falls,  B.C.  A  severe 
water  shortage  caused  a  winter 
slowdown. 


29-Inch  Rolls  Used 
For  7-Col.  Papers 

Bristol,  Pa. 
One  way  to  hold  down  on 
the  cost  of  newsprint  pur¬ 
chased  on  the  spot  market 
($195  and  up)  is  to  cut 
down  to  seven  columns,  ac¬ 
cording  to  Murray  C.  Hotch¬ 
kiss,  general  manager  of  the 
Bristol  Daily  Courier  and 
Levittown  Times. 

The  local  papers  pur¬ 
chased  some  29-inch  rolls  at 
a  price  “far  below  gray 
market  price”  (Mr.  Hotch¬ 
kiss  says)  and  used  them  by 
running  seven-column  make¬ 
up  on  Saturday  and  Monday 
issues. 


European  Newsprint 
Shipped  to  Midwest 

Cleveland 
Sterling  E.  Graham,  presi¬ 
dent  of  Forest  City  Publishing 
Co.,  has  announced  the  com¬ 
pany  will  receive  520  tons  of 
newsprint  from  European 
sources  this  Summer — 300  tons 
from  Norway  and  the  rest  from 
Austria.  The  shipment  will 
come  to  the  Port  of  Cleveland 
via  the  St.  Lawrence  River  and 
Great  Lakes. 


All  Spruced  Up 

Honolulv 

A  400-pound  slice  of  a  Sitka 
spruce  tree  is  the  first  part 
of  an  exhibit  being  built  in  the 
lobby  of  the  Honolulu  Adver¬ 
tiser  to  mark  its  100th  anniver¬ 
sary  on  July  2.  An  arrow 
marks  the  1856  tree  ring  de¬ 
noting  the  first  printing  of  the 
Pacific  Commercial  Advertiser. 

The  spruce  was  furnished  by 
Powel  River  Paper  Co.  sup¬ 
pliers  of  newsprint  to  the  Ad¬ 
vertiser. 

• 

Underground  Supply 

Appleton,  Wis. 

A  permit  to  construct  an 
underground  newsprint  ware¬ 
house  in  the  parking  lot  north 
of  the  Appleton  Post-Crescent 
plant  has  been  issued  by  the 
city  building  department.  A 
miniature  railroad  will  be  in¬ 
stalled  to  haul  the  paper  to 
the  pressroom. 

• 

Mersey  Profit  Up 

Montreal 

Mersey  Paper  Co.  reported  a 
net  profit  for  1955  of  $3,263,-  | 
024,  or  $200,000  higher  than  in  I 
19.54.  ' 
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Koadbuilding  has  changed,  foo 


Those  animals  in  the  top  picture  are  horses.  Thirty 
years  ago  they  were  used  for  transportation  and 
frequently  for  the  building  of  concrete  roads  and 
streets  for  automobiles  to  run  on. 

Great  changes  have  taken  place  in  highway  trans¬ 
portation  since  the  twenties.  Automotive  research 
and  engineering  development  have  produced  pas¬ 
senger  cars  and  trucks  to  increasingly  higher  stand¬ 
ards  of  power,  safety  and  performance. 

Highway  engineers  have  designed  and  are  build¬ 
ing  better  and  safer  highways  with  limited  access, 
no  intersections  at  grade,  divided  lanes,  longer 
and  wider  sight  distances,  and  gradual  hills  and 
curves  to  accommodate  the  tremendous  increases 
in  the  number  of  faster,  heavier  vehicles. 

And  the  cement  industry,  through  the  constant 
scientific  research,  development  and  engineering 
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field  work  of  the  Portland  Cement  Association, 
has  helped  produce  concrete  pavements  to  meet  the 
increasingly  higher  standards  of  safety,  durability 
and  performance  demanded  by  highway  engineers. 

For  example:  air-entrained  concrete,  granular 
subbases  and  other  technical  advances  in  highway 
construction  have  already  saved  highway  depart¬ 
ments  and  taxpayers  millions  of  dollars  in  main¬ 
tenance  and  repair  costs.  Modern  heavy-duty  con¬ 
crete  roads,  like  the  one  under  construction  in  the 
lower  picture,  can  be  expected  to  have  a  useful 
service  life  of  50  years  and  more. 

Research  for  ever-better  roads  and  streets  is  one 
of  the  major  continuing  activities  of  the 

PORTLAND  CEMENT  ASSOCIATION 

33  West  Grand  Avenue,  Chicago  10,  Illinois 

A  national  organization  to  improva  and  extend  the  uses  of  Portland  cement  and 
concTMe . . .  through  scientific  research  and  engineering  field  work 
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of  a  Continent 


Go  south  of  the  Rio  Grande — south  all  the  way  to  the  Straits  of  Magel¬ 
lan.  All  along  you’ll  see  new  industry  flowering  like  a  rain  jungle. 

An  entire  continent  is  stirring  itself — taking  an  introspective  look — 
sizing  up  the  immeasurable  dimensions  of  its  resources  .  .  .  and  going 
to  work. 

Central  America  will  spend  more  money  for  roads  in  the  coming  three 
years  than  it  has  spent  since  the  days  of  Columbus.  And  highways  mean 
so  much.  To  Bolivia,  for  example,  just  one  major  road  means  an  increase 
in  food  exports  of  $20,000,000  a  year. 

Production  of  electric  power  is  expected  to  double  during  the  six  years 
between  1952  and  1958. 

Mining,  including  petroleum,  is  up  77  per  cent  this  year  over  1955. 

Construction  has  reached  an  all-time  high  of  over  $10  billion,  21  per 
cent  above  last  year.  ^ 

McGraw-Hill  is  close  to  Latin  American  industry.  Three  of  our  magazines  are  published 
in  Spanish:  £/  Automdvil  Americano,  Ingenieria  Internacional  Industria,  and  Ingenieria 
Internacional  Construccion.  A  fourth.  Management  Digest,  is  an  English-language  publi¬ 
cation  for  men  at  the  management  level  in  business  and  industry. 

We  have  news  bureaus  in  Mexico  City  and  Rio  de  Janeiro,  and  correspondents  covering 
every  country.  When  Latin  American  industry  is  in  the  news,  you  can  expect  a  McGraw- 
Hill  editor  to  know  the  facts  that  put  it  there.  When  industry  makes  news  anywhere,  we 
can  often  help  you  make  the  most  of  it. 


McGraw-Hill 

PUBLISHING  COMPANY,  INCORPORATED 


330  West  42nd  StrMt,  N«w  York  36,  N.  Y. 
Headquarters  for  Business  Information 


If  you  have  a  question  about  any  McGraw-Hill  news  release,  or  about  any  phase  of  McGraw-Hill's  informa¬ 
tion  service,  write  to  Julian  Boone,  Director  Communication  and  Publicity,  McGraw-Hill  Publishing  Co., 

New  York  36,  New  York. 
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How  Editorial 
Report  Won 
X-Ray  Service 


units  to  this  community  to  physicians’  control, 
screen  persons  for  tuberculosis.  Qn  the  Morning  Eagle  edi- 
The  campaign  began  last  tonal  page  of  March  25,  the 
February  when  the  Eagle  ran  ^tory  was  spelled  out  under  Mr. 
a  story  quoting  the  state  Di-  pgrry’s  byline  —  a  “Special  Re¬ 
rector  of  Institutions  to  the  ef-  port”  with  a  five-column,  36- 
fect  that  thousands  of  persons  point  headline 

infected  Thg  g^ry  shook  up  the  Medi- 
with  TB.  0^2  Society  and  it  set  up  a 

Shortly  after  that,  the  Eagle  committee  to  investigate. 

Public  Forum  column  received  The  matter  rocked  along  for 
a  letter  from  a  woman  asking  two  weeks  with  no  positive  ac- 
why  Wichita  did  not  use  mo-  tion.  Then  April  13  the  Eagle 
bile  X-ray  units  as  other  cities  again  nudged  the  Society  with 
do.  Her  letter  was  answered  by  an  editorial  and  shortly  after- 
another  from  a  woman  who  ward  the  Kansas  Tuberculosis 
said  public  health  boards  would  and  Health  Association  urged  shared  by  Magner  White  of  the  ing 
not  permit  use  of  the  mobile  use  of  the  mobile  units.  Examiner  and  Dan  Thrapp  of  the 

X-ray  units.  Late  in  April  the  Eagle  hit  the  Times. 

This  set  Martin  Perry,  an  the  Society  with  another  edi-  Community  paper  winners  in 
Eagle  editorial  writer,  to  check-  torial.  Then  a  packing  plant  the  news  category  were:  first,  S-T 
ing.  It  soon  developed  that  the  requested  a  mobile  unit  through  Lee  Grimes,  Oxnard  Press-  . 
real  culprit  was  the  County  the  Society  and  when  this  came  Courier;  second,  Ben  Zinser, 
Medical  Society,  for  the  State  to  light  another  editorial  May  Long  Beach  Press-Telegram;  ^an 

Board  of  Health  would  not  send  lo  pointed  out  that  the  request  third,  Richard  Carboneau, 

gave  the  Society  a  “chance  to  Oceanside  Blade-Tribune.  “ 

act”  without  seeming  to  “lose  Community  Features  winners 
face.”  were:  first,  Mr.  Zinser;  second,  Wr 

Just  six  days  later,  the  So-  Felicia  Mahood,  West  Los 

ciety  voted  to  invite  the  State  Angeles  Independent;  third,  ^®tJ 

Board  of  Health  to  send  the  George  Farquhar,  Huntington  tion 

mobile  units  to  Wichita  for  Beach  News. 


Ruth  Dunbar  Mr.  Fiald 

Ruth  Dunbar 
Wins  Award 


ATiSFACTORY 

SiRVICI 


60SS  AND  DUPLEX  PRESSES 


Every  M/nu/e  of  the  Year 

Play  safe — consult  the 
men  who  know  your 
presses  best  on  any 
questions  regarding  op¬ 
eration,  maintenance, 
repairs,  moving  or  pur¬ 
chase  of  presses.  Many 
of  your  problems  can  be 
solved  by  phone. 


newspaper  also  was  honored 
for  this  woi-k. 

James  H.  Speckman,  Ohio 
State  Journal,  placed  second  for 
a  series  on  “Justice  Is  Big 
Business.” 

Third  place  went  to  Ted 
Princiotto,  Cleveland  Plats 
Dealer,  for  his  coverage  of  » 


new  plants  «  modernizations  •  extensi* 


engineers  -  ARCHITECT? 

ji.  S;  ,.  New  Yerk  17,  N.  Y.  SpaurtanbUrg, 

lei  41  Eatt  42nd  Street  Montgoeiery 

Brochure  available  on  request 


Goss  Printing  Press  Co. 

5601  W.  31  St  St.,  Chicago  50,  III. 
Phone:  Bishop  2-3300 


Those  who  are  really  being  honored 


•  •  • 


A 


a 


I 


the  physicians 


and  medical  research  scientists 


of  America 


We  arc  proud  that  our  television  scries  on  the  NBC  network, 
“The  March  of  Medicine”,  has  been  selected  to  receive  the  first 
Albert  Lasker  Award  in  the  field  of  television  and  radio. 

But  we  feel  that  those  really  being  honored  arc  the  physicians  and 
research  scientists  of  America. 

These  men — their  dedication,  their  hospitals,  their  laboratories  and 
their  loyal  staffs — have  made  it  possible  for  “The  March  of  Medi¬ 
cine”  to  report  the  story  of  medical  progress  to  the  public. 

The  Lasker  Awards  heretofore  have  been  bestowed  on  many  ot 
the  nation’s  outstanding  medical  scientists  ^and  journalists.  As  a 
member  of  the  pharmaceutical  industry,  we  are  particularly  grate¬ 
ful  for  the  honor  represented  by  this  award. 

We  are  also  grateful  for  the  support  we  have  continually 
received  from  the  American  Medical  Association,  which  has 
cooperated  in  this  series  from  the  very  beginning. 


Francis  Boyer  \ 

President 

Smith,  Kline  &  French  Laboratories 
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Safe-Driving 
Record  Cuts 
Premium  Rate 

Reduction  in  accident  insur¬ 
ance  rates  for  newspapers  in 
cities  of  less  than  100,000  popu¬ 
lation  is  the  new  goal  of  the 
ANPA  -  ICMA  Safe-Driving 
Campaign. 

Such  advantages  have  al¬ 
ready  been  won  by  newspapers 
in  the  over-100,000  class.  Thus 
the  main  objective  of  the  cam¬ 
paign,  which  was  initiated  15 
years  ago,  has  been  achieved, 
according  to  R.  A.  Cooke,  man¬ 
ager  of  the  Tiaffic  Depart¬ 
ment  of  the  American  News¬ 
paper  Publishers  Association. 

Mr.  Cooke  believes  that  if  the 
record  of  safe-driving  continues 
it  will  warrant  the  presentation 
of  evidence  to  the  National 
Bureau  of  Casualty  Under¬ 
writers  and  the  Mutual  Rating 
Bureau  in  behalf  of  a  reduction 
in  premiums  for  property 
damage  and  bodily  injury  cover¬ 
age  to  the  under-100,000  cities. 

The  15  years  of  the  campaign 
have  rolled  up  a  total  of  nearly 
one  and  a  half  billion  miles 
during  which  31,328  reportable 
accidents  occurred.  This  is  a 
rate  of  2.15  accidents  per  100,- 
000  vehicle  miles.  In  1954  the 
newspaper  campaign  partici¬ 
pants  had  a  low  late  of  1.80. 
The  highest  rate  was  2.93  in 
1945. 

The  newspapers’  1955  rate, 
Mr.  Cooke  said,  compares  favor¬ 
ably  with  the  record  of  many 
national  fleets  whose  exposure 
risks  are  much  less  severe  than 
those  to  which  the  newspaper 
business  is  subject. 


Golden  Rule-r 
A  Promotion  Piece 

Portland,  Ore. 

That  “Golden  Rule”  news- 
paperboy  program  operated 
by  the  Oregon  Journal  has 
a  rule  to  go  by — a  golden 
one. 

Actually,  it’s  a  gilded 
flexible  metal  ruler,  the  12- 
inch  size,  produced  on  order 
for  Circulation  Director 
Clayton  Beaver.  It  bears  the 
motto,  “Be  calm,  be  confi¬ 
dent,  be  cheerful  and  do 
unto  others  as  you  would 
have  them  do  unto  you”,  and 
the  newspaperboy  insignia 
and  legend  “Serve,  Sell, 
Save”. 

The  rulers  have  gone  to 
all  Journal  newspaperboys  as 
reminders  and  are  also  being 
supplied  to  each  teacher  in 
the  Portland  area.  They 
have  also  been  used  pro- 
motionally  as  Souvenirs  at 
several  service  club  lunch¬ 
eons  where  Journal  speakers 
were  featured. 


2  Idaho  Papers  Plan 
Joint  Sunday  Edition 

Nampa,  Idaho 
Under  the  new  joint  opera¬ 
tion,  Canyon  County’s  two  dail¬ 
ies — the  Idaho  Free  Press  at 
Nampa  and  the  News-Tribune 
at  Caldwell — will  publish  a 
Sunday  edition. 

A  24-page  rotary  press  has 
been  purchased  for  installation 
in  a  new  plant  where  both  pa¬ 
pers  will  be  published. 

Another  part  of  the  arrange¬ 
ment,  local  business  people  have 
been  advised,  calls  for  publica¬ 
tion  of  all  national  advertis¬ 
ing,  except  automotive,  and 
classified  in  both  papers. 


25  Push-Button 
Trucks  in  Fleet 

Cleveland 

Truck  operators  from  all 
parts  of  the  United  States  and 
from  foreign  countries  have 
been  visiting  the  Cleveland 
Press  to  study  the  newspaper’s 
liandling  of  its  circulation 
trucks. 

J.  Ernest  Walker,  circulation 
manager,  said  that  the  Press 
fleet  maintenance  has  long  been 
regarded  as  a  model  program. 
He  and  David  Mangine,  super¬ 
intendent  of  transportation,  di¬ 
rect  the  program. 

Mr.  Mangine  has  announced 
the  delivery  of  the  first  of  25 
new  specially  engineered  Dodge 
trucks,  with  aluminum  bodies 
and  push-button  transmissions, 
to  his  fleet  of  110  vehicles. 

He  said  the  new  trucks,  “the 
last  word  in  modern  trucks  for 
newspaper  deliveries,”  would 
carry  1,100  more  pounds  of 
newspapers  per  trip  than  the 
older  vehicles. 

Mr.  Mangine  said  the  Press 
delivery  department  has  one  of 
the  best  maintained  truck  fleets, 
with  one  of  the  best  safety 
records,  in  the  United  States. 

Each  truck  is  wa.shed  daily. 
Each  is  greased  every  seven 
days.  Oil  is  changed  once  a 
month,  regardless  of  mileage. 
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Safe  Drivers 

Chicago 

A  total  of  118  Chicago  Daihj 
News  truck  drivers,  with  an 
aggregate  record  of  832  years 
of  driving  without  a  chargeable 
accident,  were  honored  here  last 
week.  Each  driver  received  a 
card  and  lapel  pin.  Ken  B. 
Johnstop,  Daily  News  circula¬ 
tion  director,  said  trucks  oper¬ 
ated  2,423,405  miles  during 
1955. 
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$228,500  Paid 
In  Insurance  Plan 

Payments  made  to  employes 
of  the  New  York  News  or  their 
beneficiaries  by  the  Group  Life 
Insurance  Plan  totalled  $228,- 
500  in  1955. 

The  payments  raised  to  more 
than  $2,500,000  the  amount  the 
Plan  has  paid  out  in  death 
benefits  and  permanent  dis¬ 
ability  claims  since  its  incep¬ 
tion  in  1934. 

The  death  benefits,  in  the 
amount  of  $2,343,500,  have  been 
shared  by  the  families  or  other 
designated  beneficiaries  of  455 
employes.  The  permanent  total 
disability  claims,  in  the  amount 
of  $205,500,  were  received  by 
42  employes. 

In  1956,  the  individual  pay¬ 
ments  were  at  an  all-time  high 
with  35  beneficiaries  each  re¬ 
ceiving  an  average  sum  of  close 
to  $6,000.  Three  recipients  of 
disability  payments  each  col¬ 
lected  an  average  of  $6,300. 

• 

Radio  Phuiie8  Put 
In  Photons’  Cars 

Denver 

The  Denver  Post  has  equip¬ 
ped  six  photographers’  cars 
with  radio  telephones. 

The  RCA  Carfone  system 
operates  from  a  transmitter  on 
the  assistant  city  editor’s  desk 
and  also  operates  car-to-car. 
Antenna  for  the  shortwave 
transmitter,  designated  as  KAI- 
701,  is  on  the  roof  of  the  build¬ 
ing. 

Tests  indicate  clear  reception 
over  a  more  than  20-mile  ra¬ 
dius  from  the  transmitter. 

The  installation  cost  approxi¬ 
mately  $5,000. 

• 

.  Stop  Weekly  Edition 

Danbury,  Conn. 
The  Ottaway  organization, 
which  acquired  the  Danbury 
News-Times  earlier  this  year, 
is  discontinuing  publication  of 
a  weekly  edition  in  order  to 
concentrate  on  the  production 
of  a  better  daily.  The  weekly 
News-Times  had  its  origin  in 
1837. 


Boy  to  Visit  Europe 
Edward  P.  Schmidt,  Hamil¬ 
ton  (Ohio)  Journal-News  car¬ 
rier  since  1951,  has  been  se¬ 
lected  by  the  Boy  Scouts  to  be 
one  of  12  Explorer  Scouts  to 
represent  Region  Four  of  BSA 
in  the  Sea  Lift  Exchange  Plan, 
which  includes  a  six-week  tour 
of  Europe,  beginning  July  1. 
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ESSO  RESEARCH  works  wonders  with  oil 


How  oil  helps  make  your  dishwashing  easier 


In  ten  short  years,  a  revolution  has  occurred  in  ways  to  clean  dishes.  No  more  scrubbing  or  dull  film! 
Now  dishes  really  sparkle  —  and  so  do  the  eyes  of  happy  housewives.  Detergents  make  the  difference, 
and  an  essential  ingredient  of  most  of  them  is  made  from  oil.  By  making  your  everyday 
living  our  everyday  job,  ESSO  RESEARCH  woiks  wonders  with  oil!  (£SSO 


Press  Ready 
To  Play  Part 
In  Britain’s  TV 


ILtilORNO 


Trovito  Hi  CtnriRO  BtMMsf  Mclto 
toHaato  bd  cliiodo  ita  n’lMiiioiiB?, 


Medical  Forum 
Adapted  to  TV 

Pittsburgh,  Pa. 


Uv  Bethami  l*robst 


London 


The  Daily  Mirror,  Britain’s 
largest  newspaper,  is  going  into 
television. 

It  will  invest  heavily — £400,- 
000  ($1,200,000)  is  the  reported 
figure — in  the  contracting  com¬ 
pany  which  provides  weekend 
commercial  TV  to  London  and 
weekday  entertainment  to  the 
Midlands. 

Chairman  Cecil  H.  King  said 
his  Mirror  -  Sunday  Pictorial 
group  had  always  intended  to 
“play  its  part”  in  commercial 
TV,  which  is  “already  impress¬ 
ing  leading  advertisers  as  a 
medium  supplementary  to  the 
newspapers.” 

Since  internecine  warfare  is 
as  much  a  part  of  Fleet  Street 
as  teleprinter  machines,  Mr. 
King  also  took  a  swipe  at 
“newspapers  less  certain  of 
their  own  future,”  particularly 
Lord  Beaverbrook’s  Daily  Ex¬ 
press  (circulation:  4,075,889). 
Its  opposition  to  TV,  he  said, 
“has  always  seemed  to  me 
prejudiced  and  unreal.” 

To  which  the  Express  prompt¬ 
ly  replied  that  TV’s  possibilities 
are  indeed  “as  vast  as  the  bot¬ 
tomless  pit  into  which  the  com¬ 
mercial  companies  are  pouring 
their  wealth.” 

“On  the  other  hand.  Lord 
Rothermere’s  Daily  Mail  (cir¬ 
culation:  2,073,766),  half-owner 
of  the  contracting  "TV  company 
which  serves  London  weekdays, 
hailed  Mr.  King’s  statement. 

Associated  Television,  the 
company  into  which  the  Mirror 
will  buy,  is  planning  to  float 
a  new  capital  issue  of  £750,000 
($2,100,000)  and  to  bring  its  to¬ 
tal  capitalization  up  to  £2,020,- 
000  ($5,6.56,000). 

Two  Birmingham  newspaper 
groups  already  own  shares  in 
ATV. 


AMERICAN-STYLE  makeup  it  be¬ 
ing  tailored  for  Italian  newspaper 
readers  in  Milan  daily,  II  Giorno. 
On  May  5  it  devoted  almost  the 
entire  front  page  to  a  UP  picture 
of  a  tanker  burning  in  the  Eng¬ 
lish  Channel.  Old-style  Italian 
dailies  usually  save  Page  One 
for  political  stories;  rarely  a 
picture. 


hours  of  the  terrorist  murder 
of  her  soldier-husband,  causing 
her  “much  distress.” 

The  Sketch  rejected  the  in¬ 
dictment  as  “unfair  and  un¬ 
just.”  It  published  a  statement 
by  the  widow  in  which  she  said 
that,  although  the  Sketch  call 
“came  as  a  surprise,”  she  wel¬ 
comed  the  chance  to  “let  the 
people  at  home  know  the  truth 
about  the  conditions  ...  in 
Cyprus.” 

She  herself  had  not  com¬ 
plained  against  the  newspaper. 

The  Sketch  did  not  comment 
on  the  Council’s  indictment  of 
its  editor,  Herbert  Gunn,  who 
had  refused  a  summons  on  the 
grounds  that  jounialists  should 


Many  newspapers  have  spon¬ 
sored  medical  forums.  So  did 
the  Pittsburgh  Press. 

But  now  the  Scripps-Howard 
paper  here  has  revamped  the 
format  of  the  medical  forum, 
condensed  the  information  into 
a  half-hour  show  and  put  it  on 
television. 

Judging  from  the  comments 
on  the  first  show,  it  is  a  whop¬ 
ping  success. 

The  medical  shows  called 
“House  Call”  are  the  combined 
effort  of  the  Press,  KDKA-TV, 
Allegheny  County  Medical  So¬ 
ciety  and  the  University  of 
Pittsbuigh  Health  Center. 

John  Troan,  medical  and 
science  writer  for  the  Press, 
serves  as  narrator  or  reporter 
on  the  shows  that  are  aired  over 
KDKA-TV  on  Sunday  after¬ 
noons  once  a  month. 

The  first  show  featured  in¬ 
terviews  with  Dr.  Jonas  E.  Salk 
and  Dr.  William  McD.  Ham- 
mon,  Pitt  scientists  who  have 
won  fame  for  their  assault  on 
polio. 


Dailies-TV 
House  Divided 
On  Candidate 


Los  Angeles 
The  Times-Mirror  organiza- 


Fifth  Evening 
Daily  for  Paris 


Paris 

Since  April  17,  Paris  has  a 
new  evening  paper,  Le  Temps 
de  Paris.  It  is  of  tabloid  format, 
17  X  12  inches,  five  columns  to 
the  page,  of  which  there  are  36 
in  each  issue.  It  feature'^  a  ban¬ 
ner  line  on  the  front  page  and 
averages  35  to  40  illustrations 
per  issue,  a  daily  feminine  in- 


^  ,,  ...  terest  page  and  three  pages 

devoted  to  sports. 

The  paper  is  said  to  have 


unfair  and  damaging  cross- 
examination.” 

The  Council  view  on  this  is¬ 
sue  was  that  the  protection  of 
the  public  is  more  important 
than  the  protection  of  “offend¬ 
ing  journalists.” 


consid!?rable  financial  backing. 
Its  chief  competition  is  Le 
Monde,  which  succeeded  the  old 
pre-war  Le  Temps. 

Paris  now  has  five  evening 
newspapers :  France-Soir,  Paris- 
Presse,  Le  Monde,  L’lnforma- 
tion,  and  the  newcomer,  Franee- 
Soir  has  a  circulation  well  over 
a  million. 


tion  is  a  house  divided  on  a 
current  political  issue  which 
centers  around  District  Attor¬ 
ney  Ernest  Roll  who  is  seeking 
re-election. 

The  Examiner  (Hearst)  finds 
its  rival’s  predicament  “amaz¬ 
ing  and  amusing.” 

A  Times  editorial  slapped  in 
the  face  the  leading  newscaster 
on  its  TV  station  for  indulg¬ 
ing  “in  the  spread  of  ugly 
rumor,  innuendo  and  gossip.” 

While  the  Times  has  been  in 
Mr.  Roll’s  corner,  George  Put¬ 
nam,  KTTV  commentator,  and 
the  Times  -  affiliated  Mirror- 
News  have  been  opposing  him. 

As  far  as  the  Times  is  con¬ 
cerned,  there  is  nothing  amus¬ 
ing  about  the  dispute.  It’s  a 
matter  of  a  difference  of  opin¬ 
ion. 

“After  all,  the  Times  news¬ 
paper  does  not  operate  KTTV,” 
said  Nick  Williams,  assistant 
managing  editor. 

“It  just  demonstrates  the 
great  freedom  of  expression 
granted  me  by  KTTV,”  said 
Mr.  Putnam. 

“The  Times  thinks  Roll  is  a 
good  district  attorney,  but  we 
think  he’s  no  good,”  said  J. 
Edward  Murray,  managing  edi¬ 
tor  of  the  Mirror-News. 

In  the  Examiner’s  opinion, 
it’s  a  matter  of  “three  shadow 
boxers”  indulging  in  “trans¬ 
parent  hokum.” 

“Is  the  public  expected  to 
believe  the  parent  company 
cannot  control  the  ethical  poli¬ 
cies  of  its  corporate  children?” 
the  Hearst  paper  asked. 


Newspaper  Interests 
Sell  Radio  Stations 


Rebuke 


The  Press  Council  rebuked 
the  tabloid  Daily  Sketch  for 
“callous  invasion”  of  privacy 
and  criticized  its  editor’s 
“evasive”  tactics. 

Acting  on  a  War  Office  com¬ 
plaint,  the  watch-dog  committee 
charged  that  the  Sketch  (cir¬ 
culation:  1,047,090)  damaged 
the  “reputation  of  the  British 
Press”  by  telephoning  an  Eng¬ 
lishwoman  in  Cyprus  within  24 


Profits 

Mirror  net  profits  fell  sharp¬ 
ly  last  year — down  £195,406 
($547,136)  to  £596,140  ($1,-  „  .  , 

660,192)  in  the  12  months  end-  Koper  in  USS  rost 


ing  Feb.  29,  1956. 

Its  stable-mate,  the  5% -mil¬ 
lion  circulation  Sunday  Pic¬ 
torial,  also  reported  a  loss: 
down  $28,898  to  $1,193,208. 

Kemsley  Newspapers  Ltd., 


Washington 
James  E.  Roper,  diplomatic 
reporter  for  the  Washington 
Evening  Star  and  former 
European  war  correspondent 
for  United  Press,  takes  over 


The  Miami  Herald  (Knight) 
is  selling  its  ABC  radio  aUil- 
iate,  WQAM,  for  $850,000  cash 
to  Mid-Continent  Broadcasting 
Co,,  if  approval  of  the  Federal 
Communications  Commission  is 
granted.  The  Herald  is  a  major 
stockholder  in  Biscayne  Tele¬ 
vision  Corp.  which  will  operate 
WCKT-TV,  beginning  about 
July  1.  *  *  * 


wbicb  recently  closed  down  one  as  Columbia  Broadcasting  Sys- 
of  its  provincial  dailies  and  tern’s  Washington  bureau  news 
merged  a  Sunday  paper,  re-  editor  on  June  1,  succeeding 
ported  a  net  1955  profit  of  $1,-  Malcolm  R.  Johnson  who  moves 
778,887,  a  $157,822  reduction  on  to  New  York  City  as  CBS 
from  the  previous  year.  Director  of  News  for  TV. 


Nelson  Poynter,  St.  Peters¬ 
burg  (Fla.)  Times  publisher, 
has  negotiated  sale  of  WTSP, 
Mutual  Broadcasting  System 
outlet,  for  approximately  $200,- 
COO  to  N,  Joe  Rahall  and  asso¬ 
ciates. 


Hei 

vertia 
{2o,0( 
1955, 
.kdve; 
dia  I 
tribul 
Th( 
linagt 
day 
pers 
(9194 
:560  £ 
cities 
day 
town  I 


over. 

Th> 

list. 

firms 

firms 


.Uibolt 
Socii 
.(ckcnni 
.tdniral 
.«r  i 
Kadli 
lUdii 
■Unic 
Rrfri 

IfIfV 

Prod 


.\dohr 

Diir: 

.(dolph 

Mcit 

.ttroiu' 

Aim 

.imitat 

Brya 

Brya 


.U  Fr 
Airli 
.tiabatr 
.Uadriii 

Hiitn 

.Ubrrt( 
VOS 
.IIICtlH 
Alim  ( 
Koni 
2  I> 


.Min  . 

4  .\ 
63 


AlliaiM 

.Ante 

rout 

Uft 

Tmi 

Prot 


Allltd 

Arci 

Ara 

Soil 

PrtK 


.UIb-( 

Albtat 

Alwii 

Wfa 

Inst 

Pro! 


A«efl( 

.Awrle 

Awrii 

Orel 

Crn 

Her 

Nrr 

hy 

Proi 


62 


EDITOR  8C  PUBLISHER  (or  May  26,  1956 


ED 


Newspaper  Expenditures  by  Advertiser  &  Product- 1955 


Herewith  is  a  listing  of  ad¬ 
vertising  expenditures  above 
(25,0UU  placed  in  newspapers  in 
1955,  compiled  by  the  Bureau  of 
Advertising,  ANPA,  from  Me¬ 
dia  Records  and  publisher-con¬ 
tributed  data. 

The  figures  are  based  on 
linage  reports  from  948  week¬ 
day  English-language  newspa¬ 
pers  in  729  cities  and  towns 
(91  %  of  circulation)  and  from 
360  Sunday  newspapers  in  327 
cities  and  towns  (95%  of  Sun¬ 
day  circulation)  in  cities  and 
towns  of  10,000  population  and 
over. 

There  are  1,424  firms  on  this 
list.  In  1954  there  were  1,404 
firms;  in  1953  there  were  1,393 
firms. 


.tlitelt  Laboratories 

Saearyl  . $ 

.trteman.  Leon  . $ 

Adairal  Corp. 

Air  Conditioner  . $ 

Radio  .  $ 

Radio  &  Television  . 

Hange  .  ,  . . . . . 

Refrigerator  . . 

Telrvlsliin  ..  . 

products  . 


.tdohr  Dairy  Co. 

Dairy  Products  .  . 

.Adolph's  Ltd. 

Meat  Tenderizer  . . 

.Itroaaves  de  Mexico 

Airaays  . . 

.Affiliated  Gas  (kiuipment  Ine. 
Bryant  Healing  Equipmeiit 

Bryant  Water  Heater  . 

Jetglas  Water  Heater  . 


.A»  Prance,  French  Nalionai 

Airlines  . . . 

.Alabama  Gas  Carp . 

.Aladdin  Company 

Homes  .  . . 

Alberto-Culver  Co. 

¥05  . 

Allcglieny  Airlines,  Inc . 

Allen  Co.,  Mark 

Kontrol  . .  . 

2  Drops  Hand  Protector  .. 


.tiles  &  Fisher,  Inc. 

1  A  Cigars  . . 

«3  Cigars  . . 


Alliance  Mfg.  Co. 

Antenna  . 

Cdiiverter  . 

Uft-A-Dor  . 

Tenna-Rotor  . . 

Products  ....„ . . 


Allied  Chemical  &  Dye  Corp. 

Arcadian  Fertilizer  . 

Arcadian  Nitrate  of  Soda  „. 

dolvay  Process  Division  . 

Products  . . . 


tlHs-Chalmers  Mfg.  Co.  .. 

■tllstate  lasurance  Co . 

Uaiinum  Co.  of  America 

Wear-Ever  Utensils  . 

Institutional  . . . 

Products  . .  . . 


taerlcan  Airlines.  Inc.  .. 
tairlean  Automobile  Assn, 
■tarrican  Bakeries  Co. 

Orennan  Cakes  . . 

Srennan  Donuts  . . 

Herlta  Bread  .............. 

Berita  Bread  &  Cake  .... 

hystee  Bread 
Products  . . . 


American  Brewery.  Inc.  .........  $  45,891 

American  Chain  Ji  Cable  Co.,  Ine 
PennsylvanU  Power  Mower  ...  $  70,250 

Weed  Chains  1,499 


American  Chemical  Paint  Co. 

ACM  Paints  _ _ _  $ 

Weedone  . . . . . . 

Products  ..... _ _ 


American  Cyanamid  Co . . .  $ 

American  Mry  Assn . . .  $ 

American  DIetaids  Co.,  ine. 

FrenetHttc  Dressing  . $ 

American  Distilling  Co..  Inc  ,  The 


Cauillac  Club  Whiskey  . 
Guekenheimer  AVhiskey 
Meadwood  Whiskey  .....  . 
Old  .Ameiicaii  tVnlskey 
Origirul  lri->li  AVhiskey 
.Stillbrook  Gin  ............ 

.Stlllbrook  Whiskey  . 

Tovariseh  Vodka  .....  .... 


Leorund  Products  . . . 

■Nash  Cars  . . . 

.Nash  (Used)  Cars  ..... _ 


1.207 

2.184.470 

01,310 


Armstrong  Cork  Co. 

Carpets  k  Bugs  . . . .  $ 

Armstrong  Rubber  Co.,  The 

•nres  . .  .  .  $ 

.Arnold  Bakers,  Inc. 


Ameriean  Petroleum  Institute  ... 

.  g 

273.636 

Products  .  . 

American  Pop  Com  Co. 

Jolly  Time  Pop  Cora  . . 

.  g 

116,558 

Ameriean  President  Lines  . . 

.  g 

93,925 

Arrow  Liqueurs  Corp. 

American  Radiator  4i  Standard 
Sanitary  Corp. 

Plumbing  4c  Heating 
Equipment  . . . . 

g 

141,397 

5  Star  Brandy  . . 

Liqueurs  . . . 

Vodka  _ _ 

American  Safety  Razor  Corp. 

Gem  Blades  k  Razors  . . 

.  g 

409,426 

Artistic  Card  Co.,  Inc. 

$  10.165 

318 
42.000 


g 

10.684 

7,798 

American  Society  of  Travel 

g 

416,846 

15.526 

793 

.Agents,  Ine . . ....... 

American  Sugar  Refining  Co 

...  g 

33,699 

2.122 

American  Sugar  .  . . 

.  S 

5.857 

1,273 

Crystal  Sugar  . . . 

12.397 

638 

DomiiM  Sugar  . . 

313.181 

8.647 

Franklin  Sugar  . 

50.781 

2,030 

Siuuiy  Cane  Sugar  . 

..... 

34,017 

g 

55.511 

g 

418,233 

American  Export  Lines,  Inc. 

American  Export  Lines  _ 

Italian  Lines  . . 


$  147.530 

136.550 


.  $  35,018 

2.685 
114.237 


...  $  42.384 
...  $  105,033 


American  Express  Co. 

Travel  Service  .  .. 

American  Federation  of  LalHir  ... 

.American  Home  .Alagazine  Corp. 
American  Hume  . . .  . 

American  Home  Products  Corp. 

.Aero  Sliave  . . 

Aerowax  . . 

.Anacin  . .  ..  . 

.Antrul  . . 

Benefax  . 

Bio-Dyne  . . . 

Black  Flag  Roach  &  .Ant 

Killer  . . 

Chef  Buy-.Ar-Dee 

.Aleat  Balls  . . 

Clief  Boy-.Ar-Dw 

Pizza  Pie  .Allx  .  . 

Clief  Boy-Ar-Uee  PriHhirts 
Clief  Boy-Ar-Dee  Ravioli  .  .... 

Chef  Boy-Ar-Dee  Sauces  . 

Chef  Boy-Ar-Dee 

Spaghetti  Sauce  . 

Dennison  Foods  .  . 

Duplexin  ....„ . .  .. 

G.  WasMngton  Instant 

Coffee  .  .  .  . . 

Infraruh  . . . 

.Alelcalose  . ! _ 

Neet  . . . . . 

Outgro  . ' 

Petro-Syllium  . . 

Plastic  AVood  ....„ .  ...  .... 

Preparation  H.  . . 

Primatene  . . . . 

.Snarol  ....„ . . .  . 

Sperti  Ointment  . 

3-In-One-Oil  . „... . 

Whitehall  Plurmacal 
Products  . . . 


American  Laboratories 

Alpha  Tablets  . 

American  Lalioraluries 


..  8  3,608 

38.070 


American  .Aiachine  it  Foundry  Co. 

De  AValt  Power  Tools  .  $ 

Slip-Stitched  Ties  . 

Institutional  . . 


American  .Alarletta  Co. 

Dri-Glo  . 

0-Cedar  Siionge  .Alop 
Products  . . 


.American  .Alolasses  Co. 

Grandma's  Jlolasses  . „....  $ 

.American  Alotors  Corp. 

ABC  Dryer  k  ABC-O-.AIatic 

Washer  .  j 

.ABC-0-.AIatic  Waslier  _ 

.American  .Alotors  Corp. 

Institutional  . _ . 

Hudson  Cars 

Hudson  k  Nash  Cars  . . 

Kelvlnator  Air  Conditioner  .... 

Kelvinator  Dryer  . . . 

Kelvinator  Dryer  k  AVasher  .. 

Kelvinator  Kitchen _ _ _ 

Kelvinator  Products  . 

Kelvinator  Ranges  . . 

Kelvinator  Refrigerator  . . 

Kelvinator  AVasher  ....„ . 


22,79.-. 

1,000,517 

2,407 

4,692 

1.313 

12,233 

1,013 

16.957 

2,287 

37.308 

15,989 


.American  Telephone  k 
Telegraph  Co. 

Western  Electric  Co. 
Institutional  . . 


American  Tobacco  Co. 

Half  41  Half  . . . 

Herbert  Tareytun  ... 

Lucky  Strike  . . 

Pall  Mall  . 

Rol-Tan  Cigars 
Institutloiul  . . 


42.1811 
2.149.498 
442.717 
1. ■>93. 382 
24.911 
20.546 


5  4.273.234 

American  Viscose  Corp. 

Trieale  Sheets  . .  $  36.252 

Tufton  Carpet  Fibers  . .  ....  98.488 

Institutional  .  .  12.870 


Anderson.  Clayton  4c  Co.,  Inc. 

.Airs.  Tuckers  Foods  ,  .  . . 

AiKlerson-Erlcksun  Dairy  Co. 

Cottage  Cheese  . . . . 

liairy  Products  . 

•Alilk  . . . 


.Andrea  Radio  Corp. 

Television  Sets  . „....  $ 

Anlwuser-Busch.  lire. 

Bud  Syrup  . „....  $ 

Budweiser  Beer  . . 

Busch  Beer  . . . . 

likititutional  ...  . . . . 


Antell  Inc..  Claries 

Fastabs  .  g 

Hair  Spray  . . . . 

Preparations  . . . 

SlampiM.  . . 


Appalacldan  Electric 

Power  Co .  $ 

Api.icton-Century,  Crofts,  Inc. 

Books  .  . g 

Arden  Farms  Co. 

Cottage  Cheese  . g 

Dairy  Products  . . 

Ice  Cream  ..  . . 

.Alilk  . . 


.Arizona  Brewing  Co. 

A-1  Pilsner  Beer  .  g 

Arkansas  Power  k  Light  Co .  g 

Arkansas  Rice  Growers 
Co-operative  Assn. 

RieelaiHl  Rice  . g 

Armour  &  Co. 

Armlx  Shortening  . .  .  $ 

.Armour  Cheeseburgers  .  ..  .. 
.Armour's  Cldle  Con  Carne 
Armour  Frozen  .Aleat 

Products  „...  . .  . . 

.Armour  .Aleat  Products  . 

Armour  Poultry  ProdiKts  .. ..  .. 

Armour  Shortening  . . 

Armour  Suds  . 

Chiffon  Liquid  Detergent  ...  .. 

Cloverbloom  Margarine  . 

Dash  Dog  Food  . 

Dial  . . . . 

Dial  Shampoo  . . . 

Dial  ShampvH.  k  S<Mip  ...  ..  .. 
Three  Little  Kittens 

Cat  Food  . . . . 

Vertagreen  .  . 


Artistic  Card  Co..  Inc . .  $ 

lly-crest  Card  Co . 

Stylait  Card  Co . .  . 

Syracuse  Card  Co . . . 


.Ashlaml  Oil  k  Refining  Co.,  Inc. 

Gasoline  4c  Oils  .  . .  $ 

Ask  .Air.  Foster  Travel 

Service.  Inc . $ 

A.ssMiated  Hospital  Service 

of  Philadelphia  „  . .  $ 

.Associated  Hospital  Service, 

Ine.  (.New  York) 

Blue  Cross  . g 

Blue  Cross  &  Blue  Shield  . 

Blue  Shield  . 


.Associated  Labs.,  Ine. 

Vitamin-lguota  . $ 

.Assn,  of  American  Playing 

Cards  Mfgs .  ....  g 

Atcldson,  Topeka  k  Santa  Fe 
Railway  .System 

Rail  Transport  .  $ 

Atlanta  Gas  Light  Co . .  $ 

Atlantic  Coa.st  Line  Railroad....  g 
.Atlantic  Insurance  Companies  ..„  g 
.Atlantic  Refining  Co. 

Fuel  Oil  . g 

Gasoline  4c  Oils  . 


.Atlantis  Sales  Corp. 

French's  Bird  Foods  ..  ., 

French's  .Mustard  . 

French's  Spaghetti  Sauce 

Mix  . . 

French's  Worcestershire 
Sauce  . 


Austin  Motor  Co.  Ltd. 

(England) 

Austin  Cars  ..  . .  g 

.Anstin-Healey  Cars  . . 


.Austin.  Nichols  &  Co.,  Inc. 
Fairfax  County  Whiskey 

Grant's  Scotch  Whiskey  . 

.Alouquin  Brandy  .  . . 

Ruffino  Vermouth  . .  . 

Virginia  Gentleman  AVhiskey  .. 


.Avco  Mfg.  Corp. 

American  Kitchens  ..  .. 
Bendix  4k  Crosley  PriHlnet  s .... 

Bendlx  Dryer  . 

Bendix  Products  . . 

Bendlx  Washer  . 

Bendix  AVashet-Dryei  . 

Crosley  Products  . 

Crosley  Radio  .  . . 

Crosley  Radio  &  Television  .... 

CriMiley  Refrigerators  . 

Crosley  Television  . 

Institutional  . 
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B.  C . . . 

g 

126,869 

B.  AV.  B.  Foods 

Grandma  Brown's  Beans  .  . 

....  g 

38,790 

Balrfiitt,  Inc.,  B.  T. 

$ 

Bab-0  . . . . 

631,403 

Bab-0  k  Glim  _  ., 

315 

( ameo  Copper  Cleaner  . 

49,457 

Glim  . . . 

296,255 

$ 

1.044,412 

Bacardi  Imports,  Inc, 

Bacardi  Rum  . . . 

.  $ 

113,205 

Crock  O'Gold  Whiskey  . 

1,539 

Gilbey's  Spey-Royal 

Sc'itch  Wniskry  . 

23,081 

g 

139,825 

63 

National  Advertising  Expenditures  1955 


Itadger  Paper  Mills,  Ine. 

Fri'slirap  .  $  49,703 

Ball  Brirthers  Co. 

Ball  Jars  tc  Lids  .  $  8,423 

Buniiie  Jonnie  . .  .  ..  28,83.") 


$  37.2.’;8 

Ball  Clinic  . .  $  82.i91 

Ballantine  it  Sons,  P. 

Ale  . . .  $  19.819 

Ale  &  Beer  . .  ..  28.880 

Beer  .  .  403.134 


$  4.51,833 

Baltimore  &  Ohio  Railroad  ....  $  291.47.5 

Baltimore  Paint  &  Color  Works 

deem  Paints  . .  $  00.780 

Wall-Kix  .  14..550 

Wall-Fix  ic  Gleem  Paints .  0.122 

$  87,458 

Bandini  Fertilizer  Co. 

Products  . .  $  33.544 

Bankers  Life  &  Casuaity  Co. 

Bankers  Idfe  &  Casualty  Co.  ..  $  639.708 

White  Cross  Hospital  Plan....  11.142 


$  050,850 

Barcalo  Mfi;.  Co. 

Barcalo  .Mattress  .  $  1.200 

Barcalountier  .  34.208 


$  35,408 

Barium  Steel  Corp . .  $  25,339 

Barnes  &  Co.,  A.  S .  $  31,442 

Barron’s  Publishini;  Co. 

.Mattazine  . $  35,176 

Barry.  Inc.,  William  .  $  27,854 

Barton  histillini;  Co. 

Colonel  Lee  Whiskey  .  $  22.025 

Kentucky  Gentlemen  Whiskey..  22.037 

Tom  .Moore  Whiskey  . 26.803 


$  70,865 

Bates  Maniiracturing  Co. 

Bates  Bedding  &  Draperies  .  $  1:  .1,731 

Bavarian  Brewing  Company 

Ale  &  Beer  . .  $  28,478 

Bayuk  Cigars,  Inc. 

Phillies  .  $  108,852 

Welister  . .  40,429 


Beacon  Co. 

Beacon  Wax  . .  $  1.089  899 

Tlirill  .  27.484 

Zero  .  1,685 

Products  . 8,420 


Beam  Distilling  Co.. 
Beam’s  Pin-Bottle 


$  1,127,488 


Whiskey  .  $ 

3,277 

Beam’s  Whiskies  . 

7«.218 

Bonded  Beam  St  Jim  Beam 

Whiskey  . . 

5.352 

Bunded  Ream  Whiskey  . 

7.157 

Chateau  Vodka  . 

7.0(19 

Jim  Beam  Whiskey  . . 

322.768 

Bid  Tull  Whiskey  . . 

1,.350 

Beatrice  Foods  Co. 

Beatrice  Foods  . 

.Make-.k-Sliake  . 

Meadow  Gold  Butter  . T 

Meadow  Gold  Cottage  Cheese 
.Meadow  Gold  Dairy 

Products  . 

Meadow  Gold  Ice  Cream  . 

Meadow  Gold  .Milk  . 

•Meadow  Gold  Sherbet  . . 

Vegamato  Vegetable  Juice  .... 


$  8.515 

18.221 
31,061 
6,699 

24.968 

15,247 

13,272 

2.739 

13,102 


Beaunit  Mills  Inc. 
American  Bemberg  Corp. 
Beaunit  Mills  Inc . 


Beaute  Vues  Corp. 

Nutri-Tonlc  Permanent 
Beech-Nut  Packing  Co. 

Baby  Foods  . 

Coffee  . 

Products  . [ 


Bell  Aircraft  Corp. 

lastitutional  . 

Bell  &  Co.,  Inc. 

Bell-Ans  . . 

Bell  Brands  Food,  Ltd. 

Food  Products  . 

Potato  Chips  . . 


Bell  Telephone  Co.  Of 

Pennsylvania  . . . 

Bendix  Aviation  Corp. 
Radio  . . 


8 

133,824 

8 

49.624 

25.082 

8 

74,706 

8 

67,961 

8 

299.682 

105.637 

21,097 

8 

426,416 

8 

29.637 

8 

129,151 

8 

2.357 

85,193 

8 

87,550 

8 

442,471 

8 

3,469 

Radio  &  Television  .  1,155 

Television  .  12.139 

Institutional  . 37,843 


$  54,606 

Berastein.  Arnold,  Shipping 
Co.,  Inc. 

Bernstein.  Arnold,  Shipping 

Co.  Inc .  $  14.922 

Silver  Star  Line  .  54,392 

I  69,314 

Berry  Tours  Travel  Service 

Berry  Tours  .  $  29.944 

Best  Foods,  Inc. 

Best  Foods  Dressings  it 

Sandwich  Spred  . .  $  3,108 

Best  Foods  .Mayonnaise  .  53,199 

Best  Foods  Salad  Oil  .  13.979 

Best  Foods  Products  .  1,012 

Dress  Parade  Slioe  Polish  ....  15,545 

Henman  s  Dressings  kc 

Sandwich  Spred  . 11,537 

Hellmann's  .Mayonnaise  .  430,931 

H-0  Cream  Farina  .  10.625 

11-0  Instant  Oatmeal  .  100,899 

H-tl  Ouick  Oats  .  37,843 

Jet-Oil  Shoe  Polish  .  12,758 

Nucoa  .Margarine  .  317,246 

Presto  Cake  Flour  .  9,054 

Hit  .  124,083 

Shlnola  Slioe  Polish  .  517,932 

Sunny  Jim  Syrup  .  .  1,144 


$  1,001.495 

Bethlehem  Steel  Co .  $  235,244 

Bib  Corporation,  Tlie 

Baby  Foods  . . .  $  39,521 

Bird  it  Son.  Inc. 

Floor  Coverings  it  Rugs  .  $  131,135 

Floors  &  Walls  .  293,447 

Roofs  it  Sidings  . .  54,758 


5  479.340 

Bishop  Inc.,  Hazel 

Toilet  Preparations  .  $  250,874 

Black.  Inc..  Walter  J. 

Black's  Readers  Service 

Co .  $  495.108 

Classics  Club  .  23,799 

Detective  Book  Club  .  402,100 


$  921,007 

Blanton  Co. 

Creamo  .Margarine  . .  ....  $  33,916 

Blitz-Weinhard  Co. 

Beer  .  $  44,313 

Klocii  Bros,  loliacco  Co. 

Kentucky  Club  Toliacco  ..  ..  $  52,671 

Mail  Pouch  Tobacco  .  13,920 


$  06.591 

Block  Drug  Co.,  Inc. 

Amm-I-Dent  Tooth  Paste  .  $  651.572 

(ireen  Mint  .Mouthwash  .  13,417 

Innerclcan  . .  .  ....  4,301 

Nytol  ..  . .  ..  .  .  262.602 

Omega  Oil  .  13.308 

Polident  .  424,629 

Poli-tirlp  .  133.596 

Poslam  . 954 

Sentrol  . 165,202 

$  1>69.041 

Blue  Cross  &  Blue  Shield 

(Massachusetts)  .  $  31,606 

Blue  Cross  it  Blue  .Sideid 

(Michigan)  . .  $  69,402 

Blue  Cross  it  Blue  Shield 

(Texas)  . . .  $  28,211 

Bluhill  Funds.  Inc. 

Food  Products  .  $  26,942 

Bobbs-Merrill  Co. 

Books  . . .  $  38,899 

Boeing  Airplane  Co. 

Institutional  .  $  135,084 

Bohemian  Brewing  Co. 

Bohemian  Club  Beer  .  $  29,174 

Bon  Ami  Co.,  Tire 

Bon  Ami  . .  $  66,278 

Bond  Inc.,  Judy 

Dresses  .  i  50.360 

Bonnie  Hublvard  Kupbuard  .  $  42.591 

Book  Find  Club  . . . .  $  29,580 

3ook-of-The  .Month  Club.  Inc. 

Book-of-the  Month  Club. 

Inc .  $  329,795 

Books  .\bridged.  Inc .  20,261 

.Music  Appreciation 

Records  .  _  106,624 

$  456,680 

Booth  Fisheries  Corp. 

Frozen  Fish  Products  .  $  64,777 

Burden  Co. 

Borden's  Biscuits  .  $  6.959 

Borden’s  Buttermilk  .  20.087 

Burden’s  Chocolate  Drink  ....  31,220 

Burden’s  Chocolate  Drink  & 

Milk  ..  24.816 

Burden’s  Coffee  .  5,215 

Borden’s  Cottage  Cheese  .  79,993 

Burden’s  Cottage  Cheese  St 
Sour  Cream  .  2,391 


Borden’s  (  ream  . 

2,391 

Burden’s  Cream  Cheese  . . 

14,966 

Barden’s  Dairy  Products  ».... 

172,368 

Burden’s  Egg  Nog  . 

30,998 

Borden’s  Evaporated  Milk  .... 

2,379 

Borden's  Half  &  Half 

Whipping  Cream  . . 

18,733 

Borden’S.  Horton's  k  Keid’s 

Ice  Cream  . 

135,432 

Borden’s  Ice  Cream  . 

169,697 

Burden’s  Instant  Coffee  . 

491,252 

Burden’s  Mayonnaise  . 

4,829 

Borden’s  .Milk  . . 

221,338 

Borden’s  Sherbet  .  .... 

2.003 

Borden’s  Skimmed  .Milk  ..  . 

30.180 

Charlotte  Freeze  . 

11,112 

Gail  Burden  Milk  .  . 

8.UI3 

Starlac  . 

363,963 

Thompson’s  Chocolate  & 

StrawlH-iry  Drbik  . . 

1.567 

8 

1,8.55,566 

Burg  Corp.,  Geo.  W . 

8 

42,165 

Borg-A\  arner  Corp. 

.Norge  Appliances  . 

8 

62,743 

•Norge  Dryer  . . 

298.704 

.Norge  Dryer  St  Washer  ..  .. 

146,763 

.Norge  p'reezer  .  .. 

4,171 

Norge  Products  . 

227,984 

Norge  Ranges  . 

18,453 

Notge  Refrigerator  .  .. 

408,485 

Norge  Washer  . 

815,253 

8 

1.982,556 

Boston  it  .Maine  Kailroad  . 

8 

56.645 

Boston  Consolidated  Gas  Co . 

8 

88,063 

Boston  Edison  Co . 

8 

69,703 

Botany  Mills.  Inc . 

8 

50,636 

Bourjois  Ine. 

Bourjois  Preparations  . 

8 

36,626 

Bowman  Dairy  Co. 

Beverages  . . . 

8 

10.012 

Buttermilk  . 

9,008 

Cottage  Cheese .  . 

41,737 

Cottage  Cheese  St  Sour 

Cream  . 

8,040 

Dairy  Products  . 

40,764 

Egg  Nog  . 

14,885 

Gurn  Z  Gold  ..  ..  . 

7,850 

Half  St  Half  . 

6,014 

Ice  Cream  . 

2,223 

Milk  . 

39.169 

.Sour  Cream . 

7,236 

4.395 

8 

191.333 

Braidff  International 

.Airways  .  . 

8 

488,453 

Braun  Bros.  Packing  Co. 

.Aleat  Products  . 

8 

28,747 

Breck,  Inc..  John  H. 

Cream  Itinse  it  Shampoo  .. 

8 

63,448 

Halrdress  St  Sliampoo  . 

96,857 

Shampoo  . 

97,094 

Toilet  Preparations  . 

24,188 

8 

281,587 

Bridgeport  Brass  Co. 

Good-.Aire  . . . . 

8 

30,136 

Ctenslls  . . . 

2,365 

8 

32,501 

Brillo  Manufacturing  Cu. 

Inc. 

Brillo  . 

8 

98,977 

Brimm’s  Plasll-Liner  Co..  Inc. 

Plasti-Liner  . 

8 

48,858 

Bristol-Myers  Co. 

Ban  Deodorant  . 

$ 

366,968 

Buffer^n  . 

863,513 

Ipana  'Tooth  Paste  . 

578,132 

Mum  . 

49,680 

Sal  Hepatica  . 

318.830 

Sentry  Tooth  Paste  . 

22,222 

Vltalis  . 

157,908 

Products  . . . . 

27,230 

8 

2,384,543 

British  Industries  Fair  . 

8 

26,939 

British  Overseas  Airway, 

Inc . 

8 

377.6-24 

Brooklyn  I'nion  Gas  Co . 

8 

151,662 

Brown-Forman  Distillers  Corp. 

Early  Times  Whiskey  . 

8 

1,043.666 

King  AVhlskey  . 

8,601 

Old  Forester  AVhlskey  . 

4.53,601 

8 

1,505.868 

Brown  Shoe  Co..  Inc . 

8 

77,002 

Brown.  Inc.,  AVallaee 

Greeting  Cards  . 

8 

30,068 

Brown  It  Williamson  Toliacco 

Co. 

Raleigh  . 

8 

14.0.53 

A'iceroy  . . 

742.998 

8 

757.051 

Bruce  Co.  E.  L. 

Cleaning  Wax  . 

8 

180.452 

Cleaning  AVax  &  Floor 

Cleaner  . . . . „.... 

47.071 

Floor  Cleaner  . . 

34.021 

8 

261.544 

Brunswick-Blake-Collender  Co. 

Products  . . 

.  8 

38.214 

Buclian  Bakery  Co. 

Bread  _.  .  $  27,365 

Buckingham  Corp. 

Cutty  Sark  Scotch  Whiskey  ..  $  108,745 

Burger  Brewing  Co. 

Beer  . . $  130.075 

Burgess  Battery  Co. 

Burgess  Flasniight 

Batteries  . $  29.293 

Burleigh  Brooks,  Inc. 

Rullelcurd  Camera  .  $  24.626 

Kullelflex  Camera  .  0.073 


$  30,699 

Burlington  Industries,  Inc. 

Burlington  Mills  Corp .  $  154.983 

Ualey  &  Lord  „ — .  7,090 

Gmnlall  Fabrics  . 11.926 

Pacific  .Mills  Fabrics  .  60.800 

Pacific  Sheets  .  ,  125,539 

Pacific  Towels  .  4,497 


8  364.821 

Burma-Vita  Co. 

Burma-.Sluive  .  8  25,053 

Burnham  &  .Morrill  Co. 

B  &  M  Beans  .  8  26.513 

B  St  M  Beef  Stew .  2,933 

B  St  .M  Frozen  Foods  .  798 


8  30.244 

Burpee.  Co.,  W.  Atlee 

Seeds  .  8  28,555 

Burroughs  .Adding  Machine 
Company 

Burroughs  Adding  Machines  ..  8  111.301 

Burry  Biscuit  Corp. 

Burry’s  Cookies  . .  8  1.324 

Simple  Simon  Cakes  St 

Frozen  Pies  . .  20.875 

Simple  Simon  Frozen  Pies  ....  3.211 


8  25,410 

Butcher  Polish  Co. 

Wax  &  Polish  .  8  85.444 

Buxton,  Inc. 

Billfolds  . 8  27.4’»8 

Buy-Lines  By  Nancy  Sasser  ....  8  720.720 

Bymart-Tlntalr.  Inc. 

Tlntair  . 8  d3,963 

Cabell’s  Dairy  Co. 

Cottage  Cheese  . 8  2.821 

Kgg  Nog  . 3.970 

Ice  Cream  . 22,.595 

Milk  . 29.656 


8  58,842 

Cadie  Chemical  Products,  Inc. 

Cadle  Dust  Cloth  .  8  26.959 

Cain  Co.,  John  E. 

French  Dressing  & 

Mayonnaise  .  8  4.714 

Mayonnaise  .  5,212 

Products  .  41,331 


8  51.257 

Cain's  Coffee  Co. 

Coffee  . . .  8  27.397 

Tea  .  4.543 


8  31.940 

Caiavo  Growers  of  California 

Calaro  Avocados  .  8  90,107 

California  Dairy  Industry 

Advisory  Board  .  8  38.672 

California  Fruit  Exchange 

Canned  Bartlett  Pears  .  8  31.523 

Frozen  Lemonade  .  2,525 


8  34. om 

California  St  Hawaiian  Sugar 
Refining  Corp.,  ltd. 

C  it  H  Sugar  .  8  193,011 

California  Lima  Bean  Growers 
Assn. 

Seaside  Lima  Beans  .  8  42,186 

California  Oil  Company 

Gasoline  &  (tils  .  8  158.886 

California  Packing  Corp. 

Del  Monte  Fruits  .  8  56.943 

Del  .Monte  Fruits  St 

Vegetables  . .  10,116 

Del  .Monte  Pineapple  & 

Pineapple  Juice  .  72.437 

Del  .Monte  Pineapple  Juice  ....  10.583 

Del  Monte  Prune  Juice  .  121.642 

Del  Monte  Vegetables  .  9,991 

Del  Monte  Products  .  83,183 


8  364.895 

California  Physicians 

Service  . .  8  45.011 

California  Prune  &  Apricot 
Growers  Assn. 

California  Prue  Juice  .  8  16.267 

California  Prunes  .  114.163 


8  130,430 

California  AValnut  Growers  Assn. 

Diamond  Walnuts  . .  8  241.999 

(’allli)iiiia  Wine  Assn. 

Aristocrat  Brandy  .  8  16.907 

Eleven  Cellars  Wine  .  19.322 

Greystone  Wine  . 8,884 

Products  .  2,865 


8  47,978 
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k'aJir.nnI  Adveiil^in^  Exr““^d;i**rcs  1955 


I>uK  F'uud  Co.,  Inc. 

filo  Cal  Food  . 

rilo  Cat  &  l»og  Food  ... 
Clio  Iiog  Food  . 


icpaiiu  Sales  Co. 

yds  . . . 

butron  . . 

D  |)  II  Prescription 

fwltes  . 

Mlet  Preparations 


rapbell  Sons  Corp..  Harry  T. 

Slkrete  . .  ! 

fiwbell  Soup  Co. 

Ciapbeli's  Frozen  Soups  I 

runibell's  Soups  . 

FniKo-.American  Spaghetti  .. 

p.g  Juices  . . . 

Manson  Chicken-Fricassee  .... 
Saansoii  Boned  Chicken  & 

Turkey  . 

Snnson  Frozen  Chicken 

Products  . 

Stans(si  Frozen  i  tinners  . 

I  Saanwin  Frozen  Pies  . 

Samson  Frozen  Turkey 

;  iliimer  ..  . 

'  Swanson  Margarine  . 

[  Swanson  Poultry  Products  .... 

I  Swanson  T.  V.  Dinners  . 

V-8  Vegetable  Juices  . 


|!llaada  iiry  (linger  .\le,  Inc. 

Canacia  Dry  Beverages  . 

Canada  ilry  Club  Soda  & 

Ginger  Ale  . 

Canada  Dry  (linger  Ale  ..  .. 

Canaila  Dry  (linger  Ale  Inc. 

Whiskies  . . 

Canada  Dry  (Juinine  Water  .  . 

Cinzano  Vermouth  . . . 

Glamor  Beverages  . 

Johnnie  Walker  Scotch  . 

Nuyen  Cordials  . 

Pedro  Domecq  Wines  & 

Brandy  . 

Power's  Whiskey  . . . 


$  1.256.11.58 

ruada  Steamship  Lines. 

Ud.  .  $  56.210 

Canadian  National  Kailways 
Canadian  National 

kailways  .  $  171.059 

Trans-Canada  Airlines  .  188,048 


'""liin  Pacific  Kailway  Co. 
Canadian  Pacific 

Airlines  . . 

Canadian  Pacific  Railways  .... 
Canadian  Pacific  Steamships 


Si'anepa  Co.,  John  B. 

Bed  Cross  .Macaroni 

Products  . 

'unon  .Mills,  Inc. 

Sheets  . . 

Spreads  . . 

Tbwels  . 

1  Products  . 


$  9,791 

3.S4.600 
103.502 


\  $ 

I  'wte  Water  Co . $ 

'ipitil  Airlines,  Inc .  $ 

'aratan  Tours  .  $ 

Cirkona  Products  Co. 

Wall-Wipe  . $ 

Products  . . 


rz.S'H  li.  „ 

10.58J  B'*tdmal  Craftsmen  Comiuny 

•>1  642  f  fifcetlng  Cards  . .  .  $ 

9!991  I  Salt  Co .  $ 

83,183  ffindll,  Inc. 

-  I  kiracle  Green  Lawn  Seed  ....  $ 

164.895  I  Sitrena  Dog  p'ood  . . 


ifvrihhean  Atlantic  Lines 
I'lrlllon  Importers,  Ltd. 

kirdinet  Brandy  . . 

(Viuvenet  Wines  ..  .... . 
Grand  Marnier  Liqueur 


41.99*  I  _ 

I  tarlhg  Brewing  Co..  Inc. 

16  907  I  leer  *  Ale  ..  . . 

19.322  [  Cwling's  Black  Ubel  .. 

8,884  I  ltd  Cap  Ale  . . 

2.865  -  Slag  Beer  . . 


Carnation  Co. 

Albers  Cereals  . $  5.249 

Alliers  Corn  Bread  .Mix  .  5.622 

.Albers  Flapjack  .Mix  .  ..  9,738 

Albers  Pancake  ic  Waffle  Mix  51.246 

Carnation  Corn  Flakes  .  13,153 

Carnation  Cottage  Cheese  .  11.016 

Carnation  Creamerl  Tuna  .  24.349 

Carnation  Dairy  Products  ....  53,293 

Carnation  Dry  Milk  .  383,148 

Carnation  Egg-Nog  . .  2.367 

Carnation  Evaporated  .Milk  ..  527,703 

Carnation  Ire  Cream  . 43.182 

Carnation  Instant  Wheat .  39,186 

Carnation  .Milk  . 43,502 

►’rlskles  . 351.785 

(hild  Cross  EvaiMirated  Milk  2,825 

Topic  . 104.214 

$  1,671,578 

Carolina  Power  &  Light  Co.  ..  8  45,405 

Carrier  Corp. 

Air  Conditioners  . . 8  132,876 

Cartan  Travel  Bureau  Inc. 

Tours  . _....  8  45.140 

Carter  Products.  Inc. 

Airid  .  8  129.773 

Carter’s  Little  Liver  Pills  ..  1,122 

Rise  . 77,925 


Cat’s  Paw  itulilver  Comirany, 

Inc . 8 

Celanese  Corporation  of 

.America  .  8 

Centennial  Flouring  Mills  Co. 

Centennial  Pancake  k  Waffle 

.Mix  .  8 

Centlivre  Brewing  Corp. 

Old  Crown  Beer  . 8 

Central  Illinois  Light  Co . .  8 

Cliadliourn  Hosiery  .Mills, 

me . 8 

Channel  Master  Corp. 

Antennas  . 8 

Chattanooga  Medicine  Co. 

Black  Draught  .  8 

Cardui  . . 


Cheerful  (’aril  Co .  8 

Chemicals,  Inc. 

Vano  . .  8 

Chemstrand  Corp.  ..  — .  8 

Chesapeake  k  Potomac  Telephone 

Co . 8 

Chesebroogh-Pond’s  Inc. 

Ponds  Preparations  .  8 

Vaseline  • . . 

Va.seline  Hair  Tonic  . 

Vaseline  Provlucts  . 


Clilcago,  Burlington  k 
(Juincy  Itailroad 
Chicago,  Burlington  k 

Quincy  Kallroad  . . 

Chicago,  Burlington,  Kio 
Grande,  Western  Pacific 
Kailroad  . . 


I'inci.iJutI  k  .SulairtHin  Bell 

Teleidione  Co . 8 

Circle  Line  Sightseeing 

Yachts.  Inc . . . 8 

Citadel  Press  . . 8 

Cities  Service  Co. 

Fuel  Oil  . . .  ....  8 

Gasoline  k  Oils  ..  . 

Institutional  . . 


Citizens  Gas  &  Cuke  I'tility 
Clairol,  Inc. 

.MLss  Clairol  Hair  Color 

Bath  . . . 

Clark-Clevelaml.  Inc. 

Fasteeth  . . . 

Thyoquent  . . . 


Peak  .Anti  Freeze  . 

Peak  k  Norway  .Anti  Freeze  .. 
PriHlucts  _ _ _ 


Clark  Oil  k  Refining  Corp. 

Gasoline  k  Oils  . . . . 

Cleveland  Electric 

Illuminating  Co . .  . 

Clicquot  Club  Co. 

Beverages  . 

Ginger  .Ale  . .  . 


Climalene  Co.,  The 

Bowlene  . 

Climalene  . 


8  178.310 

Cling  Peach  Industry  of 
V  a.iiornia 

California  Cling  Peaches  .  8  143,437 

California  Fruit  Cocktail  .  62,363 


Clorox  Chemical  Co. 

Clorox  . 8  2.463.665 

Cluett.  Peabody  &  Co.,  Inc. 

Wearing  Apparel  .  8  170,142 

Coats  &  Clark’s  Sales  Corp .  8  48.518 

Coca-Cola  Co . 8  2.775,109 

Coleman  Co.,  Inc. 

Heating  Equipment  .  8  43,358 

Colgate-Palmolive  Co. 

Ad  .  8  1.214.732 

Ajax  Cleaaser  . .  739,259 

.Ajax  Cleaixser  k  Veto  .  122,131 

Brisk  Tooth  Pa.ste  . .  83,766 

Cashmere  Bouquet  Soap  .  350,859 

Colgate  Barber  Shave  .  35,472 

Colgate  Dental  Cream  .  2,174.640 

Colgate-Palmolive  Prwiucts  ....  198.306 

Colgate  Shaving  Cream  .  42,593 

Colgate  Tooth  Paste  . . ,3’23.626 

Fab  .  927,854 

Florlent  .  419,405 

Glance  Shampoo  . .  5,936 

Halo  .  615,910 

Kan-Kil  Rug  Killer  .  ..  205.612 

Kirkman  Flakes  .  6,195 

KIrkman  Detergent  .  48.098 

Lustre-Creme  Shampoo  . .  1,069 

Octagon  Detergent  .  4.296 

Palmolive  Shaving  Cream  ....  43.092 

Palmolive  Soap  .  229,379 

Palmolive  k  Vel  . .  424,114 

Kapid-.Shave  .  24.212 

Super  Suds  .  13l[oiO 

Vel  .  600.727 

Vel  .Soap  . .  71,775 

Veto  . 29i!o65 


Chicago,  Milwaukee.  St.  Paul 

4i  Pacific  Railroad  .  8  357,695 

Cliicago  k  Nortiiwestern 

Railway  .  8  94,573 

Chicago  Rock  Island  & 

Pacific  Railway  Co .  8  112,688 

Chicago  Tribune  . . 8  101.213 

Chilton  Greetings  Co.  . .  8  62,770 

Chock  Full  O’.Nuts 

Coffee  . .  8  199.816 

Chris-Craft  Corp .  8  31,691 

Chrysler  Corp. 

Chrysler  Alrtemp  . 8  78,342 

Cnrysier  Cars  .  4.746,765 

Chrysler  k  Plymouth  Cars  ....  160,222 

Chrysler  (Used)  Cars  .  132.036 

De  Soto  Cars  .  1,967.162 

De  Soto  k  Plymouth  Cars  ..  345,847 

Itodge  Cars  .  6,572.751 

IhKlge  k  Plymouth  Cars  .  395.287 

Dodge  Trucks  . 991.457 

Dodge  (I'sed  Cars)  .  88,456 

Plymouth  Cars  . 6.820.874 

Plymouth  (I’sed)  Cars  .  15,018 

laslltutioiul  .  1,744,494 

824.058.711 

Chun  King  Sales.  Inc. 

Products  .  8  93,280 

Church  k  Dwight  Co.,  Inc. 

Arm  k  Hammer  Baking  Stala  8  249.406 

.Arm  k  Hammer  Washing  Soila  73.470 

Cow  Brand  Baking  Soih  .  89.398 


Cigar  lastitute  of  America, 

Inc . 

Cincinnati  Gas  k  Electric 
Co . 


College  Inn  Food  Provlucts  Co. 

Chicken  A  La  King  . . . 

Frost-It  _ _ . 

Soups  . 

Tomato  Juice  Cocktail  ....„ .. 
Products  . . . . . 


Collins  Co..  Hal 

Raker’s  Hair  ‘Tonic  . 8 

Colonial  Airlines  Inc.  ..  ..  ..  8 

Colonial  Studios,  Inc. 

Greeting  Cards  . 8 

Columbia  Baking  Co. 

Soutliern  Bread  .  ....  8 

Columbia  Boiler  Co .  8 

Columbia  Brewing  Co. 

Alt  Heidelberg  Beer  .  8 

Columbia  Broadcasting  System 
C.B.S.  Columbia 

Television  . 8 

Broadcasting  System  . 

Phonograph  . . 

Records  . . 


Columbia  Pictures  Corp. 

Motion  Pictures  .  8 

Columbus  Coated  Faltrics  Corp. 

Wall  Tex  ..  .  8 

Columbus  (Us  Co .  8 

Columlais  k  Southern  Ohio 

Electric  Co . .  8 

Comfy  .Mfg.  Co. 

Customagic  SIRvcovers  _ ...  8 

Commercial  Solvents  Corp. 

Nor’way  Anti  Freeze  . 


Commercial  Travelers  Mutual 
.Accident  .Assn,  of  .America 

Commonwealth  Edison  Co . 

Commonwealth  of  PennsylvanU 
Commonwealth  of  Puerto  Rico 
Community  Traction  Service  .. 
(’omi>agnie  Generale 
Transatlantique 

French  Steamship  Lines  . 

Cone  .Mills  Corp . . . 

Confidential.  Inc. 

Magazine  . 

Connecticut  Light  &  Pviwer  Co.. 
Connecticut  .Medical  Service 

Inc  . . 

Connecticut  Power  Co . 

Coasolidated  Cigar  Corp. 

Dutch  .Master  Cigars  _  . 

El  Products  Cigars  . 

Harvester  Cigars  . 

La  Pallna  Cigars  . 

Lovera  Cigars  . . . 


Consoliilated  Evlison  Co.  of 

N.  V.  Inc . 

Cousoliclated  Foods  Corp. 

.Mot.arch  Coffee  . 

Monarch  Diet  Fvwds  . 

Monarch  Food  Products  . 
Monarch  Orange  Juice  .  ... 

Monarch  Pickles  . . 

Institutional  . 


Consolidated  .National  Shoe  Co. 

jvmerican  Girl  Shoes  . 

Consolidated  Royal  Chemical 
Corp. 

Hypercin  . . 

Kolor-Bak  . . . 

Krank's  Shave  Kreme  . . 


Consolivlated  Vultee  Aircraft 
Corp. 

Convair  ..  . . 

Consumers  Power  Co . 

Continental  Airlines.  Inc.  ... 
Contlnenlal  Baking  Co.,  Inc. 

Cobakco  Bread  . 

Daffodil  Farm  Bread  . 

Hostess  Cakes  . . 

Morton  Frozen  Fruit  Pies . 
Morton  Frozen  Pot  Pies  ... 

.Morton  Products  . 

Profile  Bread  . 

AVonder  Breavl  . 

AVimiler  Bread  Rolls  . 

Woniler  Brown  k  Serve  . 

Wonvler  Rolls  . . 

Products  . . 


8  137.210 

8  30.532 

8  239,157 


Continental  Can  Co . 

Contbiental  Casualty  Co. 
Continental  Oil  Co. 

Fuel  Oil  ..  . 

Gasoline  &  Oils  . 


8  1.213.136 
8  163.988 

8  59.356 

8  11. ‘286 
1,240.144 


tiontinental  Trallways  Bus 

System  . 

Converted  Rice,  Inc. 

Cncle  Ben’s  Rice  . 

Cook  Chemical  Co. 

Real-Kill  Insecticides  . 

Cook  k  Son  Inc.,  Thos. 

Tours  k  Travel  .  .. 

Coors  Co.,  .AdviRib 

Beer  . . 

Corning  Gla.ss  Works 

Pyrex  DInnerware  . 

Corn  Products  Refining  Co. 

Karo  . . . 

Linit  . . . 

Mazola  . 

.Niagara  Starch  . 

.Nu  Soft  . 


Cott  Beverage  Corp. 

Beverages  . . . 

Ginger  Ale  . 

Kyruiis  . 


Cety  Inc. 

Toilet  Preiiaratious  .. 
Cowles  Magazines.  Inc. 

lavok  . . 

Crane  Co. 

Fixtures  . 

Heating  Equipment  .. 

Kitchens  . 

Ravliant  Baselaiard  .. 
Products  . 
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8  2,721  Crawley  Co..  Inc..  John  J. 


National  Advertising  Expenditureis  1955 


Crcamette  Co. 

Macaroni  l’ro(luet.s  .  $  72,332 

Crcomulsion  Co . .  .  $  liil.OO.^ 

Crosse  k  Blackwell  Co. 

Cocktails  .  $  2,081 

Kgg  .Nog  . 1.330 

Frozen  Orange  Juice  .  14,884 

Frozen  Soups  . 70,407 

tireen  .Spring  Valley  Clulr  ....  932 

Products  . 3.919 


$  93,643 

Crowell-Colller  Publishing  Co. 

.kmcrican  Magazine  .  $  29,716 

Collier  s  .  234,88.’) 

Woman's  Home  Companion  ....  38,583 


$  303,184 

Crown  Central  Petroleum  Corii. 

(iasoline  k  Oils  . $  71,047 

Crown  Publishers 

Books  . $  53,281 

Crown  Zellciliach  Coip, 

Chiffon  ■nssue  . $  01.007 

Zee  .Napkins  . 4,240 

Zee  Paper  Products  .  15.5.50 

Zee  ■nssue  . 11,179 

.?  121.076 

Ciihati-.kmcrican  Sugar  Co. 

Colonial  Sugar  Co . $  47,615 

Cnmmins-Chicago  Corp. 

Power  Tools  . $  52.735 

Ciinard  Steamship  Co..  Ltd .  $  279,603 

Curtis  Industries.  Inc..  Helene 

Preparations  . $  636,003 

Shampoo  . . 360,242 

Spray  .Net  . 443,740 

■Suate  . .  .  ..  .  223.630 


.$  1,663.714 

(  nrtis  Puhlishliig  Co. 

Country  Centicmaii  .  $  1.483 

Holiday  . . 200,460 

l>adies'  Home  Journal  .  450,024 

Magazines  . 1,291 

Saturday  Etening  Post  .  1,060,544 


.$  1,722,811 

Cm  I iss- Wright  Corp .  $  351,400 


D 


l•airymen's  lyCague  Cooperative 
.tssn.  Inc. 

Carrlgan'9  Milk  .  $  1.000 

Dairyica  Cottage  Cheese  ..  6,038 

Hairylea  Cream  . 1,553 

Itairylea  Kgg  .Nog  . . 2,873 

hairylea  Ice  Cream  . .  13,169 

hairylea  Milk  .  12,722 

$  37,454 

hallas  Power  k  Light  Co.  ..  $  65,672 

hallas  Transit  Co .  $  30,489 

Damascus  hairy  Co . .  .  $  27,424 

han  River  .Mills  Inc.  ..  ?  113,645 

hatia  Perfumes.  Inc. 

Toilet  Preparations  ...  ..  ..  $  35,117 

haniel  histillery.  Jack 

Old  nme  Whiskey  .  S  244,471 

Davidson  Baking  Co. 

Bread  . $  36,065 

Dawson's  Brewery  Inc. 

Beer  . $  70.556 

Ale  k  Beer  . . 1,267 

$  80,823 

Dayton  Rubber  Co. 

Dayton  nres  .  .$  40,757 

d-Con  Co.,  Inc. 

.M-O-Lene  . .  ..  ..  $  35,711 

Dean  .Milk  Co. 

Buttermilk . .  ..  $  10,562 

Chocolate  Ready  Shake  ..  ..  5,386 

Cottage  Cheese  .  13,219 

Cottage  Clieese  A:  .Milk  .  11,931 

I^g  .Nog  . 4.105 

Ice  Cream  .  3,300 

Ice  Creani  *:  .Milk  ...  ..  ..  .  84,715 

•Milk  .  ..  ..  55.306 

Products  .  2,205 


Deiiing.  Milllkcn  k  Co.,  Inc. 

Woolens  . .  $  106,039 

helapcnlia  &  Co.,  Inc.,  R.  U. 

.Myer's  Rum  . . .  $  32,666 

na  .Maria  Liqueur  .  173 

Tullomore  Dew  .  277 


Delaware.  Lackawanna  k 
Mestern  Coal  Co. 

Blue  Coal  .  .  $  37,072 

(lien  Ahlen  Coal  . .  4,496 


Delaware.  Lackawanna  k  Western 

Railroad  Co..  The  . .  $  31,491 

Delta-C  k  S  Air  Lines  .  $  608,345 

Denmark  Cheese  .Association 


Danish  Blue  Cheese  . $  47,155 

Denver  Chemical  Mfg.  Co. 

Antiphlogistinc  Poultice  .  $  26,790 

Detroit  Edison  Co . $  101,003 

Detroit  News  . $  41,570 

Devin-Adair  Co.,  Tlie  ..  .  $  55.871 

Dial  Press.  Inc . .  $  31.148 

Diamond  Crystal  .Salt  Co .  %  48,273 

Distillers  Corp. — Seagram's  Ltd. 

B  &  C  Wines  . $  4,724 

Calvert  fiin  ..  .  8.702 

Calvert  Products  . 48,039 

Calvert  Reserve  Whiskey  .  1,410,032 

Carstairs  White  Seal 

Whiskey  . .  ..  .  716,7.36 

Christopher  Columbus  Rum  ..  4,729 

Coldenc  ..  21,420 

Four  Roses  Whi'kcy  .  032,939 

Fresh  Deodorant  .  410,561 

llallagher  k  Burton's  Black 

Label  Whiskey  .  ..  382,370 

Hunter  Whiskey  ...  . 261,200 

Kessler's  Whiskey  . 284,572 

Kijafa  . 24.010 

Lord  Calvert  Whiskey  .  467,086 

.Martell  Cognac  .  5.078 

Notlly  Prat  Vermouth  . .  9.330 

Paul  Jones  Whiskey  _ _ 244,313 

Seagram's  Holden  Hill  .  600.005 

Seagram's  7  Crown  Whiskey  ..  2,842.050 

Seagram's  V.  0.  Whiskey  406,800 

.Seagram's  V.  (I.  k 

Holden  Hill  .  34.557 

■niig  .  201.828 

White  lloise  .Scotch  Whiskey  ..  86.2.56 

Wilson  Whiskey  ....  . .  06.891 

Institutional  . . . .  .  294,132 

$  9,810,168 

Di.\ic  Brewing  Co.,  Inc. 

Dixie  Beer  .  $  32.103 

Dixie  Cup  Co. 

Cups  . $  31.272 

Dr.  Peiiper  Co .  $  108,311 

Dwid,  Meail  k  Co. 

Books  .  $  58,174 

Doehla  k  Co..  Harry 

Hreetiiig  Cards  ..  .  ..  $  80.080 

Doniger  k  Co.,  David  D. 

■Sportswear  ..  $  06,448 

Dormeycr  Corp. 

.Appliances  ..  $  101,0.30 

Skillet  .  44,108 

$  145,138 

Dormin  Inc. 

Dormin  ..  . .  $  177,566 

Pellex  . ...  34,400 

$  211,066 

Doiililcilay  &  Co.,  Inc. 

.Around  Tlic  AVorld  Program  ..  $  09,669 

.Audubon  .Nature  Program  83.507 

Book  League  of  America  .  162.375 

Doubleday  k  Co..  Inc .  225,467 

Dollar  .Mystery  Huild  .  91,378 

Doubleday  One  Dollar 

Book  Club  .  969,146 

Family  Reading  Club  .  ..  104,257 

Harden  City  Books  .  ..  10,109 

Harden  City  Books  & 

Hanover  House  .  7.888 

Literary  Huild  of  America, 

Inc .  ,500.814 

Museum-at-Homc  .  ..  2.730 


*  2,257,4.30 

hougliiiut  Corp.  of  America 
I  low  nyf  lake  Frozen 

Pancakes  . .  $  .32.868 

Dowii.vflake  Frozen  AVaffles  188.003 

Downyflakc  Frozen  Products..  42.258 


$  263,219 

I'ouglas  Aircraft  Company, 

Inc .  ?  137,580 

Dow  Chemical  Co. 

Chem-Tiiread  Falirics  .  $  22,720 

Dowfumc  . 1,343 

Saranette  Carpeting  .  ..  22.720 

Saran-AVrap  .  3,546 

Styrofoam  .  . 4,02.3 

Styron  Plastic  AVall  Tile  .  45,227 

Institutional  . 11,631 


$  111,210 

Doyle  Packing  Co.  Inc.  of 
.New  Jersey 

.Strongheart  Dog  Food  _  $  151,990 

Drackett  Co.,  Tlic 

Dazy  Air  Freshener  . .  $  58,6.35 

Drano  k  AVindex  Spray  . 17.3,945 

Twinkle  Copper  Cleaner  .  10,068 

Products  . 111,435 


Drew  &  Co.,  Inc. 

Tri-.Nut  .Alargariiic  .  ...  $  9.3,211 

Drewry's  Ltd.  (L'.S.A.)  Inc. 

Beer  .  .  $  169.620 

Beer  k  Ale  .  10,785 


$  180,405 


Drug  Research  Coi|i. 

Sustamin  2-12  . .  $  61,757 

Druid  Hill  Park  .Seed  Corp. 

Independence  Hall  Grass 

Seed  .  $  27,177 

Dubuque  Packing  Co. 

Meat  Products  . $  35,308 

Duff  Baking  Mix  Corp. 

Duff's  Cake'n  Frosting  Mixes..  $  140,2.50 

Duffy-Mott  Co..  Inc. 

Clapp’s  Baby  Foods  .  $  78.298 

Motts  Apple  Juice  .  10,615 

Motts  .Apple  .Sauce  . 21,033 

Sunsweet  Prune  Juice  ..  ..  151.316 

Sunsweet  Prunes  . 15.032 

$  276.204 

Dugan  BrotlHTs.  Inc. 

Dugan's  Bread  .  $  62.045 

Duke  Power  Co . . .  .  $  308,518 

Dulany  k  Son.  Inc.,  John  11. 

Frozen  Fomis  . $  63.658 

Frozen  Fruits  . 3,123 

Frozen  Vegetables  ....  .  ..  ..  64.478 

Products  . .  ..  10.832 


.$  142,001 


Du.Alont  Lalairatories,  Inc. 

Allen  B. 

Television  . .  . .  $ 

liistltutlonal  . . . . 


Duncan  Coffee  Co. 

.Admiration  Coffee  . 

.Alaryland  Cliih  Coffee  .. 
.Maryland  Club  Instant 
Coffee  . 


88,212 


Du  Pont  dc  .Nemours  k  Co., 
iiic..  E.  1. 

Dll  Pont  Aiqiarel  Fabrics  , 
Du  Pont  Harden  Products  .. 

Du  Pont  Paints  . . 

Du  Punt  #7  Polltli  . . 

Du  Pont  Products  . . . 

Du  Pont  Sjiongcs  . 

Flowkote  . 

Zerex  . . . 

Zerex  k  Zeione  . . .  .. 

Zerone  . .  . . 

Institulional  . . 


Duquosne  Brewing  Co.  of 
Pitisburgh 

Duquesiic  Beer  . . 

Silver  Top  Beer  . 


62.683 

6.023 


Duquesne  Light  Co.  ..  . . 


Durene  .Ass  n  of  .America 
Durkee-.Mower,  Inc. 

Fluif  . 

Dutch  Bulb  ImiHirters  . 

Dutton  &  Co.,  liic.,  E.  P. 
Books  . . . 


157,631 

125,303 


27.705 

30,075 


2,445 


E  k  I!  Rrewitig 

Beer  . . . 

Beer  4:  .Ale  .. 


41.168 

4,550 


$  48,718 

Eastco  Inc. 

Clearasil  .  8  57.317 

Espi/tabs  . . . .  .  ..  9,774 

Scratcliex  .  32.244 


90,335 


$  120.838 

$  3,400,639 


East  Ohio  Gas  Co . 

Eastern  Airlines  Inc.  ... 

Eastern  Corp. 

Royledge  Shriving  .  $  30,860 

Roylies  Lace  Paper  Doylies 
4:  Place  Mats  . .  4.921 


Eastern  Railroads 

$ 

44,781 

Presidents’  Conference  . 

..  $ 

322,927 

Eastern  Shipping  Corp . . 

Eastman  Kodak  Co. 

Eastman  Cliemieal  Proelucts 

..  $ 

115,442 

Inc.  ..  ..  . . . 

..  $ 

1.5.3.990 

Kodak  (’ameras  . . 

11,195 

Kiiilak  Products  .  , , 

836,423 

Chrumspun  Swimwear  . 

28,778 

Easy-Do,  Inc. 

Easy-Do  AA'avc  . $ 

Eckri^  k  Sons.  Inc.,  Peter 

.Meat  Products  . $ 

Economics  Laboratory  Inc. 

Ariel  Hair  Spray  .  $ 

Elect  ra-Sol  . . 

Finish  Detergent  . . 

Soilax  . . . 


$  1,0.30,386 
.849 
.712 


,267 

.185 

.639 

.096 


Edris  Co..  AVilliam 
Deniiisoii's  Calsiiii 


$  233,187 

$  7,967 


Driuilson's  Chill  Con  Came  .. 
Dennison's  Foods  . 

$ 

Elders  Inc..  Albert 

Ehirr’s  Coffee  . .  .  $ 

Ehler’s  Coffee  &  Instant 

Coffee  . . .  .. .. .. 

Elder's  Instant  Coffee  . 

.$ 

Ekeo  Products  Co. 

Ekeo  Products  . .  $ 

Flhit  Provlucts  . . .  . 


117.««)| 

1I.J11 


136.841 

21.011 


Natic 


62.544 

16.544 


100.111 


73.741 

109.732 


Elgin  National  AVatch  Co. 

AA’atclies  . . 

Emba.ssy  Tours  . 

Emerson  Radio  &  Phonograph 
Corp. 

Air  Conditioner  . .  ... 

Fan  .  . 

Radio  . . . . , 


$  iS3,t; 


14 

12-; 


Radio  &  Television  . 

l.s>- 

Television  . . 

26,034 

Products  . 

9.f 

$ 

66..3J: 

Knipire  State  Pickling  (’n.  I 

silver  Floss  Sauerkraut  . . 

% 

Knglan(ter  Co.,  Inc.  i 

Englander  .Mattresses  . .  . 

.8 

94,5S< 

Equitable  Gas  Co . . 

$ 

89,79v 

KquiUble  Life  Assurance  1 

Society  ot  tlie  1'.  S . . 

$ 

90,534 

Erie  Brewing  Co. 

Kohler’s  Beer  . . 

.8 

31,I4'! 

Eric  Railroad  Co.  . . 

S 

40.2)1.3 

Lsquire.  Inc. 

('oronet  . .  . .. 

Esquire  . . . 

62,843 

123.02' 

Kver-Dry  Corp. 

Ever-Dry  . . 

Eversharp  Inc.  1 

Eversharp  Pencils  &  Pens  ... 

132.3)4 

Eversharp  Schick  Injec'or  1 

Blades  k  Razors  ..  _ 

971,415 

8  1. 403,741  ; 

Lwald  Bnw.  (’o.  j 

•Milk  Products  . .  .. 

27,904 

Excelsior  Institute  . 

% 

I06.«2<j 

Excelsior  Qidek  Frosted  Meat  j 

I’roduets  Ine.  1 

Frozen  Meat  Products  . 

$ 

30.472  1 

KZtt  PnKtucts  Co.  1 

Ezo  Dental  Cushions  . 

s 

43.783  1 

F 

Factor  k  Co..  .Max  1 

Sehb  .  . 

|•27.■■|H 

Toilet  Preparations  . . 

423.840 

$ 

551,431 

Fairchild  Knginc  k  Airplane  1 

(’orporation  . 

$ 

Fairmont  F<mk1s  Co.  1 

Butter  . . . 

$ 

22.441 

Cottage  (’licesc  ..  .  . . 

IS.05.3 

Dairy  PriHlucts  . 

36.840 

Frozen  Fruits  .  .. 

21.389 

Frozen  Juices  . . 

7.141 

Frozen  Pies  . .  . 

’2.913 

Ice  Cream  . . 

46.680 

Imperial  Milk  . . 

11.532 

$ 

166.632 

Falls  City  Brewing  Co.  1 

Falls  City  Beer  . 

$ 

236.624 

tlreat  Falls  Beer  . . 

6.173 

$ 

2  4  2,799 

Falstaff  Brewing  Corp.  1 

Beer  .  . . . . .  .. 

$ 

150.134 

Family  Circle.  Inc.,  The  1 

Family  Circle  .Magazine  . . 

$ 

28.957 

Family  Gardens  Nursery  . 

$ 

41.29'.' 

Fant  Milling  Co.  1 

Gladlola  Cake  Mixes  ..  . . 

$ 

24.362 

Gladiula  Flour  . . . 

9.505 

8 

33,867 

Farber  Inc..  S.  W.  1 

Farberware  . . . . 

$ 

34,074  1 

Farm  Journal  Inc.  1 

Magazine  . . . . .  .. 

8 

46.97^ 

F'armers  Insurance  Group  _ 

$ 

113.001 

Farrell  Lines.  Inc . . 

% 

67.131 

Father  John’s  Medicine  Co..  Inc.  1 

Father  John’s  Medicine  . . 

8 

37.72< 

Kedders-Quigan  Corp.  1 

Fedders  Air  Conditioners  .... 

8 

125,05:  1 

Fehr  Brewing  Co.,  Inc.,  Frank  1 

Beer  . . 

8 

II  6.421  1 

Felin  &  Co.  Inc..  John  J.  1 

Meat  Products  . . 

8 

25,27< 

Filbert,  Inc.  J.  H.  1 

Mrs.  Filbert's  Margarine  ... 

8 

Mrs.  Filbert’s  Mayonnaise 

63.13: 

Mrs.  Filbert’s  .Salad  Dressing.. 

11.665 

.Mrs.  Filbert’s  Prmiucts  . 

JI.IP 

~ 

449.165 
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National  A4lvei 


■*'***M  tWi  Pl»sllcs  Corp . . .  J  C2.574 

(■***'  World  . —  . —  J  74,472 

!  "StTi ‘  ““.^1^"; . $  5.194 

lowall  . 

,,.'r|  $  1,331,551 

I (Vdirr  Baking  ('«. 

R  ^d  .  *  50.083 

'  f  Mih-Is  . .  ..  5.409 


Browing  Co. 

.  .... 

fHitr  Flouring  Mills  Co. 

flour  . . 

Sane  Miu  . 

loom  . . 

frwiuots  ..  . . . . 


I  Fllzcmlil  Bros.  Brewing  Co. 


I  flnrrs.  Inc. 
yO,534|  Foundations 
1  Swimwear  ... 


1  rin-O-Glass.  Inc. 
Fln-0-(!lass  .... 


dJ.iii  I  Wirp's  Window  Materials  .... 


I  Florida  Citrus  Commission 

Crfapcfruit  . 

Grapefruit  Juice  . .  .. 

Grapefruit  &  Oranges  .. 
Orange  Juice  . . 

J!™*”  . 

_  1  Tangerines  . . 


$ 

43.820 

$ 

4.3.34 

24.100 

$ 

28.434 

$ 

196.620 

3.136 

$ 

199.756 

$ 

21.004 

56.347 

i  ri'Li  Citrus  Exchange 
iki'a?  Florigold  Grapefruit  .. 
lOo.SiJ  ;i  florigold  Oranges  _ 


rmlitures  1955 


Frankenmuth  Brewing  Co.,  Inc. 

Frankenmutb  Beer  . . 

Franx  Baking  Co. 


{  Florida  Land  &  Homes  Bureau, 

In« .  $  31.477 

I  '.'SJ  I  florlda  Power  &  Light  Co .  $  64.145 

Florists’  Telegraph  Delivery 

1  Assn..  Inc.  . . $  518.998 

I  Fl-jig  Tiger  Line.  Inc .  $  56.975 

r>7  :■»!  A- 

r  Foffee  . . .  ....  .  $  546.13.5 

’  I  Coffee  &  Instant  Coffee  .  83.484 

5.)1,1W  360,526 

26,751  I  f  990.145 

I  Food  Specialties.  Inc. 

22.4ii  Applan  Way  Pizza  Pie  .Mix  ..  $  58.446 

IS.nM  Forbes  &  Sons,  Publishing  Co., 

:)6,8»  Inc..  B.  C. 

Magazine  . $  50,9,30 

7.141  Ford  Motor  Co. 

2.513  Anglia  .  . . . .  $  39.567 

!  Continental  -  197.863 

11.53.  I  Continental  &  Lincoln  .  3.041 

J"?  Cofs  . 15,592.498 

Ibii.w*  Enfines  . ...  2  388 

.  .  .4.  )  25!932 

2;lh.bft  .  ^s  . 2,392,996 

♦>.14  J  Ford  (Used)  Cars  . . .351,345 

- Lincoln  .  . . 754.840 

242, jj  Uncitln  &  Mercury  Cars  ..  ...  1,754.022 

I  Linc«iln  &  Mercury  (Used) 

j|  Cars  . .  0  2'>‘’ 

.4  “"Wf  . . i.  7.246!82e 

28.S5,  I  Institutional  . ..  i  243  44‘> 

.jj  2$!*  I[  _ 

,,  ...  $29,610,982 

■«  Inc. 

Dairy  Prorlucts  . $  43.419 

■i-ios-t  !**  4o!614 

Milk  . . .  R3  998 


I  formflt  Co. 

irlfiil  P  .  $ 

'  Vi  Pitt  Brewing  Co. 

•’‘•I’'  fort  Pitt  Ale  . .  $ 

.7  -4i  7  Pitt  Beer  . . 

i  Old  Shay  Ale  _ _ _ 

125.05!  IJ  — 

I  f«ter-Mllburn  Co. 

llb.lJII  .  , 

....  I  Doan's  Pills  . . . . . 

te-Mlnt  . . . . 


Frelhofer  Baking  Co. 

Bread  . . . . 

Products  . 


Fruehauf  Trailer  Co. 

Trailers  . 

Truck  Bodies  . . 


Fruit  Industries  Inc. 


Fulliam  Brothers,  Inc. 

■‘4  Fisherman”  Frozen  Fish 

Prods . . 

Fuller  &  Co.,  Inc.  D.  B. 


Funk  &  Wagnalls  Co. 

Books  . . . .  ... 

Furness  Bermuda  Steamsidp 

Line  . . . . 

Futorian  .Mfg.  Co. 
Stratolounger  .  . . 


Gallo  Winery.  E.  &  J. 


Garcia  y  Vega,  Inc. 

Garcia  y  Vega  Cigars  . 

Garden  Research  Laboratories 


Garrett  Corp.  ...  . . 

Gas  &  Electric  Co.  of 
Baltimore  ....„ . 


Gas  Service  Co.  of  Wichita 
Gates  Rubber  Co. 

Hose  . . 

Hose  &  Sprinkler  . . 

Products  . . . 


Gebhardt  Chili  Powder 


Chili  Powder 
Products  _... 


General  Aniline  &  Film  Corp 


General  Baking  Co. 

Bond  Biscuits  . 

Bund  Bread  . 

Bond  Stuffing  Alix 
Grussinger  Bread  ... 


General  Cigar  Co.,  Inc. 

Tampa  Cubs  _ _  .. ... 

White  Owl  Cigars  . 

Wm.  Penn.  Cigars  . 


I  -  G  h  Texollte  Tops 

,  $  495.341  C  K  Tubes  . 

Trading  Corp.  0  E  Vacuum  Clear* 

,1.1  **'1  Jordan  Whiskey  .  $  9.396  0  E  Washers  . 

T.  W.  Samuels  Whiskey  _  17.156  0  E  WUer  Coolers 

- _  0  B  Water  Heaters 

A‘ID.1'9  I  26,552  t*  K  Weathertron  „ 
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General  Dynamics  Corp. 

Institutional  . . . . 

General  Electric  Co. 

G  E  .Air  Condit  loner  . . 

0  E  Appliances  . . 

G  E  Blankets  . . . 

G  E  Boilers  . . . 

0  E  Bulbs  . . .  ... 

O  B  Clocks  . . . . 

G  E  Coffee  Maker  . . . 

0  E  Dishwasher  . . . 

G  E  Disposal 

G  E  Dryer  . 

G  E  Dryer  ic  Washer  . 

G  E  Fans  . . . 

G  E  Flash  Bulbs  _ _ 

G  B  Freezer  . .  . 

G  B  Freezer  &  Refrigerator.. 

G  E  Heating  Equipment  .. ... 

G  E  Iron  . . . 

G  B  Kitchen  . . 

0  E  Mixer  . . 

G  E  Radio  . . 

G  E  Radio  4b  Television  „.... 

G  B  Ranges  . . 

G  E  Ranges  k  Refrigerators.. 

G  E  Refrigerators  . . 

G  E  Skillet  „..  . 

G  E  Teleehron  Clocks  . 

G  E  Telerlslun  ...„  . 

G  K  Texollte  Tops  . 

G  E  Tubes  . . 

0  E  Vacuum  Cleaner  . 

0  E  Washers  . . . . 

G  E  WUer  Coolers  . 

0  B  Water  Heaters  . . 

G  E  Weathertron  . . .  .. 


$ 

35,796 

2.287 

$ 

38,083 

$ 

44,381 

$ 

38.735 

23.152 

$” 

61.887 

$ 

63.851 

53,005 

$ 

116.856 

$ 

167,866 

$ 

259.02S 

$ 

139.392 

$ 

54.800 

$ 

41.569 

$ 

146.403 

$ 

33.830 

$ 

27.362 

$ 

44,116 

$ 

69.150 

$ 

51.980 

$ 

47.043 

$ 

561,410 

8 

37.876 

$ 

87.182 

$ 

44.365 

$ 

3.106 

42.312 

8.012 

$ 

53.430 

$ 

28.417 

9.924 

5,507 

r 

43.848 

$ 

28,822 

.  $ 

4.854 

193.816 

3,245 

77,934 

$ 

279,849 

$ 

1,362 

73,089 

17.986 

$ 

92,437 

.  $ 

61.468 

G  E  Co. — lastltutional  . 

G  E  Products  . . . 

Hotpolnt  Air  Conditluner  ... 

Hotpoint  Appliances  . 

Hotpoint  Dishwasher 

Hotpoint  Dryer  . . . . 

Hotpoint  Dryer  Jt  Watsher  .. 

Hotpoint  Freezer  . . 

Hotpoint  Kitchen  . 

Hotpoint  Ranges  „ 

Hotpoint  Refrigerators  . 

Hotpoint  Waslier  . . . 

Hotpoint  Products  _ _ 


General  Foods  Corp. 

Baker's  Chocolate  Chips  . 

Baker’s  Coconut  . . . . 

Baker’s  4  In  1  . . 

Birds  Eye  Frozen  Cliicken 

Products  . . 

Birds  Eye  Frozen  Fish 

ProdiKts  . . . 

Birds  Eye  Frozen  Fish 

Products  k  Vegetables  . 

Birds  Eye  Frozen  Foods  _ 

Birds  Eye  Frozen  Grange 

Juice  . 

Birds  Eye  Frozen  Pies  . 

Birds  Eye  Frozen 

Vegetables  . . . 

Blreley’s  Grapefruit  & 

Orange  Drink  . . . 

Blreley’s  Orange  Drink  ..  .. 
Calumet  Bakbig  Powder  ..  .. 

Certo  &  Sure-Jell  . 

D-Zerta  . .  . . 

Gaines  Dug  Food  . 

General  Foods  PriHliiels  . 

Good  Seasons  Salad  Dressing 

Mix  . . . . 

Grape-Nuts  . . 

Grape-Nuts  Flakes  _ .  .. 

Jell-0  Des.serls  . . 

Jell-0  Gelatin  . . 

Kool-Aid  . . 

Kool-Shake  . . . 

La  France  „  . . . 

Log  Cabin  Syrup  . 

Maxwell  House  Coffee  . 

Maxwell  House  Instant 

Coffee  . . . 

Minute-.Man  Frosting  Mix 

Minute  PotUoes  . . 

•Minute  Rice  . . . . 

Post  Cereals  .  . . 

Post  Raisin  Bran  . 

Post  40%  Bran  Flak.s  . 

Post-Tens  Cereal  . . 

Post  Toasties  Corn  Flakes  .... 

Postum  . . . 

.Sanka  Coffee  . . 

Sanka  Coffee  &  Imstant 

Coffee  . . . 

Sanka  Instant  Coffee  . 

Satina  . . . 

Sugar  Crisp  . . ]."!!! 

Swaas  Down  Cake  Flour  . 

Swans  Down  Cake  .Mixes  . 

Wigwam  Syrup  . . . 


General  Mills.  Inc. 

Answer  Cake  . . . 

Betty  Crocker  Cake  Ac 

Frosting  Mixes  . . 

Betty  Crocker  Cake  Mixes 
Betty  Crocker  Frosting 

Mixes  . . 

Betty  Crocker  Cook  Book 
Betty  Crocker  Pancake  k 

WUne  Mix  . . 

Betty  Crocker  Pie  Crust  Mix.. 

Bisquick  .  . . 

General  Mills  Cereals  . 

General  Mills  Products  . 

Gold  Medal  Flour  .  . 

O-Cel-0  Sponges  . . 

Purasnuw  Flour  . . 

Red  Band>Fluur  . . 

Sperry  Drifted  Snow  . 

Sperry  Pancake  k  Waffle 

Mix  . . . . . 

Sugu  Jets  . .  . 

Surechamp  Dog  Food  . 

TrU  _ ; 

Wheaties  . .. 

Institutional  . . .. 


63.313 

1.376.920 


General  Motors  Corp. 

A  C  Spark  Plugs  .. .  . . 

Allison  Division  . 

Autrunie-Eye  . . . . 

Bulek  Cars  . . . 

Bulck  (Used)  Cars  . . 

Bulek  Engine  . 

Cadillae  Cars  ....„ . 

Cadillac  (Used)  Cars . 

Cadillae  k  Oltbnioblle  Cars  . 

Chevrolet  Cars  . .  . . 

Chevrolet  (Used)  Cars  . 

Chevrolet  .Soap  Box  Derby ... 
Chevrolet  Trucks  . . 


Cleveland  Diesel  Engine  . .  23.040 

Delco  Batteries  . .  10,135 

Delco-Heat  Heating 

Equipment  . . . -  ■  -  206.042 

Deleo-Remy  Division  . .  48,357 

Deleo  Water  Pump  . . — .  6,807 

Ethyl  Corp.  — . . 1.392 

Fisher  Bodies  .  21.137 

Frlgldalre  Air  Conditioner  ....  236.790 

Frigidalre  Appliances  .  ..  31.852 

Frigidaire  Dryers  & 

Wa.shers  . 28.194 

Frigidaire  Kitchens  . 23.354 

Frigidaire  Ranges  .  278,.512 

Frigidaire  Refrigerators  ..  .  ..  903.661 

Frigidaire  Wa-shers  .  337.263 

Frigidaire  Products  .  428.246 

G.MC  Trucks  . 1.757.092 

Oldsmobile  Cars  .  7.592.775 

Oldsmobile  (Used)  Cars  .  48.140 

Pontiac  Cars  ..  . 7.912.309 

Pontiac  (Used)  Cars  .  193.198 

Institutional  . . 2.128.970 

$62,587,251 

General  Steam  Navigation  Co. 

Ltd.  of  Greece  . $  76.023 

General  Time  Corp. 

Westclox  . $  167.921 

General  Tire  &  Rubber  Co. 

Tires  . $  46.701 

Institutionai  . 54,154 


Genesee  Brewing  Co. 

Beer  ..  . . $ 

Cerher  Prochiets  Co. 

Baby  Foods  . . $ 

Gilbert  Co..  A.  C. 

American  Flyer  Trains  . $ 

Erector  Sets  . . 


Gillette  Co. 

Casual  Pin-Curl  Permanent 
Gillette  Blades  &  Razors  .. 

Paper-Mate  Pens  . 

Sofstyle  Curlers  . 

Toni  Home  Permanent  .... 

Toni  Preparations  . 

Pamtzer  Shampoo  . . 

Prom  Home  Permanent  ... 
White  Rain  Shampoo 
Bobhl  . . 


$  2.097,957 

Girard’s  Inc. 

French  Dressing  .  $  83,907 

Giurlanl  &  Bro..  A. 

Gancia  Vermouth  .  $  20.507 

Star  Olive  Oil  . .  20,679 


Glass  Container  Manufaetiirers 

Institute  .  .  $ 

Glencoe  Distilling  Co. 

Fortiina  Whiskey  . . .  $ 

Glencoe  IVhlskey  . . 


Glenmore  Distilling  Co. 

Glen  Corry  .Scotch 

Whiskey  . . 

Glenmore  Distillers  Co. 

Whiskies  . 

Glenmore  Votlka  . . 

•  Glenmore  Whiskey  . 

Kentucky  Tavern  Whiskey 
King’s  Ransom  Scotch 

Whisky  . . 

Old  Tliompson  Whiskey  .. 
Yellowstone  WtUskey 


$  34.059 

255.303 
4.713 
14.872.799 
12,173 
6.540 
3.607,707 
15.487 
17.092 
15.777.352 
1.. 306.709 
81.496 
4.378.495 


$  1.232.463 

Glldden  Co. 

Durkee’s  Extracts  ..  .  $  755 

Durkee’s  Foods  .  9,354 

Durkee’s  Margarine  .  95.375 

Durkee’s  Mayonnaise  .  16.109 

Durkee’s  Oil  . 14.012 

Durkee’s  Salad  Dressing  .  2.344 

Glldden  Paints  . .  88.272 

Spred  Paint  .  26,892 


Glover  Co.  Ine..  H.  Clay 
Glover’s  Mange  .Medicine  ., 
Goebel  Brewing  Co. 

Beer  .  .  . . 

Goetz  Brewing  Co.,  .M.  K. 

Country  Club  Beer  . 

Country  Club  .Malt  Liquor 


Golden  .\ge  Beverage  Co. 

Get-Up  Beverages  . . 

Golden  Gift.  Ine. 

Orange  Juice  . 

Golf  k  Lawn  Supply  Corp. 

Golf  Lawn  Seed  . 

Gulden  Peacock.  Ine. 

Ksotcrica  Cream  . . . . 

Hurnunex 


Prmiucts 
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Coiidrich  Co..  B.  F. 

Knroscal  Wearing  Apparel  ....  $  57,878 

Tires  .  601 ,360 

Institutional  .  57,080 

$  717,2.36 

Goodyear  Tire  &  Rubber  Co..  Inc. 

Batteries  .  $  2.716 

Tires  . 1.0,38,605 

Kelly  Tires  .  11,418 

Institutional  .  152.104 

Products  . .  5,664 

$  2.1 10, .507 

Goody’s.  Limited 

Headache  Powder  .  $  28,808 

Gordon  Foods,  Inc. 

Potato  Chips  .  $  14.801 

Rlplets  .  6,221 

Products  .  10,422 

$  31,534 

Gorton-Pew  Fisheries  Co..  Ltd. 

Gorton’s  Fish  Products  .  $  36,205 

Gradiaz  Annls  &  Co. 

Gold  UM  Cigars  .  $  17.153 

Ignacio  Haya  Cigars  .  13,805 

$  31,048 

Graef,  Inc.  Jean  U. 

Girard  Perregaux  Watches  ....  $  66,340 

Grafe  &  Grafe 

Books  . $  31.001 

Grand  Duchess  Steaks,  Inc. 

Frozen  Steaks  .  $  165.835 

Grass  Noodle  Co.,  Inc.,  I.  J. 

Mrs.  Grass’  Soups  .  $  152,438 

Great  Northern  Railway  Co .  $  278,151 

Great  Southern  Life  Insurance 

Co .  $  60.823 

Great  Western  Sugar  Co. 

G.  W.  Sugar  .  $  54,031 

Green  Giant  Co. 

Green  Giant  Niblets  .  $  132,768 

Green  Giant  Vegetables  .  120,111 

Bounty  Kist  Vegetables  .  27,534 

$  280,413 

Gretz  Brewing  Co.,  William 

Gretz  Beer  .  %  .34.568 

Gretz  Half  &  Half  .  4.202 

$  .38.770 

Greyhound  Corp. 

Bus  ’Transport  .  $  1,861,634 

Greystone  Corp. 

Art  Treasures  of  the  World ..  $  30.705 

Children’s  Record  Guild  .  12.510 

Classic  Record  Club  .  6,104 

Greystone  Press  . .  9.030 

.Music  Trea.sures  of  the 
World  .  130,405 

$  188,8.5,3 

Griesedieck  Bros.  Brewery  Co. 

Beer  .  $  126,212 

Grocery  Store  Products  Co. 

Cream  of  Rice  . .  $  48.307 

Fould’s  Macaroni  Products  ..  48,678 

$  96,985 

Grolier  Society,  Inc. 

Americana  Corp .  $  31.312 

Book  of  Knowledge  .  69..595 

$  f00;907 

Grossman  Clothing  Co.  . .  $  25,406 

Grove  Lalroratories.  Inc. 

Antomlne  Cold  Tablets  .  $  13,518 

Rromo  Quinine  .  375,386 

Citroid  .  74,665 

Pazo  .  292.045 

Plunder’s  Tablets  . 23,623 

$  779,237 

Guerlain,  Inc. 

Toilet  Preparations  .  $  ,31,5.32 

Guest  Airways  Mexico  .  $  28,958 

Gulden  Inc.,  Charles 

Mustard  . $  224,641 

Gulf  Brewing  Co. 

Grand  Prize  Beer  . $  67.67.3 

Gulf  Life  Insurance  Co .  $  38,485 

Gulf  Oil  Corp. 

Fuel  Oil  .  $  12,211 

Gasolines  &  Oils  .  2.201.120 

Gulfspray  .  34,622 

Solar  Heat  .  13,829 

Tires  .  8,629 

Institutional  .  224,750 

$  2,495,161 

Gunther  Brewing  Co.,  Inc. 

Beer  .  $  156,060 

H 

HQZ  Distributors.  Inc. 

Lustre  Net  Hair  Spray  .  $  44.362 

Habitant  Soup  Co. 

Habitant  Soups  .  $  39  046 

Hall  Bros.,  Inc. 

Hallmark  Greeting  Cards  .  $  83.753 

Hamilton  Manufacturing  Corp. 

Co.sco  Electric  Utility  Cart..  $  16.915 


Cosco  Products  .  2.035 

Hamilton  Dryer  .  9,731 

Hamilton  Dryer  &  Washer  ..  18.455 

Hamilton  Washer  .  5,446 

$  52,582 

Hamilton  Watch  Co. 

Watches  .  $  216,223 

Hamm  Brewing  Co.,  Theo. 

Beer  .  $  132,2.50 

Hampden  Brewing  Co. 

Ale  .  $  5.392 

Ale  &  Beer  .  6,927 

Beer  .  84.15.3 

$  96,472 

Hancock.  John.  Mutual  Life 

Insurance  Co .  $  114,600 

Hancock  Oil  Co .  j  42.273 

Hand  Brewery  Co.,  Peter 

Melster  Brau  Beer  .  $  179,444 

Hanes  Knitting  Co.,  P.  H .  $  58.50.5 

Hanover  House 

Books  .  $  .31,733 

Hansen’s,  Christian, 
laiboratory  Inc. 

Junket  Quick  Fudge  & 

Frosting  .Mix  .  $  45.465 

Junket  Rennet  Powder  . .  .  58.309 

.$  103.774 

Happiness  Tours  . $  97.254 

Harcourt,  Brace  &  Co.,  Inc. 

Books  . $  49.275 

Harleysville  Mutual  Casualty 

Co .  *  48,146 

Harnlschfeger  Corp .  $  134.247 

Harper  &  Brothers 

Books  . .  $  292.021 

Harper’s  Magazine  .  6.310 

$  298.331 

Harrison,  Co.,  A.  S. 

Preen  .  $  48,618 

Harrison  Products  Inc. 

No  Doz  .  $  37.293 

Hartford  Electric  Light  Co .  $  54.246 

Hartford  Gas  Co . .  $  31,277 

Harvard  Brewing  Co. 

Beer  . . .  $  28,773 

Hawthorn-Mellody  Farms  Dairy 

Dairy  Products  . .  $  109.944 

Health  Insurance  Plan  of 

Greater  N.  Y .  $  107,509 

Hearst  Corp. 

American  W’eekly  .  $  66,047 

Boston  Record-Amerlcan- 

Advertlser  .  2,766 

Chicago  American  . .  10.911 

Delrnlt  Times  .  6.498 

Hearst  Newspapers  .  13,608 

New  York  JournaU 

American  .  52.44.3 

New  York  Mirror  .  25.098 

$  177,371 

Hearst  Magazines  Inc. 

Cosmopolitan  . .  $  40.371 

Good  Housekeeping  .  516.316 

House  Beautiful  . 28.264 

•Motor  Book  Department  .  150.851 

$  735.802 

Heaven  Hill  Distilleries  Inc. 

Heaven  Hill  W’hlskey  .  $  15.124 

Heavel  Hill  &  Old 

Heaven  Hill  . 14,792 

Old  Heaven  Hill  Whiskey  .  13.904 

$  4.3,820 

Heldeltierg  Brewing  Co. 

Columbia  Ale  .  $  611 

Heidelberg  Beer  .  28,885 

$  29,496 

Heileman  Brewing  Co..  G. 

Old  Style  Lager  Beer  .  $  118.552 

Heinz  Co.,  H.  J. 

Baby  Foods  .  $  365,578 

Beans  . 90.123 

Condiments  . 2,09,3 

Ketchup  . 51.345 

Mustard  .  8.835 

Pickles  .  7.229 

Soups  .  5.3.062 

Spaghetti  .  74.964 

Vinegar  .  71.633 

Products  . 245,087 

$  969,949 

Heller-Sperry,  Inc. 

ifeltah  Pearls  .  $  9,959 

I>a  Tausca  Jewelry  . 30,101 

Tara  Jewelry  .  5.908 

$  45.968 

Henderson  Co..  Inc.,  A.  T. 

’Travel  &  Tours  .  $  38,238 

Hensler,  Brewing  Co.,  Jos. 

Beer  . $  37,384 

Hershel  California  Fruit 
Products  Co. 

Contadina  Tomato  Paste  .  $  216,336 


Heuhlein  &  Bros.,  Inc.,  G.  F. 


.A-1  Sauce  . . .  $  47,292 

.Anderson’s  Soups  .  4,804 

Bell’s  Special  Reserve 

.Scotch  Whiskey  . 48.287 

Heublein’s  B.  W.  Whiskey  ....  14,187 

fleublein’s  Cocktails  .  77,220 

Heublein’s  Cocktails  & 

Cordials  .  8.961 

Heublein’s  Cordials  .  7.185 

Maltex  Cereal  .  32.713 

Maypo  Oats  Cereals  .  78,925 

Relska  Vodka  .  74,364 

Smlroff  Vodka  .  599,291 

$  99.3,229 

Heiirich  Brewing  Co..  Chr. 

Beer  . $  56,214 

Hi  Lex  Co. 

Hi-Lex  .  $  28,489 

Hills  Bros.  Coffee,  Inc. 

Coffee  .  $  4.33.160 

Hires.  Co.,  Clias.  E. 

Root  Beer  . $  27,842 

Holiart  Manufacturing  Co.,  The 

Kitchen  Aid  Dishwasher  .  $  50.379 

Kitchen  Aid  Food  Preparer ..  873 

$  51.252 

Hoffman  Radio  Corp. 

Television  .  $  114,020 

Holland-America  Line 

Steamship  ’Transport  .  .$  154.245 

Hollirtgshead.  R.  M.,  Corp. 

Floor  Show  Wax  .  $  25,682 

Hollins  &  Company.  Inc..  William 

Fabrics  .  $  26,979 

Hollywood-Maxwell  Co. 

Bras  .  $  88.051 

Holt.  &  Co..  Inc.,  Henry 

Books  .  $  71,5.36 

Home  Bakers.  Inc. 

Bread  .  $  40,538 

Home  Lines,  Inc. 

Steamship  ’Transport  . .  $  254,765 

Hood  &  Sons,  Inc.,  H.  P. 

Dry  Milk  .  $  2,047 

Ice  Cream  . 45.807 

Milk  .  6.489 

Dairy  Products  .  116,218 

$  170,561 

Hoover  Co..  ’Tlie 

Vacuum  Cleaners  .  $  256.765 

Hopkins  &  Son,  Ferd.  T. 

Gourand  Oriental  Cream  .  $  3.249 

.Mothersill’s  Remedies  .  ,3.3.364 

$  36,613 

Hormel  &  Co.,  George  A. 

Chill  Con  Came  ..  . .  $  8.955 

Frozen  Meat  Products  . 84,692 

Meat  Products  .  122,745 

Spam  . .  15,316 

$  231,708 

Hortex  Mfg.  Co .  $  27,408 

Houbigant  Sales  Corp. 

Toilet  Preparations  . $  61,009 

Houghton  Mifflin  Co. 

Books  . .  $  104.231 

Housatonic  Public  Senice  Co.  ..  S  29,404 

House  of  Wesley  . .  $  85,403 

House  of  Worsted-’Tex 

Wearing  Apparel  .  $  44.220 

Houston  Light  &  Power  Co .  $  114,812 

Huhinger  Co. 

Quick  Elastic  Starch  .  $  43,212 

Hudepohl  Brewing  Co. 

Beer  , . $  188.420 

Hudson  Pulp  &  Paper  Corp. 

Hankies  . $  25.2.35 

Napkins  .  ]  7.407 

Tissue  . 166.742 

$  209,384 

Hudson  River  Day  Line,  Inc .  $  65,409 

Hudson’s  Bay  Co. 

Hudson  Bay  Scotch  Whisky  ....  $  53,625 

Hughes  Aircraft  Co .  $  47,550 

Hulman  &  Company 

Clabher  Girl  Baking  Powder ....  3  124,805 

KC  Baking  Powder  .  4,160 

$  128,965 

Humphrey’s  Medicine  Co.,  Inc. 

Humphrey's  .Medicines  .  $  31.979 

Trokells  .  9.478 

$  41,457 

Hunt  Foods,  Inc. 

Beans  .  $  137,671 

Catsup  .  239,956 

Peaches  . 67,869 

Salsa  Di  Pomidoro  &  Paste ..  19,465 

Tomato  Paste  .  1,230.771 

Tomato  Sauce  . 949,934 

$  2,645,666 

Hunter  Douglas  Corp. 

Flexalum  Aluminum  Awnings  ..  $  35,251 

Flexalum  Venetian  Blinds  .  45,789 

$  81,040 

Hygienic  Products  Co. 

Sanl-Flush  .  $  211,979 


1 7>:  I  Natio 


Hygrade  Food  Products  Corp. 

Hygrade  Meat  Products  . 

Kingan  Meat  Products  . 


Iceland  Airlines  Inc . 

Idaho  Advertising  Commission 

Idaho  Potatoes  . 

Idaho  Onions  &  Potatoes . 


Ideal  Cement  Co . 

Ideal  Toy  Corp. 

Dolls  . 

Illiinois  Bell  Telephone  Co . 

Illinois  Central  Railroad  Co . 

Illinois  Meat  Co. 

Broadcast  Corned  Beef  Hash 
Broadcast  Corned  Beef 
Hash  &  Beef  Stew  . . 


$  29.894 

8  146.302 

$  208.213 


Imperial  Sugar  Co . 

Indian  Head  Mills,  Inc. 

All  Purpose  Cotton  . 

Indiana  Bell  Telephone  Co . 

Indiana  it  Michigan 

Electric  Co . 

Indianapolis  Power  & 

Light  Co . . 

Industrial  Plants  Corp . 

Institute  of  Life  Insurance . 

Institute  of  Mentalphysics  . 

Insurance  Co.  of  North 

•America  . 

International  Business 

Machines  Corp . 

International  Cellucotton 
Products  Co. 

Delsey  Tissue  . 

Delsey  Tissue  &  Kleenex  . 

Kleenex  . 

Kotex  . . 


_ 134J2g 

$  .301.305 

$  39,.535 


$  119.912 

$  120,212 


$  79.1111 

$  27.079 

$  1.102.294 
$  63.169 


$  66I.50.i 

6.529 
619,599 
790.292 


International  Hanester  Co. 

Farmall  ’Tractor  . . 

International  Fan  .  ... 

International  Harvester  Air 

Conditioner  . . 

International  Harvester 

Appliances  . . 

International  Harvester 

Freezer  . . 

International  Harvester 
Freezer  &  Refrigerator .... 
International  Harvester 

Refrigerator  . 

International  ’Trucks  . . 

Institutional  . 

Products  . .  . . 


I  Johnson 
F(hk1 


235.185  I  Johnston 
10.985  I  No-Rii 


143.202  I  'ollsli 


International  Latex  Corp .  $ 

International  Milling  Co. 

Robin  Hood  Flour  . $ 

International  Minerals  & 

Chemical  Corp. 

Ac’cent  ..  . .  $ 

Institutional  . 


International  Nickel  Co..  Inc .  $ 

International  Products  Co. 

Crown  Russe  Vodka  .  $ 

International  Shoe  Co .  $ 

International  Silver  Co. 

1847  Rogers  Brothers 

Silverplate  .  $ 

W’m.  Rogers  &  Son 
Silverplate  . . 


International  Telephone  & 
Telegraph  Corp. 

Capehart  Phonograph  .  $ 

Capehart  Television  . 

Gibson  Air  Conditioner  . 

Gibson  Products  . . 

Gibson  Range  & 

Refrigerator  . . 

Gibson  Refrigerator  . 

Institutional  . 


International  Union  of 
Electrical,  Radio  & 

Mach.  Workers,  C.  I.  I) .  $ 

Interstate  Bakeries  Corp. 

Blue  Seal  Biscuits  .  $ 

Blue  Seal  Bread  . 

Butter-Nut  Bread  . . 

liOg  Cabin  Bread  . 

Mrs.  Karl’s  Bread  . 

AVeber’s  Bread  . 

Interstate  Products  . 

r 

Inter-State  Nurseries,  Inc .  $ 

Indent  Chemical  Co. 

lodent  Tooth  Paste  .  $ 

LIqwld  Center  Cough  Drops  .... 
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1.712 


213,891 

6,041 

50.949 

S6.»»4 

36,357 

74,034 

9.489 
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83..523 

33.385 

20.894 

146.302, 

208,21.1  P 
166,577 

1.34,728 

301,305 

30.53.5 

110.912 

120,212 

56,341 

79.11« 

27.079 

102.294 

63,168 

36,107 

J20.541 


Itn  Power  &  Light  Co .  $  66,581 

Ina  Fireman  Mfg.  Co. 

Iron  Fireman  Heating 

Equipment  .  $  33.036 

Inquois  Gas  Corp .  $  111,760 

tiUan  Airlines  . $  96,063 

jKfcion  &  Perkins  Co. 

Kursery  Products  .  $  31.020 

jKtson  Brewing  Co. 

Ju  Beer  .  $  122,040 

jKtrr  Baking  Co. 

Bread  . .  $  30.918 

Products  . .  2.049 


Jwar  Cars.  Ltd. 

Cars  . . 

Jnney  Manufacturing  Co. 

Gasoline  &  Oils  .  $ 

Jmens  Co..  Andrew 

Jergens  Instant  Suds  .  $ 

Jergens  Preparations  .... 

Vo^bury  Preparations 

Woodbury  Shampoo  . 

Woodbury  Soap  . 


f 

32.967 

$ 

69,468 

$ 

66.404 

$ 

5,315 

120.894 

105,940 

20.375 

394,010 

561.59.1 

6.528 

519,599 

790.282 


)77,914 


292 

12.353 

1 

$ 

1,714.839 

6,9fll 

1  Johnson  A  Sons,  Inc.  S.  C. 

1  Carmi  . . 

....  $ 

.36,013 

I  Cilo-Coat  . 

631,098 

7,!II 

1  Pride  . . 

35.220 

1  Stride  . . 

119.391 

5.987 

1  Bax  Polisher  Scrubber  . 

51.007 

7.586 

>00,703 

1.35.I83 

10.985 

43.292 


28.626 

70,642 


80.518 
11.291  I 


91,811 


17,128 

613 

2,393 

189 

17,051 

11.216 


49.419 


54.693 

2,817 
56.081 
58.363 
7.103 
10,163 
51.113 
9,965 
i).i697  , 
35.309  J 

25.010 1 
9,826 ' 

54,830  ■ 


lolinson  Co.,  Bohert  A. 

Food  Protiucts  . 

Johnston  Corp.,  Gaston 

No-Uoach  . 

'olisliampoo  . 

Jonitlian  Logan 

Dresses  .  . . 

Jinenile  Manufacturing  Co..  Inc. 

Children's  Wear  . . 

KLM  Royal  Diiteh  Airlines . 

Kaiser  Aluminum  & 

Chemical  Corp. 

Kaiser  Aluminum  . . 

Institutional  . 


Kaiser  Motors  Corp. 
Kaiser  &  Willys  Cars 

Wtllys  Cars  . . 

Willys  Trucks  . 

lastitutional  . 


Kaiser  .Steel  Corp . 

Kansas  City  Power  & 

Light  Co . 

Kansas  City  Southern 

Railway  Co . 

Kaseo  Mills  Inc. 

Kasco  Dog  Food  . . 

Kasser  Distillers  Products,  Corp. 

Four  Queens  Whiskey  . 

House  of  Kasser  Brandy  . 

House  of  Kasser  Kgg  Nog  .... 
House  of  Ka.sser  Rock  &  Rye 

Kisser's  Vodka  . 

KassWs  51  Whiskey  . 

Kings  Whiskey  . 


872.729 

$ 

42.9.33 

$ 

2S.1S3 

3,598 

$ 

28,781 

$ 

89.930 

$ 

40,090 

t 

358,214 

% 

112,468 

17,667 

Kayser.  Julius  &  Co . 

Ktdrale  Pharmacal  Co. 

8anforin  . 

Kdlogg  Co. 

All-Bran  . . . 

Cereals  . . . 

Com  Flakes  . 

Corn  Flakes  &  Rice  Krispies 
Oro-Pup  Dog  Food 

Uce  Krispies  . . 

Speeiil  K  .  . . . . . 

Kellogg  Co..  R.  M. 

Kellogg  Bird  Food  & 

Feeds  . . . 


Kemper  Approved  Insurance 
Advisors 

Insurance  Advisors  .  $  485.757 

Kendall  Co.,  The 
Bauer  &  Black  Elastic 

Stockings  . . . .  $  39.019 

Curad  .  39,752 


$  646.534 

Jewel  House,  Inc .  $  36,794 

Jewell.  Inc.,  J.  D. 

Products  .  J  50.0.54 

Johnson  &  Johnson 

Riby  Preparations  .  $  443.860 

Baby  Shampoo  .  260.210 

Bark  Pla.ster  .  51  986 

Band-Aid  .  299!80n 

Chicopee  .Mills,  Inc .  60  488 

forts  .  5.4n6 

Elastic  Hosiery  . 5,180 

First  Aid  Cream  .  28,951 

Foot  Soap  .  22.218 

Jonny  Mop  .  48.526 

Modess  .  182.945 

Teicel  Pla.stic  Tape  .  .56,177 

Yes  Tissues  . 125.965 

Products  .  123!i27 


$  78,771 

Kennecott  Copper  Corp. 

Chase  Brass  &  Copper  Co., 

Inc . $  2,451 

Kennecott  Copper  Corp .  166,096 

I  168.547 

Kentlle.  Inc. 

Kenflea  . .  $  99,647 

Kenflor  .  65.334 

Kentlle  . 99.754 

Kenruhber  .  65.630 

$  330.365 

Kern  Food  Products.  Inc. 

Meat  Products  . $  31.701 

Jellies  &  Preserves  .  15.566 

Prmlucts  2,798 

$  50,065 

Keystone  Camera  Co.,  Inc. 

Cameras  . $  65.680 

Projectors  .  33.963 


Keystone  Macaroni  Mfg.  Co. 

San  Giorgio  .Maearo^ 

Products  .  .  $ 

San  Giorgio  Macaroni 
Products  &  Spaghetti 

Sauce  . 

San  Giorgio  Spaghetti 
Sauce  . 


130.135 

5..581 
480.812 
116  842 
2.260 

605.495 

33.810 

50.756 


$  240,441 

1.179 
462 
231 
231 
9.880 
23.478 
34.122 


69.583 

75,096 

43.100 

548.967 

46.924 

405.151 

58.779 

66,110 

35.380 

193,844 


$  1,355,155 
$  38,031 


Krueger  Brewing  Co.,  G. 

Krueger  Beer 

Laclede  Gas  Co . $ 

L'Aiglon  Apparel.  Inc. 

Dresses  .  $ 

Lakeland  Nurseries  Sales  .  ( 

Lance  Inc. 

Crackers  $ 

Landers.  Frary  &  Clark 

I'niversal  Vacuum  Cleaner . 

Universal  Toastamagic  . 


Land  O’Lakes  Creameries,  Inc. 

Butter  _ _ _ _ _ _ _ 

Dairy  Products . . . 


99.643 


27,039 


1,018 


$ 

32.346 

Kiekhaefer  Corp. 

Mercury  Outboard  Motors . 

.  $ 

112.204 

King  Midas  Flour  Mills 

King  Midas  Flour  . 

.  $ 

25,048 

Klrsch's  Beverages.  Inc. 

No-Cal  Beverages  . .  .... 

.  $ 

3.340 

No-Cal  Ginger  .Ale  . 

92.385 

$ 

95,725 

Kitchen  Art  Foods.  Ine. 

Py-O-.My  Mixes  . . 

.  $ 

51,997 

Kitchens  of  Sara  Lee.  Inc. 

Sara  Lee  Products  . 

.  $ 

78.843 

Knapp-Monarch  Co. 

Appliances  . 

.  $ 

55.707 

Knights  of  Columbus  . . 

,  $ 

259.555 

Knopf  Ine.,  Alfred  A . 

$ 

131,485 

Knouse  Fopds  Cooperative,  Inc. 

Lucky  Leaf  Apple  Juice  . 

.  $ 

16.900 

Lucky  Leaf  Apple  Sauce  . . 

1 7.593 

Lucky  I>«f  Pie  Filling  ......... 

28.453 

Lucky  Leaf  Products  . 

6.225 

$ 

69,171 

Knox  Company,  The 

Cystex  . . 

.  $ 

267,886 

Mendaeo  . 

105.508 

$ 

373.394 

Knox  Gelatine  Co..  Inc. 

Gelatine  . . . 

.  $ 

162.473 

Knudsen  Creamery  Co.  of 

California 

Cottage  Cheese  . . . 

$ 

52,971 

4.»9fi 

Dairy  Products  . 

54.788 

Sour  Cream  . . . . 

11.676 

Milk  .  . . . 

15.927 

$ 

140,358 

Kraut  z  Brewing  Corp. 

Old  Dutch  Beer  . 

$ 

25.929 

Kress  A  Owen  Co. 

Glyco-Thymollne  . . 

.  » 

28,111 

Kretschmer  Corp. 

AATieat  Germ  . . 

.  $ 

8.3,177 

Krey  Packing  Co. 

Beef  A  Gravy  . . . 

.  $ 

22,458 

Meat  Products  _ _ _ _ 

99.849 

Salisbury  Steak  A  Gravy  . 

2,461 

$ 

124,768 

$ 

81,772 

$ 

102,489 

$ 

109,337 

( 

86,858 

$ 

65,131 

$ 

5,931 

37,9.58 

r 

43,889 

$ 

565,399 

3,144 
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I.angendorf  United  Bakeries  Inc. 

Barbara  Ann  Bread  .  $  73.528 

Barbara  Ann  Products  .  3,390 

Dr.  Penlands  Bread  .  2,245 

Hollywood  Bread  . 127.058 

Hollywood  Bread  &  Crackers ..  4,204 

Holsum  Bread  .  265,345 

Langendorf  Bread  .  62.151 

Langendorf  Products  .  2,465 

Movie  Star  Bread  . 5.620 

Vita-High  Bread  .  941 


$  546.947 

Lanole  Products,  Inc .  $  31,691 

Lanolin  Plas.  Inc. 

Lanolin  Plus  Shampoo  .  $  43.011 

Lanolin  Preparations  . .  1.325.412 


$  1.368.423 

Lan-O-Sheen.  Inc. 

Cleaner  &  Soap  .  $  65.515 

Larsen  Co. 

Freshlike  Vegetaldes  .  $  36.384 

Larus  &  Brother  Co.,  Inc. 

Domino  Cigarettes  .  $  4.638 

Edgeworth  &  Holiday 
'Tobarco  . .  51.840 


$  56,478 

Lai  robe  Brewing  Co. 

Rolling  Rock  Beer  .  $  39,872 

Lavelle  Rubber  Co. 

Korky  Closet  IVink  Seal  .  $  25,494 

Lavoptik  Company,  Inc. 

Lavoptik  . $  39.895 

lata  &  Perrins  Inc. 

Sauce  . $  38.851 

Lee.  Limited 

Dri-Mlst  .  $  60.283 

Sof-Set  .  27.801 


$  88.084 

Leeming  &  Co.,  Inc..  Tliomas 

Ben-Gay  .  $  691,177 

Lees  &  Sons  Co.,  James 

Carpets  &  Rugs  . $  42,534 

Lehn  &  Fink  Products  Corp. 

Dorothy  Gray  Preparations .  $  604 

Lehn  &  Fink  Preparations  _  8.099 

Lysol  .  1 72 

Tussey  Preparations  .  29.336 


$  38.211 

Lelsy  Brewing  Co..  The 
Beer  .  $  42,109 

Lemon  Products  .Advisory  Board 
California  Frozen  Lemonade  ....  $  443.133 

Lerer  Bros.  Co. 

Breeze  . . . .  $  194,442 

Chlorodent  Tooth  Paste  .  50.782 

Dove  . 51.035 

Frostee  Dessert  Mix  .  28,453 

Frostee  Dessert  Mix  & 

Sherbet  . 214.347 

Good  Luck  Cream  Sauce  Mix  ..  544 

Good  Luck  Margarine  .  269,360 

Imperial  Margarine  .  41.032 

Lifehouy  Soap  .  726.279 

Upton  Soups  .  993.245 

LIpton  Soups  &  Tea  .  2.289 

Upton  Soft  Drink  .Mix  . .  26.119 

Lipton  Tea  . 139.497 

Lipton  Products  . . .  ...  1.435 

Lux  Detergent  .  573.823 

Lux  Products  .  9,424 

Lux  Toilet  Soap  . 908,012 

Pepsodent  Tooth  Brush  .  14,190 

Pepsodent  Tooth  Paste  .  574.023 

Riaso  . 1.4.34.9U 

RInso  Detergent  .  61.790 

Sliver  Dast  .  212.532 

Spry  . .  147.515 

Surf  . 675.980 

Vim  Detergent  . 105.892 

Institutional  . . .  29.743 

Products  .  186,245 


$  7,672.939 

Lewis  Food  Co. 

Cap'n  Dog  Food  .  R  1.060 

Dr.  Ross  Cat  &  Dog  Food  .  3,264 

Skippy  Cat  &  Dog  Food  .  42.840 

$  47,164 

Lewis  Howe  Company 

NK  Tablets  _ _ _ _  $  2.228 

Turns  - 728.458 


$  730.686 

I>ewyt  Corp. 

Vacuum  Cleaner  . $  176..508 

Libby  Food  Products  Inc.. 

Louis  L. 

Red  L  Frozen  Products  _  $  28.930 

LIhhy.  McNeil  &  Libby 

Baliy  Food  .  $  40,121 

Frozen  Foods  . 62.090 

Frozen  Juices  . . .  23.473 

Frozen  Pies  . . 19.245 

Frozen  Vegetables  .  4,114 

F'ruits  . 41.443 

Fruits  A  Pineapple  Juice ....  67.660 

Tomato  Juice  . 106,754 

Vim  Beverages  . . .  70,262 

Products  307,140 


Liberty  Mutual  Insurance  Co.  ..  $  240.371 

Liehmann  Breweries  Inc. 

Uebmann  Breweries  Inc .  $  1.870.008 

Rheingold  Brewing  Co .  159.423 


$  2.029,431 

Life  Savers  Corp. 

Life  Savers  .  $  177,655 

Pine  Brothers  Glycerine 
Tablets  .  218,422 


$  396,077 

Uggett  &  Myers  Tobarco  Co. 

Chesterfield  Cigarettes  .  $  699.370 

LAM  Cigarettes  .  870,600 


t  1.569.970 

Lily  of  France,  Inc. 

Foundations  A  Bras  .  $  119,789 

Linco  Products  Co. 

Ammonia  . .  $  4,343 

Bleach  .  34.092 

Detergent  . .  13,735 


$  52,170 

Uon  Inc.  (Gil)lions  Brewery) 

Gibbons  Ale  .  $  1.145 

Gibbons  Ale  A  Beer  .  19.630 

Gibboas  Beer  . 10.723 


$  31,518 

Uon  Oil  Company 

Gasoline  A  Oils  .  $  93.717 

Uonel  Corp. 

Linex  Camera  .  $  16.483 

Trains  .  59.977 

$  76,460 

Lippineott  Co.,  J.  R. 

Books  .  $  65,668 

Little.  Brown  A  Co. 

Books  .  $  89,267 

Ia>rkheed  Aircraft  Corp .  I  349.945 

Loew's.  Inc. 

Motion  Pictures  .  $  161,601 

Lone  Star  Brewing  Co. 

Beer  .  $  37.823 

l.a)ne  Star  Gas  Co .  $  107,392 

Longine-Wittnauer  Watch  Co., 

Inc. 

Watches  .  $  137,169 

Longmans,  Green  A  Co..  Inc .  $  25,553 

Lorlllard  Co.,  P. 

Muriel  Cigars  .  .  $  85,425 

Old  Gold  Cigarettes  . .  639.026 

Products  . 2,368 

f  726,813 

Los  Angeles  Department  of 

Water  and  Power  .  $  60,923 

Louisville  A  Na.shvllle 

Railroad  Comimny  .  $  170,825 

Lowe  Corp.,  Joe 

Cottage  Frozen  Waffles  .  $  1,210 

Popsiele  .  207.133 

Provlucts  . 1.176 


$  209,521 

Lucky  Lager  Brewing  Co. 

Lucky  Lager  Beer  . R  36,734 

Lufkin  Rule  Co. 

Tools  A  Rules  . $  73.046 

Luft  Co.  Inc..  George  W. 

Tangee  Preparations  .  $  35.584 

M.  J.  B.  Co. 

M.  J.  B.  Coffee  .  $  268,162 

M.  J.  B.  Instant  Coffee  .  28,486 

M.  J.  B.  Tree  Tea  .  13.495 

$  310.143 

Macmillan  Co. 

Books  . $  75.729 

Magee  Carpet  Company 

Carpets  A  Bugs  .  $  92,104 

Malden  Form  Bra.ssiere 

Co.,  Ine .  490,897 

Maine  ^rdlne  Industry  .  $  68,614 

Mangels.  Herold  Co. 

King  Fluff  .  $  34,853 

King  Laundry  Products  .  1,668 

King  Starch  .  6,756 


$  43,277 

Manhattan  Shirt  Co . .  $  41,647 

.Manhattan  Soap  Co.,  Ine. 

Blue  Barrel  Soap  _ _ _  $  8,028 

Blu-Whlte  .  163,(M)7 

Blu-White  A  Sweetheart 

Soap  . 2.690 

Manhattan  Soap  .  4,130 

Sweetheart  Soap  . .  597.275 


$  775.1.30 

Manlsehewltz  Co.,  The  B. 

Baby  Foods  .  $  8,148 

Crackers  . 39,566 

Frozen  Poultry  Products  .  1.857 

Crffllte  Fish  . . - . 7,758 

Soups  . . 4,738 


$  62,067 


I 


I 


$  568,543 


$  742,304  .Marboro  Books 


$  45,885 
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Marcalus  Mfg.  Co.,  Inc. 

Kitchen  Charm  Waxed  Paper..  $  23.141 


Marcal  Products  .  .1,391 

.llarcal  Tissue  .  19.147 

$  47.679 

Martin  Travel  Bureau  .  $  43,128 

Martinson  &  Co.,  Inc.,  .loseph 

.Miorn’s  Coffee  .  $  5,496 

Martinson’s  Coffee  .  10,896 

Martin.son's  Instant  Coffee .  44.4.50 

$  60.842 

Mass  Markets  Publications 

Better  Living  .  . . .  .  $  23,032 

Mastic  Tile  Corp.  of  America 

Matico  Floor  Coverings .  *  187,948 

Maule  Industries.  Inc .  $  29,516 

Mayer  &  Co.,  Oscar 

Meat  Products  . $  464,448 

Maytag  Co. 

.Maytag  Dryers  . $  26,006 

Maytag  Dryers  &  Wasliers .  29,129 

Maytag  Ranges  . .  346 

Maytag  Washers  ..  .  .  39.647 

Institutional  . . 2,592 

Products  . 26,894 


•$  124,614 

McAleer  &  Co.,  Inc.  E.  J. 

.Mrs.  Paul's  Frozen 

Fish  Products  .  $  30,348 

McCall  Corp. 

.McCall's  .Magazine  .  .  $  2.59.634 

ItedlHiok  . . . .  58.135 


McCormick  &  Co.,  Inc. 

Ily-tiro  . .  $  5,081 

McCormick  Tea  . . .  182,084 

Red  Arrow  (htrden  .Spray .  2.246 

Schilling  Coffee  . 52,018 

.Scliilling  Coffee  k  Spices....  1,567 

Schilling  Condiments  .  . .  8,739 

Schilling  Extracts  .  10,472 

Schilling  Spices  .  5,986 

Schilling  Products  .  ..  3,869 


Mettraw  Electiic  Co. 

Toa-stmastcr  .  .  .  ...  $  28,492 

Mc(Jraw-Hill  Publisijing 
Company,  Inc. 

Magazines  &  Books  .  $  123.130 

WIdttlesey  House  .  7,225 


Mclliienny  Co. 

Taliasco  Sauce  .  . . . .  $  76,514 

McKesson  k  Robhins,  Inc. 

•*'’xe|  .  .  $  8  819 

Cliapin  &  Gore  Old  Reserve 

k  Old  Jim  Gore  Whiskey....  21.256 

Cliappin  k  Gore  Whiskey  .  205.294 

.Martin's  V.V.O.  Scotch 

Whiskey  . 161,527 

McKesson  Aspirin  . 1,083 

.Veo-Aqua-Drin  . 41,374 

Octofen  . 4!821 

Ron  Rico  Rum  . .  slsil 

6urln  .  1,974 

Tartan  Lotion  . 2,362 

I  tid  Antibiotic  Cream  .  351722 

Institutional  . 22,480 


$  315,223 

.Mcl.aiuglilin  k  Co.,  W.  F. 

.Manor  House  Coffee  . .  $  37,135 

.Manor  House  Instant  Coffee  ..  24,333 


$  61,468 

Mecliatdcal  Products,  Inc. 

.Mini-.Supercharger  . $  103,806 

Megs  .Macaroni  Co. 

Pennsylvania  Dutch 

.Macaroni  Products  _ $  27,980 

Mclpar,  Inc. 

In.stitulional  . $  28,177 

.Mennen  Co. 

Rally  Preparations  . $  198,560 

Toilet  Preparations  ..  .  397,936 

Quinsana  . 103,421 

Proilucts  . 33,847 


$  733,764 

Mentholatuni  Co . .  $  310,097 

Meredith  Publishing  Co. 

Better  Homes  k  Gardens  ..  $  242,534 

Merit  Clothing  Co.,  Inc .  $  70,962 

.Merit  Greeting  Card  Co .  $  42,990 

.Merkln  Paint  Co.,  M.  J.  ..  .  g  32,014 

Merritt-Chapman  k  Scott  Corp. 

Fryryte  .  $  63,834 

.Merritt-Chapman  &  Scott 

Corp . . 16,306 

Nesco  Incinerator  . 10,594 

Nesco  Products  . 47,255 

Step-On  Products  .  19,960 


Messing  Bakeries  Co. 

Messing  Bread  . .  $  27,428 


Metal  Textile  Corp. 

Chore  Girl  .  $  5.329 

Golden  Fleece  Pot  Cleaner  _  1,251 

Golden  Fleece  Pot  Cleaner 
&  Scour  Cloth  . .  20,158 


$  26.738 

Metropolitan  Edison  Co .  $  32.058 

.MetroiHilitan  Life 

Insurance  Co . . .  $  57,821 

Metropolitan  Transit 

Authority  of  Boston  . .  $  34.432 

Metropolitan  Utilities 

District  .  $  27,549 

.Metzger  Dairy  Co. 

Egg  -Nog  Mix .  $  2,719 

Milk  . . .  50,770 


$  53,489 

.Meyer  Bros.,  Joseph  H. 

Richelieu  Pearls  . $  44.439 

Michigan  Bell  Teleplione  Co .  $  161,164 

.Michigan  Bulb  Co. 

Holland  Bulb  Co . . $  6.346 

Michigan  Bulb  Co .  177.294 

?  183,640 

Micliigan  Consolidated 

Gas  Co . .  $  120.800 

Michigan  .Milk  Producers 

Assn . $  25,047 

Michigan  Mutual  Liability 

Co .  $  69.263 

Michigan  Peat  Co. 

Michigan  Peat  . !5  33,854 

.Mid-Continent  Petroleum  Corp. 

Gasoline  &  Oils  . $  274.264 

Midland  Pharmacal  Co. 

Snug  Denture  Cushions  .  8  67.097 

Snug  Denture  Powder  . 818 

PriHluets  . 1,065 


$  68,980 

Milani  Foods  Inc.,  Louis 

Cliarcol-it  . .  $  1,032 

Diafood  Dressing  . 1,526 

1890  French  Dressing  .  24,641 


$  27,199 

.Miles  Lahoratoi  ies.  Inc. 

Alka-Seltzer  . .  . .  $  198.373 

.Miles  Nervine  . .  19,832 

Taircin  .  57.566 


$  273.771 

Milk  FouiHlation  Inc .  $  170.365 

.Miller  Brewing  Co. 

High  Life  Beer  . .  $  683.315 

.Milner  Products  Co. 

Pine-Sol  .  $  6,917 

White  Wave  . .  4,069 

Perma-Starch  . . . .  32.394 


$  43,380 

Milnot  Co. 

Miinot  Milk  . $  158,332 

Minneapolis  Gas  Co .  $  43,041 

Minneapolis  Honeywell  Co .  $  27,301 

Miimesota  Macaroni  Co. 

Jenny  Lee's  Macaroni 

Products  _ _ _  ..  $  25,636 

Minnesota  Mining  k  Mfg.  Co. 

Scotch  Cellophane  Tape  . $  187,412 

L'nderseal  .  6,474 

Institutional  . 3,516 


$  197,402 

Minute  Maid  Corp. 

Hl-C  Beverages  ..  .  $  53.610 

Hi-C  Orange  Juice  . 99,546 

Minute  Maid  Frozen  Juices  ....  8.044 

.Minute  .Maid  Frozen  Lemon 

Juice  . 18.490 

Minute  Maid  Frozen  Malted  ..  6,815 

.Minute  .Maid  Frozen 

Orange  Juice  . 32,069 

.Minute  .Maid  Frozen 

Tomato  Juice  ..  .  1.298 

Minute  Maid  Frozen 

Tango  Cocktail  .  ..  9.719 

Snow  Crop  Frozen  Juices  .  13,245 

.Snow  Crop  Frozen 

Lemonade  .  14,671 

Snow  Crop  Frozen 

Orange  Juice  .  306,000 

Frozen  Foods  .  74.512 

Snow  Crop  Frozen 

Vegetables  . .  .  271,025 


$  909,044 

Mishawaka  Ruhlier  &  Wmilen 

Mfg.  Company  .  $  102.806 

Mississippi  Shipping  Co., 

Inc. 

Delta  Line  ..  . . $  44,627 

Missouri-Kansas-Texas  Lines 

Rail  Trarsport  .  $  26.901 

5Iissouri  Pacific  Lines 

Bus  Lines  . $  18,098 

Transport  .  . . .  50,447 


$  68.545 


Mitchell  Manufacturing  Co. 


.4ir  Conditioner  . .  *  57.117 

Monongahela  Power  Co .  S  41,123 

Monsanto  Cliemical  Co. 

All  . .  .  $  2.144.831 

Krilium  .  1.444 

Institutional  - .  16.948 


$  2,163,223 

Montamower  Distributing  Co. 

Blitz-Burner  .  $  39.808 

.Monta  .Mower  .  755 


$  40,563 

.Montenier,  Inc.,  Jules 

Stopette  . $  180,574 

Monticello  Drug  Co. 

666  . .  8  34,282 

Moore  &  Co.,  Benjamin 

Moore  Paints  .  $  64,054 

Moore-McCormack  Lines,  Inc.  ..  8  33.857 

Morrell  k  Co.,  John 

Morrell  Meat  Products  ..  .  ..  $  176.484 

Red  Heart  Dog  Food  .  728,923 

$  905,407 

Morris  k  Co.,  Ltd.,  Inc., 

Philip 

Marlboro  Cigarettes  .  $  1.804.541 

Parliament  Cigarettes  .  715.286 

Pliilip  Morris  Cigarettes  .  2.’.!85.815 


$  4,805,642 

Morris  Corp.,  Norman  M. 

Omega  Watclies  .  $  52.908 

Morrow  &  Co.,  William 

Books  . . $  27.372 

Morton  Sait  Co. 

Salt  .  8  121.315 

Moto-Matlc  Co . .  . 5  55,713 

.Motor  Products  Corp. 

Deepfreeze 

Freezer  . $  6.352 

Deepfreeze  Freezer  & 

Refrigerator  .  3.088 

Deepfreeze  Refrigerator  .  73.045 

$  82,481 

Motorola,  Inc. 

Radio  . $  116.040 

Radio  k  Television  .  23.584 

Television  . .  384.060 

Institutional  . .  8,793 


$  532.477 

.Mountain  Stales  Telephone  k 

Telegraph  Co.  . .  $  74,993 

Mountain  Valley  Water  Co. 

Mineral  Water  . $  175.250 

Mr.  Boston  Distiller.  Inc. 

Old  .Mr.  Boston  Bronze 

Label  . $  1.769 

Old  Mr.  Boston  Bottled 

In  Bond  . 1.303 

Old  Mr.  Boston  Egg  Nog  .  ..  844 

Old  .Mr.  Boston  Rocking 

Chair  . 2.297 

Old  Mr.  Boston  Vodka  .  26.305 

Old  Mr.  Boston  Whiskies  .  10..302 

Old  Sir.  Boston  Products  .  2.745 


Mrs.  Baird’s  Bakeries,  Inc. 

Bread  — . .  $  100.469 

Rolls  .  . . .  631 

Provluets  . .  2.628 


Mrs.  Tucker's  Foods  Ine. 

.Meadolake  Margarine  .  $  164.020 

Mrs.  Tucker’s  Shortening  .  253.702 

Mrs.1  Tucker’s  Products  .. ..  ..  34,018 


5  411.780 

Slueller's  Co..  C.  F. 

.Mueller’s  Slaearonl 

Proilucts  . .  $  145.257 

Murine  Co..  Inc. 

Murine  . .  $  147,462 

Murray  Corp.  of  America 

Ea.sy  Dryer  &  Wasliers  .  $  94.379 

Easy  Washers  . .  65,9.30 


Musical  Master  Piece 

Society  Inc..  Tlic  .  $  42.634 

Alusselman  Co.,  C.  II. 

Applpie  . . . . .  $  8.533 

Apple  Sauce  . . 67.341 

Cherriple  . . 4.255 

Products  . 25!408 


Mu.strrnle  Co. 

Musterolc  . . .  $  113.751 

Zemo  . .  186.068 


Mutual  Benefit  Healtli  k 

Aceldent  Assn . . .  $  1.182.428 

Mutual  Benefit  Life 

Insurance  Co . .  $  50.436 

Mutual  Citrus  Products  Co. 

Pectin  .  . .  $  41,521 

Products  ..  . . .  2.192 


$  43,713 


Nalley’s  Inc. 

Lumberjack  Syrup  . . .  $ 

Nalley’s  Beef  Stew  . 

Nalley’s  Chill  Con  Came  .. .  . 

Nalley’s  .Mayonnaise  . 

Nalley’s  Pickles  . . . 

Nalley’s  Potato  Chips  . 

Nalley’s  Products  . 

Nalley’s  Salad  Dressing  . 


11,4M 

2.575 

5,114 

4.111 

1.301 

13.7411 

38.451 

6.311 


Natiol 


83.10} 


Narraganselt  Brewing  Co. 

Beer  . . .  8 

Narragansett  Electric  Co .  8 

Nashville  Electric  Scrrlce  .  $ 

.Nashville  Gas  Co .  8 

.National  Airlines,  Inc . .  $  I 

.National  Biscuit  Co. 

Donald  Duck  Bread  . .  ..  8 

Dromedary  Cake  Mix  .  .  1 

Dromedary  Dates  . 

Dromedary  Fruit  Cake  . . 

Dromedary  Mixes  . 

Dromedary  Products  ..  . 

Millbrook  Raking  Products  .  . 

Nabisco  Rice  Honeys  . 

Nabisco  Rice  Honeys  & 

Wheat  Honeys  .  . . 

Nabisco  Sliredded  Wheat  . 

Nabisco  Wheat  Honeys  . 

.National  Biscuit  Crackers  .  .  1 

.N.B.C.  Bread  . 

Pal  Dog  Food  . 


80,404 

67.7J( 

29.754] 

31. 


l.f.O 

,168.;T3 

I  !. 

6  •,!< 

3i.i; 

18.844 

17,431 


28.451 
138.501 
93.841 
.9  42.571 
9,404 
37.750 


lellows 
Partm 
lellows 
Whlsk( 
lend  & 
liurbon 
Citlo’s 
Century 
Crab  01 
DoBiniu! 
etlbey's 
Bill  k 
Houit  ' 
till  Cri 
Old  Do' 
Old  Gr 
Old  Ora 
Old  Hei 
Old  Log 
Old  Ovi 
Old  Sui 
Old  Tay 
FM  Wli 
Bon  .Ml 
gpatola 
Vat  69 
White  I 
Windsor 
Product 


National  Board  of  Fire 

Underwriters  . . 

.Natinrul  Brewing  Co. 

Bohemian  Beer  . . 

National  Cash  Register  Co. 
National  Cranberry  Assn, 
itcean  Spray  Cranirerries  .. 
Dcean  Spray  Cranberry 

Juice  Cocktail  . 

liccan  Spray  Cranberry- 

Grange  Relish  . 

Itcean  Spray  Cranberry 
Sauce  . . 


8  3..528.133: 
8  137,144 


National 
Gold  I 
Gold  I 
Product 


....  8 

....  8 


138.944 

27,973 


..  8 


97.834 

78.410 


Satlonal 

Mtiiaul 

Dulcli 

InMiiul 


National  Dairy  Products 
Corp. 

Breakstone  Products  ..  .  .. 
Breakstone’s  Cottage 

Cheese  . 

Breakstone’s  Cream  Cheese 

Breyer’s  Ice  Cream  .  . 

Brown’s  Velvet  Ice  Cream 

Cheei  Wlda  .  . 

Clover  Dairy  Products  .. 
Cloverleaf  Dairy  Products 

Cloverleaf  Dry  .Milk  . 

Cloverleaf  Milk  . . 

Cracker  Barrel  Cheese  .. 

Detroit  Creamery  . . 

Franklin  Co-Operative 

Creamery  Assn.  ..  . 

Frldgles  . . 

General  lee  Cream  Corp.  . 

Handl-.Snaek  . . . 

Ili-Iaand  Cottage  Cheese  . 

Hi-Und  Milk  _ _ 

Italian  Dressing  . . . 

Kraft  Caramels  . . 

Kraft  Cheeses  . . . 

Kraft  Cheese  Spreads  . 

Kraft  Cottage  Cheese  . 

Kraft  Dinner  .  . 

Kraft  Marshmallows  ..  .. 

Kraft  Mayonnaise  . . 

Kraft  Oil  . .  , 

Kraft  Orange  Juice  . . 

Kraft  Products  . 

Kraft  Salad  Dressing  .. . 

Kraft  Swiss  Cheese  . 

Mullers  Milk  . . 

National  Dairy  Products 


I  Vitional 
3  Min 
3  Min 
3  Mbit 
3  Min 
3  Min 
Produc 


2.555 


229.505 

6.011 

161.084 

31.841 

9.174 

1.414 

7.617 

17.107 

25,618 

198.873 

1.143 


1.611 

16.140 

I. 330 
29.107 

2.055 

11.415 

295,711 

392.140 

4.3.810 

29.504 

3.101 

31.074 

231.831 

22.3,074 

217.340 

31.575 

236.145 

3.341 

555.014 

1.450 

II. 547 


If  Pa. 
Swanei 
Swanei 


NiHonal 
I  Miu 
7-Min 


Salkoal 

Ibeat 

Natiui 

Stran 


Satlonal 

Arbuc 

Jack 

liiukv 


Parkay  Margarine  . 

4  55.041  i 

PtilladelpliU  Cream  Cheese  . 
PIdladelphia  Dairy  Ice 

51.511 

Creams  . .  . 

18.053 

Roszell  Dairy  Products  . 

in.IOl  1 

.Scaliest  Buttermilk  .  . . 

5T.0M 

•Sealtest  Chocolate  Drink  . 

91.905 

Sealtest  Cottage  Cheese 

280,811 

Sealtest  Cream  . .  . . 

53,711 

Sealtest  Dairy  Prodnels  .. . 

69.000 

Sealtest  P>tg  Nog  . 

52.840 

Sealtest  lec  Cream  .. .  _  ... 

391,151 

■Sealtest  Milk  . 

255.505 

Sealtest  Milk  k  Cream  . 

2.157 

Sealtest  Sherbet  . 

3.1(1 

Sealtest  .Skim  Milk  . 

19.905 

Sheffield  Farms  . . 

1.100 

Southern  Dairies  Products  . 

21.704 

.Supplee  Ice-Cream  . 

5.401 

Tellings  Ice  Cream  . . . 

1.074 

Velveeta  . . 

53,718 

$  4.811,414 

Satioiu 

Systei 

Satiom 

Insur 

Satioin 

Comp 

Nektask 

Dok 

Dune 

Dune 

Dune 

Hoth 


NrkrasI 

Coun 

.Sitehl 

Ca 

Dna 

H 

tina 

Sect 


National  Distillers  Products  Corp. 

Bellows  Club  Bourbon 
Whiskey  . .  $  261, IH 


SeM  ( 
Sehi 
^- 
Pir 
Pir- 
lar 
I'op 


Setae 

Bool 

Seoeri 
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National  Advertising;  Expenditures  1955 


Itllaws  Club  Buurbon  & 

I  Partners  Choice  Whiskey  .... 
1  irilows  Partners  Choice 

Whiskey  . 

Imd  &  Lillard  Whiskey  . 

Iturbon  De  Luie  Whiskey  .  . 

(ktto's  Scutch  Whiskey  . 

Century  Club  Whiskey  . 

Cnb  Orcliard  Whiskey  . 

Deminiun  Ten  Whiskey  . . 

CUbey's  Gin  . 

■ill  ii  Hill  Whiskey  . . 

Nnuiil  Vernon  Whiskey  . 

I  Md  Crow  Whiskey  . .  . 

.  tld  Dover  Whiskey  ..  .  ..  .. 

'  old  Grandad  Whiskey  . . 

Old  Grandad  &  Old  Taylor  .. 

Old  HermltaKe  Whiskey  . 

I  Old  Log  Cabin  Whiskey  . . 

'  Old  Overholt  Whiskey  . 

Old  Sunnybrook  Whiskey  ..  . 

Old  Taylor  Whiskey  . 

P.\l  Whiskey  . . . 

Ron  .Merilo  Rum  . 

Spatola  . . 

Vat  69  Scotch  Whisky  ....  .. 

White  Rock  Beverages  . 

I  Windsor  Whiskey  _ ........... 

1  Products  . . 


Kitional  Gypsum  Co. 


291.962 

221.177 

335.211 

15.351 

1.52.817 

15.844 

4.589 

401,602 

538.84.5 

37.380 

1.106.299 

88.096 

35,411 

408.176 

1.37.421 

116,985 

92,801 

787.115 

548,105 

477,135 

2.945 

8.602 

9:1.570 

105.669 

10,288 

19.356 


(kild  Bund  Paints  . 

..  8 

31.531 

Ciold  Bond  Shingles  . 

4.192 

Products  . . 

59,010 

8 

94,673 

Sational  Homes  Corp . 

..  8 

85.053 

Dutch  Rjy  Paii.ts  ..  ...  .. 

..  8 

74.091 

la'liliitiunal  . . 

8.340 

8 

82,431 

Satbinal  Oats  Co. 

3  Minute  Cereals  ..  .  . 

..  8 

21.140 

S  .Alinute  Oats  . . 

10.715 

3  Minute  Po|ieorn  . . . 

14. .388 

3  Minute  Qidck  Oats  . 

12.071 

3  Minute  RaMn  Oats  . 

5.iHtl 

Products  . . . 

16,0!Hi 

S 

80.305 

.'lonal  Paper  Corporation 

•(  Pa. 

Swanee  Tissue  . 

...  8 

55.488 

Swanee  Products  . . 

6.6611 

8 

62.148 

National  Selected  Products. 

Inc. 

i-Minit  Frosting  ..  . . 

...  8 

186.740 

7-Mlnlt  Pie  . .  . 

99.571 

8 

286.311 

National  Steel  Corp. 

lircit  Lakes  Steel  Corp.  ... 

...  8 

17.738 

.National  Steel  Corp . . 

32.113 

Stran  Steel  Framing  . 

21.540 

8 

71.391 

htlonal  Sugar  Refining  Co. 

Arbuckle's  Sugar  . 

...  * 

15.101 

Jack  Frost  Sugar  . 

78.621 

Quaker  .Sugar  ..  . . . 

.37.945 

8 

131,667 

.National  Trallways  Bus 

1  System  . . . . . . 

8 

213,502 

Nestle  Co..  Inc.,  The 

De  Caf  Instant  Coffee  . .  $ 

Nescafe  Instant  Coffee  . 

Nestea  . . . . 

Nestle’s  Cookie  Mix  . 

Nestle's  Everready  Cocoa  . 

Nestle’s  Everready  Cocoa  & 

Semi-Sweet  Chocolate  .... _ 

Nestle’s  Instant  Coffee  . . 

Nestle’s  Quik  . . . 

Nestle’s  Quik  &  Semi- 

Sweet  Chocolate  . 

Nestle’s  Semi-Sweet 

Chocolate  . 

Swiss  Knight  Cheese  . 

Wesprlde  Clreese  Spreads  . 

Nestle’s  Products  . . 


.Neuliuff  Packing  Co. 

Meat  Products  . J 

New  England  Confectionery  Co. 

Candy  Cupboard  Chocolates  ....  $ 
New  Englaiid  Telephone  & 

Telegraph  Co.  . .  $ 

.New  Jersey  Bell  Telephone 

Co . . . ? 

Newman  k  Sons,  Inc.,  I. 

Foundation  Garments  . .  $ 

New  Orleans  Public  Service 

Inc.  . . $ 

Newport  News  Shipbuilding  k 

Dry  Dock  Co.  . .  $ 

New  York  Central  System 
Boston  &  .Mlwny  Railroad  ....  $ 
New  York  Central  Railroad  .  .. 

r 

New  York  Factory  Doll  Co.  ..  $ 
.New  York  Life  insurance  (’o.  .  .  $ 
New  York  Natural  Gas  &  Oil 

Resources  Committee  .  $ 

New  York.  New  Haven  & 
Hartford  Railroad  Co. 

New  England 

TVansiMirtatlon  Co .  $ 

New  York.  New  Haven  & 
Hartford  R.  R . 


New  York  .News  ..  . . . 

New  York  Shipliuilding  Corp. 

Bay  State  Paints  _ _ 

Devoe  Paints  . . 

New  York  ShiplMdhling 
Corp.  . . . . 


lational  Union  Fire 

Insurance  Co.  . .  * 

btionwide  Mutual  Insurance 

Companies  . . $ 

Vekraska  Consolidated  hUlls 

Duncan  Hines  Cake  .Mix  .  8 

Duncan  Hines  Mixes  . . 

Duncan  Hines  Muffin  Mix  .  . 
Duncin  Hines  Pancake  Mix  .... 
Hother's  Best  Flour  . . . 


I  Kdnska-Iowa  Electric 

!  Council  . . 

‘  .bcclil  Sewing  Machines  Sales 

Ca 

I  Dna  k  Necdd  Sewing 

Machines  . .  . 

Una  Sewing  .Maetdnes  . . 

Seechi  .Sewing  .Macldnes  . . 


8  1,120.821 
$  27.862 


New  York  Stale  Insurance 

Companies  . 8 

New  York  Telephone  Co .  .  .8 

New  York  Times  . .  .  .  g 

Niagara  Frontier  Transit 

System.  Inc . .  ...»  .  8 

Niagara  Mfg.  A  Distrilniting  Co. 

Niagara  Massage  .  * 

Niagara  Mohawk  Power  Corp.  ..  8 

Nicolay-Dancey,  Inc. 

New  Era  Potato  Chips  .  $ 

Niresk  Imlustries.  Inc. 

Mall  Itriler  .  8 

Nolde  Raking  Co. 

Bread  . 8 

Cake  . . . 


Noma  Lites.  Inc. 
Electric  Spray  „. 
Lights  . . 


Norfolk  &  H’estem  Railway  Co. 
Norftdk  Southern  Railvray  8 
Norfolk  A  Western  Railway  .. 


Norris.  Inc. 

Candies  _ _ ..............  8 

North  American  Accident 

Insurance  Co.  of  Chicago  .  $ 

North  American  Airlines. 

Inc.  (.Agency)  . 8 

North  American  Aviation.  Inc.  ..  8 
North  American  Companies 

Insurance  . 8 

North  American  Philips  Co.,  Inc. 

Norelco  Electric  SImvers  _  8 

Norelco  Radio- Phonograidis  .... 


_  •AtM  Corp. 

klWii  Beverages  . . 8  18.945 

Pir-T-Pak  Beverages  . .  10.659 

,  Pw-T-Pak  Cola  - 10,427 

=  Pir-T-Pak  Ginger  Ale  .  34,346 

leyal  Crown  Cola  . . .  ..  379.0ti9 

.  ■  I'kper  Ten  Beverages  .  9.813 

'!  >.  8  463.250 

r  aeimo  A  Sons,  Thomas 

,  hoks  . 8  50.602 

1  »«>tra  Chemical  Co.,  Inc. 

iaahlst  . . 8  130.507 


North  Central  Airlines 
Northam-Warren  Corp. 
Cutex  Preparations  . 
Odo-Ro-No  . . 


Northwest  Memorial  Hospital  ....  8 

Northwest  Orient  Airlink  . .  8 

Northwestern  Bell  Telephone 

Norton  A  Co..  Inc.,  "iV.  W .  8 

Norwich  Pliarmacal  Co. 

Flavettes  . . .  8 

NP-27  . 

Norforms  . 

Norwich  .Aspirin  . . 

Pepto-BLsmol  . .  . . 

Unguent  Ine  ..  . . . 


.Novi  Air  Conditioning  Corp.  ..  8 

Noxon.  Inc .  8 

.Noxzema  Chemical  Co. 

.Noxzema  . .  8 

Slutve  Cream  . .  .. 


Uakitc  Products,  Inc. 

Oakitc  ..  ..  . . . .  .  8 

Ocomo  Foods  Co. 

Chicken  Frozen  Proriiicts  .  8 

Deri  el  Brewing  Co..  Inc .  8 

Ohio  Bell  Teleplione  Co .  8 

Ohio  Edison  Co . .  8 

Dhio  Fuel  Gas  Co . 8 

Ohio  Dil  Company,  Tlie 

Gasoline  k  Oils  . 8 

0-Jlb-Wa  Medicine  Co. 

0-Jib-Wa  Bitters  .  8 

O'Keefe  k  Merritt  Co. 

O’Keefe  A  Merritt  Range  .  .  $ 

Oklahoma  Natural  Gas  Co .  8 

Old  Joe  Distillery  Co.,  ’Tlie 

Bonds  Mill  Whiskey  ..  8 

Old  Joe  Whiskey  . 

Old  Underoof  AVhLkey  . 


Old  Reading  Brewing.  Inc. 

Beer  . . 8 

Olga  Coal  Co.  „  8 

Olin  Mathiesun  Chemical  Corii. 

Plantrons  . .  8 

Squibb  ProdlKts  . 

Squibb  Tooth  Brush  . . 

Sun  A  Surf  Suntan  Products 
Winchester  Pre|>'iratiuns  .. 
Institutional  . . .  .  .. 


Olive  Tablet  Co. 

12.61.3  Dr.  Edwards  Olive 

67.747  Tablets  . . . . .  8 

Olivetti  Corp.  of  America 

4.2IS  Olivetti  'iS'pewrllers  . 8 

-  Olympia  Brewing  Co. 

84,578  Olympia  Beer  . * 

Omar.  Inc. 

.50.454  Bfrad  . 8 

744.320  Cake  . . 

30.325  Products  . . . 

.30.102  8 

Orange-Crush  Co. 

26.641  Ohi  Colony  Beverages  .  8 

145.866  Orange  Crush  . . 


Oregon- Washington- 
Callfornia  Pear  Bureau  ...  8 

Orient  Line 

Ship  Transiwrt  . . .  ..  8 

Ortlieb  Brewing  Co., 

Henry  P. 

Ortlieb  Beer  . . 8 

Ostrex  Company  .  8 

O’Sullivan  Rublier  Corp. 

Heels  A  Soles  . 8 

Otoe  Food  Products  Co. 

Morton  House  Beans  . 8 

Morton  Hou.se  Beef  A 

Gravy  „  .  . . .  . . 

Morion  House  CaiuiH  Meats  .. 

Morton  House  Dinners  . . 

.Morton  House  Meat  Provi,.  .. 
Morton  House  Foods  . 


Outlaiard  Marine  A  Mfg.  Co. 
Evinrude  Outboard  Motor  .. 

I,awn-Boy  Mower  . . .  .. 

Sea  Horse  Outboard  Motor  .. 


Outdoor  Tips  By  Joe  Denny  _  8 

Oveimo  Co . . .  8 

Owens-Coming  Flberglas  Corp. 

Dust  Stop  Air  Filters  _  8 

Flberglas  _...._ . 


Oxford  University  Press., 
Inc.  . . . . . 


Pabst  Blue  Ribbon  Beer 


Pacific  Citrus  Products  Co. 

Hawiian  Punch  . . . 

Pacific  Coast  Paper  Mills 
of  Washington  Inc. 

M.  D.  Tissue  . . 

Pacific  Gas  A  Electric  Co . 

Pacific  Mutual  Life  Insurance 

Pacific  Northern  Airlines  . . 

Pacific  Power  A  Light  Co . 

Pacific  Telephone  A  Telegraph 

Co . . . .  . 

Packard-Bell  Co. 

Packard-Bell  Television  . 

Pacquln  Ine. 

Pacquins  Preparations  . 

Paddington  Corp. 

JAB  Scotch  Whiskey  . 

Page  Dairy  Co. 

Dairy  Products  . 

Ice  Cream  . 

Milk  . . . . 


$  1.34,857 

8  224.731 


$  51,981 

8  816.381 

8  25,408 


Palm  Beach  Co . .  8 

Pan-.\merlcan  Coffee  Bureau  ....  8 
Pan  American  World  Airways 

Avianca  ..  .  8 

Panagra  A  Pan  American 

Airlines  . . 

Pat.  American-Grace  Airways  .. 
Pan  American  World 
.Airways  . . . 


Pantheon  Books.  Ine . .  8 

Paramount  Pictures  Corp. 

Motion  Pictures  . 8 

Parfums  Corday,  Inc. 

Curday  Preparations  .  8 

Park  A  Tllford  Distillers  Corp. 

Haney’s  Wines  .  8 

Kentucky  Bred  Whiskey  . 

Park  A  ’Tllfurd  Buttled  in 

Bond  AA’hiskey  ..  . . 

Pars  A  Tllford  Private 

Stock  Whiskey  . . 

Park  A  Tllford  Resene 

Whiskey  . . .  , 

Park  A  Tllford  Whiskies  . 


Parke  Davis  A  Co . ..8 

Parker  Pen  Co. 

Pencils  A  Pens  .  8 

Parmet  Co.,  Joseph 

One  WRie  Du.st  Cloth  .  8 

Pat  on  Co..  Inc.,  John  G. 

Golden  Blossom  Honey  .  8 

Pattersun-Sargent  Co. 

Paints  . 8 

Paxton  A  (bllagher  Co. 

Butter-Nut  Coffee  . 8 

Pearl  Brewing  Co. 

Pearl  Beer  ....  . 

Penick  A  Ford  Ltd.,  Inc. 

Cocomalt  . 8 

Davis  Baking  Powiler  . 

My-T-Flne  Puddings  . 

Swel  . . «... . 

Vermont  Maid  Syrup  . . 


Peninsular  A  Occidental 

Steamship  Co . . .  8 

Pennsylvania  Electric  Co .  8 

Pennsylvania  Power  A  Light  Co.  8 

Pennsylvania  Railroad  . 8 

Pennsylvania  Thresliermen  A 
Farmers  Mutual  Casualty 

Insurance  Co .  -  .  8 

Peoples  Gas  Light  A  Cuke  Co .  8 

Peoples  Natural  Gas  Co .  8 

Pepperlll  Mfg.  Ce. 

Blankets  . 8 

Blankets  A  Slieets  . 


Pepperldge  Farm  Ine. 
Pepperldge  Farm  Bread  .... 

Pepsi-Cola  Co . 

Schweppes  Beverages  . 

Schweppes  Ginger  Ale  . 

Quinine  Water  . 


8  159,055 

8  2.099,088 
25.936 
18.473 
171.112 


Perfection  Indvistrles.  Inc. 

Perfection  Heaters  _ _ 

Pet  Milk  Co. 

Golden  Key  Evaporated 

Milk  _ _ 

Pet  .Milk  _  . . 

Sego  Evaporated  .Milk  . 

Sego  lee  Cream  . 

Sego  Milk  Products  . 

Pet  Dairy  Products  ... 


Northeast  .Airlines  . 8 

Northern  Imliana  Public 

Service  Co . . 8 

Northern  Pacific  Railway  Co .  8 

Northern  States  Power  Co.  «...  8 


Pabst  Brewing  Co. 

Eastside  Beer  . . . .  8 

Hoffman  Beverages  . . . 

Huffman  Club  Soda  A 

Ginger  Ale  . . . 

Pairst  Beverages  . 


Peterson  Ointment  Co. 

Peterson’s  Ointment  ., 
Petri  Wine  Co. 

Italian  Swiss  Colony 

Lejon  Vermouth  . 

Petri  Wines  . . 


8  6.341 

86.821 
51.4.59 
8  144.621 
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Pfiiff  American  Sales  Corp. 


Sewlnt!  Machines  . , .  $  350,384 

Pfeiffer  Brewing  To. 

Beer  . .  $  209,145 

Pharmaco,  Inc. 

Feen-A-Mint  .  $  .53.180 

Medigum  . .  72.084 

Products  .  42.298 

$  108,102 

Phenlx  Enterprises  Inc .  $  30,429 

Philadelphia  Bulletin  .  $  72,537 

Philadelphia  Electric  Co .  $  180,591 

Philadelphia  Gas  Works  Co .  $  113,523 

Phllco  Corp. 

■Air  rondltloners  .  $  08.940 

.Appliances  . .  12.078 

Blanket  .  5,020 

Freezers  ..  3.301 

Radio  ..  ..  20.440 

Radio  &  Television  . .  22.454 

Ranges  .  II  .050 

Ranges  &  Refrigerators  . .  9,082 

Refrigerators  .  224.090 

Television  . .  558.071 

Institutional  .  10.140 

Products  . 34.050 

$  990,710 

Phillips  Card  Co .  $  54,247 

Phillips  Petroleum  Co. 

Gasoline  &  Oils  . .  $  1,519,045 

Piedmont  Aviation.  Inc. 

Airlines  . .  .  $  100,7.54 

Piedmont  Natural  Gas  Co .  $  40,455 

Plel  Bros. 

Beer  . $  404.867 

Pierce’s  Proprietaries  Inc. 

Dr.  Pierce's  Favorite 

Prescription  . . $  40.908 

Dr.  Pierce’s  Golden 

Medical  Discovery  .  10,107 

Medi-A’im  . 626 


$  57.761 

Pillshiiry  Mills,  Inc. 

Ballard  Biscuits  .  $  126,038 

Ballard  Flour  .  45.025 

Duff’s  Cake  Mix  . 13,290 

Glohe  A-1  Macaroni 

Products  . 1.692 

Plllslairy’s  Best  Flour  . .  58,438 

Pillslairy’s  Cake  Mix  .  715.170 

Pillslniry’s  Cinnamon  Ridls  ....  72.190 

PillslHiry’s  Cookie  Mix  .  135.045 

Plllslmry’s  Frosting  Mix  .  259,340 

PlIlsiMiry’s  Products  .  182.400 

$~l7608.6!r4 

Pilot  Life  Insurance  Co . .  $  35,065 

Pinex  Co.,  Inc.,  Tiie 

Palwsone  .  $  130,075 

Pinex  . 72.763 

$  203.438 

Pinkham  Medicine  Co., 

Lydia  E .  $  100.2.30 

Piip.  Inc..  Bartolomeo 

Pio  Wine  . .  $  101,550 

Piper  Baking  Co. 

Betsy  Ross  Bread  .  $  30,760 

PittslHirgh  Brewing  Co. 

Iron  City  Beer  .  $  59.817 

Tech  Beer  .  12.023 

$  72.440 

Pittsliurgh  Plate  Glass  Co. 

Pittslmrgh  Paints  .  $  304.388 

Institutional  _ 0,930 

$  311.318 

Pittshurgli  Railways  Co .  $  27,614 

Planters  Nut  &  Chocolate  Co. 

Planter’s  Oil  .  $  28,912 

Pla.slone  Co..  Inc. 

Turtle  Wax  .  $  56,077 

Pleasant  Tours  .  $  27,144 

Plough,  Inc. 

Black  &  White  Products  .  $  21.085 

Major’s  Cement  .  4.821 

Mexsana  . 88.481 

Mistol  .  195,090 

Mornline  .  5,003 

Mufti  Spot  Remover  .  7,385 

Nujol  .  71,683 

Penetrol  . 25.408 

Revelation  Tooth  Powder  .  5,553 

St.  Joseph  Aspirin  .  477,135 

St.  Joseph  Nose  Drops  .  25,897 

St.  Joseph  Products  .  13.5.50 

Institutional  .  1.587 

$  942,678 

Poirette  Corsets.  Inc .  $  40,298 

Pond  Co..  Inc.  A.  H. 

Keepsake  Diamond  Kings  .  $  30.028 

Portland  Cement  Association  ....  $  206,720 

Portland  Gas  &  Coke  Co .  $  41.714 

Portland  General  Electric  Co.  ..  $  34,109 


Potter  Drug  &  Chemical  Corp. 


Cutlcura  Products  .  $  197,000 

Power  Products.  Inc. 

Super  Jet  .Spray  Kit  .  $  200.841 

Products  . . .  57,978 


$  324,819 

Prentice-Hall.  Inc .  t  120.515 

Procter  &  Gamlde  Co. 

American  Family  Detergent  ..  $  101.354 

American  Family  Flakes  .  37,848 

American  Family  Soap 

Products  . 31,712 

Camay  Soap  .  109.310 

Cheer  .  1 ,026.359 

Crest  Tooth  Paste  .  375.404 

Crisco  . 90.054 

Dash  Detergent  . 1.048.221 

Dreft  . 82.72.3 

Drene  Shampoo  .  706 

Fluffo  .  1.812.110 

Gleem  Tooth  Paste  .  506,080 

Ivory  Soap  . 88.772 

Joy  . 209 

Lilt  Home  Permanent  . 381.945 

Oxydol  . 109.219 

Prell  Shampoo  .  10.428 

Secret  Home  Permanent  .  52.223 

Splc  &  Span  .  11,177 

Tide  .  .  .  1.851.944 

Whirl  Shortening  . .  65.716 

Zest  . 50,312 

Institutional  . ,50.451 

Products  .  39,363 

$  7.946..300 

Producer’s  Dairy  Co. 

Dairy  Products  .  $  47,456 

Product  Pictures,  Inc .  $  129,165 

Progressive  Farmer  . . $  50.000 

Providence  Gas  Co .  $  48,128 

Prudential  Insurance  Co.,  of 

America  .  $  1.415.597 

Piihllc  Service  Co.  of 

. .  $  73,496 

Public  Service  of  New  Jersey  ..  $  270.418 

Public  Service  of  Nortliem 

Illinois  . $  254.891 

Piililicker  Industries  Inc. 

Charter  Oak  Whiskey  .  $  100.906 

County  Fair  Whiskey  .  113,171 

Dixie  Belle  Gin  . .  49,377 

Embassy  Club  AA’hiskey  ..  ..  132.700 

Haller’s  County  Fair  W’hiskey..  26,.536 

Haller’s  Whiskies  .  1,700 

Kinsey  Silver  Lalad 

Whiskey  . 1.35.560 

Old  Classic  Whiskey  . 61.752 

Old  Hickory  Whiskey  . 811.003 

i*tiiladelphia  Whiskey  .  .332.958 

Planters  Club  Whiskey  .  703 

Products  .  11,409 


»  1,777,961 

Puerto  Rico  Economic 

lievelopment  .Administration 

Industrial  Development  . .  $  10.372 

Puerto  Rican  Rums  .  429,055 


Pure  Oil  Co. 

Fuel  Oil  .. .  .  $  9.597 

Gasidlne  k  Oils  .  586.009 

One-Fill  Anti-Freeze  . .  .32  980 

Tires  . 10.060 

Institutional  .  3,548 


$  642.200 

Piirex  (’orp..  Ltd. 

Purex  .  $  308.502 

Trend  .  428.920 


Putnam.  Inc.,  I. 

Klutch  .  $  29,921 

Putnam’s  Sons,  G.  P. 

Books  . .  $  48.16.3 

Pyramiil  Life  Insurance  Co .  %  30,430 

Q 

Quaker  Oats  Co. 

Aunt  Jemima  Cake  Mix  .  $  9.782 

Aunt  Jemima  Flour  .  11,960 

Aunt  Jemima  Pancake  Mix  ....  74.121 

Aunt  Jemima  Products  .  12.008 

Aunt  Jemima  k  Quaker  Corn 

Meal  .  53,730 

Flako  .  07,518 

Flakorn  . 19,507 

Flako  .Mixes  . 19,842 

Ful-O-Pep  Fee<is  .  141.000 

Ken-L-Blsklt  . 242,227 

Ken-L-Meal  .  660 

Ken-L-Katlon  . 799.809 

Ken-L-Treats  .  112.590 

.Mother’s  Oats  . .  1,803 

Puss  ’N  Boots  Cat  Food  ....  107,714 

Quaker  Cereals  .  309.790 

Quaker  Oats  . 109.790 

Quick  Mother’s  Oats  .  69. ,587 

Quick  Quaker  Oats  .  309,354 


$  2,592,870 


Quality  Dairy  Co. 

Butter  . 

Cottage  Cheese 

Egg  Nog  . 

Ice  Cream  . 

Margarine  . 

Milk  . 

Salad  Dressing 
Products  . . 


Qifillty  Importers.  Inc. 
Ambassador  Scotch  . 

Old  Bushmills  . 

W’elch’s  Wine  . 

White  Heather  Scotch 


King  W’illlam  IV  Scotch 


238 

AA’hiskey  . 

90,961 

5.441 

Martini  k  Rossi  Wine  . 

42.965 

1,737 

Martini  k  Rossi  Vermouth  . 

104.599 

2.113 

Old  Discovery  AVhlskey  . 

1«,3U 

150 

Palomino  Sherry  . 

30  3*8 

20.968 

Renfield  Whiskies  . 

15.31! 

582 

St.  Kemy  &  Cie  Brandy  . 

466 

60,160 

62.638 

91.395 

$ 

1.298,745 

Rennel  Corp. 

27,452 

Concentrate  . . 

..  $ 

57,578 

19.548 

Renuzit  Home  Products  Co. 

40,408 

Reniizit  . 

..  $ 

’26.518 

74.616 

Reo  Motors.  Inc. 

_ 

Mowers  . 

..  $ 

47 

$  162.084  Trucks  . .  100..5.M 


R 


R.K.O.  Pictures  Corp. 

Motion  Pictures  . . .  $  172,187 

Radio  Corp.  of  .America 

National  Broadcasting  Co .  $  9.503 

R  C  .A  Air  Conditioner  .  59.240 

R  C  .A  Commiinications.  Inc...  2.971 

RCA  Radio  .  54,590 

RCA  Geiger  Coimter  .  2.871 

K  C  .A  Ranges  . . .  34.640 

R  C  .A  Victor  Phonograph  ....  25.905 

RCA  Victor  Plionograph  & 

Records  . .  ,,  12.879 

It  C  .A  Victor  Products  _  114.980 

R  C  A  Victor  Radio  & 

Television  ..  ..  .  49,555 

R  C  A  Victor  Records  . .  144.850 

It  C  .A  Victor  Television  .  1,553.920 

RCA  Victor  Tulles  .  26.182 

Institutional  .  273.293 


$  2.365,379 

Rainier  Brewing  Co. 

Ale  . . . .  $  12.111 

Ale  &  Beer  .  1.577 

Beer  . .  1 1 7,890 

$  131,578 

Ralston  Purina  Co. 

Purina  Feeds  . .  $  75,859 

Ralston  Cereals  .  9,035 


$  148,e  I 

Republic  Aviation  Corp.  1 

Institutional  .  $  170.111 

Republic  Hardware  k  Supply 
Corp. 

Garden  Supplies  .  ..  $  6.J3; 

I.awnmn«er  . .  1 1  .ilil 

Products  .  20.2*1 1 

%  iLip 

Repiihlie  Steel  Corp. 

Steel  Kitchens  . .  $  .5n,7«l 

Steel  Sink  .  S.M; 

Institutional  .  IK.OT' 

$  101.811 

Research  Bmik  Co .  $  02.481 

Itesinol  Chemical  Co. 

Products  .  $  143.5W 

Revere  Camera  Co. 

Products  . .  $  74.0*; 

Revlon  Inc. 

Preparations  .  $  591, (MS 

Sillcare  .  94.28: 


$  085,2.’i2 

Rex  Research  Corp. 

Ant  Bait  . .  $  4.572 

Deodorizer  .  19.078 

Fly-Tox  .  0.7J0 

Products  .  2,189 


$  84.894 

llamo-AA’onIdridgc  Corii. 

Institutional  . .  $  49.996 

Random  House.  Inc. 

Modern  Library  .  $  8,142 

Random  Hou.se.  Inc .  157,966 


$ 

166,108 

Rath  Packing  Co.,  Tlie 

•Aleat  Products  .  . 

.  $ 

194.065 

Raytheon  Mfg.  Co. 

Radio  k  Television  . 

.  $ 

1.8.58 

Television  . . 

47.737 

Institutional  . 

35,750 

7,385 

_ 

$  92.730 

Readers  Digest  Assn.,  Inc. 

CondensevI  Book  Club  .  $  78,662 

.Magazine  .  715.079 


$  33.895 

Rexall  Drug  Co. 

Ryblltol  .  $  323.08T 

Reynolds  Metals  Co. 

Do-It-Yourself  Aluminum  .  $  18.47: 

Reynolds  AA’rap  .  31.185 

Products  .  37.188 


$  80.848 

Reynolds  Tobacco  Co.,  R.  J. 

Camel  Cigarettes  . . .  $  l.’JA’MO: 

Cavalier  Cigarettes  .  215.691 

AA’lnston  Cigarettes  .  2.340.988 

Products  .  4.218 


$  3.793.481 

Rheem  Manufacturing  Co. 

Rheem  Dryer  .  $  3.721 

Rheem  Water  Heater  .  51,388 

Rheem-AA’edgewood  Range  .  45.498 

Products  . 16.905 


$ 

794.341 

Ready-To-Bake  Foods.  Inc. 

Puffin  Biscuits  . 

.  J 

06.220 

Real  C,nld  Co. 

Concentrates  . 

43,764 

Bondex  . 

$ 

42,275 

Rondex  k  Dramex  . . 

.32.707 

Drami'x  . . 

67,908 

$ 

142.9.50 

Recipe  Foods.  Inc. 

Bennett’s  Chill  Sauce  . 

..  $ 

19,249 

Bennett’s  Flx-A-Drlnk  . 

52.244 

Bennett’s  Prune  Juice  . 

5.350 

$ 

76,843 

Keddi-AA’ip.  Inc. 

Reddl-AA’ip  . 

..  $ 

Red  Top  Brewing  Co. 

RarliaroKsa  Boer  . . 

..  5 

57y 

Red  Top  Ale  . 

5.081 

Red  Top  Beer  . 

42.395 

AA’underlirau  . 

88,.3.51 

$ 

136.400 

Reeves  Bros..  Inc. 

Fabrics  . . 

.  $ 

2f>.244 

Regal  .AmiM’r  Brewing  Co. 

Regal  Beer  . 

..  * 

44.900 

Kegnery  Co..  Henry  . 

..  $ 

25.982 

Kelly  &  To.,  Inc.  \>m  B. 

Luzianne  Coffee  . . 

51,895 

Luzianne  Coffee  &  Instant 

Coffee  . . 

19.308 

Luzianne  Instant  Coffee  . 

14.671 

$ 

85,874 

Renfield  Importers,  Ltd. 

Burke  &  Barry  7  Yrs. 

Old  AA’hiskey  . 

...  $ 

2.438 

Gordon’s  Gin  . 

... 

6101,955 

Haig  k  Haig  Five  Star 

Scotch  AVhlskey  . 

331.716 

$ 

117.4M 

Rice  Inc..  AVlIliam  S . 

$ 

29,923 

Riclifield  Oil  Corp.  of 

California 

Gasoline  k  Oils  . 

» 

230.4»5fl 

Heating  Oil  . 

5.569 

$ 

2  4  5.029 

Richfield  on  Corii.  of  N 

.  Y. 

Gasoline  k  Oils  . 

300.498 

Riclimond-Chase  Co. 

Diet -Delight  Dressings 

. 

$ 

1.519 

Diet-Delight  Fmais  . 

55,995 

Diet  -Delight  Fruits  .... 

5,729 

Heart’s  Delight  Fruit 

Nectars  . 

51.n2<l 

$ 

114,263 

Rinehart  k  Co.,  Inc. 

Bmiks  . . 

.  $ 

.57.886 

Ritter  Co.,  P.  J. 

Beans  . 

.  $ 

3,65! 

Catsup  . 

8,817 

Chili  Sauce  Relish  . 

.  .. 

;tn.i!5 

Ketchup  &  Tomato  Juice  .. 

5.247 

Tomato  Juice  . 

276 

Products  . . 

2.498 

r 

50,601 

Rival  Packing  Co. 

]>og  Food  ..  ..  . 

.  $ 

383.9« 

River  BramI  Rice  Mills. 

Inc. 

Aunt  Carolina  Rice  ... 

. 

.  $ 

35.608 

Carolina  Rice  &  River 

Rice. 

4.329 

$ 

39.929 

Rochester  Gas  &  Electric  Co.  . 

.  $ 

90,801 

Rockwell  Spring  &  Axle 

Co. 

Timken  Silent  Automatic 

Burner  . . 

..  $ 

166.053 
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Ruckwond  &  Co. 

Chocolate  Bits  . .  .  $  33.271 

Chocolate  Wafers  .  40,632 


$  73.063 

Rniley.  Inc. 

Sea  &  Ski  Tanning  Cream  ..  .  $  70.568 

Roman  Cleanser  Co. 

Bleach  . .  %  14.634 

Cleanser  . 164.475 


$  179.109 

Roman  Products  Corp. 

Frozen  Pizza  .  $  22  287 

Frozen  Ravioli  . .  3.804 


$  26.001 

Roman  Meal  Co. 

Meal  Bread  .  $  105.550 

Meal  Muffin  Mix  .  6.877 


$  112.427 

Rnnson  Corp. 

Electric  Shavers  .  $  31.405 

Lighter  Accessories  .  17.768 


$  40.173 

Rootes  Motors.  Inc. 

Hillman  Car  . f  42,434 

Roux  nistrihiiting  Co..  Inc. 

Roux  Color  Shampoo  .  $  86.995 

Royal  China.  Inc. 

ilinnerware  . $  31.800 

Rnyal-McBee  Corp. 

Typewriters  .  $  77,045 

Ruhel'a  Raking  Co. 

Bread  .  $  27.006 

Riihinstein  Inc.,  Helena 

Toilet  Preparations  . .  $  268.045 

Riidofker’s  Sons.  Inc..  S .  $  36.047 

Ruppert  Brewery.  Jacob 

Knickerbocker  Beer  ..  . .  $  515.975 

Rushmore  Paper  Mills.  Inc. 

Blue  Rlhlmn  Napkins  .  $  44.498 

Russell-Mlller  Milling  Co. 

American  Beauty  Flour  .  $  5.403 

Occident  Feeds  .  2.129 

Occident  Flour  .  2l!694 


$  29.226 

Rust -Oleum  Corp .  $  67.833 

8.  S.  S.  Company  . $  58.802 

8  &  W  Fine  Fooefe,  Inc. 

Puffce  . $  1,340 

Prulls  . 4.362 

Juices  . 50.660 

Vegetables  .  20.816 

Vegetable  Juice  Cocktail  _  13.015 

Products  . 144.025 


$  234.218 

Sahena  Belgium  Airlines  .  $  180.709 

Sacramento  Alunicipal  rtlllty 

District  . *  29.343 

St.  Louis  Public  Service  Co .  $  31.754 

St.  Louls-San  Francisco 

Railway  Co .  $  27.733 

Salada  Tea  Co.,  Inc . $  ,33,518 

Sandia  Corp. 

Institutional  .  $  26,323 

Samliira  Co..  Inc. 

Sandran  .  $  78.663 

San  Francisco  Brewing  Co. 

Biirgermelster  Beer  . $  140.179 

Sauer  Co..  C.  F. 

Duke’s  Mayonnaise  . .  $  122,374 

Duke’s  Mayonnaise  & 

Relish  S.mdwich  Spread  .  11,284 

Sauer’s  Condiments  .  16.100 

Sauer’s  Products  . .  3.550 


$  153,317 

Savannah  Sugar  Refining  Corp. 

Dixie  Crystal  Sugar  .  $  50.608 

Savoy  Foods,  Inc. 

Savoy  Holland  Dressing  .  $  28.874 

Sawyer’s.  Inc. 

Viewmaster  . $  60.481 

Scandinavian  Airlines  Systems, 


„  .  »  366.108 

Schaefer  Brewing  Co..  F  &  M 

Beer  . 551,9.32 

Scheldt  Brewing  Co..  Adam 

Prior  Beer  .  $  10.957 

Rams  Head  Ale  .  18, .532 

Rams  Head  Ale  &  Valley 

Forge  Beer  . 13.980 

Valley  Forge  . 80.755 


Schenley  Industries.  Inc. 

Amitone  . . . .  $  100.187 

Ancient  Age  Whiskey  .  745.786 

Belmont  Whiskey  .  66,040 

Blati  Beer  ....„ _ _ _ _  237..538 

Carloca  Rum  . 104.103 

Cascade  Whiskey  . 215.427 

Cherry  Herring  Liquer  .  15.174 

Coronet  Brandy  . 31.480 

Cream  of  Kentucky  Whiskey  ....  169.290 


Delaixe  Stagg  &  Old  Stagg  ....  108,062 

DeWar’s  Ancestor  &  White 

Label  Scotch  Whisky  _  6,064 

Dewar’s  Victoria  Vat  &  White 

I.abel  Scotch  Whisky .  8.688 

Dewar’s  While  Label 

Scotch  Whisky  . 12.006 

Dubonnett  Wine  . 18.755 

Du  Rouchett  Brandy  .  13.042 

Du  Bouchett  Cordials  .  380 

Du  Rouchett 

Creme  De  Menthe  .  7.5.38 

Du  Rouchett 

Peppermint  Schnapps  .  2.630 

F.cho  .Sitring  Whiskey  .  .3.34.707 

Ciihson’s  Diamond  8  Whiskey..  36.038 

Hibson’s  XXXX  Whiskey  .  5.016 

Holden  Age  Hin  .  66,427 

Holden  Age  Hin  k 

Reserve  Whiskey  .  15.155 

Holden  Wedding  Whiskey  .  149.050 

I.  W.  Harper  Whiskey  ..  378.045 

J.  W.  Dant  &  Olde  Bourbon....  66.000 

J.  W.  Dant  Whiskey  .  248  000 

James  E.  Pepper  Whiskey .  162.000 

MacNaiighton’s  Whiskey  .  148.361 

Marie  Rrizard  Liquer  . . .  780 

Melrose  Hin  .  6. .566 

Melrose  Hin  &  Rare  Whiskey..  12!2in 

•Melrose  Whiskey  . 71.020 

.Melrose  Rare  Whiskey  . lioiooo 

Monticello  Whiskey  . 1.66.3 

Old  Charter  Whiskey  .  201 J67 

Old  Quaker  Whiskey  .  127,040 

Old  Schenley  Whiskey  .  35]781 

Old  Stagg  Whiskey  .  345.040 

Pebbleford  Whiskey  .  25.873 

Roma  Wine  . 25!576 

Samovar  Vodka  .  ooiooo 

Sam  Thompson  Whiskey  .  11.221 

Schenley  Champion  . 14!774 

Schenley  O.F.C.  Whiskey  .  234.714 

Schenley  Products  . 8.100 

Schenley  Resene  Whiskey  _  887.255 

Schenley  Whiskies  . .  58,977 

Sir  John  .Schenley  Whiskey  ..  ..  $  ,342 

Tempo  Beer  .  23.874 

Three  Feathers  Whiskey  .  60.000 

Wilken’a  Whiskey  . 6.235 


$  5.025.500 

Scherlng  Corp. 

Imra  . 66.362 

Inhiston  .APC  . 17,238 

Inhlston  APC  &  Throat 

Lozenges  ....„ .  2.260 

Inhiston  Products  .  1.498 

Saraka  . 131.702 


$  210.060 

Schleffelin  k  Co. 

Chartreuse  .  8  .3.832 

Cora  Vermouth  . 11.00.3 

Dagger  Rum  .  045 

Don  Q  Rum  .  .  23. .361 

Hennessy  Cognac  Brandy  .  22.558 

Moet  Champagne  .  4.265 

Aloet  k  Chandon  Champagne  ..  9.162 

Teacher’s  Highland  Cream 
Scotch  . . 45.037 


8  121.153 

Schlltz  Brewing  Co..  Jos. 

Beer  .  8  706.432 

Schmidt  Raking  Co. 

Schmidt’s  Bread  .  8  30.840 

Schmidt  &  Sons,  Inc..  C. 

Ale  . .  8  76  945 

Ale  &  Beer  .  . .  57.060 

Beer  .  . . .  105,838 


8  3‘29.84.3 

Schnadig  Corp. 

International  Furniture  .  8  246.127 

Kariien  Furniture  .  49,342 


8  205.460 

Scholl  Mfg.  Co..  Inc..  ’The 
Dr.  Scholl’s  Alr-Pillo 

Insoles  . .  8  14.517 

Dr.  Scholl’s  Ball-O-Foot 

Cushions  .  60.564 

Dr.  Scholl’s  Rromidrosis 

Powder  .  5.385 

Dr.  Scholl’s  Foot  Powder  .  18.266 

Dr.  .Scholl’s  Kiirotex  .  17.044 

Dr.  .Scholl’s  Zino-Pads  . 185.247 

.Scholl  Products  . 14.020 


8  315.043 

Schonlirunn  &  Co.  Inc..  S.  A. 

Savarin  Coffee  . . .  8  58.035 

Schuler  Foods.  Inc. 

Potato  Chips  .  8  16,726 

Potato  Frills  .  13.605 

Products  . . .  12.938 


8  43.269 

Scott-Atwater  Mfg.  Co.,  Inc. 

Outboard  Motors  _ ....„ . .  8  41,024 

Scott  Paper  Co. 

Cut-Rite  Waxed  Paper  .  8  78.824 
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Scotkins  .  . . 

1.33  095 

Soft-Weve  Tissue  .  ... 

5. .38  7 

PrcKliift.»*  . . . . 

3!».966 

8 

257.272 

Scott  k  Sons  Co..  0.  JI. 

Nursery  ....„ . 

..  8 

136.394 

Scott  Petersen  Sausage  Co. 

..  8 

38.886 

Scranton  Electric  Co . 

..  8 

29.608 

5?cribncr's  Sons.  Chas. 

Books  . . . . 

..  8 

81,377 

Scripto.  Inc. 

Pencils  k  Pens  . 

..  8 

•234.192 

iScudder  Food  Products 

Laura  Scudder's 

Mayonnaise  . 

..  8 

10.077 

Laura  Scudder's 

Peanut  Rutter  . . 

24.745 

laiiura  SciKidcr's 

Potato  Thins  . . 

26.726 

Laura  Scudder’s  Prmlucts .... 

1 1 .456 

% 

73,004 

Sea  Breexc  laboratories  . 

..  $ 

35.241 

Seaboard  Air  Line  Railroad  .... 

..  $ 

179.061 

Seahrook  Farms  Co. 

Frozen  Foods  . 

..  8 

29.206 

Frozen  VoKCtahles  . .  . 

92.883 

8 

122.089 

Scaly  Inc. 

Scaly  Mattress  . 

8 

150.142 

Seapack  Corp. 

Sea  Pak  Frozen  Fish 

Prndticts  . 

$ 

39,678 

.Security  Mutual  Life 

Insurance  Co . . 

..  8 

28..546 

Seeck  &  Kade.  Inc. 

Pertussin  . 

..  8 

100.468 

Seeman  Brothers.  Inc. 

AA’hIte  Rose  Redi-Tea  . 

..  8 

40  664 

White  Rose  Tea  . . 

15.54S 

Air-Wick  . 

176.151 

8 

232.360 

Sentinel  Radio  Tnrp. 

Radio  . 

..  8 

5.084 

Radio  Sc  Television  ..  ..  .. 

Television  . 

.34,304 

8 

41.046 

Serfa  Associates.  Inc. 

Mattress  . 

..  8 

87.712 

Seriitan  Co. 

Herltol  . 

..  8 

87.696 

Heritol  k  R.D.X . 

29.946 

Herltol  &  Serutan  . 

121.23.3 

R.D.X . . 

87.186 

Sedagel  . 

8.667 

Serutan  . 

94,407 

s 

429.135 

Servel.  Inc. 

Servel  Air  Conditioning 

..  8 

.3.070 

Servel  Refrigerator  . 

4H.r»21 

Products  . . 

1.604 

8 

.5.3.195 

Seven  I’p  Co. 

7-rp  . 

263.665 

Sexton  It  To..  John 

Beef  Stew 

8 

7.191 

Torned  Beef  Hash  ..  . 

2.490 

Fish  Pnuhicts . 

7.185 

Fruits  &  Vf'icctahles  . . . 

6.801 

Herbs  . 

2.65.3 

Jellies  Sc  Preserves  . 

7.346 

Juices  . 

7.021 

lais  Palmas  Chili  Sauce  . 

3.186 

Mince  Meat  . 

6.901 

Pickles  Sc  Relishes  . 

6.913 

Professor  Foster’s  Disetoery., 

11,654 

.Samoa  Chutnee  . 

7.173 

Sauces  ..  ..  . 

14.147 

Shermiin  ('f»ffec  . 

10,512 

Slierman  Tea  . . 

14.876 

.Stuips  . . 

•28,187 

Products  ..  . 

6.012 

8 

149.498 

Shaler  Co..  Tlie 

Rislone  . . 

.....8 

1 46.896 

Sliaw.  Munson  Co..  Inc..  R. 

Duff  Hordon  Brandy  _  ., 

...  8 

935 

Duff  (lorilon  Sherry  . 

19,666 

Plymouth  Hin  . 

4.481 

8 

25,082 

Shedfl-Bartush  Fmwis.  Inc. 

Keyko  Margarine  . . . 

...  8 

8.722 

Slu’dd’a  Peanut  Butter  . 

10.145 

Shedd's  Salad  Dressing  . . 

7.054 

Products  . . 

4.210 

8 

30.1.31 

.Sheinker  &  Son.  Inc..  W. 

Holland  Hou.se  Mixes  . . 

..  8 

65.939 

Shell  Oil  Co. 

Aldrln  . . . 

..  8 

14.424 

Chemicals  . .  42!.552 

Fuel  Oil  _ _ _ _  9.373 


Hasoline  k  Oils  .  2.330.378 

Institutional  .  11.180 


8  2.407.007 

Slierwin-Williams  Co. 

.Acme  Paints  .  .  8  6.622 

Applikay  . 10.0,30 

Kern-Tone  .  2.3.342 

Martin-Senour  Paints  .  14.972 

Sherwin-Williams  Paints  .  20,180 

Weed-Xo-More  .  6,014 


8  100.069 

Shields.  Inc. 

Jewelry  . . 8  77.120 

Shiloh  Metal  Products  Co .  $  28.048 

Shiilton.  Inc. 

Old  Spice  Deodorant  . .  ..  8  38.020 

Old  Spice  Smooth  Shave  .  27.499 

Shulton  Preparations  .  ’287.130 

Products  . 111.140 

8  463,789 

Shwayder  Bros..  Inc. 

Samsonite  Luggage  . .  8  111.495 

Samsonite  Tables  ..  .  43.344 

Samsonite  ’lAibles  &  Chairs  ....  67.722 


8  222.561 

Siigler  Enamel  Range  Co. 

Heaters  .  8  101.571 

Silex  Co. 

Silex  Appliances  .  ...  ....  8  11,045 

Silex  Blendette  .  22.817 

8  .33.862 

Simmons  Co. 

Beautyrest  Mattress  .  8  241.725 

HIde-A-Bed  . 171.720 


8  41.3.445 

Simmons  Tours  Inc.  .  8  58.721 

Simon  &  Schuster.  Inc. 

B'mks  .  8  224,818 

Simoniz  Co. 

Bodysheen  . 8  ’28.588 

Floor  Wax  . 234.838 

Hi-Llte  .  04.040 

Ivalon  Sponge  .  ,31.364 

Liquid  Kleener  k  Paste  Wax..  01.538 

Plumite  .  1.003 

Products  . 1.141 


8  48.3,412 

Simplicity  Manufacturing  Co. 

Simplicity  Harden  Tractors  ....  8  28,781 

Simplicity  Pattern  Co..  Inc .  8  35.072 

Sinclair  Refining  Co. 

Fuel  Oil  .  8  49.715 

Hasoline  k  Oils  .  ....  880.695 

8  030.410 

SIndl  Laboratories  Inc.  ..  .  8  87.012 

Skelly  Oil  Co. 

Furnace  Oil  .  8  27.645 

Hasoline  k  Oils  .  185.747 

Products  .  17.601 


8  231.083 

Skinner  Manufacturing  Co. 

.Macaroni  Priulucts  .  8  20.040 

.Smith  Brothers 

Cough  Drops  .  8  110,441 

.Smith  Corp.,  A.  0. 

Permaglas  Heating  I'nlts  ..  8  10.120 

Permaglas  Water  Heater  .  117.670 


8  136.709 

Smith  Inc..  Alexander 

Carpets  k  Rugs  .  .  8  207,304 

Smith-Corona.  Inc. 

Typewriters  ...  ..  8  130,090 

Smith  Co..  Inc..  Hilman  R. 

Iron-On. Rug  Rinding  ..  .  8  25.937 

Smith.  Kline  k  French 

lailmratories  .  8  10..3n8 

Qwlp  . .  12.037 


8  31.345 

Sno-Bowl  Company 

Sno-Bol  .  .  8  68.763 

Snow  Canning  Co..  Inc..  F.  H. 

.Snow's  Chowders  ..  .  8  52.840 

Snow's  Clams  . 2.963 

Products  .  1,0.50 


8  56.862 

Socony-Mohil  Oil  Company.  Inc. 

Hasoline  k  Oils  . .  8  1.844.600 

Heneral  Petroleum  Corp .  506,303 

Magnolia  Petroleum  Co . .  72.581 

Mohllheat  .  .37.042 

Wadhams  Mobilgas  . 11,734 


8  2.562.350 

Stiphie  .Mae  Candy  Corp. 

Camly  .  8  92,007 

Sorbol  Co. 

Itch  .Me  .Not  . . .  8  6.442 

Sorbol  . .  2. .502 

T-4-L  . .  17,288 


8  26.232 

Soule  Steel  Co . . .  $  35,575 
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South  Carolina  Electric  A 

(!as  Co.  . . 

8 

33.703 

Southeast  Airlines  . . 

8 

80.603 

Southern  Airways  . . 

$ 

34.031 

Southern  Bell  Telephone  A 

Telegraph  Co . . 

8 

4r>5.r>!»o 

Southern  California  Gas  Co . 

8 

242.349 

Southern  Comfort  Corp. 

Southern  Comfort  Whiskey  .... 

$ 

37.262 

Southern  Co. 

Alabama  Power  . .  .. 

8 

Georgia  Power  Co . . 

1.32.364 

Southern  Co.  . 

1.291 

$ 

178.690 

Southern  Indiana  Gas  A 

Electric  Co .  .  ..  . 

8 

75.044 

Soutliern  New  England 

Telephone  Co . . 

8 

100.253 

Southern  Pacific  Co.  . .  . 

8 

vSfifi.aru 

Southern  Railway  System  . 

8 

165,120 

Southern  Union  Gas  Co . . 

,  $ 

46.384 

Soutliwestern  Bell  Telephone 

Co.  ..  ..  . 

.  * 

251.375 

Southwestern  Life  Insurance  Co... 

8 

29,250 

S|)aulding  Bakeries,  Inc. 

Bread  . . 

.  8 

39.207 

Spears  Chiropractic  Sanitarium 

A  Hospital  . . 

.  8 

77.627 

S[)eas  Co. 

Vinegar  .  . . . . 

.  8 

20,.581 

Speedway  Petroleum  Co. 

Gasoline  A  Oils  . . 

8 

25.874 

Sperry  Rand  Corp. 

Remington  Shavers  . 

.  8 

14,245 

Remington  Tj’pewriters  . 

46.145 

Sperry  Gyroscope  . 

33.630 

Unlvac  _  ..  .  . 

6.034 

Institutional  . 

60,153 

Products  .  . 

8,457 

s 

168.673 

Spreckels  Sugar  Co. 

Sugar  .  .  . 

.  s 

25.831 

Spring-Air  Co. 

Mattress  . 

.  8 

110.440 

Springs  Cotton  Mills 
Spring  Maid  Slucts  , 

Squirt  Co.  . 

Stadler  Products  Co. 
tlard-X-Orii 
TripIc-XXX  Products 


Stahl-.^icycr.  Inc. 

Ferris  Ham  . . . 

Stahl-Jicycr  Ham  .  .. 

Staiii-Mcyi  r  Meat  Products 


Staley  Mfg.  Co.,  A.  E. 

Sta-Klo  Starch  . 

Sta-Flo  Starch  A  Sta-Puf . 

Staley  Feeds  .  . . 

Staley’s  Popcorn  Oil  . 

Sta-Puf  .  . 

Swectose  Syrup  . . 


Staley  Milling  Co. 

Staley  Feeds  . 

Stanliack  Co.,  Ltd. 

Stanhack  Remedy  . 

Standard  Brands.  Inc. 

Black  &  White  Scotch 

Whisky  . . 

Blue  Bonnet  Margarine 
Chase  &  Saniairn  Coffee  .... 
Chase  &  Sanborn  Instant 

Coffee  . 

Chnrchlli  "88"  Whiskey 
Fleischmann  Cliih  Whiskey ., 

Fleischmann’s  Gin  . . 

Fleischmann’s  Gin  & 

Preferred  Whiskey  .  . 

Fleischmann’s  Kentucky 

Bonrtion  . 

Fleischmann’s  Preferred  !!... 

Fleischmann  Products  . 

Fleischmann’s  Yeast  .. 

Hunt  Club  Dog  Food  . ' 

Old  Medley  Whiskey  . 

Old  Oxford  Cheddar  Cheese  . 
Royal  Baking  Powder 

Royai  Desserts  _ 

Royal  Gelatin  ..  .. 

Royal  Pie  Fillings  . 

Royal  Puddings  . 

Tender  Leaf  Instant  Tea 
Tender  Leaf  Tea 

Walter  Kendall  Fives  . !!! 

Products  . . 


Ceresota  Flour 
Hecker’s  Flour 


48.308 


Stokely’s  Tomato  Juice 

Stokely’s  Vegetables  . . 

Van  Camp's  Beans  . 

Van  Camp  Macaroni  Products 
V’an  Camp’s  Spanish  Rice  & 
Tenderonl  . . 


I'JG.O’JH 


2..’il2 


3.078 

t.’j.in 

42.784 


G8.143 

2.G.960 

21.111 

2.26.8 

281.4.58 

14.011 

412.!t4(l 

2.5.030 

126.052 


Stanilard  International 
Library,  Inc. 

Opportunity  Puzzle  Contest ... 
Standard  Educational  Service . 


Standard  Knitting  Mills,  Inc. 

Healthknit  . . 

Standard  Milling  Co. 

Aristos  Flour  . 


Standard  Oil  Co.  of 

California 

8 

90.202 

Storz  Brewing  Co. 

Gasoline  A  Oils  .  _ _ _ 

...  $ 

919,042 

2.177 

Beer  . . . 

Strauss  A  Co..  Levi  . 

Ortho  Products  ..  . . 

83.741 

Strickland  A  Co.,  J. 

Standard  Oil  Co.  of  Texas  ... 

8 

37.197 

1.043,05: 

Aloma  I/ttion  .  . 

So-Ten  Meat  Tenderizer  . 

Stand.nrd  Oil  Co.  (Indiana) 

.\merican  Oil  Co .  8  412.225 

Gasoline  &  Oils  . 1,076.342 

Heating  Oil  .  24.165 

Pan- Am  Southern  Corp .  110.827 

Perma-Guard  Anti  Freeze  ..  74,013 

Standard  Household  Sprays....  31.260 

rtah  Oil  Refining  Co .  13.408 

Institutional  .  .  ..  119.483 

S  1.870.732 

Standard  Oil  Co..  Inc.  in 
Kentucky 

Gasoline  &  Oils  .  8  107.058 

Standard  Oil  Co.  (New  Jersey) 

Atlas  Tires  .  $  11.334 

Carter  Oil  Co . 27,298 

Esso  Heating  Oil  .  46.320 

Esso  Standard  Oil  Co. — 

Institutional  .  488.757 

Flit  . .  08  820 

Gasoline  &  Oils  _ 1.453.410 

Humble  Oil  A  Refining  Co .  176.652 

Penola  Oil  Co . .  8.942 

8  2.311.542 

Standard  Oil  Co.  of  Ohio 

Gasoline  A  Oils  ..  .  8  478.865 

Healing  Oil  . 6,360 

Insect  Spray  .  4.435 

Institutional  . 18,2‘20 


Slar-Kist  Foods.  Inc. 

Tima  . .  , 

Stark  A  Wetzel  Co. 

Meat  Products  .  ..  . 

Stale  Farm  Insurance 

Companies  .  , 

Stale  Farm  Mutual  Automohile 

Insurance  Co . 

State  of  Florida  Industrial 

Development  Division  _ 

Slate  Pharmacal  Co. 

All  In  One  Reducing 


.507.889 


Cansules 

. n 

53.474 

Staze.  Inc . 

. 

.  JR 

06.7.36 

Stegmaler  Brewing 
Brer  . 

Co. 

.  !R 

111.100 

Stein  A  Company. 
Paris  Products 

A. 

108.600 

Perma-Llft  Bras 

. 

7.040 

8  150.610 

744.7.50 
15,502 

500,250 

38.623 

1.665 

132.186 

12.101 

44  437 
516,461 
46.737 
8.021 
53.345 
6,212 
290 
11.441 
11.872 
74.414 
22.922 
147.265 
33.744 
261.511 
48.457 
2,542 

$  2.884,460 


8 

424.922 

8 

30.304 

8 

75,.584 

8 

10,623 

189,533 

259,935 

2,105 

501.624 

18.485 


Stroehmann-Sunheam  Bakery 

Stroehmann’s  Bread  . 

Stroh  Brewery  Co. 

Stroh’s  Beer  . . 

Institutional  . 


Sterling  Brewers  Inc. 

B'’"  .  . .  8  344.817 

Sterling  Drug.  Inc. 

Bayer  Aspirin  .  8  681,145 

Campho-Phenlque  ..  .  179.009 

Fastorla  . 17o!o61 

Dr.  Caldwell's  Senna 

I.,axative  . 73,764 

Dr,  Calilwell's  Syrup  of 

Pepsin  . . .  . 

Fizrin  . . . . 

Fleecy  White  . 

Fleecy  While  A  Little 

Bo-Peep  . 

Ironlzed  Yeast  . . 

Jayne’s  P-W  Tablets  . 

Little  Bo-Peep  Ammonia  . 

Little  Bo-Peep  Bleach  . . 

MIdol  . 

Phillips’  Milk  of  Magnesia  .... 

Z.B.T.  Baby  Powder  . 


Stevens  A  Co..  Inc.,  J.  P. 

rilca-Mnhawk  Sheets  _  8  322.040 

Institutional  . .  102.882 


Stewart  Private  Blend  Coffee  Co 

Stewarts  Coffee  .  $ 

Stewart-Warner  Corp. 

Alemite  . . 

Stitzer-Weller  Distillery  Inc. 

Cabin  Still  A  Old 

Fitzgerald  Whiskey  .  $ 

Cabin  StUl  Whiskey  _ 

Old  Fitzgerald  Whiskey  .... 

Old  W.  L.  Weller  Whiskey 


$  520.109 


1.953 


Studebaker-Packard  Corp. 

Packard  Cars  . 

Packard  (I’sed)  Cars  . 

Studebaker  Cara  .  . 

Studebaker  Trucks 
Institutional 


11.387 

75,982 

109.410 

17,625 

3,917 

81,273 

$  372.622 

8  40.860 

$  227.626 

8  54.786 

6.697 

8  61,483 

8  86.063 

$  761,025 

130 

8  761.155 

$  3,120.042 
28.319 
2.632.235 
103..361 
141,414 

8  6.025,371 


Siigarine  Co . . 

Sugar  Infnrmilion.  Inc. 

Promotion  . . . 

Sunbeam  Baking  Co. 

Bread  . . 

Sunbeam  (inrp. 

Air  Conditioning  . . 

Appliances  . 

Cooker  A  Deep  Fryer 
I.ady  Sunbeam  Shavemaster 

and  Shavemaster  . . 

Shayemaster  . . 

Products  .  . . . 


53.925 

226.041 

237.335 

21.540 
108,185 

20,412 

37.847 

39.540 
352,045 


Sunkist  Growers.  Inc. 
Frozen  Lemonade  .... 
Frozen  Orange  Juice 

I.«mnn  Juice  . 

Lemons  A  Oranges  .. 

Oranges  . . . 

Institutional  .  . 


8 

669.578 

8 

114.119 

8.97.3 

7.132 

3.705 

85.054 

5.338 

8 

001 

Sunllte  Bakery  Co. 

Bread  . 

Sun  Oil  Co. 

Gasoline  A  Oils  .... 

Sunset  House  . 

Sunshine  Biscuit.  Inc. 

Crackers  .  ... 

Supplger  Co..  G.  S. 
Brooks  Catsup  .  .. . 
Products  . 


8  2,188,602 
8  31.418 


8  708,187 


27  281 
5,941 


Sure-Fit  Products 

Readl-l'pholstery  . 

Susquehanna  Waist  Co . 

Sutton  Corp..  0.  A. 

Vornado  Air  Conditioning.. 
Sutton  Cosmetics.  Inc. 

Deodorant  . . . 

Toilet  Preparations  . 


Swank.  Inc. 

Jewelry  Products  . 

.Swedish  American  Line 
Swift  A  Co. 

Allsweet  Margarine  . . 

Corkhill  Meat  Products 

F,nd-0-Weed  . . 

Jewel  Oil  A  Shortening . 

Jewel  Shortening  . . 

Mayrose  Meat  Produ^  .... 

Pard  . . . . . 

Plankinton’s  Meat  Products 

Swlftning  . 

Swift’s  Baby  Foods  . 

•Swift’s  Cheese  . . . 

Swift’s  Chicken  Products 

Swift’s  Dairy  Products  . 

Swift’s  Feeds  . 

Swift’s  Frozen  Meats  . 

Swift’s  Frozen  Pies  _  . 

Swift’s  Ice  Cream  . . 

■Swift’s  Meat  Products  . 

Swift’s  Poultry  Products  . 
Vigoro  . 


8 

33.222 

8 

39,826 

8 

68.962 

$ 

86.248 

8 

21.046 

63.948 

8 

84.994 

8 

124.805 

8 

33,417 

Light  Bulbs  .  286.21‘> 

Picture  Tubes  .  56.984 

Radio  .  925 

Radio  A  Television  .  3.053 

Television  - .  218,947 

Tubes  . 5,049 

Products  .  5..543 

Institutional  . 56.078 


8  462,286 

Stokely-Van  Camp.  Inc. 

Plctsweet  Frozen  Foods .  $  40,411 

Stokely’s  Catsup  .  5,210 

Stokely’s  Foods  . 11.240 

Stokely’s  Frozen  Foods  .  5.532 

Stokely’s  Frozen  Vegetables  ....  3,753 

.Stokely’s  Fruits  . . .  .  6,873 


Swiss  Air  Transport  Co . 

Switzerland  Chewe  Assn.,  Inc. 
Sylvan  Seal  Milk.  Inc. 

Cottage  Cheese  . . 

Cream  Cheese  . 

Dairy  Products  . . 

Ice  Cream  . 

Milk  . . . 


Sylvania  Electric  Products,  Inc. 
Flashbullis  . . 


8  718.972 

31.787 
3.584 
2.370 
171.240 
29.409 
76.570 
16,408 
367.299 
151.330 
4.301 
29.256 
2.634 
5.258 
8,1159 
6.667 
00,481 
1.229.630 
46.909 
193.172 

8  3.185,454 


53,554 

31,136 

8.762 

4,181 

8.718 

5.425 

37,640 


64.726 

1.775 


8 

6.34.566 

T 

Tampax  Ine. 

Tampax  . . .  .... 

8 

365.976 

Tappan  Stove  Co. 

Tappan  Ranges  . . 

8 

41.911 

Taylor  A  Sledd.  Inc. 

Pocahontas  Products  . 

8 

21.046 

Pocahontas  Vegetables  . . 

6,056 

Tidewater  Products  . . 

9.264 

8 

36.294 

Tavlor  Wine  Co. 

Taylor  Wines  . . 

8 

29.635 

Technical  Color  A  Chemhal 

Works.  Inc. 

Red  Devil  Paint  .  . . 

% 

.32.364 

Tennessee  Gas  Transmission 

Co .  . 

■  $ 

100,001? 

Terminal  Liquors.  Ltd. 

Cyrus  Noble  Whiskey  .  .. 

% 

41.959 

Terre  Haute  Brewing  Co..  Inc. 

Champagne  Velvet  Beer  ..  ., 

% 

40  016 

Tetley  Tea  Co..  Inc . 

% 

67.095 

Texas  Co.,  TTic 

Gasoline  A  Oils  . . , 

.  8  1.125.092 

Texas  Eastern  Transmission 

Corp.  ..  . .  . . 

,  JR 

31  425 

Texas  Electric  Serviee  Co . 

.  * 

.59.311 

Texas  Rice  Promotion  Assn . . 

.  8 

83.368 

Texize  Chemicals.  Inc. 

Texize  Floor  Cleaner  . . 

.  8 

36.499 

Thomas  Inc..  S.  B. 

Thomas  Bread  . 

.  8 

90.902 

Thomas  English  Muffins  .. .. 

.59.1,34 

8 

130.0.36 

Thoresen’s  Direct  Sales 

Products  . . 

.  $ 

572.770 

Tidewater  Associated  Oil  Co. 

Gasoline  A  Oils  . . 

.  8 

525.370 

Tidy  House  Products  Co. 

Dexol  Bleach  . . . 

,  S 

65,673 

Gloss  Tex  Starch  . . 

4  7. .5.34 

Perfex . . . 

97.262 

Shlna  Dish  . . 

66.349 

Tidy  House  Products 

1.34.3 

r 

269.161 

Tillamook  County  Creamery  .Assn. 

Tillamook  Clieese  . . 

,.  8 

122.705 

Time.  Inc. 

Fortune  . . . 

..  8 

91.329 

Life  . . . 

2.060.055 

Sports  Illustrated  . . 

94.269 

Time  . 

523.5,10 

8 

2.740,191 

Timken  Roller  Rearing  Co . 

.  8 

02.361 

Tlntz  Co. 

Marlene’s  Hair  Wavi))g 

.Shampoo  . . . . . . 

8 

9,.591 

Tlntz  Shamiuio-Tint  . 

3.3.998 

8 

43.579 

Tohln  Packing  Co..  Inc. 

Arpeako  Meat  Products  . 

..  8 

34,758 

First  Prize  Meat 

Products  . 

24.334 

Tobin  Meat  Products  . . 

132.709 

8 

191,801 

Toledo  Edison  Co.  . . 

..  8 

65,340 

Tonsiline  Company,  The  . 

..  8 

25.985 

Trans-Atlantic  Passenger 

Conference  .... .  .. .  . .  .. 

..  8 

.35.455 

Transatlantic  Steamship  Lines 

..  8 

98,619 

Trans-Texas  .Airways  . 

..  8 

71,113 

Trans-World  Airlines.  Inc . 

...  8 

1.675.558 

Trappey  Sons,  Inc.,  B.  F. 

Mexi-pep  . . 

...  8 

2.932 

Trappey's  Peppers  ....„ . . 

7.361 

Trappey’s  Vegetables  . . 

24.680 

Trappey’s  Products  . . 

6.612 

8 

41.485 

Travelers  Insurance  Co.  . . 

...  8 

40.600 

Tree  Sweet  Products  Co. 

Treesweet  Frozen 

Lemonaiie  . . 

8 

4.7.59 

Treesweet  Juices  . 

4.504 

Treesweet  I,emon  Juice  . 

2.384 

Treesweet  Orange  Juice  . 

37,538 

Products  . . 

6.697 

8 

55.882 

Treo  Co..  Inc. 

Foundations  A  Bras  . 

...  8 

37.222 

Triangle  Publications 

Seventeen  . . 

...  8 

35.993 

TV  Guide . . . . 

59.991 

8 

95,984 

Trimount  Clothing  Co.,  Inc. 

Clipper  Craft  Clothing  . 

-  8 

36.119 

Tru-Balance  Corsets,  Inc.  ... 

...  8 

35.269 
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National  Advertising  Expenditures  1955 


William  Penn  Whiskey 


Taentletb  Century  Fox  Film 
Corp. 

Motion  Pictures  - - 

Iwenty-One  Brands  Inc. 
Ballantlne’s  Scotch 

Whiskey  . . . 

Boca  Chlca  Rum  . 

21  Brands  Club  Special 

Whiskey  _ 

Tribuno  Vermouth  . . 


I'nderwood.  William.  Co. 
Moosebec  Sardines 
Underwood  Deslled  Ham 


Union  Carbide  &  Carbon  Corp. 

Crag  Herbicide  . . . 

Electro  Metatturgical  Co.  ... 
Eteready  Fiashli^t 

Batteries  . . 

Fibers  ...  . . . 

Industrial  Products  . . . 

Prestone  . . . . 

6-12  Insect  Repellent  _ _ 

Institutional  . . . . . 


Union  Electric  Co . . 

Union  Oil  Co.  of  California 

Bif  Insect  Sprays  . . 

Gasoline  &  Oils  . . . 

Institutional  . 


Union  Pacific  Railroad  . . 

Union  Underwear  Co..  Inc.  „. 
United  Aircraft  Corp. 

Chance  Vought  Aircraft  Co. 

Hamilton  Standard  . . 

Pratt  k  Whitney  Aircraft  ». 
Pratt-Whltney  Machine 

Tools  . . . . 

Sikorsky  Aircraft  .'. - - 

United  Aircraft  Corp . 


Cnlrersal  Pictures  Co..  Inc. 

Motion  Pictures  . . .  $ 

66.122  Utah-Idaho  Sugar  Co. 

UAI  Sugar  ..  .  $ 

Utica  Mutual  Insurance  Co.  ..  % 


\’-M  Corp. 

28,167  Phonographs  ..  . .  * 

23.112  V'acu-Matic  Carburetor  Co .  $ 

- —  Van  Camp  Seafood  Company.  Inc. 

105.174  Chicken  of  The  Sea  Tumi  $ 

White  Star  Tima  . 


Vanguard  Press.  Inc. 

Bonks  .  $ 

Vanity  Fair  Paper  Mills 

Blue  Ribbon  Tissue  . .  % 

Protex  . . .. 


V.in  Wagenen  Co. 

Schlekhaiis  Meat  Products  S 
VIek  Chemical  Co. 

Prince  Matchahelli 

Preparations  . .  $ 

Seaforth  Deodorant  . 

Seaforth  Minute  Share  . . 

Seaforth  Preparations  . . 

Se->forth  Products  . . 

Soft  skin  Preparations  _ _ 

VIek’s  Cough  Drops  . 

Vick’s  Cough  Synip  . . 

VIek’s  Ini'a'er  . 

V’lek’s  InKsler  k  Throat 

I.oxenees  . . 

VIek’s  Medl-Mist  . 

VIek’s  Nasal  Spr.iv  ..  _ 

VIek’s  Throat  Lozenges  . 

VIek’s  Vapnnih  ..  . . . . 

VIek’s  Va-Tro-Nol  . . 

VIek’s  Products  . .  . 


30.401  Victor  *  Richards  .  % 

12.580  Viking  Press.  Ine..  'Die 

375.201  Books  .  $ 

Vlrginia-Carollna  Chemical 
32.137  Corp. 

57.025  Black  I..eaf  Insecticides  . * 


15.638  Fibers 


$  522.982 

United  Airlines  Inc.  . .  $  1,690.172 

United  Artists  Corp. 

Motion  Pictures  . .  $  81,310 

United  Biscuit  Co.  of  America 
Bowman  Biscuit  Co.  $  4.518 

Hekman  Biscuit  Co.  74,904 

Keebler  Biscuit  Co.  72.548 

Sawyer  Biscuit  Co . . .  34,759 

Strietmann  Biscuit  Co.  . .  127,200 

Sumpreme  Baking  Co.  . .  51,231 


United  Fruit  Co. 

Bananas  . $ 

Steamship  Transport  . 

r 

United  Fuel  Gas  Co.  $ 

United  Gas  Corp.  $ 

United  Jewish  Appeal  — ~....  $ 

United  Piece  Dye  Works  . $ 

United  States  Brewers 

Foundation,  Ine.  - .  S 

United  States  Gypsum  Co. 

Durasal  Paints  . $ 

Texollte  Paints  . . . 

Institutional 


United  States  lines 

Steamship  Transport  . . $ 

United  States  News  &  World 

Report  ..  . .  $ 

United  States  Rubber  Co. 

Fisk  Tlrea  .  $ 

Koylon  Foam  Products  . . 

Padfie  Tires  — 

Royallte  Sprinkler  Hose  „.... 

II.  8.  Tires  . . 

Wearing  Apparel  „....« — ».... 

Institutional  . 

Products  . . 


United  States  Slioe  Corp . .  I 

United  States  Steel  Corp. 

Cyclone  Fence  . .  % 

Steel  Homes  . . . 

Institutional  . . 


United  States  Tobacco  Co. 

Encore  Cigarettes  . .  $ 

Sano  Cigarettes  . . 


United  Steel  W’orkers  of 
America  . . . . . .  $ 


Vimlnla  Electric  k 

Power  Co . 

VIskIng  Corp.. 

Mlraeloth  . 

Products  . 


Vita  Food  Products,  Inc. 

Vita  Herring  Fillets  .. . 
Vltasafe  Corp. 

CF  Capsules  . . . 

Vocarell  Products  Co. 

Certane  .  . . 

Hemex  . .  . 

Inray  . . 

I,anacane  . 


Wabash  Railroad  .  % 

Wacner  Mfg.  Co..  E.  R. 

Carpet  Sweeper  ..  . . . .  * 

Waldes  Konmoor,  Ine  .  $ 

Walker  Gonderham  k  Worts 
Ltd..  Hiram 
Barclay’s  Gold  Label 

Whiskey  .  $ 

Booth’s  House  of  Lords 

Gin  . . 

Coursolsler  Cognac  . . 

Canadian  Club  Whiskey  . 

Corby’s  Reserre  Whiskey  . 

David  Nicholson  1843 

Whiskey  . . . 

n  k  Vi  Five  St.ir  Whiskey 
0  4  W  Private  Stock  Whiskey 
G  A  W  Seren  Star  Whiskey  .. 
Grand  MaeNish  Scotch 

Whiskey  ..  . 

Hiram  Walker’s  Gin  . 

Hiram  Walker’s  Gin  4 

Imperial  Whiskey  . 

Hiram  W’alker’s  Private 

Cellar  Whiskey  . . . 

Hiram  Walker  Vodka  . 

Hiram  Walker  Whiskies  . . 

Hiram  Walker  Products  „.... 

Imperial  W’hlskey  . . . 

John  Jameson  Whiskey  . . 

Maraea  Rum  . . 

Mountain  Kldge  Whiskey 
Old  Smuggler  Scotch  Whiskey 

RImskI  Vodka  . 

Sandeman  Wines  . . . . 

Senator  Corby  Whiskey  . . 

Ten  High  Whiskey  . . 

Walker  De  Luxe  Whiskey  . 

Wight’s  Sherbrook  Whiskey  .. 


W’alker’s  Austex  Chill  Co. 

Austex  Chili  .  $ 

Austex  Chill  Con  Came  . . 

.\ustex  Products  . 


W’all  Street  Journal  .  $ 

Wamsutta  Mills,  Ine. 

Sheets  . . . . . . .  $ 

Towels  . .  .. 

Products  . . 


269.494 

42.455  W’anzer  4  Sons.  Sidney 

-  F«g  Nog  Mix  — . . 

311.949  Milk  . .  .. 


Blankets  . . 

Cooleret  . . . 

Dehumidifier  . 

Fans  . . 

l.aundromat  . 

Laundromat  Twins 

Radio  . . 

Radio  4  Television  .... 
Range  4  Refrigerator 

Ranges  . . . 

Refrigerator  . 

Television  . . 

Vacuum  Cleaner  . . 

Washer  . . . 

Institutional  . . . 

Products  . . 


W’ard  Raking  Co. 

Paradise  Fruit  Cake  .  $ 

Tip  Top  Bread  . . 

W’ard’s  Bread  . . 


Ward  Green  Co. 

Foundations  4  .Supports  „  .  $ 
Warner-Lambert  Pharmaceutical 
Co. 

Du  Barry  Preparations  .  $ 

John  Hudson  kloore 

Preparations  .  . . 

Usterlne  Antiseptic  _....„ . 

Llsterlne  Toothpaste  . . . 

Richard  Hudnut  Preparations 

Sloan’s  Balm  . . . . 

Sloan’s  Liniment  . . . . 

Sportman  Preparations  . . 


Washington  Gas  Light  Co.  _ _  $ 

W’ashington  State  Apple 
Advertising  Commission 

W’ashington  State  Apples  .  $ 

Washington  State  Dairy 

Products  Commission  .  .8 

Watchmakers  of  Switzerland  ....  * 

W’ate-On  Co .  $ 

M’aterflll  4  Frazier 
Distillery  Co. 

Old  Lancaster  Whiskey  .  $ 

Waterfill  4  Frazier 
Whiskey  . . 


Water  Master  Co. 

Water-Master  Toilet 

Tank  Ball  . .  $ 

Webb  Co.,  Thomas  J. 

Coffee  .  S 

Webster-Chicago  Corp. 

Wehcor  Fonograf  .  . .  S 

W’eheor  Fonographs  4  'hpe 

Recorders  . 

Webcor  Tape  Recorder  . 


Ween  Products  Co. 

Dr.  West’s  Tooth  Brush  .  J 

W’eekiy  Publications,  Inc. 

Newsweek  . . $ 

Well  4  Company 

Don-De  Coffee  . $ 

Wellington  Sears  Co. 

Martex  Towels  . $ 

Products  . . . 


W’elsh  Co. 

Carriages  . . .  $ 

Wesson  Oil  4  Snowdrift 
Sales  Co. 

Blue  Plate  Jellies  4 

Preserves  . . . .  $ 

Blue  Plate  Mayonnaise  . . 

Blue  Plate  Mayonnaise  4 

Peanut  Butter  . . 

Blue  Plate  Preserves  . 

Blue  Plate  Salad  Dressing  .. 

Blue  Plate  Shrimp  . . 

Blue  Plate  Products  . . . 

Gulf  KIst  Shrimp  . . 

Snowdrift  . . . 

W’esson  Oil  . . . 

W’esson  Oil  4  Snowdrift  . 


W’est  Bend  Aluminum  Co. 

Appliances  .  $ 

West  End  Brewing  Co. 

Utica  Club  Ale  4  Beer  .  $ 

Utica  Club  Beer  . . 


W’est  Penn  Electric  Co .  $ 

Western  Airlines  Inc.  . .  j 

W’estem  Pacific  Railroad  .  $ 

W’estem  Union  Telegraph  Co.  ..  $ 
Westgate-Callfomla  Tuna 
Calming  Co. 

Breast-O’Chleken  Tuna  .  $ 

Westlnghouse  Eeleetrle  Corp. 

Air  Conditioning  _ _ $ 

Appliances  . . . 


Weyerhaeuser  Timber  Co .  $ 

Wheatena  Corp.  - .  $ 

Wheeling  Steel  Corp 

Wheeling  Ware  . . 8 

Whlrlpool-Seeger  Corp. 

Dryer  . . $ 

Dryer  4  Washer  . 

Washer  . 


Whirlwiml.  Ine. 

Toro  .Mowers  .  $ 

White  King  Soap  Co. 

Detergent  D  . . . .  8 

Liquid  Detergent  . . 

Soap  . . . 

Products  — . 


Whitman.  Inc.,  Clarence 
Prince  and  Princess 
Gardner  Billfolds  4 

Wallets  . . 8 

W’hitman  4  Son,  Inc., 

Stephan  F. 

Chocolates  - - — .  8 

Wiedemann  Brewing  Co.,  Inc., 

George 

Beer  . . 8 

Wllco  Fashions 

Wearing  Apparel  . .  8 

Wildroot  Co.,  ine. 

Hair  Tonic  . . - . — •  8 

Wile  Sons  4  Co.,  Ine.,  Julius 

Benedictine  . -  8 

Bollinger  Champagne  . . . 

Dry  Sack  Sherry  ,. — »  . . 

Eseoffler  Sauce  . . . . . . 

Peter  Dawson  Scotch  Whisky 
Romanoff  Vodka  . . . 


Williams  Co..  J.  B. 

Beau  KremI  Hair  Tonic  .... 

Kreml  Hair  Tonic  . 

Leetrie  Shave  ..  . . 

Skol  .  . 

Skolex  . . 


4.810 
18,150 
14.9*23 
49,203 
284,773  i 
I8I.275 
43.983 
11,723 
46.529  i 
63,304  ! 
173.295 
79.860 
373.911 
13.634 
797.095 
203.765 


106.854  I 


W’ilson  4  Co..  Inc. 

B-V  . .  . 

Rake-Rite  Shortening  - ... 

Cream  Ade  . . .... 

Ideal  Dog  Food  . 

Jane  Wilson  Frozen  Steaks 

Margarine  — - - - 

.Meat  Products  _ _ _ _ 

Poultry  Products  . 

Sports  Equipment  . . . 


58,867 
704  t 
26.694 
303.914 
238.280 
8.859 
388.050 
14,055 
217.097 


8  1,256.520 

Wilson  Line,  Inc. 

Steamship  Traasport  — .  8  76.511 

Winarlek,  Ine.,  Arthur 

Jerls  Hair  Oil  .  .  8  27.047 

Jeris  Preparations  . .  46,075 


Wine  Advisory  Board  . 8 

Wisconsin  Electric  Power  Co.  ..  8 

W’isconsln  Telephone  Co .  8 

Wise  Potato  Chip  Co. 

Wise  Potato  Chips  .. — .  8 

Wise  4  Co.,  Inc.,  Wm.  H. 

Books  .  8 

Wise-Bone  Salad  Dressing 

Co.  . . 8 

Wnlfschmidt  Vodka  Limited 

Vodka  . . 8 

Wonder  Rice  Mills.  Inc. 

Comet  Rice  . 8 

Wonder  Rice  . . 


W’orcester  County  Electric  Co.  ..  8 

Worcester  Gas  Light  Co .  8 

World  Publishing  Co. 

Books  „....„  .  $ 

Worthington  Corporation 

Air  Conditioning  .  8 

Wrlgley  Co..  Wm.  Jr. 

Gum  .  8 

Wyler  4  Co. 

Bouillon  Cubes  .  8 

tunic  Powder  . . 

Lemonade  Mix  . . 
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1955 

Expenditure 


1954 

Expenditure 


1.  (lencral  Motors  Corii .  $ 

2.  Ford  Motors  . . 

3.  Chrysler  Corp . 

4.  Itistlllers  Corp.-Seanram’s  Ltd . 

5.  Colgate-Palmolive  Co.  ..  . 

6.  (leneral  Fcoals  Corp . . 

7.  Proeter  &  Gamhle  Co..  The  . 

8.  Lever  Bros.  Co . . 

!l.  General  Electric  Co .  . 

1(1.  National  IHstillers  Products  Cor|i.  .. 

11.  Studelraker-Packard  Corp . 

12.  Schenley  Industries.  Inc . 

13.  .National  Dairy  Products  Corp . 

14.  Morris  &  Co.,  Ltd..  Inc..  Phili|)  . 

l.l.  American  Tobacco  Co . 

IH.  General  Mills.  Inc . . 

17.  Iteynolds  Tobacco  Co.,  I!.  J . 

18.  .National  Biscuit  Co . 

lit.  Armour  &  Co .  . 

2(1.  Eastern  Airlines  Inc . . 

21.  American  .Motors  Corp . 

22.  Swift  &  Co . 

23.  Standard  Brands,  Inc . 

24.  Coca-Cola  Co . .  . 

2.5.  Walker  Gooderham  &  Worts  Ltd..  Miriam 

26.  Nestle  Co..  Inc.,  Ttie  . 

27.  Time.  Inc .  . 

28.  American  Airlines.  Inc . .... 

29.  Hunt  Foods.  Inc . . 

30.  Quaker  Oats  Co .  . . 

31.  Socony-Moblle  Oil  Co.,  Inc . . 

32.  Sterlint!  Drup.  Inc . . 

33.  WestinRhouse  Electric  Cor|i.  .." _ ...... 

34.  (iiilf  Oil  Cor|) . 

35.  American  Home  Products  Corp . 

36.  Clorox  Chemical  Co . 

37.  Shell  Oil  Co .  "" 

38.  Bristol-.Me.vers  Co . . 

39.  Radio  Cori).  of  .America  . 

40.  CamplM-ll  Sou|)  Co . 

41.  Pepsi-Cola  Co.  . . 

42.  Standard  Oil  Co.  (New  Jersey)  ........ 

43.  Houhleday  k  Co..  Inc . 

44.  Sun  Oil  Co . .  . ” 

45.  Monsanto  Chemical  Co . !.. 

46.  Goodyear  Tire  &  Itubla'r  Co..  Inc.  .... 

47.  Gillette  Co . 

48.  International  Cellucotton  Products  Co. 

49.  I.iehmann  Breweries  Inc . . 

50.  HorR-Warner  Corp . . " 

51.  Standard  Oil  Co.  (Indiana) 

52.  Greyhound  Corp . 

.53.  Borden  Co . 

54.  WriRley  Co.,  Wm.  Jr. 

55.  Publicker  Industries  Inc . . 

56.  Curtis  PuhlishliiR  Co.  . . i 

57.  Jidinson  &  Johnson  . 

58.  Cnited  .Airlines  Inc . 

59.  Transworld  Airlines  . . 

60.  Carnation  Co .  . . . " 

61.  Block  DriiR  Co.,  Inc.  . . 

62.  Curtis  Industries.  Inc..  Helene 

63.  Best  Foods.  Inc . 

64.  Pillshury  Mills,  Inc.  . 

65.  LiRgett  &  Meyers  Tcdiacco  Co 

66.  PhillRis  Petroleum  Co . 

67.  Brown-Forman  llistillers  Cor|) 

68.  Chesehrough-Pond’s  Inc . 

69.  Prudential  Insurance  Co.,  of  Ameiica.. 

70.  Evershar))  Inc . 

71.  I’alist  Brewing  Co . . 

72.  Wesson  Oil  k  Snowdrift  Sales  Co . 

73.  lauiidin  Plus,  Inc . 

74.  Pan  .American  World  Airways  . 

75.  Kellogg  Co . . . 

76.  Firestone  Tire  k  Kuhimr  Co . 

77.  itenfied  Imiiorters.  Ltil . . 

78.  Canada  Dry  Ginger  .Ale,  Inc . 

79  Wilson  k  Co..  Inc . . 

80.  Continental  Oil  Co . . . . 

81.  Glenmore  Distilling  Co . 
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$  37..39I,415 

+  67.4 

2 

17.000.052 

-f-  04.5 

24,058.(11 
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11,787.596 

-1-104.1 

5 

9.815.375 

—  0.1 

9..i35.133 

4 

10.990.682 

—  15.1 

8, 665, 524 

0 

9.351.441 

—  l.’A 
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7 

7,251.400 

+  9.6 

7,672,939 

8 

6,803,797 
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7.557.414 

14 

3,792.542 

-1-  99.3 

6,715.088 

0 

6,718.375 

0.0 

ii, 025, 371 

11 

5,121,118 

-f-  17.7 

5.925,590 
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6,157,600 

—  3.8 

4.811,426 

17 

3.338,891 

-F  44.1 

4,805,642 

69 

1,245.847 

-)-285.7 

4,273.234 

24 

2.623,775 

+  62.9 

3.908,473 

18 

3,186.138 

3.793,402 

19 

3.100.393 

3.528,133 

20 

2.354.007 

-f-  49.9 

3.407.594 

26 

2.413,462 

-1-  41.2 

3,400.639 

22 

2.819,776 

+  20.0 

3.376.354 

13 

4,015,528 

—  15.9 

3.185.454 

20 

2.971,310 

-1-  7.2 

2,884.460 

15 

3,740,877 

—  22.9 

2.775.100 

58 

1.558,936 

4-  78.0 

2.774,618 

43 

1.821.078 

+  .52.4 

2.772.080 

30 

2,344.852 

-F  18.3 

2,749.181 

05 

1,380.127 

+  99.2 

2.697.004 

38 

2.133,()(i2 

-F  26.4 

2,645.666 

*1* 

519.046 

-F409.7 

2.592.870 

37 

2.136,409 

-F  7.2 

2.502,350 

27 

2.389.393 

-F  7.2 

2,552.622 

21 

2.822,348 

—  9.0 

2.514.967 

35 

2.184.427 

-F  15.1 

2.495,161 

40 

2.048,242 

-F  21.8 

2.469,658 

55 

1,587,823 

2.463.665 

31 

2,330.431 

-F  5.7 

2,407.907 

44 

1.752,079 

-F  37.4 

2.384.543 

100 

922.532 

-F158.5 

2.365.379 

56 

1,569,702 

-F  50.7 

2.344.703 

57 

1.. 567.374 

-F  49.6 

2,314.609 

50 

1.543,614 

-F  49.9 

2,311,542 

28 

2.389.288 

—  3.3 

2.257.430 

39 

2.087.931 

-F  8.1 

2,188.692 

53 

1.610,937 

-F  35.9 

2.1(i3,223 

12 

4.101.841 

—  47.3 

2.110,.507 

33 

2,267,630 

—  6.9 

2.007.057 

32 

—  8.7 

2.077.914 

51 

1.635.247 

-F  27.1 

2,029,431 

25 

2.4.35,829 

—  16.7 

1.982.556 

•  *« 

722. 90S 

-F174.2 

1.870.732 

02 

1.469,876 

-F  27.3 

1.861,634 

45 

1.746,260 

-F  6.6 

1 ,855.500 

23 

2,811,797 

—  34.0 

1,829.295 

48 

1.696.520 

-F  7.8 

1.777.961 

42 

1.945.487 

—  8.6 

1,722,811 

34 

2.210,773 

_  1 

1.714,839 

**• 

878.393 

-F  95.2 

1.690.172 

77 

1.173.936 

-F  44.0 

1.0«.>.5.58 

78 

1.167,061 

-F  43.6 

1.671.578 

I.(i69.641 

1,663.714 

1.661,495 

1,608.694 

1.. 569.970 
1,519,645 
1.505.868 
1.444.949. 
1.415.597 
1,403,761 

1.378.172 
1.371.600 
1.368,423 

1.355.172 
1.355,155 

1..  33 1. 55 1 
1,298.745 
1.2.56,958 
1 .256.520 
1,251,430 


1,6.52,443 
703.557 
1.9.52.681 
923.364 
907.095 
3.628,065 
1.519.911 
1.503.530 
1.252.267 
1 .239.630 
178.1.53 
372.795 
1,097.355 
1.707,173 
1,130.703 
1,059,120 
949.585 
1.092.658 
1.040.396 
1.118.183 
770.870 


Parsley  Flakes  . .  4,048  can  publish  an  obituary.  Po8- 

!!lurG?i^ens”",:";:,..:;:.\^^^^^^^  i.ns  slbly  this  is  not  so  vital  in  a 

soui>s  .  8.338  larger  community. 

$  76U05  savings  in  expense  have 

X  been  nominal.  We  have  reduced 

xint  Spanish  Funds  Company  Avear  and  tear  on  equipment 

Big  Top  Peanut  Butter  .  $  25.898  .  .  u  *• 

and  cut  our  power  and  heating 
^  bills.  Newsprint  consumption  is 

Preparations  . $  47.676  approximately  the  same,  for  we 

V .  are  producing  about  the  same 

Shaving  Preparations  .  2,00o  ,  , 

_ number  of  pages  per  week. 

$  104,187  Payroll  costs  are  not  reduced, 

Yates-Amerlcan  Machine  Co .  $  49.714  because  we  increased  our  rates 


Xint  Spanish  Foods  Company 
Big  Top  Peanut  Butter  .  $ 


A'ardley  of  lamdon,  Inc. 

Preparations  . 

Product  s  . 

Shaving  Preparations  .... 


'“Yorif“AD  Conditioner  . $  53,72'(  at  the  time  we  made  the  change 

York  Heat  .  1.194  in  order  to  bring  our  pay  sched- 

$  54,921  ules  up  to  a  higher  standard. 

".'S'*  We  did  not  intend  the  change 

lungstown  Kitchens  to  be  a  direct  economy  measure, 

luiiins  Mfg  Corp  Elimination  of  the  Saturday 

Kitchens  .  110.946  issue  has  accomplished  what  we 

$ — i(^7^i3  intended.  It  has  worked  won- 
iiithcraft  Creations,  Inc.  ’  ders  for  employee  morale,  and 

Foundations  k  Bras  .  $  62,981  makes  it  much  easier  to  hire 

Z  and  keep  efficient  personnel.  It 

nith  Radio  Corp.  also  makes  our  own  life  more 

AAinchiirger  ( orp  .  $  1..5o0  ...  .>,,4.,, 

Hearing  Aid  .  582.652  liveable.  (Paper  With  3,000 


82.  (’((ntinrntal  Baking  (’«..  In(^ . 

83.  .Alutual  Benefit  Health  k  Areident 

1.213,136 

*** 

438I.543 

-F176!6 

Assn . .  .. 

1,182.4’28 

74 

1.203.130 

—  1.7 

84.  .National  .Airlines,  Inc . 

1.1.30,551 

92 

1,003.189 

-F  12.7 

85.  Beacon  (’0 . 

1.127.488 

6.3 

1.466,7.58 

-  23.1 

86.  Texas  (’0..  The  . 

1,125.092 

36 

2.172.6(!3 

—  48.2 

87.  Nebraska  ('onsolldated  .Alills 

1,120,821 

•  «« 

744,626 

-F  50.5 

88.  Institute  of  Life  Insurance 

1.102.294 

79 

1.1.59.511 

—  4.9 

89.  Corn  Products  Refining  Co. 

1.08.3.720 

87 

1.061,707 

+  2.1 

90.  Consolidated  Cigar  Cor[).  ..  . 

1,079.30,3 

91 

1 .035.646 

-4-  4.2 

91.  Babbitt,  Inc.,  B.  T . 

1.044,412 

633.352 

-F  64.9 

92.  Standard  Oil  Co.  of  Califorida  . 

1.043.057 

12 

1.223,070 

—  14.7 

93.  Eastman  Kodak  Co.  . . 

1 .0.30,386 

46 

1.708.488 

—  .39.7 

94.  Avco  Mfg.  Corp  . 

1.016.306 

66 

1 .379,852 

—  26.3 

95.  Du  Pont  de  Nemours  &  Co.. 

Inc.  E.l. 

1,011,280 

•  «* 

818.794 

-F  23.5 

96.  Fnion  Carbide  k  Carlxm  (orp . 

1.003.377 

97 

939.235 

-F  6.8 

97.  International  Latex  Corii.  ..  . 

997.678 

115.973 

-F760.3 

98.  Heuhlein  k  Bros.,  Inc.,  G. 

F . 

09.3,229 

760.245 

-F  30.6 

99,  Philco  Corp . 

990.716 

67 

1,. 349,976 

—  26.6 

100.  Folger  &  Co.,  .1.  A . 

990,145 

833,643 

-F  18.8 

•  Chesebrou^rh-Pond's.  Inc. 

merfred 

June  1955 ; 

In  19.54 

Chesebrouprh  Mfjr. 

A'oung  Inc.,  W.  F. 

Altsorblne  Jr .  $  117.54 

A'oungstown  Kitchens 
Mullins  Mfg.  Corp. 

Kitchen  Cabinet  Sink  .  $  56,06 

Kitchens  .  110.94 


A'oiithcraft  Creations,  Inc 
Foundations  k  Bras  . 


Zenith  Radio  Corp. 

Winchjirger  Corp  . .  $ 


ILadlo  . . 

Radio  &  Television 

Television  . . 

Products  . 


26’6I3  circulation.— Ed.) 


Zonnllte  Co. 

Insulation  . 

Zoysia  Grass  Co.  .. 


Q  and  A  Panel 

{Continued  from  par/e  7) 


Exitenditure  was  $787,698  and  Pond’s  Extract  Co.  was  $464,569.  The  1954 
fitrures  above  include  both  Chesebroujrh  Mftr.  &  Pond’s  Extract  Co. 
Expenditures. 

••  Formerly  listed  as  Constolidated  Cosmetics,  Inc. 

Unranked  last  year. 


leieiision  .  IIH.2I1  .  ■  4  £ 

Products  .  12,323  /t  In  our  case,  we  print  five 

$  S’!  305  *  afternoons,  Monday  through 

Zonite  Products  Corp.  “  '  Friday,  and  have  a  Sunday 

coming  edition  (about  12,000 
Myna  Glass  Cleaner  .  76,146  circulation. — Ed.) 

.  The  person  making  the  re- 

$  640.590  quest  of  your  “Q  and  A  Panel,” 

^'insulation'  .  $  31.081  I  be'iieve,  would  profit  more  by 

Zoysia  Grass  Co .  $  49,097  dropping  his  Saturday  after- 

noon  newspaper  and  starting  a 

il  nnr!  A  Pnnol  Sunday  moraing  paper. 

^  ^  irunt;g  Pirst  of  all,  I  feel  that  merely 

{Continued  from  parre  7)  dropping  his  Saturday  after- 

_  noon  edition  would  not  give 

9  We  are  glad  to  comment  on  hi™  the  cost  reduction  he  seeks. 

your  question  concerning  -^t  the  same  time,  he  would  be 

our  change  from  a  six-day  to  a  giving  his  readers  less  infor- 
five-day  publication.  However,  mation,  which  is  nothing  more 
the  situation  is  undoubtedly  than  inviting  outside  newspa- 
much  different  here  than  in  a  to  flood  his  market.  I 

community  that  supports  a  venture  the  guess  that  there  is 
daily  of  22,000  circulation.  »  lai’g®  out-of-town  Sunday 
Most  cities  our  size  (5,000)  circulation  already  built  up  in 
have  only  a  weekly  newspaper,  market. 

The  public  reaction  to  the  This  could  be  reduced  with 
change  was  very  mild.  Our  a  Sunday  edition;  and,  the  extra 
own  rfeaction  was  to  kick  our-  advertising  developed  in  the 
selves  for  not  having  the  cour-  Sunday  edition,  in  comparison 
age  to  make  the  change  years  with  the  Saturday  issue,  would 
earlier.  make  a  profitable  change.  Over- 

I  do  not  believe  that  we  lost  head  costs  would  be  but  com- 
any  subscribers  as  a  result  of  paratively  little  more,  if  any. 
dropping  the  Saturday  issue.  At  the  same  time  he  would  be 
We  did  not  reduce  our  sub-  cutting  out  his  competition, 
scription  rates.  Advertising  giving  readers  what  they  want 
losses  have  been  very  minor,  — at  a  profit  to  himself, 
since  Saturday  was  a  very  This  may  not  be  of  much 
light  'issue.  It  hurt  our  theater  help  to  the  gentleman;  and  I 
linage  and,  of  course,  classified  have  not  been  specific  in  corn- 
advertising.  The  fact  that  we  paring  Sunday  vs.  Saturday 
do  not  work  Saturday  has  pos-  linage,  but  I  believe  he  will 
sibly  affected  our  Monday  dis-  concede  the  point — and  he 
play  linage,  but  I  believe  we  needn’t  worry  but  that  the 
make  it  up  during  the  week.  extra  Sunday  linage  will  be  of 
There  is  only  one  serious  oh-  far  greater  benefit  to  him  that 
jection  from  our  readers,  and  would  cutting  out  a  Saturday 
this  we  will  never  entirely  over-  issue,  which  would  give  but 
come.  They  complain  when  a  comparative  little  saving — and 
friend  dies  on  Friday  night  and  wouldn’t  be  protecting  his 
is  buried  Monday  before  we  market. 
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Publisher 


Here's  the  ideal 
place  to  tell  the  story 
of  your  newspaper's 
market . . . 


Market  Guide 

The  Authority  on  Market  Data 


. . .  because  buyers  of  newspaper  space  depend  on  it 
as  a  basic  source  book  on  newspaper  markets! 


WHAT'S  IN  THE  1957 
E&P  MARKET  GUIDE? 

'At  Ray  Prctcen't  population, 
rolail  solos,  individual  in* 
corn#  estimates  for  1957— 
a  year  or  more  ahead  of 
any  other  available  fore¬ 
casts.  More  complete,  more 
up-to-the-minute  than  in 
any  other  publication! 
if  State  maps,  showing  met¬ 
ropolitan  and  market  areas 
served  by  daily  newspapers. 
if  Information  o  n  housing, 
transportation,  utilities, 
wecrther,  auto  registrations, 
banks,  industries,  agricul¬ 
ture,  education,  for  1,500 
newspaper  markets. 
if  Up-to-date  data  on  retailing, 
retail  sales  and  outlets, 
wholesalers  and  distribution 
.  .  .  and  newspapers  and 
their  representatives. 

. . .  plus  many  other  features 
making  the  1957  Market  Guide 
indispensable  for  advertising 
agencies  and  newspaper 
advertisers! 


editor  Sc  publisher  for  May  26, 


Nearly  $700,000,000  will  be  invested  in  national  newspaper 
advertising  in  1957,  and  you  can  be  sure  that  advertisers 
and  their  agencies  will  want  to  get  their  money’s  worth. 

That’s  why  agency  executives,  ad  managers,  marketing  and 
research  directors  will  be  using  the  1957  EDITOR  & 
PUBLISHER  MARKET  GUIDE — the  only  research  volume 
devoted  exclusively  to  newspaper  markets.  With  a  sound 
selection  of  markets  and  media  based  on  factual  data  from 
this  1957  edition — population,  sales,  incomes,  etc. — their 
newspaper  advertising  will  be  most  effective.  And,  they’ve 
been  using  the  MARKET  GUIDE  to  select  markets  for 
32  years! 

Plan  now  to  tell  the  story  of  your  market — and  your  paper — 
in  this  complete  single-volume  library  of  market  facts. 
Reserve  space  NOW  for  your  advertisement  in  the  1957  E&P 
MARKET  GUIDE,  to  be  published  next  November.  Copy 
deadline  October  1st.  Page  costs  only  $440;  Ui-page,  $250; 
V^-page,  $185;  ^A-page,  $140;  Vg-page,  $95. 

Plan  now  to  advertise  In  the 

Editor  Be  Publisher  Market  Guide 

Suite  1700,  1475  Broadway,  New  York  36,  N.  Y. 


SYNDICATES 

2  News-Background 
Services  Merge  July  1 


Two  news-background  agen¬ 
cies  —  Congressional  Quarterly 
News  Features  and  Editorial 
Research  Reports  —  will  join 
forces  July  1. 

Thomas  N.  Schroth,  executive 
editor  of  Congressional  Quar¬ 
terly,  and  Richard  M.  Boeckel, 
editorial  director  of  Editorial 
Research  Reports,  said  in  a 
joint  statement: 

“The  services  complement 
each  other.  CQ  provides  solid 
background  on  government.  Con¬ 
gress  and  politics,  and  ERR 
gives  depth  and  understanding 
to  the  daily  parade  of  world 
events. 

“The  merger  of  the  services 
brings  to  their  exclusive  task 
of  news  backgrounding  a  com¬ 
bination  of  44  years  of  experi¬ 
ence  and  development.” 

Together  the  services  go  to 
•ISO  daily  new’spapers  in  the 
United  States  in  addition  to 
many  abroad  and  several  na¬ 
tional  weeklies. 

Each  will  continue  to  provide 
its  material  in  the  present 
form. 

ERR  is  owned  by  Mr.  Boeckel 
and  Bertram  Benedict,  general 
manager  and  editor  of  its  Daily 
and  Reminder  services.  CQ  is 
owned  by  the  founders,  Hen¬ 
rietta  and  Nelson  Poynter  of 
the  St.  Petersburg  (Fla.)  Times. 

Mr.  Boeckel  said  ERR  will 
benefit  from  the  larger  research 
and  reporting  staff  of  CQ.  “We 
also  are  happy  to  have  available 
the  know-how  of  Buel  Weare, 
CQ’s  publisher,  in  the  syndi¬ 
cate  field,"  he  said. 

Specialized  Services 

Editorial  Re.search  Reports 
consists  of  a  Daily  Report,  a 
weekly  “Reminder  Service”  and 
a  Weekly  Report.  The  first  two 
back  up  current  news  events 
with  definite  facts  for  use  by 
editorial  writers  or  as  a  factual 
background  on  editorial  or  news 
pages.  The  Weekly  Report  has 
become  a  familiar  source  of 
comprehensive  background  ma¬ 
terial  on  major  issues. 

Congressional  Quarterly  News 
Features  supplies  three  Wash¬ 
ington  news  stories  a  week, 
each  backed  up  with  a  “Fact 
Sheet”  and  an  illustration.  To 
provide  a  current,  week-by¬ 
week  log  on  the  complicated  ac¬ 
tivities  surrounding  Congress, 
CQ’s  Weekly  Report  contains 


all  roll  call  votes  of  both  houses 
of  Congress,  detailed  records  of 
all  Congressmen’s  activities, 
logging  of  absentees  and  closed 
committee  sessions,  an  organ¬ 
ized  account  of  action  on  bills, 
all  major  committee  and  floor 
action  and  a  detailed  report  on 
the  “third  house  of  Congress” — 
lobbies. 

Both  .services  provide  year- 
end  bound  copies.  ERR  binds 
and  indexes  both  its  Daily  and 
Weekly  Reports.  The  C(i  .41- 
manac  reorganizes  and  updates 
the  year’s  activities  in  Congress 
and  politics. 

The  merger  makes  the  new 
organization  one  of  Washing¬ 
ton’s  largest,  with  CQ’s  18  and 
ERR’s  seven  writer-researchers. 
Mr.  Schroth,  as  Executive  Edi¬ 
tor,  will  be  in  direct  charge  of 
the  combined  organization.  Mr. 
Weare  will  handle  its  sales — 
and  promotion. 

Richard  Martin  Boeckel 
founded  Editorial  Research  Re¬ 
ports  in  1923  with  three  part¬ 
ners,  Burt  Garnett,  Homer 
Dodge  and  Cleveland  Perkins. 
They  sen.sed  a  growing  need 
among  editorial  writers  for  a 
reliable  source  of  factual,  im¬ 
partial  information  on  leading 
public  issues. 

Now  63,  hklitor  Boeckel  recalls 
that  he  was  “conscience-strick¬ 
en”  by  the  superficiality  of 
many  of  the  stories  he  himself 
had  filed  as  a  reporter  on  Capi¬ 
tol  Hill  during  World  War  I. 

With  little  capital,  the  part¬ 
ners  presented  their  first  Week¬ 
ly  Reports  to  newspapers.  The 
Christian  .Science  Monitor 
.signed  up  immediately.  Within 
a  year,  ERR  had  18  sub¬ 
scribers,  including  the  old 
New  York  World,  Detroit 
News,  Milwaukee  Journal,  St. 
Louis  Post-Disgatch  and  Wash¬ 
ington  Star. 

In  1930,  with  the  arrival  of 
Bertram  Benedict,  the  Daily 
Service  was  added. 

Inspired  by  Brandeis 

Mr.  Boeckel,  bom  in  Phila¬ 
delphia,  got  his  start  at  16  writ¬ 
ing  obits  for  the  old  Albany 
(N.Y.)  Knickerbocker  Press  at 
$6  a  week.  He  went  to  Wash¬ 
ington  for  INS  and  then  the 
New  York  Tribune. 

He  ascribes  much  of  the  in¬ 
spiration  behind  ERR’s  early 
efforts  to  the  late  Supreme 


Boecicel 


Benedict  N.  Poynter 


H.  Poynter 


Court  Justice  Louis  Brandeis, 
a  friend. 

“Brandeis,”  says  Mr.  Boeckel, 
“contended  that  the  lawyer  who 
marshalled  and  organized  his 
facts  could  make  anything  clear 
to  a  jury.”  ERR  brought  the 
same  rule  to  bear  in  document¬ 
ing  complex  issues  for  its 
clients. 

Mr.  Benedict  arrived  in  Wash¬ 
ington  in  1929  to  work  for 
David  Lawrence’s  syndicate  un¬ 
der  the  byline,  “Bert  Benedict 
— Star  Reporter.”  Later,  he  be¬ 
came  associated  with  two  out¬ 
standing  reference  projects  of 
the  period — the  Messages  & 
Papers  of  Presidents  and  the 
Encyclopoedic  Index. 

Much  of  the  same  type  of 
need  which  brought  ERR  into 
being  inspired  the  formation  of 
Congressional  Quarterly  by 
Henrietta  and  Nelson  Poynter 
— but  this  was  concentrated  on 
the  vast,  untold  story  of  Con¬ 
gress  and  its  significance  to 
every  American.  Except  through 
tedious,  partisan  sources,  it  was 
impossible  to  get  even  voting 
records  of  Members  of  Con¬ 
gress. 

Nelson  Poynter,  boi-n  in  In¬ 
diana,  w’as  graduated  from  In¬ 
diana  University  and  took  his 
Ma.ster’s  degree  at  Yale.  He 
first  came  to  Washington  in 
1923  with  Ernie  Pyle  when  both 
started  as  reporters  on  the  new 
Scripps  -  Howard  tabloid,  the 
Washington  Daily  News.  In 
1938,  he  became  editor  of  the 
family-owned  newspaper,  the 
St.  Petersburg  Times. 

Henrietta  Poynter  was  born 
in  New  York  and  was  gradu¬ 
ated  from  Columbia  School  of 
Journalism.  After  early  news 
and  trade  paper  training,  she 
became  dramatic  and  feature 
editor  of  Vanity  Fair  and  for¬ 
eign  editor  of  Vogue  in  Eu¬ 
rope.  During  the  war  she  seiwed 
as  deputy  to  John  Houseman 
in  starting  and  developing  the 
Voice  of  America.  She  became 
an  associate  editor  of  the  St. 
Petersburg  Times  in  1945. 

Thomas  N.  Schroth,  named 
CQ’s  executive  editor  last  Oc¬ 
tober,  was  graduated  from 
Dartmouth  College  and  served 
in  the  Washington  Bureau  of 
Time  magazine  and  the  Boston 


bureau  of  the  United  Press.  He 
was  managing  editor  of  the 
Brooklyn  Eagle  when  it  sus¬ 
pended  publication  in  1955. 

Buel  F.  Weare,  a  Princeton 
and  Harvard  man,  was  manager 
of  the  New  York  Herald  Trib¬ 
une  Syndicate  and  president  of 
the  European  edition  of  that 
newspaper,  before  joining  CQ. 

Hi-Fi  Column 

Paul  H.  Little,  account  ex¬ 
ecutive  with  Gourfain-Coob, 
Inc.,  Chicago  advertising  agen¬ 
cy,  has  been  writing  a  weekly 
feature  column  devoted  to  high 
fidelity  and  record  reviews.  The 
300-500  word  column  has  at¬ 
tracted  such  a  popular  follow¬ 
ing  among  community  and  sub¬ 
urban  weeklies  in  the  Chicago 
area,  that  Mr.  Little  has  de¬ 
cided  to  offer  it  as  a  weekly 
feature. 

Mr.  Little,  as  associate  edi¬ 
tor  of  Musical  Leader,  receives 
records  for  review  from  major 
recording  companies,  as  well  as 
hi-fi  components  for  testing. 

Foreign  Affairs  Data 

Deadline  Data  on  Foreign 
Affairs,  a  new  card-index  ref¬ 
erence  service  for  newspapers, 
libraries  and  free-lance  writers, 
is  available  effective  this  week 
from  Deadline  Data,  Inc.,  1078 
Madison  Ave.,  New  York  City. 

Foreign  affairs  background 
is  catalogued  on  about  1,700 
cards  broken  down  into  coun¬ 
tries,  conferences,  pacts  and  in¬ 
ternational  hot  spots.  Subscrib¬ 
ers  will  receive  about  30  new 
cards  each  week. 

Price  to  newspapers  will 
range  up  from  a  minimum  of 
less  than  five  dollars  a  week. 

Crane*s  JSetc  Book 

Based  on  his  popular  syndi¬ 
cated  column,  “The  Worry  Cli¬ 
nic,”  Dr.  George  W.  Crane, 
psychologist,  has  written  a  new 
book,  “How  to  ‘Cash-In’  on 
Your  Worries,”  released  this 
week  in  book  form  by  Hopkins 
Syndicate,  Inc.  The  book  is  also 
being  offered  to  newspapers  for 
serialization. 

The  11  chapters  of  Dr. 
Crane’s  latest  book  are  avail¬ 
able  for  serial  use  on  either  a 
12  or  20  episode  basis. 
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“Thi*  month,  let’s  scrimp  on  something  together.** 

Laughing  matter... 


“Gu...  what  ray  kid.  wok.  up  with  tki.  raoniingT’* 


editor  a:  PUBLISHER  for  May  26,  1956 


Packing  more  hilarious  howls  than  a  pack  of  laughing 
hyenas,  this  panel  of  homely  life  situations  takes  the 
stuffing  from  shirts,  chases  gloom,  tickles  ribs,  gives  the 
reader  a  daily  lift! 

A  dilly  at  domestic  comedy,  Salo  first  soloed  in  the 
SEP  at  21  ...has  since  drawn  slick  cartoons  for  all  the 
leading  slicks,  hut  really  sends  himself  and  his  public 
in  the  panels!  Poker  player,  accordionist,  serious  student 
of  psychology,  Salo  is  a  perfectionist  who  sometimes 
draws  his  gag  panel  a  dozen  times  to  get  just  the  right 
giggle  or  guffaw. 

“Laughing  Matter”  is  an  eye  catcher  a<id  space  saver 
.  .  .  gets  maximum  attention  in  two  tiny 
columns  . . .  has  proved  its  popularity  in 
newspapers,  with  readers  of  both  sexes 
and  all  ages  from  the  tittering  teens 
to  the  geriatric  set . . .  gives  circulation 
a  nudge  and  a  boost! 

For  proofs  and  prices,  phone,  wire, 
or  write  Mollie  Slott,  Manager . . . 

Chicago  Tribune-New  York  News  Syndicate,  Inc. 

220  East  42nd  St.,  New  York  . . .  Tribune  Tower,  Chicago 


PHOTOGRAPHY 

Convict  Bases  Appeal 
On  Courtroom  Photos 


Nashville,  Tenn. 

Judge  Charles  Gilbert  ruled 
this  week  that  press  photogra¬ 
phers  have  just  as  much  right 
to  take  jjictures  in  his  court¬ 
room  as  rei)orters  have  to  take 
notes. 

The  case  may  result  in  the 
first  high  court  test  in  Tennes¬ 
see  of  courtroom  photography. 

Attorneys  for  a  convicted 
bandit,  Henry  Leslie  Hayes, 
raised  the  issue  about  photo¬ 
graphs  in  the  courtroom.  Judge 
Gilbert  of  Davidson  County 
Criminal  Court  overruled 
Mayes’  motion  for  a  new  trial 
from  a  y9-year  sentence  for  a 
$11,000  stickup. 

Mayes’  attorneys  argued  as 
one  of  their  reasons  for  request¬ 
ing  a  new  trial  was  that  the 
mere  presence  of  “a  large  num¬ 
ber”  of  reporters  and  photog¬ 
raphers  and  television  camera¬ 
men  was  “highly  prejudicial”  to 
their  client. 

They  contended  that  the  tak¬ 
ing  of  pictures  during  the  trial 
caused  the  jury  to  conclude  that 
“this  case  was  of  greater  mag¬ 
nitude  than  other  cases  of  a 
similar  nature  wherein  such 
publicity  was  not  allowed.” 

Judge  Gilbert,  who  opened 
his  courtroom  to  press  photog¬ 
raphers  under  certain  restric¬ 
tions  more  than  a  year  ago, 
said  the  presence  of  photogra¬ 
phers  in  the  courtroom  was 
within  his  discretion. 

Police  Brutality 
Incident  in  France 

Five  French  reporters  and 
news  photographers  were  in- 
juied  by  police  while  covering 
two  street  demonstrations  in 
Paris  last  week.  The  newsmen 
were  beaten,  kicked  and  severe¬ 
ly  manhandled  by  police,  who 
destroyed  the  photographers’ 
cameras. 

Police  Prefect  Roger  Gene- 
brier  replied  in  writing  to  a 
Paris  Press  Association  protest 
against  this  police  brutality, 
but  failed  to  soothe  angered 
newspaper  editors. 

The  police  assaults  took  place 
on  the  Champs-Elysee,  one  of 
Paris’  leading  thoroughfares, 
when  police  broke  up  a  right- 
wing  Poujadist  street  demon¬ 
strations,  and  in  front  of  the 
Yugoslav  Embassy,  where  some 
40  persons  staged  a  protest 
march  against  religious  perse¬ 


cution  under  Marshal  Tito’s 
rule. 

One  photographer,  Jean  Au- 
biy,  of  International  News  Pho¬ 
tos,  was  hospitalized,  suffering 
from  two  cracked  ribs  and 
severe  bruises  all  over  his  body. 

Policemen  seized  cameras, 
flung  them  on  the  pavement  and 
then  stamped  on  them. 

France-Soir,  editorially  lashed 
out  at  the  police  chief,  saying 
that  the  incidents  were  “pro¬ 
voked  by  the  lack  of  police  self- 
control  and  by  the  will  to  sup¬ 
press  photographs  that  showed 
how  police  behaved.” 

Auiure  pointed  out  that  if 
police  headquarters  provided 
newsmen  with  press  cards  “it  is 
to  enable  them  to  be  in  places 
baried  to  the  public.  And  that 
is  the  only  reason  why  news¬ 
men  are  in  such  places.” 

The  daily  sharply  reminded 
police  that  it  was  the  news¬ 
men’s  “duty  to  be  there.” 

Franc-Tireur  said: 

“We  have  known  for  a  long 
time  that  the  best  way  to  re¬ 
ceive  a  shower  of  nightsticks  is 
to  show  these  gentlemen  a  press 
card.” 

Guild  Accepts  New 
Chicago  News  Pact 

Chicago 

Members  of  the  Chicago 
Newspaper  Guild  accepted  a 
two-year  contract,  effective  May 
4,  with  the  Chicago  Daily  News, 
providing  for  wage  increases 
and  extention  of  vacations  and 
severance  pay.  The  inclusion  of 
a  compulsory  arbiti'ation  clause, 
which  had  been  a  demand  of 
the  guild  during  early  stages 
of  negotiations,  was  dropped. 

The  new  agreement,  cover¬ 
ing  editorial  and  commercial 
employes,  provides  for  general 
wage  increases  of  $3  this  year 
and  next  for  those  making  $60 
or  less  per  week ;  $3.50  for 
those  making  $60.01  to  $80  a 
week;  $4.00  this  year  and  $3.75 
for  those  between  $80.01  to 
$100;  and  $4..50  now  and  $4.00 
next  year  for  those  making 
over  $100  a  week. 

Maximum  vacation  was  in¬ 
creased  from  three  weeks  after 
one  year  to  four  weeks  after 
25  years,  effective  next  Janu¬ 
ary,  and  four  weeks  after  20 
years,  effective  Jan.  1,  1958. 
Maximum  severance  pay  was 
increased  from  43  weeks’  pay  to 
45  weeks. 


Trial  Reporting 
Probe  Is  Killed 

Harrisburg,  Pa. 

Pennsylvania’s  Democratic 
House  of  Representatives  pas¬ 
sed  a  resolution  to  investigate 
“irresponsible  and  prejudiced” 
newspaper  coui’t  reporting  but 
the  measure  was  killed  by  the 
Republican  Senate. 

Sponsored  by  Sen.  Charles 
R.  Weiner  (D-Phila.),  reported¬ 
ly  after  he  was  displeased  with 
press  handling  of  an  abortion 
case  in  which  he  was  defense 
counsel,  the  proposal  was  in¬ 
corporated  in  an  House  omni¬ 
bus  resolution  before  Senate 
action,  directing  the  Joint  State 
Government  Commission  to 
make  the  study. 

The  probe  measure  passed 
the  House  unanimously.  House 
Speaker  H.  G.  Andrews  was  a 
reporter  on  the  old  Philadelphia 
North  American  about  two 
generations  ago. 

When  the  House-approved  bill 
reached  the  Senate,  the  Rules 
Committee  killed  it. 

GOP  Majority  Leader  Sen. 
Rowland  B.  Mahany  said: 

“Newspapers  will  criticize  us 
for  doing  something  like  this. 
There  is  no  necessity  for  it,”  he 
added. 

• 

Kniesclie  Captures 
2  Photo  Trophies 

Baltimore,  Md. 

The  Frank  A.  Miller  Me¬ 
morial  Trophy  for  the  best 
sports  picture  and  the  S.L. 
Hammerman  trophy  for  the 
best  picture  in  the  show  went 
to  Robert  F.  Kniesche  at  the 
annual  Baltimore  Press  Photog¬ 
raphers  Association  entertain¬ 
ment. 

Mr.  Kniesche  is  photographic 
director  of  the  Sunpapers. 

James  Lally,  Baltimore  News- 
Post,  took  first  and  second 
prizes  in  the  news  class,  and 
Richard  Stacks,  Sunpapers, 
took  third. 

Other  firsts:  Aubrey  Bodine, 
Sunday  Sun,  pictorial  class; 
Clarence  Garrett,  Sunpapers, 
feature;  Bodine,  color;  Bodine 
portrait. 

• 

Color  On  Page  One 

Pontiac,  Mich. 

The  Pontiac  Press  of  May  15 
included  20  pages  on  the  dedi¬ 
cation  of  the  General  Motors 
Technical  Center.  A  full  color 
photograph  of  the  exterior  of 
the  building  adorned  the  front 
page. 


Court  Hears 
Secret  Trial 
Arguments 

Sacramento,  Calif. 

Oral  arguments  on  the  right 
to  bar  public  and  press  from  a 
criminal  trial  have  been  sub¬ 
mitted  to  the  district  court  of 
appeal  here,  but  the  decision 
will  not  be  known  for  weeks. 

The  delay  is  occasioned  by 
allocation  of  time  for  the  fil¬ 
ing  of  briefs  by  participants  in 
the  case  that  resulted  from  the 
closed  trial  of  Mrs.  Charlotte 
Black.  The  court  was  cleared 
daily  after  Mrs.  Black,  who  was 
found  guilty  of  manslaughter, 
waived  an  open  trial. 

Legality  of  the  closed  court 
case  was  protested  by  four 
newspapers  whose  reporters 
were  ordered  from  court,  and 
by  Attorney  General  Edmund 
G.  Brown.  'The  newspapers  are 
the  Santa  Rosa  Press-Democrat, 
San  Francisco  Examiner,  San 
Francisco  Chronicle  and  Sacra¬ 
mento  Bee. 

After  hearing  oral  arguments 
May  18,  the  court  authorized 
the  California  Newspaper  Pub¬ 
lishers  Association  to  file  a 
supporting  brief. 

Complainants  told  the  ap¬ 
peals  court  that  the  closed  court 
action  violated  the  public’s  right 
to  know  what  goes  on  inside  a 
courtroom.  District  Attorney 
Joseph  Maddux  of  Sonoma 
County  declared  closure  was 
necessary  to  guarantee  a  fail 
trial.  The  trial  of  the  6.3-year- 
old  woman,  he  said,  dealt  with 
sex  perversion. 

There  are  matters  of  indi¬ 
vidual  right  which  transcend 
“any  artificial  right  of  the 
press,”  Mr.  Maddux  said. 

• 

Lawyers  Apologize., 
Assault  Case  Ends 

Toronto 

Charges  of  common  assault 
against  two  Toronto  lawyers 
were  withdrawn  in  court  by  the 
Toronto  Telegram  May  17  after 
an  apology  was  tendered  by  the 
lawyers. 

The  charges  were  laid  against 
Alan  H.  Crabtree  and  Allan 
Graham  after  a  Telegram  re¬ 
porter  and  photographer  alle¬ 
gedly  were  assaulted  outside 
Osgoode  Hall,  home  of  the  Law 
Society  of  Upper  Canada  and 
the  Supreme  Court  of  Ontario. 

The  newspaper  men  were 
covering  the  accidental  death  of 
a  law  society  clerk  who  fell  | 
down  a  stairwell  during  a  par-  ' 
ty. 
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Postage  Raise 
Bill  Okayed; 
Faces  Battle 

Washington 
Postage  rates  on  newspapers 
and  other  second-class  matter 
face  substantial  increase  under 
a  bill  approved  by  the  House 
Post  Office  Committee  by  a 
i:!-8  vote. 

Details  of  the  schedules  will 
be  prepared  by  the  Post  Office 
Department  to  be  included  in  a 
draft  for  submission  to  the 
House. 

The  bill  sets  up  new  rates 
which  in  five  years  will  boost 
the  postage  on  newspaper  and 
magazine  reading  matter 
and  raise  the  fee  for  advertis¬ 
ing  sections  by  1209i.  The  in¬ 
creases  apply  only  on  out-of¬ 
county  mail. 

The  per-piece  rate  for  news¬ 
papers  would  go  from  one- 
eighth  to  one-fourth  of  one 
cent.  The  poundage  rate,  now 
two  cents  on  the  first  two 
ounces  and  one  additional  cent 
for  each  added  two  ounces, 
would  be  placed  at  two  cents 
for  the  first  two  ounces  and 
two  cents  for  each  added  two 
ounces. 

The  increases  voted  by  the 
committee  are  in  some  respects 
higher  than  asked  by  President 
Eisenhower  and  the  Bureau  of 
the  Budget.  The  bill  faces  a 
hard  fight  in  the  House.  The 
Senate  committee  has  not  sched¬ 
uled  hearings. 

• 

Payne  Sells  Interest 
In  California  Daily 

Wilmington,  Calif. 
W.  J.  Anderson  has  purchased 
the  half-interest  of  Lee  F. 
Payne  and  is  now  sole  owner 
and  publisher  of  the  Wilming¬ 
ton  Free-Preaa,  i  t  was  a  n  - 
nounced  following  completion  of 
a  Blackburn-Hamilton  trans¬ 
action. 

Mr.  Payne,  formerly  editor 
of  the  Loa  Angelea  Daily  Newa, 
joined  Mr.  Anderson,  who  had 
been  publisher  of  three  Fresno 
County  weeklies,  in  the  pur¬ 
chase  last  year. 

• 

L.  A.  Rossnian  Dies 

Grand  Rapids,  Minn. 
L.  A.  Rossman,  65,  editor  and 
publisher  of  the  Grand  Rap' da 
Herald-Review  since  1914,  and 
one  of  Minnesota’s  best  known 
weekly  newspaper  editors,  died 
here  May  16. 


Freedom  of  Press 
Day  Is  June  7 

Freedom  of  the  Press  Day 
will  be  commemorated  again 
this  year  June  7,  under 
sponsorship  of  the  Inter 
American  Press  .Association. 

Newspapers  in  countries 
with  a  free  press  use  this 


©httuary 

Clev'Eland  Rodgers,  71,  for¬ 
mer  editor  of  the  Brooklyn 
(N.Y.)  Eagle  and  leader  in 
New  York  civic  affairs.  May  21. 


Miss  Elizabeth  Lonergan, 
76,  former  drama  critic  for  the 


occasion  to  stress  the  fact  Portland  (Ore.)  Oregonian  and 


in  editorials,  says  James  B. 
Canel,  lAP.A  secretary.  In 
countries  where  a  free  press 
does  not  exist,  newspapers 
pass  over  the  day  in  silence, 
as  a  mute  protest. 

Harness  Racing 
Squawk  Aired 

Glovxrsville,  N.  Y. 
The  Gloveraville  Leader-Her¬ 
ald  in  an  editorial  this  week  re¬ 
proached  Frank  L.  Wiswall, 
president  of  the  Saratoga  Har¬ 
ness  Racing  Association,  for 
saying  that  newspapers  seldom 
give  credit  to  harness  racing, 
but  point  up  trouble  at  the 
tracks. 

Mr.  Wiswall  made  his  remarks 
at  the  New  York  State  Harness 
Racing  Commission’s  officials’ 
school. 

The  Gloversville  newspaper 
asked: 

“Do  you  think  you  would  be 
drawing  upwards  of  $50,000  a 
year  as  president  of  Saratoga 
Raceway  if  newspapers  and  ra¬ 
dio  stations  had  not  given  reams 
upon  reams  of  free  space  and 
time  to  entries  and  results? 

“Do  you  think  the  amount  of 
space  devoted  by  newspapers 
to  the  labor  trouble  at  Saratoga 
Raceway  could  in  anyway  com¬ 
pare  to  the  amount  given  for 
entries  and  results,  plus  accom¬ 
panying  descriptions? 

“Do  you  think  Vernon  Downs 
did  wrong  in  flying  sportswrit- 
ers  and  sportscasters  on  a  5- 
day  junket  to  Orlando,  Fla., 
and  Pinehurst,  N.C.,  in  March 
so  they  could  see  two  of  the 
nation’s  top  Southern  harness 
horse  training  centers? 

“Don’t  you  think  the  action 
of  Vernon  Downs  in  that  in¬ 
stance  was  a  tribute  to  the 
press  and  radio  for  a  job  well 
done  ?  ’’ 

• 

$105.75  Mininiuiii 

Springfield,  Ohio 
A  $3.75  weekly  increase  nego¬ 
tiated  by  the  Springfield  News¬ 
paper  Guild  and  Springfield 
Newspaper.s,  Inc.,  publishers  of 
the  Springfield  Daily  Newa  and 
Sun,  raises  top  base  minimums 
to  $105.75  weekly. 


contributor  to  many  newspa¬ 
pers  and  magazines.  May  14. 

«  *  * 

Harry  R.  Gelwicks,  85, 
who  retired  in  1948  after  cov¬ 
ering  Long  Island  for  New 
York  City  newspapers  for  .53 
years.  May  22. 

*  «  * 

Joe  E.  Williams,  59,  editor 
and  publisher  of  the  Omaha 
(Tex.)  Breeze,  one  of  the 
state’s  last  handset  weeklies. 
May  16. 

*  *  * 

Frederick  C.  Downing,  40, 
assistant  city  editor  of  the 
Albany  (N.Y.)  Knickerbocker 
Newa  and  a  staff  member  since 
1941,  May  22. 

*  *  * 

Ray  Bailey,  60,  publisher  of 
the  weekly  Luling  (Tex.)  Newa- 
boy.  May  15. 

«  «  ♦ 

Mrs.  Mae  P.  Gaertner,  68, 


of  the  editorial  staff  of  the 

Beaver  (Pa.)  Valley  Timea  for 
22  years.  May  21. 

*  *  * 

A.  E.  Clarkson,  82,  recently 
retired  as  secretary-treasurer 
of  the  Houaton  (Tex.)  Poat, 

May  19. 

*  *  * 

Luther  M.  Cornwell,  55, 
formerly  on  the  editorial  staffs 
of  the  Beaver  Falla  (Pa.) 
Newa-Tribune,  Beaver  (Pa.) 
Valley  Timea  and  Butler  (Pa.) 
Eagle,  May  14. 


Walter  W.  Dathe,  61,  an 
advertising  staffer  on  the  Dal- 
laa  (Tex.)  Morning  Newa  for 
43  years.  May  20. 

*  *  * 

Charleis  P.  Doughty,  74, 
former  editor  and  publisher  of 
the  Haat'mga  (Ont.)  Star,  re¬ 
cently. 

*  *  * 

Silas  T.  Compton,  84,  pub¬ 
lisher  of  the  Mount  Enterpriae 
(Tex.)  Progreaa  and  the 
Cuahing  (Tex.)  Newa,  May  20. 

«  *  * 

Charles  L.  Willis,  81,  edi¬ 
tor  and  publisher  of  the  weekly 
Stettler  (Alta.)  Independent 
for  almost  half  a  century,  re¬ 
cently. 
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l*l{(>MOTION 

^Left-Over'  Ideas  Jell 
After  NNPA  Sessions 


The  main  course  of  the  Na¬ 
tional  Newspaper  Promotion 
Association’s  annual  convention 
in  Cleveland  was  set  before  the 
E&P  audience  in  two  pages  of 
last  week’s  issue.  However, 
there  will  still  be  some  ideas 
left  over  from  the  shop-talkish 
meetings  that  were  well  worth 
taking  home  for  further 
thought. 

For  example,  Pierre  Mar- 
tineau  of  the  Chic(i{/o  Tribune 
made  quite  a  point  about  the 
need  for  newspaper  people  to 
recognize  the  significance  of 
motivation  re.search.  He  told 
how  many  set  notions  have  been 
changed  in  the  advertising  busi¬ 
ness  and  carried  the  theme  over 
to  the  editorial  side. 

Why  do  newspapers  continue 
to  publish  radio  program  list¬ 
ings  when  no  one  looks  at  them 
any  more,  he  asked?  His  de¬ 
partment  found  that  in  spite 
of  the  editor’s  impression  that 
people  are  interested  in  politics 
it  just  isn’t  so  and  it  is  a  waste 
of  space.  Why  should  a  news¬ 
paper  be  edited  fon-  the  men 
when  women  buy  more  than 
80%  of  the  goods  sold,  he 
asked  ? 

Harvey  Kailin,  chief  of  the 
business  division  of  the  L’.  S. 
Bureau  of  the  Census,  described 
the  1954  Census  of  Business 
and  many  of  the  procedural  and 
technical  changes  that  had  been 
introduced  in  the  compilation. 

He  warned  businessmen  not 
to  stick  too  closely  to  the  na¬ 
tional  averages  which  might 
give  a  false  picture  of  local  con¬ 
ditions.  He  explained  how  the 
growth  in  retail  sales,  for  in¬ 
stance,  varied  from  region  to 
region,  state  to  state,  and  city 
to  city. 

Mr.  Kailin  said  new  figures 
would  be  released  shortly  for 


retail  sales  in  central  business 
districts  as  compared  to  the  full 
city  and  the  standard  metio- 
politan  area. 

Consistency  Pays 
Arthur  Youngbeig,  Chicago 
Daily  News,  told  of  his  paper’s 
success  in  putting  over  a  Satur¬ 
day  “Triple  Streak”  edition 
which  is  now  the  largest  circula¬ 
tion  Saturday  paper  in  the 
country.  It  was  born  on  March 
3,  1951,  and  consistency  of  pro¬ 
motion  put  it  over.  'They  had 
to  promote  the  Saturday  read¬ 
ing  habit.  The  price  was  in¬ 
creased  from  five  to  10  cents, 
but  they  increased  the  color- 
comics,  added  a  second  front 
page,  improved  the  roto  maga¬ 
zine,  added  a  television  digest, 
and  developed  many  new  type 
feature  stories.  Saturday  ad- 
verti.sing  linage  has  doubled  in 
five  years. 

Carrier  .\ctivity 
Howard  Wilcox,  Indianapolis 
Star  and  News,  said  there  were 
only  two  weeks  last  year  when 
some  type  of  carrier  promotion 
was  not  being  conducted  for 
the  evening  paper.  For  the 
morning  and  Sunday  papers 


there  was  something  going  on 
every  week. 

Mr.  Wilcox  said  his  organiza¬ 
tion  was  doing  all  it  can  to  give 
helpful  material  to  its  carriers. 
It  is  also  trying  to  do  some¬ 
thing  about  reducing  the  high 
turnover  rate  among  carriers. 
He  said  they  were  going  di¬ 
rectly  to  universities  to  get 
qualified  and  educated  men  to 
take  over  future  supervision 
jobs  in  the  circulation  depart¬ 
ment. 

Keep  Boys  Busy 

Dan  Stern,  San  Jose  (Calif.) 
Mercury  and  News,  told  of  his 
newspapers’  efforts  which  added 
18,<)00  circulation  in  11  months 
to  bring  the  total  figure  over 
100,000.  He  said  it  was  a  joint 
public  relations  and  circulation 
depailment  effort.  Included  was 
a  year-long  contest  in  the  circu¬ 
lation  department  with  10 
seven-day  vacation  trips  for 
husbands  and  wives  as  prizes. 
There  were  also  contests  for 
the  carriers  and  continual  pro¬ 
motion  in  other  media.  Sub¬ 
stitution  of  company  trucks  for 
employes’  automobiles  in  carry¬ 
ing  papers  removed  the  circula¬ 
tion  worker  from  being  a  truck 
driver  and  gave  him  more  time 
to  work  with  the  carrier  boys. 

William  Klusmeier,  Rockford 
(Ill.)  Star  and  Register-Repub¬ 
lic,  said  that,  as  in  Indianapolis, 
they  had  something  cooking  for 
the  carriers  every  week.  He  be¬ 
lieved  in  keeping  them  busy. 
He  is  also  a  firm  believer  in  the 


Personnel  Advice  J 

E.  S.  Bowerfind,  public  rela¬ 
tions  director  of  Republic  Steel 
Co.,  told  the  promotion  men 
last  week  that  “People  who 
want  to  work  for  us  are  our 
customers  and  ought  to  be 
treated  as  such.” 

Di.scussing  personnel  rela¬ 
tions,  he  said  employers  ought 
to  give  enough  time  to  new  or 
prospective  employes  to  tell  ^ 
them  what  their  jobs  are  going  | 
to  be,  the  value  of  their  sei-vices 
the  purpose  of  the  newspaper 
and  its  meaning  to  the  com¬ 
munity. 

Mr.  Bowerfind  said  others 
judge  you  and  your  company 
by  the  people  they  know  who 
work  for  you.  “Your  phone  op¬ 
erator  can  do  you  more  harm 
than  can  be  corrected  in  five  , 
years  if  she  is  not  properly  | 
trained,”  he  said.  I 


use  of  magazine  sales  promo¬ 
tion  as.serting  it  “sells  more 
customers  that  stay  sold  longer 
and  costs  nothing.”  Reader  in 
surance  policies  pull  well  and 
cost  little,  he  said. 

Another  “gimmick”  that 
works  well,  he  said,  is  the  din¬ 
ner  and  entertainment  feature 
for  carriers.  Boys  love  to  eat, 
he  said,  and  this  stunt  was  used 
as  the  “dynamite”  to  blast  some 
of  the  summer  “stop.s”  back  into 
the  fold. 
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TWOSOMES  at  NNPA  dinner 
include  (left  to  right)  Mr.  and 
Mrs.  L.  Perley,  Publishers  Syn¬ 
dicate;  and  Mr.  and  Mrs. 
George  Tedesco,  Michigan  City 
(Ind.)  News-Dispatch;  and  (just 
in  camera  range)  Charles  A. 
Noell,  Winston-Salem  (N.  C.) 
Journal  and  Sentinel. 


ANIMATED  dinner  conversation 
with  (left  to  right)  Edward  H. 
Burgeson,  Bureau  of  Advertising; 
Irvin  S.  Taubkin,  New  York  Times; 
Mrs.  Pat  N.  LaHatte,  Atlanta 
Newspapers,  and  Richard  Die- 
specker,  Vancouver  Province. 
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pro-Metro 

(Continued  from  page  16) 

lieve  such  papers  would  be 
either  helped  or  hindered  by 


Con-Metro 

(Continued  from  page  16) 


presently  required  to  show  any 
circulation  data  by  counties; 
publishing  metro  area  figures  utiagazines,  business  papers,  etc., 
in  an  audit  report.  “Let’s  not  report  only  by  states, 
to’  to  play  ostrich,”  he  said.  4.  Separate  circulation  re- 
“However,  I  really  don’t  be-  Ports  for  Metropolitan  Areas 
lieve  such  ‘drowned’  papers  inevitably  will  tend  to  depre- 
(those  whose  relatively  small  riate  existing  Retail  Trading 
circulations  may  do  a  wonder-  Zones  and  the  large  invest- 
ful  job  in  their  corporate  cities,  ”ients  many  newspapers  have  UP  Representative 


be  subject  to  further  limitations  J,  Weekly  Shows 
and  restrictions  if  they  alone 
were  forced  to  accept  and  pub¬ 
lish  an  ABC  audit  of  Metro¬ 
politan  Area  circulations. 

10.  The  Special  Advisory 
Committee  does  not  attempt  to 
defend  the  present  boundaries 
of  every  City  Zone  and  Retail 
Trading  Zone.  Where  “unreal¬ 
istic”  or  “inadequate,”  they  can 
l)e  changed  within  ABC  rules. 


James  F.  Darr  has  been  ap¬ 
pointed  divisional  representa¬ 
tive  of  the  United  Press,  work¬ 
ing  out  of  Chicago.  He  has  been 
chief  operator  of  the  UP  Chi¬ 
cago  bureau  for  three  years. 
Thomas  A.  Johnston  has  been 


or  close  within  their  city  zones)  iri^ide  in  developing  their  RTZ 
will  get  on  any  fewer  lists  than  Circulations  over  the  past  40 
they  do  now.  They  might  easily  years. 

fret  on  more.”  Metropolitan  Area 

Agencies  emphasize  that  a  boundaries  to  measure  the  im- 
media  buyer  today  is  far  less  portance  or  ^  effectiveness  of 

often  concerned  with  one  news-  newspaper  circulations  would  _  _  _ 

paper  against  another,  in  the  Produce  innumerable  inequities  named  chief  operator, 
relatively  few  competitive  news-  fantastic  distortions, 

paper  markets  that  are  left.  See  Retail  Problem 

than  he  is  with  one  medium  6.  Our  survey  of  Metropoli- 
versus  another.  tan  Areas  shows  172  areas  pres- 

A  county,  or  group  of  coun-  ently  so  designated.  Out  of  the 
ties,  is  the  sole  common  de-  172,  120  comprise  only  one 

nominator  for  eveiy  medium,  county.  Thus  there  are  only  52 
they  point  out.  They  also  con-  places  in  the  entire  country 
tend  that  it  seems  hardly  pos-  where  there  is  any  problem  of 
sible  that  there  can  be  only  one  compiling  Metropolitan  Area 
retail  trading  zone,  because  of  circulations  for  those  who  want 
the  difference  in  circulation  pat-  them. 

terns  between  newspapers  even  7.  Those  newspapers  with 
in  the  same  market.  An  even-  Retail  Trading  Zone  circula- 
ing  paper,  or  a  morning  paper,  tions  substantially  greater  than 
or  a  Sunday  paper,  all  have  their  Metropolitan  Area  circu- 
their  own  individual  “areas  of  lotions  could  be  faced  with  ad- 
influence”  which  could  not  pos-  vertising  rate  problems  among 
sibly  coincide  with  the  retail  retail  advertisers  if  a  concept 
trading  zone.  Metropolitan  Area  markets 

Advertisers  and  agencies  cite  should  gain  acceptance  as  “pre- 
the  extra  effort  and  cost  now  ferred”  or  “premium”  circula- 
required  to  summarize  the  Met-  I-*®*'  1®  comparison  with  present 
ropolitan  Area  county  figures  RTZ  circulations, 
from  present  ABC  reports.  If  Unlike  City  Zone  and  Re¬ 

totals  were  reported,  in  addition  ^®11  Trading  Zone  boundaries, 
to  the  separate  county  figures  established  under  ABC  pro- 
that  are  now  available,  this  cedures  and  subject  to  constant 
duplication  of  effort  and  cost  i^evision,  the  Standard  Metropo- 
could  be  avoided.  IR^"  Area  is  an  arbitrary  crea- 

In  looking  at  the  issue  from  the  federal  government, 

the  standpoint  of  the  news-  9-  The  newspapers,  which 

paper  publishers’  interests,  ad-  must  do  more  than  any 

vertisers  and  agencies  contend  ®ther  medium  in  pin-pointing 

their  circulation  areas,  would 


Promotion  Movie 

“Mount  Holly,  U.S.A.,”  a  16 
MM  black  and  white  movie 
with  music  and  sound-tract, 
was  shown  for  the  frst  time 
at  the  Greater  Weeklies  Con¬ 
ference,  May  4,  in  New  York 
City. 

The  movie,  produced  by  the 
Mount  Holly  Herald,  is  believed 
to  be  the  first  such  movie 
produced  by  a  weekly  newspa¬ 
per  in  this  country. 

The  production  was  arranged 
by  Felker-Mahony,  Inc.,  of 
Philadelphia,  local  representa¬ 
tives  for  the  Herald,  and  also 
the  Philadelphia  office  for 
Greater  Weeklies  Associates. 

Cost  of  the  20-minute  movie 
was  appioximately  $1,000. 


If 


that  inclusion  of  the  total  metro 
area  circulation  figure  in  Para¬ 
graph  25  would  encouiage 
wider  use  of  ABC  reports  and  **  V®*  l'«v»  buslnera 

might  favorably  influence  the  l®*®^**!*  •wociatad  with  publishing, 
use  of  newspapers  as  an  adver-  ndyntfiiing  or  commorcial 

tising  medium.  'ulV 

with  thosa  activitias  in  Australia  and 

V  ^  *’WKT  1  Zaaland,  road  Nowspapar  Naws. 

•’CW  CiOnil.  Weekly  tha  national  monthly  businass  naws- 

Mystic,  Conn,  papar  davotad  to  thosa  closaly  ra- 
A  new  weekly  newspaper,  the  intarasts  of  Down  Undar.” 

Myatic-Stonington  Compass,  has 
been  established  by  Curtiss 
Johnson  Publications  of  Deep 
River,  Conn,  to  serve  a  fast- 
Itrowing  area.  George  W.  Tom¬ 
linson,  formerly  of  radio  sta-  fS  Homilton  Si.,  Sydnay  AustrcdUi 
tion  WNLC  at  New  London,  is  Annaal  Subscription  to  U.  S.  I3J0, 
editor.  The  paper  is  starting  IFrite  for  tampU  copy. 

with  7,500  free  distribution. 


otjLdJtSUjL  Are  the  Classifications  that  we  have 
found  (mostly  through  replies  to  box  numbers)  are 
receiving  the  greatest  response  to  their 

EDITOR  &  PUBLISHER 

^laAAi^iad  (M&,: 

*Publications  For  Sale 
Press  Engineer  Services 
Composing  Room  Equipment 
*Press  Room  Equipment 
Stereotype  Equipment 
Instruction 

HELP  WANTED: 

^Administrative 
*Artists-Cartoonists 
Classified  Advertising 
Display  Advertising 
^Editorial 
Mechanical 

*Promotion-Public  Relations 


SITUATIONS  WANTED: 

Administrative 
Classified  Advertising 
*Display  Advertising 
*Editorial 
^Mechanical 

Promotion-Public  Relations 

Come  to  Think  of  it  this  list  just  about  covers  the 
entire  Classified  Section. 

We  hope  our  tally  interests  you  and  that  we  may  at 
some  time  help  you,  too. 

Address  copy  to: 

Editor  &  Publisher  Classified  Dept. 

1700  Tiaes  Tower,  New  York  36,  N.  Y. 

•Exceptionally  Good 
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Ackerman 

(Continued  from  page  9) 

Omnibook  magazine  gave  an¬ 
other  scholarship  of  $15,000. 
After  General  Adler  died  his 
friends  provided  a  $1,000  an¬ 
nual  scholarship.  Scholarship 
money  has  come  in  the  past  and 
new  scholarship  money  is  still 
coming  in. 

“We  want  to  add  a  radio  and 
television  laboratory  next  year. 
We  are  going  to  experiment  and 
try  to  build  and  equip  a  TV 
laboratory  at  an  absolute  mini¬ 
mum  cost.  I  think  the  cost  at 
the  present  time  will  probably 
run  around  $8,000  or  $9,000. 
Now,  it  is  true  that  North- 
westeni,  Iowa  and  Syracuse 
have  large  studios  and  a  big 
investment,  but  we  are  going 
to  have  a  low  cost  model  here 
and  we  will  get  money  for  that. 

“Now,  in  my  experience  here 
the  newspaper  owners  have 
been  very  generous.  They  con¬ 
tributed,  as  I  remember,  $165,- 
OOO  when  w'e  started  the  Ameri¬ 
can  Press  Institute.  There  is  a 
scholarship  now  in  the  workings 
which  will  be  contributed  only 
by  New  York  City  publishers 
because  it  is  something  they 
are  interested  in. 

Pay  Scale  Helped 

What  does  a  graduate  pro¬ 
gram,  such  as  Columbia’s  add 
to  a  newspaperman’s  chances 
for  advance  in  pay  beyond 
.American  Newspaper  Guild 
minimums  ? 

“One  of  the  interesting  as¬ 
pects  of  our  school  is  that  we 
have  attracted  very  few  sons 
and  daughters  of  newspaper 
owners.  There  were  times  when 
I  was  concerned  about  that,  but 
as  I  look  back  I  think  that  what 
we  have  accomplished  has  been 
more  in  line  with  what  Joseph 
Pulitzer  had  in  mind,  and  has 
been  better  for  the  newspaper 
business.  We  have  attracted 
young  men  and  women,  college 
graduates  with  ability  and  am¬ 
bition,  but  without  influence — I 
mean  without  family  influence, 
without  a  newspaper  ownership 
influence,  so  that  when  I  speak 
about  advancement  and  the  rise 
of  our  graduates  you  must  con¬ 
sider  that  background.  What 
has  happened  to  our  graduates 
has  been  the  result  of  what  they 
have  been  able  to  produce  and 
has  not  been  due  to  family  con¬ 
nections.  We  have  had  a  few 
sons  and  daughters  of  news¬ 
paper  owners,  but  very  few. 

“In  regard  to  raises  above  the 
Guild  minimum:  Frequently  the 
high  paying  jobs  which  we  are 
offered  cannot  be  filled  because 
the  men  and  women,  who  are 
qualified,  will  not  leave  the 


newspapers  or  press  associa¬ 
tions  they  are  working  for,  even 
to  accept  a  public  relations  job. 
Last  year  we  were  invited  to 
suggest  two  men  in  the  govern¬ 
ment  international  public  rela¬ 
tions  set-up,  paying  $12,-14,000 
a  year.  We  could  not  fill  the 
job.  Some  of  our  young  grad¬ 
uates  leave  good  public  rela¬ 
tions  jobs  to  become  editors  of 
small  newspapers. 

“So  on  the  employment  record 
our  graduates  have  been  doing 
very  well  and  that  has  helped 
us  because  when  they  hear  of 
jobs  on  newspapers  or  wherever 
they  are  working,  they  tele¬ 
phone  us  first.  That  helps  our 
placement  record.  There  is  a 
new  daily  newspaper  being  or¬ 
ganized  right  now  in  upstate 
New  York  and  one  of  our  pro¬ 
fessors  had  a  telephone  call  for 
three  men  and  one  woman. 

“I  do  not  know  the  Guild 
minimum  in  New  York  City  but 
I  think  the  salaries  for  the  men 
and  women  in  the  newspapers 
are  higher  today  than  many  be¬ 
lieve  that  they  are.’’ 

80%  Return 

What  percentage  of  Columbia 
graduates  return  to  newspaper 
work? 

“Eighty  per  cent  go  into  the 
newspaper  business.  One  of  the 
reasons  is  that  is  what  we  are 
training  students  to  do  and  that 
is  what  we  emphasize.  We  try 
to  keep  our  students  in  the 
newspaper  business.  The  result 
is  that  we  have  a  high  percent¬ 
age  in  this  field.” 

Dean  Ackerman,  how  do  you 
plan  to  spend  your  time  and 
energy  in  retirement? 

“Some  of  the  headlines  said 
that  I  had  quit  or  resigned. 
Well,  of  course,  I  did  not  quit 
and  I  did  not  resign.  By  the 
end  of  my  term,  July  31,  I  will 
have  been  here  beyond  my  re¬ 
tirement  age.  I  was  eligible  to 
retire  January,  1955. 

“I  have  literally  had  no  time 
to  look  for  another  job  and  have 
not  tried  to  find  another  job. 
But  I  have  had  three  jobs  of¬ 
fered.  They  interest  me  al¬ 
though  I  do  not  expect  to  ac¬ 
cept  any  of  them.  They  interest 
me  because  of  the  reasons  the 
employers  gave  for  inviting  me 
to  take  the  jobs. 

“1.  The  first  job  came  from 
the  news  dealer  here  on  116th 
Street.  He  had  been  delivering 
newspapers  here  for  25  years. 
He  asked:  ‘Why  don’t  you  come 
over  here  and  find  out  why 
people  buy  newspapers  or  don’t 
buy  them?’ 

“2.  This  came  from  an  adver¬ 
tising  man  who  thought  I  ought 
to  know  where  the  money  comes 
from  to  pay  newspaper  salaries 
and  that  I  ought  to  know 


something  about  the  competi¬ 
tion  for  the  newspaper  dollar. 
Who  provides  the  money  for 
the  employment  of  our  grad¬ 
uates  ? 

“3.  This  came  from  a  news¬ 
print  manufacturer  and  he  said 
I  should  know  something  about 
the  wood  pulp  industry  in  Can¬ 
ada.  ‘We  provide  the  newsprint 
for  your  graduates,’  he  re¬ 
marked. 

“Obviously  none  of  them  were 
really  offering  me  employment, 
but  they  were  serious  to  the  ex¬ 
tent  that  they  thought  I  should 
know  something  about  the  news¬ 
paper  business,  from  their  point 
of  view. 

Will  Write 

“Now,  to  answer  your  ques¬ 
tion  seriously:  I  have  not  the 
slightest  intention  of  doing 
nothing.  I  have  every  intention 
of  writing  because  I  have  made 
it  a  policy  here  for  25  years 
not  to  write  for  publication. 
Obviously  there  are  a  great 
many  things  I  want  to  write. 
Any  man  after  25  years  on  this 
job  would  want  to  write  some 
of  his  experiences  because  the 
background  of  the  record  is  just 
as  interesting  as  the  record. 

“When  I  came  to  the  Pulitzer 
School  in  1931  several  newspa¬ 
per  colleagues  and  business  as¬ 
sociates  thought  I  was  escaping 
competitive  activity  for  the 
security  of  an  ivory  tower  re¬ 
treat.  Up  here,  I  have  had  more 
competition,  worked  longer 
hours  at  lower  salaries  without 
vacations  from  responsibilities 
than  at  any  time  between  1917 
and  1931.” 

Carl  W.  Ackerman  was  one 
of  the  12  students  who  made  up 
the  first  graduating  class  of  the 
Columbia  School  of  Journalism 
in  1913.  Talcott  Williams,  first 
director  of  the  school,  once  told 
President  Nicholas  Murray  But¬ 
ler  that  Mr.  Ackerman  was  “a 
young  man  worth  keeping  your 
eye  on.” 

Upon  his  graduation  a  year 
later  he  began  a  writing  career 
with  the  United  Press.  After  a 
break-in  period  in  Albany  and 
Washington,  Mr.  Ackerman  set¬ 
tled  down  for  two  years  to  cover 
central  Europe. 

Based  in  Berlin  for  the  UP, 
he  watched  the  progress  of  the 
war  and  filed  his  dispatches. 
When  his  own  country  entered 
the  war,  Mr.  Ackerman  left 
Berlin  and  spent  a  year  as  spe¬ 
cial  correspondent  for  the  New 
York  Tribune  and  the  Saturday 
Evening  Post.  His  travels  took 
him  to  Spain,  Mexico,  France 
and  Switzerland.  Five  books 
came  from  his  pen  during  these 
years,  as  well  as  innumer¬ 
able  newspaper  and  magazine 
stories.  He  wrote  the  stories 
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from  Ekaterinburg  in  Russia 
for  the  New  York  Times  which 
informed  the  world  of  the  ex¬ 
ecutions  of  Czar  Nicholas  and 
his  family  by  the  Revolutionists. 
He  covered  the  Allied  armies  in 
Siberia  during  1918  and  1919 
for  the  Times  and  saw  enough 
of  the  Orient  to  awaken  a  long¬ 
term  interest  in  that  part  of  the 
world. 

Returning  from  overseas,  he 
founded  the  foreign  news  serv¬ 
ice  for  the  Philadelphia  Public 
Ledger  and  manned  its  London 
bureau  for  a  time.  In  1921,  he 
founded  a  public  relations  firm 
in  New  York,  which  bore  his 
name  and  handled  accounts  for 
some  leading  corporations,  in¬ 
cluding  Eastman  Kodak.  He 
had  been  for  a  year  public  rela¬ 
tions  chief  and  assistant  to  the 
president  of  the  General  Motors 
Corporation  when  Columbia 
called  him. 

Today,  with  more  than  2,000 
graduates  and  an  unparalleled 
reputation  for  confronting  its 
students  with  virtually  every 
type  of  situation  they  will  have 
as  news  reporters,  the  Graduate 
School  of  Journalism  wants  to 
expand  its  horizons  even  fur¬ 
ther.  Dean  Ackerman,  w’ho  has 
raised  more  than  $1,500,000  for 
the  school  and  its  projects,  of¬ 
fered  this  prospectus  four  years 
ago  just  before  the  40th  anni¬ 
versary: 

“I  feel  that  the  school  can 
spread  out  in  all  fields  of  pub¬ 
lication  and  communication.  I 
think  we  can  expand  instruction 
in  periodical,  radio  and  tele¬ 
vision  reporting  and  editing. 
Our  enrollment  would  go  up. 

“I’ve  always  been  an  advocate 
of  moving  the  school  downtown. 
This  location  is  excellent  in 
many  ways,  but  we  should  be 
closer  to  all  the  centers  of  mass 
communication.  We’d  be  in  a 
more  professional  atmosphere, 
too.” 

Dean  Ackerman  will  be  suc¬ 
ceeded  in  August  by  Edward  W. 
Barrett,  executive  vicepresident 
of  Hill  and  Knowlton,  Inc. 
(E&P,  May  12,  page  14). 


Prof.  Ede  Retiring 

New  Brunswick,  N.J. 

Hubert  R.  Ede,  a  member  of 
the  faculty  of  the  Rutgers  Uni¬ 
versity  School  of  Journalism 
since  1926,  will  retire  June  30. 
He  has  devoted  a  lengthy  jour¬ 
nalistic  career  to  two  New  Jer¬ 
sey  institutions — the  Newark 
Evening  News  and  Rutgers.  He 
retired  from  the  News  staff  last 
August.  Professor  Ede  worked 
for  a  number  of  New  England 
newspapers  following  his  grad¬ 
uation  from  Brown  University 
in  1909. 
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Researcher 
'S  Editors 
Live  in  Past 


deal  with  the  other  sex,  an  ,  •  A  J  • 

important  social  factor,”  Dr.  tjUrtlS  A.QV1S6S 
Gardner  advised. 

Another  Look 
At  Old  Ideas 

Boston 

J.  Montgomery  Curtis,  director 


J_jU.11iU1  O  newspapers  have  overlooked  the 
American  man,  he  told  the 
editors. 

“Where  in  a  newspaper  can 
Louisville,  Ky.  the  average  man  find  anything 
The  average  newspaper  sub-  _  relates  him  to  his  main 
scriber  is  a  scanner  rather  than  activity  in  life — his  every-day  of  the  American  Press  Insti- 
8  i-eader,  Dr.  Burleigh  Gardner  mean  to  be  tute,  advised  New  England  edi- 

told  the  annual  editorial  meeting  *  I®'**  Maybe  we  need  an  tors  here  May  18  to  look  into 
of  the  Locally  Edited  Magazine  ‘Advice  to  the  Workingman’  col-  the  past  to  rediscover  ideas 
Group  here  recently.  umn.  that  might  make  newspapers 

Dr.  Gardner  is  executive  di-  “Y®®  editors  have  to  build  better, 

rector  of  Social  Research,  a  ®P  emotional  attachment  to  jot  of  great  men  and 

Chicago  organization  that  tries  Y®®*"  newspaper,”  he  concluded,  women  were  in  the  newspaper 
to  find  the  sociological  motiva-  • 

tions  behind  readers’  activities.  41  25-Year  Club 
Motivation  research,  he  told  m  i  xi  j 

magazine  editorial  workers  from  Members  Honored 
20  cities  meeting  here  as  the 
guests  of  Standard  Gravure 


Niagara  Falls,  N.Y. 
The  Niagara  Falls  Gazette 


business  in  this  country  50 
years  ago,”  he  said.  “Their 
ideas  have  been  forgotten  and 
passed  over,  but  they  are  still 
good.” 

Mr.  Curtis  was  speaking  to 


Corp.,  is  the  research  of  the  honored  41  employes  with  more  the  spring  meeting  of  the  New 


future. 

“We  don’t  want  to  know  so 
much  what  they  read  as  why 
they  read  it,’  he  explains. 

Living  in  the  Past 

Americans  have  long  assumed 
that  being  informed  is  a  virtue, 
he  said,  and  newspapers  have 
gone  along  with  this  feeling. 
“But  why  be  informed  about  a 
lot  of  things  that  we  pay  no 
attention  to?  Much  of  the  for¬ 
eign  news  in  a  newspaper  is 
far  removed  from  the  average 
man,”  Dr.  Gardner  said. 

He  pointed  out  the  treatment 
of  political  news  as  one  instance 
in  which  newspapers  were  liv¬ 
ing  in  the  past 


than  25  years  of  service  at  a  England  Associated  Press  News 
_  party  May  12.  Executives  Association. 

s  Ray  M.  Van  He  said  that  in  a  survey  he 
W  a  g  n  e  n,  77,  made  of  newspapers  of  50  years 
who  joined  the  ago  it  was  found  that  writing 
Gazette  July  1,  styles  were  much  more  indi- 
1901,  was  pre-  vidual;  papers  were  not  nearly 
sented  with  a  as  extreme  in  news  coverage, 
gold  wrist  Stylized  Reporting 


watch  by  Ken¬ 
neth  K.  Burke, 


He  pointed  out  that  three  is 
tendency  to  become  stylized 


tor  write  a  job  description  of 
just  what  he  does.  Usually,  he 
said,  it  is  found  that  80%  of 
the  detail  work  could  be  done 
by  a  stenographer. 

“City  editors  can  train  copy 
boys  to  file  their  futures,”  he 
said.  “They  should  pick  out  the 
things  which  they  contribute  to 
the  paper  and  do  more  creative 
work.  Breaking  stories  aren’t 
exclusive  any  more,  but  planned 
stories  are,  and  the  city  editor 
should  not  be  burdened  down 
with  clerk’s  duties.” 

The  40  members  of  the  as¬ 
sociation  heard  Michael  Bailey 
Burke,  executive  director  of 
Ringling  Bros,  and  Barnum  & 
Bailey  Circus,  give  a  run  down 
of  the  circus’  current  labor  situ¬ 
ation  and  the  controversy  with 
the  American  Guild  of  Variety 
Artists. 

Robert  E.  Beaupre,  Burling¬ 
ton  (Vt.)  Free  Press,  was 
chairman  of  the  session.  The 
fall  meeting  will  take  place 
Oct.  14-17  at  the  Baisin  Harbor 
Club,  Vergennes,  Vt. 

• 

Paper  Heads  Off 
A  ‘Medical  Fraud’ 


Van  Wagnen 
paper. 


genera  ^^m  in  reporting  today  and  advised 

“keeping  out  of  monotony.” 
“Some  newspapers  are  killing 
their  readers  with  monotony. 


ager 
Gannett 


Mr.  Van  Wagnen  worked  as 

fu  1  All  the  stones  appear  to  be 

a  purser  on  the  Ene  Canal 

before  joining  the  Gazette.  He 

^  “Improve  that  reporting.  Not 

“Many  newspapers  take  poli-  secretary-treasurer  when  the 

tics  seriously,”  he  said,  “but  are  Gazette  was  owned  by  the  late  „ 

the  readers  really  interested?  Alanson  C.  Deuel.  He  be^me  He' suggested  going  over  the 
Newspapers  are  still  thinking  of  swretary  of  the  ®«rP®ration 

the  era  of  the  small  town  when  when  the  G^nett  Gjoup  took  missing.” 

politics  was  an  important  di-  over  the  papei  in  November,  criticism  of  the 

Xnfzed  and^polftics^'r^no  All  of  the  25-Year  men  and  telegraph  editor  he  said,  “b^ 

average  person.”  pins  in  recognition  of  tneir 

A  „'w^p.per  i,  thtopp  -rvice  by  Hamilton  B.  Miner,  "*,7, deni 

t.  many  ^ople  but  publiahera  managing  editor,  nbo  wan  toast- 
tend  to  nde  their  hobbies  too  mastei. 
hard.  Some  newspapers,  he  re-  • 

marked,  are  so  interested  in  Reward  for  Public 
being  complete  records,  filed  in  .  wT/-it  j  eti  non 

somebody’s  library,  that  they  Service t  tr  lllea  Ijfl^UUU 
forget  how  to  be  newspapers.  West  Hartford,  Conn 


He  advised  having  the  city  edi- 


Shreveport,  La. 

The  Shreveport  Medical  So¬ 
ciety  has  taken  in  its  charge 
the  case  of  a  7-year-old  epilep¬ 
tic  victim  following  exposure 
by  the  Shreveport  Times  of  a 
Chicago  doctor  who  promised 
to  cure  the  boy. 

Billy  Taylor,  with  the  aid  of 
a  church-raised  fund,  was  to 
visit  Chicago  for  the  purported 
healing.  On  a  tip  that  the  doc¬ 
tor  was  a  mail  advertiser,  the 
Times  became  suspicious,  con¬ 
tacted  the  Better  Business  Bu¬ 
reau  and  reported  its  finding 
to  the  medical  society.  The 
physicians  voted  to  assume 
responsibility  for  the  boy’s 
treatment,  and  commended  the 
Times  for  "astuteness  in  expos¬ 
ing  this 'medical  fraud.” 


Lovelorn  Columns  Good  Bice  Clemow,  president  of  the 

In  dealing  with  features,  he  "  Hartford  Publishing  Corn- 
pointed  to  the  value  of  advice-  Pany,  publishers  of  the  West 
to-the-lovelorn  columns.  They  Hartford  News,  is  among  bene- 
•serve  an  important  function;  ficiaries  in  will  of  Seth  Low 
they  help  support  the  moral  Pierrepont,  millionaire  ex-diplo- 
structure  of  the  culture;  they  niat,  who  died  March  1. 
help  people  solve  their  prob-  Mr.  Clemow  is  given  $1,000 
lems;  they  deal  with  interper-  and  aR  of  Mr.  Pierrepont  s 
sonal  relationships  that  are  so  stock  in  the  publishing  corn- 
important,  he  said.  pany,  in  appreciation  for  the 

“Even  teen-age  boys  read  them  assistance  Clemow  gave  Pierre- 
— though  they’d  never  admit  it  pont  during  World  War  11, 
—  becau.se  these  columns  give  when  the  latter  was  State  Sal- 
them  information  on  how  to  vage  Committee  chairman. 
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W«  handle  negotiations  for  the  sale  or  purchase 


of  daily  newspapers  from  coast  to  coast — three 
offices  conveniently  located.  Contact  the  nearest 
office  for  a  confidential  discussion. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 


WASHINGTON,  D.  C. 
Jama*  W.  Blackbarn 
aifford  Marihall 
Washinaton  Bldf. 
Sterllnf  3-4341-2 


CHICAGO 
Rajr  V.  Hamilton 
Trlbnna  Tower 
Delaware  7-275S-* 


SAN  FRANCISCO 
William  T.  Stnbblcficid 
W.  R.  Twln«nr 
111  Sotter  St. 
Exbrook  2-M71-2 
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Vandals  Enter 
Plant,  Cause 
Press  Damage 

Monroe,  Wis. 

Despite  major  damage  to  the 
press  of  the  Monroe  Evening 
Times,  caused  by  vandals  who 
broke  into  the  plant,  the  news¬ 
paper  published  its  edition  May 
15  with  only  a  9()-minute  delay. 

However,  in  order  to  do  so,  a 
plane  trip  to  Chicago,  125  miles 
away,  was  made  to  pick  uj) 
parts  for  the  damaged  press. 

The  vandalism  was  dis¬ 
covered  at  8:20  a.m.  by  an  em¬ 
ploye  who  noticed  that  the  ink¬ 
ing  frame  assembly  on  the  con¬ 
trol  side  of  the  press  had  Iieen 
snapped  off.  Damage  was 
estimated  at  about  $500. 

Newspaper  officials  surmised 
that  someone  had  attempted  to 
operate  the  press  during  the 
night.  The  ink  and  vibrator  rol¬ 
lers  had  been  unlocked  after  the 
Monday  press  run.  This  caused 
the  main  cylinder  di’ive  assem¬ 
bly  to  jam,  snapping  off  the 
inking  frame.  Teeth  also  were 
torn  from  three  gears. 

Although  spare  gears  were 
available,  repairing  the  inking 
frame  presented  a  serious  prob¬ 
lem.  A  machine  plant  was  set 
to  work  to  weld  the  part,  an 
intricate  process. 

However,  it  was  decided  that 
in  order  to  play  it  doubly  safe 
another  part  would  be  obtained 
from  the  Goss  Printing  Press 
Co.  in  Chicago. 


Shop  Talk 

(Continued  from  page  92) 


chained  to  that  clock  by  cus¬ 
tom  and  by  the  publisher’s  de¬ 
termination  to  beat  the  compe¬ 
tition  whether  it  be  television, 
another  newspaper  in  his  town 
or  one  50  miles  away. 

For  their  edification,  both 
editors  and  publishers  should 
lead  these  closing  words  of  Mr. 
Lindstrom’s: 

“I  would  like  to  point  out  a 
phenomenon  which  I  am  sure 
most  of  you  have  experienced, 
certainly  in  cities  where  there 
is  more  than  one  paper, 
whether  competitive  or  under 
the  same  ownership.  Continual¬ 
ly  it  is  brought  to  our  atten¬ 
tion  that  people  in  commenting 
on  stories  can  seldom  recall 
whether  they  read  it  in  the  one 
paper  or  the  other.  The  same 
is  true  of  editorials,  and  comics 


or  panels,  some  of  which  have  Color  ill  La  Preiisa  color,  a  reproduction  of  a  fa- 

been  fixtures  for  years.  .  mous  painting  which  depicts 

“This  can  be  very  frustrating  Prensa  of  Buenos  Aires  g^n  .Martin  reviewing  his  army, 

to  the  reporter  and  to  the  city  ‘estored  another  old  feature —  The  publication,  first  color  in 

editor,  bending  their  backs  to  color  photos  —  in  the  May  20  La  Pren.sa  in  14  years,  marked 

get  the  story  first  to  the  cus-  edition.  Using  regular  news-  the  centennial  of  the  birth  of 

tomer  who  never  remembers  pi'int  stock  it  printed,  in  full  the  liberator, 

which  paper  won  out  in  the 


scuffle. 

“But  of  this  I  can  assure 
you:  If  you  publish  the  superior- 
story,  not  necessarily  in  length 
but  in  quality,  the  reader  will 
recognize  it  and  he  will  remem¬ 
ber  in  which  paper  he  did  read 
it. 

“If  we  do  it  better  than  the 
magazines,  the  credit  will  ac¬ 
crue  to  us  also.  Do  it  better 
than  television  and  the  viewer- 
will  turn  the  switch  and  read. 


classified  section 


Bmefit  Irom  our  .  Vast  Ftowspoper  Audionco 


A.NNOL.NCEMENTS 


ANNOUNCEMENTS 


Mewspaper  Brokers 


Publications  For  Sale 


DAILY,  Somi-Weokly  and  Wi-ekly 
tu..  4-v.«  1  Newspapers.  J.  R.  GABBERT,  3937 

Get  there  with  the  most  or  the  j  orange  St.,  Riverside,  California. 


best — because 
first. 


you 


can  t  be  ;  confidential  information 

I  Daily  Newspaper  Properties 
As  we  said:  Wish  we  could  W.  H.  Glover  Co.,  Ventura,  Californ 
have  said  that! 


Phillips  Retires 
After  36  Years 


MIDWEST  NEWSPAPERS 
G<a>d  opportunities  in  proven  fields. 

HERMAN  H.  KOCH 
-3923  Virginia  St..  Sioux  City.  Iowa 


DAILY  4,000  Circulation  in  border 
state  for  sale  for  less  than  gross. 
Must  have  substantial  cash  down  pay¬ 
ment.  Seldom  is  an  opr>ortunity  like 
this  offered.  Owner  will  deal  with 
qualified  buyers  only.  Box  2131,  Edi¬ 
tor  &  Publisher. 


MOUNTAIN  STATES  DAILY 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

for 


Ideal  lot-ation.  Excellent  eiiuipnient. 
Exclusive.  G<hk1  increase  potential. 
Priced,  $1.50.000.  with  real  estate. 
$100,000  reriuired  to  handle.  Balance 
easy  terms. 


APPRAISALS 


COLORADO  EXCLUSIVE  WEEKLY 
ri-orgamzation,  |  Iwation  in  path  of  rapid 


C.  E.  Phillips,  business  man-  Georgia 

.  ,  *  ra  I  Y  I  Savinffs  Bank  BMk.,  Atlanta,  GenrRia.  t 

atrei'  of  the  Lo}iq  Beach  Ivae-  \  —  —  - 

'  SALES-PURCHASES  handled  with! 

I  t€88~T€l€ff}anif  'discretion.  Write  Publishers  Service,'  RAY  E.  MOHLER  &  ASSOCIATES 


000  rash  re<iuired.  Balance  reasonable. 
A  prime  buy! 


pendent  and 


has  announced 
his  withdrawal 
from  active 
newspaper  op- 
ei-ation  as  of 


P.O.  Box  31:r2,  Greensboro,  N.  C. 


JO.SEPH  A.N'THONY  SNYDER 
Western  Newspapers. 

101.50  Culver  Blvd..  Culver  City.  Cal. 
★  ★  PERSONAL  Service  backed  by  30 
I  years’  experience  in  the  Wc.st.  Stypes. 
May  Ill.  He  will  Rountree  &  Co.,  62.5  Market  St..  San 
'  Francisco  .5,  California. 

open  an  office  .  - - ' - — 

for  the  Tvion-  I  RALPH  J.  ERWIN 


Lio  I  Ncwspapcrs  and  radio  stations.  1443  I  *  Krehbiel, 

agement  of  hrs  |  g  Trenton.  Tulsa,  Okla.  Kansas. 


Phillips 


personal  affairs  it-S  not  the  down  payment  that 
and  will  serve  i  i’uy*  the  newspaiier — it’s  the  iier- 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  |>ersonal  eontact 
.selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Plea.sant,  Mich. 


the  Long  Beach 
newspapers  in 
a  consulting  capacity. 

He  started  his  newspaper 
career  on  the  Lipin  (Mass.) 
Item  in  1920,  and  moved  to 
Rockford  (Ill.)  newspapers  in 
1922.  In  195.‘J  he  was  appointed 
business  manager  of  the  newly 
consolidated  Long  Beach  news- 
jiapers. 

Headed  N.\EA  Twice 
During  his  36  years  in  the 
newspaper  business,  Mr.  Phil¬ 
lips  has  served  two  terms  as 
president  of  the  Newsjraper  Ad¬ 
vertising  Executives  Associa¬ 
tion,  1941-1942;  eight  years  on 
the  advisory  committee  of  the 
Bureau  of  Advertising,  and 
two  years  on  the  governing 
board  of  that  group. 

In  1950  and  1951  he  headed 
the  Illinois  Daily  Newspaper 
Markets  as  president.  He  is 
vicepiesident  of  the  Long 
Beach  Chamber  of  Commerce, 
and  plans  to  be  active  in  civic 
affairs. 


Newspaper  Appraisers 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Experienced  court  witness 
Complete  reports  submitted 

A.  S,  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


Publications  For  Sale 


WEEKLIES  —  DAILIES 
We  offer  an  outstanding  list  of  West¬ 
ern  papers.  Why  not  write  for  our 
latest  Bulletin  now.  No  charge  or  obli¬ 
gations. 

JACK  L.  STOLL  &  ASSOCIATES 
4958  Melrose  Ave.,  Los  Angeles  29,  Cal. 


,ONG  Beach,  Calif.  ! manV.!’rr%EwlpAPER  I  A1  e<, nipped.  Will  gr,»s 

.  ■  i  *35.000  1956.  Priced  right  with  $25,- 


Media  Brokers  &  Consultants 
312  Boston  Building.  Denver,  Colorado 


FEW  weeklies  pay  their  owners  $20,- 
000  a  year  profit.  This  one  does,  con¬ 
sistently  :  will  do  much  better,  if 
pushed.  Unoppostxl:  6,000  county-seat 
town  ;  deep  South.  Please  write  fully. 
DIAL  640  W.  Willis.  Detroit,  Mich. 
KANSAS  EXCLUSIVE  weekly' 
A-1  plant,  $15,000,  half  or  less  cash. 

Box  88,  Norton, 


NEW  YORK  CITY  community  monthly 
and  separate  business  shopping  guide 
(together).  Great  potentiality  in  right 
hands.  Ideal  for  man  and  wife.  Do 
nut  answer  unless  able  make  substantial 
cash  payment.  Owner  wishes  retire. 

Box  2250,  Editor  &  Publisher.  _ 

OLD  ESTABLISHED  WEEKI7y,  only 
paper  in  fast  growing  No.  N.  J.  sub¬ 
urban  town  of  19,000.  Can  be  had  for 
less  than  half  of  last  year’s  gross  of 
$14,500,  which  can  be  tripled  by  en¬ 
ergetic  man.  Cash  $2,500.  Selling 
reason  health.  Box  2233,  Editor  ft 
Publi.sher. 


$1  I  1,534.21  IN  4  YEARS! 


THIRTY-ONE  year  old  weekly  located 
in  booming  Rocky  Mountain  area. 
Grossing  $100,000  yearly.  Will  sell  all 
or  controlling  interest.  With  capital, 
conversion  to  daily  held,  a  natural. 
Box  1928,  Editor  &  Publisher. 


That  represents  the  owner’s  take 
f  rom  one  of  the  best  exclusive  non¬ 
daily  properties  in  the  nation — every 
year  shows  an  increase  in  volume. 
No  shopper  or  suburban  paper— est. 
1H79.  Ideal  climate.  Wonderful  area. 
Small  cash  payment  and  long  tem;» 
to  buyer  with  soiina  security,  pnwen 
ability  and  grK>d  character.  Save  your 
stamps  unless  you  can  provide  proof 
of  these  in  first  letter.  Box  2205, 
Editor  &  Publisher. 


Weekly  Newspaper  For  Sale 
THE  ARCHIVE,  Downingtow-n,  Pa. 
i  (“It  Happens  Every  Thursday*’).  In- 
NEW  MEXICO  WEEKLY,  job  shop.  |  dudes  building,  revenue  producing 
Well  equipped,  growing  city.  Other  parking  lot,  2  linos.  4  presses,  2 
interests  require  Mie.  Printing  wn-  ;  folders,  Fairchild  etc.  Tremendous 
tract  goes  it*  $60,000,  mooMt  |  (growth  of  community  indicates  ex- 

H  person.  Box  2018,  |  pansion  of  job  and  news  operation. 

Editor  &  Publisher.  ]  niaybc  to  duil.v.  B-iyer  must  want 


EASTERN  DAILY  official  paper  for  i  maintain  paper’s  high  standard  coin- 
two  counties.  Circulation  3,250.  Ready  1  munity  servin'  as  well  a.-,  make  money, 
for  expansion  on  low  capital.  Tax  j  Call  owner  R.  Mcllvainc,  yerson-person 
write-off  will  clean  it  up  fast.  Broker.  Washington,  D.C.  Fe.  3-1326  for 
Box  2116,  Editor  ft  Publisher.  I  appointment. 
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ANNOUNCEMENTS 

NEWSPAPER  SERVICES 

MACHINERY  and  SUPPUES 

MACHINERY  and  SUPPUES 

Publications  For  Sale 

m  1 

Consultants  j 

Composing  Room  ] 

Newsprint 

EMERGENCY!  j 

WILL  LEASE  with  option  to  buy,  an  ! 
occlusive,  isolated  California  weekly.  , 
Best  Plant.  Area  due  for  very  rapid 
growth  $10,000  re<iuired  to  insure  abil¬ 
ity  to  exercise  option.  Hurry!  Hurry!  \ 
J.  A.  SiN'YDER.  Newspaper  Broker,  ! 
10150  Culver  Blvd.,  Culver  City,  Calif,  j 
REAL  PRODUCER  —  Northwestern  ] 
Ohio  paper.  Pays  owner  $10,000  a  ! 
gear  with  no  selling.  Town  growing  i 
fast.  Buyer  can  boost  both  gross,  net 
•asily  right  from  start.  Plenty  of 
good  equipment  to  handle  increased  I 
volume.  Only  $7,600  down.  Send  in-  | 
formation  about  self  with  inquiry.  I 
Larry  Towe  Agency,  Holland,  Mich.  | 

Publicalionit  W'anted  I 

EX-WEEKLY  PUBLLSHKR;  now  .Ad 
Exec  large  daily  wants  to  buy  small  I 
daily.  Knows  all  departments.  Ade-  ' 
quately  finanred.  Send  all  details  to 
Box  2229,  Editor  &  Publisher. 

Bu»ines$  Opportunitiea 

AD  MAN  or  editor  with  a  little  money 
can  acquire  up  to  60%  interest  in 
excellent  nationally  circulated  magazine 
if  he  acts  immediately.  Write  fully 
to  P.O.  Box  936,  Albuquerque,  N.  M. 

COMMERCIAL  &  LEGAL  weekly  in 
Florida  needs  working  manager  as 
partner  with  possibility  of  later  own¬ 
ership.  Box  2130,  Editor  &  Publisher. 

National  AdrerlUing  Space 

MILLINE  rate  is  fur  the  pigeons. 
Get  cardinals,  buy  by  the  inch  in 
Sanders  ABC  Tniee,  Geneses),  N.  Y. 

Job  Printing 

PUBLISHERS— ADVERTISERS 
WHY  PAY  premium  prices  for  news¬ 
print  when  we  can  print  for  you. 
Standard  or  upgrade  paper.  Complete 
publisher’s  facilities,  from  composing 
to  bindery  -  rotary  -  roto  color  -  gravure 
letter-press-large  midwest  plant-com¬ 
petitive  prices.  Box  2213,  Editor  & 
Publisher. 


NEW  SPARKLE  FOR  YOUR 
NEWS  COLUMNS 

Put  Zip  in  your  editorial  coverage  and 
news  display.  Improve  revenue.  Im¬ 
partial,  trained  analysts  with  fresh 
ideas,  new  viewpoints.  Dick  Haratine 
&  Associates.  3404  Greengarden  Boule- 
vard,  Erie.  Pennsylvania. 

PUBLICATIONS  ARE 
■•PRODUCTS”  TOO  .  .  . 

.  .  .  that  must  be  "merchandised !”  ; 

"Let  Gabriel  blow  YOUR  horn”! 

JAY  gabrie!  BUMBERG  associates  i 
8  East  48  St  •  New  York  17  •  PL  9-3858 
Publication  Promotion  •  Direct  Mail  I 
Development  •  Re-stylization 
("Ulcer  Promoters”  booklet 
...  on  request) 

_ Pre»*  Engineera _ 

E.  P.  WALLMAN  &  CO.  [ 

Machinists,  Movers,  Erectors,  Repairs,  ! 
Maintenance.  Erection  all  types  of  ; 

presses  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street 

Ros'kford _ Illinois  I 

News|m|ier  Press  Installations 
MOVING- REPAIRING-TRUCKING 
Expert  Service— World  wide 
SKIDMORE  AND  MASON,  INC. 
56-59  Frankfort  Strert 
New  York  38,  N.  Y. 

_  Barclay  7-9775 _ 

Dearborn  Machinery  Movers  Co, 

DISMANTLING 

MOVING 

ERECTING 

We  offer  a  complete  "Turn  Key”  job 
Anywhere 

P.O.  Box  277  New  Orleans  9.  La. 

!  Phone:  BYwater  7534 


REID  V  belt  motor  drive  for  Lino-  I 
type-Intertype  in  use  several  years.  I 
Users  very  well  pleased.  Reid  maga¬ 
zine  racks  31  stock  sizes  or  make  to 
suit  your  needs.  Like  to  have  your 
order.  Arch  Reid,  William  Reid  Co., 
2271  Clybourn,  Chicago  14,  III. 

Newt  print 


WE  HAVE 

NEWSPRINT 

TO  SUIT  YOUR  NEEDS 

Prompt  Shipments 
Future  Shipments 
Alfred  Bunge  Co. 

Standarci  White  Tonnage 
Large,  Half  and  %  Rolls, 
and  smaller  widths. 

60  TONS  AND  UP 

BUNGE  PULP  & 
PAPER  CO. 


Many  publishers  in  practically  every 
State  of  the  Union  are  our  regular 
customers,  receiving  monthly 
shipments  of  our 

STANDARD  DOMESTIC  32 
POUND  NEWSPRINT 

Direct  Mill  Shipments 
in  large  size  Rolls,  %  and  1/2 
size  rolls 

of  any  diameter  desired. 

Please  contact  us  now  and  let  us 
place  your  orders  for  the  third  and 
fourth  quarter  of  1956  with  our  mills. 


Advertising  Rates 

CLASSIFIED 

Line  Rales  Each  Censeculive 
Insertion 

SITUATIONS  WANTED  (Payable  with 
srdcr)  4  tlstes  •  454  per  line  each 
insertion;  3  times  9  SOp;  2  9  554; 
1  9  6^.  Add  154  for  Box  Serrice. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  9  904  per  line  each  insertion; 
3  times  9  954;  2  timn  9  $1.00; 
1  9  $1.10.  3  line  minimum.  Add  154 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wodnosday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  lint  for  box  information.)  Box- 
holders'  identitlH  held  In  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  ripht  to  edit  all 
eepy. 

DISPLAY  RATES 


Aiatc 

1 

6 

U 

26 

52 

Lints 

Tint 

Times 

Times 

Times 

Times 

564 

$460 

$390 

$365 

$335 

$300 

282 

260 

215 

205 

190 

170 

141 

145 

125 

115 

no 

100 

70 

95 

85 

75 

65 

60 

35 

55 

48 

43 

40 

36 

Editor  &  Publisher 

1700  Timet  Tower,  N.  Y.  36.  N.  Y 
Phone  BRyant  9-3052 


I  UPECO,  INC.  j 

!  SPECIALIZING  IN  DUPLEX  ' 
AND  GOSS  FLAT-BED  WEBS. 
DISMANTLING  -  MOVED  -  ERECTED  | 

Universal  | 

Printing  Equipment  Co.,  Inc. 

,  420  Valley  Brook  Ave.,  ' 

Lyndhurst,  N.  J. 

MACHINERY  and  SUPPUES 
Composing  Room 

COMPLETELY  reconditioned  Ludlow 
Unit  Gas)  or  Electric,  May  be  seen  in 
operation.  Good  selection  of  Lino  and 
Ludlow  mats.  90  and  72  chan,  full  and 
split.  Lino  or  Intertype  Magazines. 
Also  side  Aux.  Midwest  Matrix  Mart,  ' 
633  Plymouth  Court,  Chicago  5,  III. 

>  MODEL  34,  Linotype,  Serial  #64347 
I  11951)  complete  with  8  magazines  A 
:  mats,  electric  pot,  saw,  quadder,  blow- 
I  er,  feeder,  six  mold  disc,  2  extra  . 
molds.  $16,225.00  F.O.B.  Wallace. 
Idaho.  Scripps  League,  131  Mercer 
St.,  Seattle  9,  Washington. 

MODEL  22  LINOTYPE  DISPLAY 
MACHINE,  serial  No.  40242  4  molds  to 
35  pt.  seven  magazines  and  mats 
available.  In  operation  daily  and  in 
good  condition.  Reasonable.  Donald 
I  O.  Newman,  Composing  Superintend- 
I  ent,  Pontiac  Press,  Pontiac,  Michigan. 

i  WE’KE  the  largest  distributor 
I  of  Newspaper  Form  Trucks  in  the 
I  World  —  there  must  be  a  reason  — 
$76.50  to  $88.50  each,  FOB  Elkin. 

I  None  better  at  any  price.  Write  for 
descriptive  circular.  L.  A  B.  Sales 
Company,  P.O.  Drawer  660,  Elkin, 

\  North  Carolina.  _ i 

'  LINOTYPE  FOR  SALE 

One  Model  14  Linotype,  Serial  No. 
31626 ;  3  main  magazines.  90-channel, 
full  length ;  1  auxiliary  magazine,  28- 
cliannel,  punch  type;  Current-O.C.  230; 

3  universal  adjustaole  mohls ;  1  head- 
letter  mold,  16-19  point;  gas  pot; 
Margach  feed?r.  Machine  in  good 
running  condition.  May  be  seen  any 
day  in  operation.  Price:  33,000.  F.O.B., 
our  plant.  A.  L.  Ramsay,  c/o  Western 
Newspaper  Union,  310  E.  4Sth  St., 
New  York  17.  N.  Y.  Tel.  MU  9-4700. 


W.  45th  St.  Now  York,  N. 
Phono:  JU  2-4830;  JU  2-4174 

Domostic  ond 
Foreign  Shipments. 


Y- 1  ST.  STEPHEN  PAPER  CORP. 
I  ISO  E.  35  St. 

i  New  York,  N.  Y. 


FOR  SALE 

Oneof  the  large  NEWSPRINT  MILLS 
in  this  hemisphere — 
Completely  integrated. 

Rare  opportunity. 

Principals  only.  * 

Box  2147,  Editor  &  Publisher 


CANADIAN  NEWSPRINT  standard 
32  lb.  ISUj"  16"  16^^"  17"  22%” 

24”  31"  32*  33"  34"  36"  rolls.  Also 
European  newsprint  45-60-62-64-66" 
rolls  for  June,  July,  August  delivery. 

BROCKMAN  PAPER  CO. 

555  Westchester  Ave.,  N.  Y.  55,  N,  Y. 
MOtt  Haven  5-6022  Est.  19;i0 

BEHRENS  SALES  CO. 
Newsprint  Specialists 

15V5— 16— 16^—17— 17/,— 31 
34—45 — 60—61—62—64  -66 
Rolls,  Sheets  —  Your  Size. 
BEHRENS  SALES  CO. 

427  2nd  Ave.  NYC,  NY  MU  6-6960 

AVAILABLE  monthly  tonnage 
Standard  Newsprint  paper  in 
rolls  to  specification,  (intact 
Caribe  Export  Company,  62 
Vanderbilt  Avenue,  Room 
1410,  New  York  City,  N.  Y. 

STANDARD  NEWSPRINT  ROLLS. 
Inquiries  invited.  AL  4-8728  N.Y.C. 
Box  215,  Editor  A  Publisher. 


I  SCANDINAVIAN.  AUSTRIAN  and 
j  DOMESTIC  NewsprinL 
I  ALL  SIZES 

I  BEHRENS  SALES  CO. 

427  2nd  Ave.,  N.  Y.  MU.  6-6960 

I  Press  Room 

USED  PRESSES 

Rotary  and  Flatbed 

Investing  in  used  printing  equipment 
i  is  very  important  to  the  publisher  in 
:  this  market.  Therefore  it  is  wise  to 
I  investigate  thoroughly  before  making 
a  decision,  and  lo  study  your  needa 
with  the  help  of  the  men  who  know  tne 
'  press,  s  best. 

Because  so  many  plants  are  con- 
:  linii'iiisly  ipsta'Iing  new  Goss  presses 
an-l  stereotyrie  equipment,  we  usually 
iiave  a  list  of  the  Lest  available  used 
eiiuipment. 

I  We  invite  your  correspondence,  in 
I  the  hope  of  helping  you  obtain  the 
I  best  press  for  your  needs  and  also 
the  best  value  for  your  money. 

!  THE  GCSS  PRINTING 

PRESS  CC. 

I  5601  West  3Ut  Street,  Chicago  50,  III. 

I  PHONE  Bishop  2-3300 

I  GCSS  CCTUPLE  PRESS 

I  Double  Folder  A  4  Floor  Units 
I  End  Roll  Brackets,  electric  hoists. 

I  Length  sheet  cut-off  22% " 

I  Stereotype  Machinery 

!  JCHN  GRIFFITHS  CC..  INC. 

j  416  Lexington  Ave.  N.  Y.  17,  N.  Y. 

I  PRESS  MOTOR  DRIVES  of  25.  40, 
I  50.  75.  100  and  150  H.P.  AC.  Two  75 
'  H.P.  drives  Parallel.  All  complete  with 
I  control,  chain  and  sprockets.  George 
!  C.  Oxford,  Box  903,  Boise,  Idaho. 
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MACHINERY  and  SUPPUES 


MACHINERY  and  SUPPLIES 


MACHINERY  and  SUPPUES 


Preit  Room 


12  UNIT  SCOTT  PRESS 

fi  Superimposed  Color  Units-AC  Drive 
3  folders  with  Balloons  and  Conveyors- 
HiKh  Speed  Press  with  Reels  &  Pasters. 
Available  Early  1957. 


3  UNIT  GOSS  PRESS 

22%"  -1  unit  reversible-AC  Drive 
8  Units — 2  Pair  Folders 

DUPLEX  METROPOLITAN 

2-100  HP-AC  Drives — 23  9/16-Color 


Preta  Room 


Preaa  Room 


13  Units — 3  Pair  Folders 

GOSS  HIGH  SPEED 
ARCH  UNITS 

AC  Drives — Low  Substructure — 23  9/16 
5  units  available  immediately 

16/32  Pafire 

HOE  SIMPLEX  PRESS 

22  3/4 — AC — Quarter  F'older — Pony 
24  Paf^c 

GOSS  DEKATUBE 

New  in  1952 — Balloon  Former  22  3/4 — 
AC — Color  Pans — Vacuum  Stereo 

«  «  • 

7  Units — 2  Pair  Folders — 22  3/4 

HOE  SUPERPRODUCTION 

Steel  Cylinders,  Roller  Bearings,  Spray 
Fountains.  Reels,  Tensions  and  Pasters. 
Out  of  the  PHILADELPHIA 
BULLETIN. 

*  «  • 

And  many  other  presses  and 
Equipment  of  every  size  and 
description. 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  New  York  17,  N.  Y. 
Phone  Oxford  7-4590 


CANADIAN 
NEWSPAPERS 

IN  ACCORDANCE  WITH 
NEW  GOVERNMENT 
REGULATIONS 

We  Fabricate  Folders  (8  Folds) 
Adaptable  to  your  existing 
'  Quarter  Folders. 

GENERAL  MACHINE 
WORKS  LIMITED 

911  St.  George  St. 

Montreal  I,  Quebec 


The  Opportunity 
Of  a  Lifetime 

Because  of  a  change  in  our  plans 
we  will  sell  to  the  highest  bidder 
8  -  Cylinder  Goss  Multi  -  Color 
Press  consisting  of  2  Duplicate 
sections  of  Goss  Press  No.  1246 
and  No.  1293  with  double  news¬ 
paper  folder  as  per  blueprint 
2P62,  which  is  available  to  in¬ 
terested  parties. 

The  Lyle  Printing  and  Publishing  Co. 

185-89  East  State  Street. 

Salem,  Ohio. 


HELP  WANTED 


Administrative 


NEWSPAPERMAN  with  considerable 
executive  business  experience  in  the 
administrative  and  advertising  fields 
needed  for  well  paid  top  executive  job 
with  important  newspaiMr  organization 
in  Mexico.  Fluent  knowledge  of  SpaniA 
essential.  Please  submit  general  back¬ 
ground,  age,  nationality  and  approxi¬ 
mate  salary  desired.  All  information 
in  the  strictest  confidence.  Box  2012, 
^itor  A  Publisher. 


24  PAGE  HOE 

TWO  double  width  cylinders  and 
dinky.  Practically  new  Pony  Auto¬ 
plate.  3  ton  metal  pot  with  pump,  new 
electric  control  with  30  HP  drive.  Oi>- 
erating  speed  20,000  i^r  hour,  23%a 
cut  off.  Available  Spring  1957.  Can 
be  seen  operating  daily  at  THE 
INDEX-JOURNAL,  Greenwood.  S.  C. 


GENERAL  MANAGER 

HEIRLESS  EDITOR-PUBUSHER,  let¬ 
ting  up,  seeks  successful,  future- 
minded  small  newspaper  operator  as 
I>otential  successor  for  fine,  long  estab¬ 
lished.  modern  Chart  Area  2  county 
seat  daily  In  excellent  (40,000)  market. 

GROWING,  easy-term  interest  avail¬ 
able  to  upcoming,  level-headed  pro- 
ducer  with  real  business  building  rec¬ 
ord,  willing  first  to  set  roots  in  pro¬ 
gressive  community,  show  results  on 
fair  salary-bonus  basis. 

OPPORTUNITY  r^uires  country- 
trained,  cost  -  conscious,  resourceful 
leader  with  property  sense,  skilled  in 
all  phases,  preferably  area  man  able 
to  put  out  and  sell  top  standard,  com¬ 
petitive  newspaper. 

STRICTLY  confidential  first  letter 
must  meet  above,  give  full  back¬ 
ground,  experience,  earnings.  No  op¬ 
portunists,  wishful  thinkers.  Box  2111, 
Editor  &  Publisher. 


Stereotype 


FIVE  UNIT  DUPLEX  PRESS 

Double  Folder,  Balloon  Formers,  one 
color  cylinder,  reels,  tensions.  23-9/16" 
cutoff.  Excellent  condition.  Available 
October.  Can  be  seen  in  production. 
Midwest  location. 

INLAND  NEWSPAPER  SUPPLY  CO. 
422  West  8th,  Kansas  City  5,  Mo. 

FOR  SALE:  Duplex  tubular  finishing 
machine  with  6  HP  motor.  Infra- 
matic  drier.  Goss  metal  pump  and 
spout.  11  dummy  plates  for  printing 
8-column  page  on  16  inch  paper  on 
Goss  Unitubular  press.  Dross  burner. 
For  particulars,  including  prices, 
write  Pat  Taggart,  Waco  News-Trib¬ 
une  and  Times-Herald,  Waco,  Texas. 


GOSS  24-48  PG  PRESS 

3  Double  Width  Units, 

23  9/16"  cut  off. 

1  Pr.  folders,  Cline 
Keels.  Priced  for  quick  sale. 
Phone  or  write  William  Hershey 
Brush-Moore  Newspapers,  Inc. 
Canton  2,  Ohio 


FOR  SALE :  Two  to  one  Duplex  Tubu¬ 
lar  Press,  twenty  pages  complete  with 
1,500  pound  pot,  pump,  casting  box, 
tail  cutter,  and  routing  machine.  The 
press  is  primarily  dismantled  and 
crated,  ready  for  immediate  shipment. 
William  H.  Shearman.  American  Press. 
Lake  Charles,  Louisiana. 


GOSS  12-PAGE  semi-cylindrical  press. 
Complete  unit  with  chases,  metal  pot, 
scorcher,  tail-cutter,  shaver,  and  chip¬ 
ping  block.  May  be  seen  in  operation. 
Ideal  for  large  weekly  or  small  daily. 
Available  about  January  1.  The  Daily 
Union,  Junction  City,  Kansas. 


MUST  REMOVE  PRESS 
FROM  BUILDING  I 
2-Unit  Hoe,  doing  excellent  work.  Com¬ 
plete  stereotype  &  electrical  equipment, 
48  chases.  Press  can  be  seen  running 
till  June  16.  Make  an  offer.  Write  for 
sample  copies.  David  Blacker,  South 
Omaha  Sun,  802  Brandeis  Theater 
Bldg.,  Omaha.  Nebraska. _ 

Surplus  Equipment 

All  in  like-new  condition 

Model  248A  Mann  2  color,  2  years  old. 
Serial  No.  M-6058.  Maximum  sheet 
36x48(4.  Minimum  sheet  17x22.  Dexter 
Folder  44x58,  Serial  7733  Cross  Con¬ 
tinuous  Feeder.  Model  3400  Addresso- 
graph  with  extension  delivery  and 
pile  feeder,  2  years  old,  used  only  6 
months.  Model  1950B  Addressograph 
uses  CB  plates,  like  new.  Speedomat 
Graphotype  Model  6343.  Varitype  Com- 
posmatic  DSJF  (tan  model)  31  type 
fonts.  Magnetic  Metal  Edger,  Model 
ELF30.  ATF  Webendorfer  36"  Web 
fed  offset  Sheeter,  never  used.  The 
Missouri  Farmer,  Printers  &  Publish¬ 
ers,  Box  516,  Columbia,  Missouri. 


EXCELLENT  CONDITION 

12-unit  Goss  Press 
Built  1929 — recently  rebuilt 
Has  AC  Drives— Cline  Reels 
Rubber  Covered  Rollers 

See  it  in  operation  I 
For  appointment  write 
I  or  phone  PL.  6-0166 

I  NA/ALTER  SCOH  &  CO..  INC. 

j  Plainfield,  New  Jersey 

FOUR  HALVERSEN,  6  Head  Insert- 
I  ing  Machines.  Suitable  8-96  pages.  8 
I  HP  variable  speed  drive,  208  volt-AC, 
!  60  cycle  motor.  Range  from  1600  to 
6000  copies  per  hour.  Phone  LAcka- 
i  wanna  (N.  Y.)  4-1000,  extension  8189. 


HOE  Duo-cooled  Box  for  ll'/o”  plate 
diameter 

GOSS  Double  Plate  Equipment  fur 
13V>"  dia.  4  pieces 
ROYLE  Radial  Arm  Flat  Router 
HOE  Heavy  Duty  Saw  &  Trimmer 
.5-COLUMN  Hammond  Easy  Kaster 
FURNACES  1-ton  to  7  tons 
30  H.P.  General  Electric  220  volt,  60 
cycle,  3  phase  motor 
NO.  1  Rouse  Power  Band  Saw 
BEN  FRANKLIN  Trim-O-Saw 
26  USED  Dural  Aluminum  Chases  fur 
8  column  12  em.s 

HALL  Mat  Roller  with  5  H.P.  motor, 
medium  weight  roller  for  general 
service, 

Thomas  W.  Hall  Company 
STAMFORD.  CONN. 

GOSS  Centrifugal  Matrix  Scorcher 
for  Dek-a-Tube  serial  no.  106,  Catalog  j 
No.  AlOO  used  less  than  2^  years, 
excellent  condition.  Available  after 
May  19th.  Price  $900.00. 

BRISTOL  (XIURIER  ! 

800  Beaver  St.  Bristol,  Pennsylvania  ^ 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES  I 

60  E.  42  St.,  NY  17  OXford  7-4590  j 


WANTED:  8-page  Duplex  or  Goss  I 
flat-bed.  Advise  serial  no.  and  when  | 
available  —  Northern  Machine  Works.  I 
323  N.  4th  St.,  Phiia.  6,  Pa. 


Artists — Cartoonists 

SOUTHWEST  RESIDENCY 

Artist  needed  for  public  relations  staff 
of  a  large  company.  Applicant  should 
have  both  illustrative  and  production 
talent.  Involved  will  be  illustrations, 
layouts,  and  production  for  advertis¬ 
ing,  magazines,  pamphlets,  and  all 
other  media  of  public  ^ationa.  Salary 
open.  Box  1918,  Editor  St  Publisher. 

_ Circulation _ 

YEAR  19651  Newspaiier  of  200.000  hat 
need  of  Circulation  Assistant,  Promo¬ 
tion,  Suburban,  Agency,  6-day-mail 
managers.  Wait  till  ‘66’  to  apply  or 
get  in  on  the  ground  floor  today  I  Age 
to  46.  Write  fully.  F.  P.  Turner, 
Circulation  Manager,  'The  Florida 
Times-Union,  Jacksonville  1,  Florida. 

Assistant 

Circulation  Manager 

FOR  a  rapidly  growing,  6  day,  70.000. 
evening  newspaper.  Starting  salary 
approximately  $8600  plus  retirement 
and  insurance  plan. 

AGE  to  46.  Must  have  the  ability  to 
train  and  administer  a  Home  Delivery 
section  of  36  people,  using  the  Little 
Merchant  Plan.  Must  also  be  a  good 
promoter.  Chart  Area  2. 

SEND  complete  resume  to  Box  2152, 
Editor  St  Publisher. 


YOUNG.  AGGRESSIVE,  experienced 
man  to  manage  Circulation  Department 
on  fast-growing  South  Florida  evening 
daily.  References  required.  Wr'te  W. 
E.  Page,  c/o  Herald,  Bradenton, 
Florida. 

Classified  Advertising 

CLASSIFIED 

ADVERTISING  MANAGER 

with  thorough  experience  and  good 
record.  Good  opportunity  for  either 
man  or  woman.  Chart  Area  2  daily. 
66,000  population.  Give  references.  Box 
2005,  Editor  St  Publisher.  _  _ _ 

YOUNG  MAN  to  handle  classified,  and 
help  in  circulation  and  display  on 
small  daily.  Good  salary,  wide^pen 
bonus.  Chance  to  widen  experience. 
Write  Box  2110,  Elditor  St  Publisher. 

EDITOR  PUBLISHER  for  Mav  26.  1956 


WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Equip- 
j  ment — anywhere  in  U.S.A.  I 

I  PRINTCRAFT  REPRESENTA'nVES 
I  277  Broadway,  New  York  7,  N.  Y.  | 

;  LUDLOWS  or  Elrods  regardless  of  | 

I  condition  or  age.  Highest  cash  price.  I 
Also  surplus  composing  room  equip- 
j  ment.  MIDWEST  MATRIX  MART,  j 
633  Plymouth  Ct.,  Chicago  6,  Illinois. 

WEbster  9-3238. _ 

j  WANTED — Used  newspaper  folder  for 
I  36  X  48  sheet.  Gulf  Beach  Journal, 

'  Treasure  Island,  Florida. 

24-48  PAGE  Dwk  Press  "with' 22%  or 
,  23  9/16  cut-off  with  complete  Stereo- 
I  type  equipment  and  folder  and  drives,  j 
'  Write  giving  full  particulars  of  price,  , 
'  age,  and  location  to  Maryville  Dally 
Times,  Maryville,  Tennessee. 
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Ditplay  AdvertUing  _ Duplay  AdvertUing  ;  Editorial 


12.000  CIRCULATION  Daily  and  Sun¬ 
day,  8-inan  retail  advertising  staff.  I 
Salary  and  commission,  fringe  benefits 
tnd  insurance.  Permanent  position  for  I 
ixperienced  retail  ad  salesman.  Write.  | 
firing  your  experience,  age.  salary  ex-  : 
pected  and  other  pertinent  details,  to  | 
E.  L.  Croft.  Advertising  Director.  Ar-  i 
(us-Leader.  Sioux  Falls.  South  Dsikota. 


ADVERTISING  SALESMAN  —  young  j 
man  to  manage  ad  department,  sell 
tnd  service  retail  accounts.  Must  ' 
know  copy,  layout,  promotions.  &-day  ; 
week,  good  salary  and  commissions. 
Pleasant  rural  living  in  Central  Cali-  i 
fornia's  finest  climate.  Write  giving 
age.  education,  experience,  salary  re¬ 
quirements.  references.  Evening  Free  , 
Lance.  Hollister.  California. _ i 

A  TOP  STAFF  JOB  is  available  on  \ 
one  of  the  m:Mt  successful,  high  lin-  ' 
tge,  non-metropolitan  papers  in  the  . 
West.  The  man  we  want  must  be  a 
;reative  salesman.  We  would  like 
wmeone  who  has  completed  Operation 
Step-Up  and  attended  a  Bureau  work- 
«hop.  Ideal  climate ;  recreation  area 
(no  resort),  with  skiing,  hunting  and 
sport  fishing.  We  will  pay  $125  plus 
incentive  with  opportunity  for  future  , 
advancement  in  a  locally-owned  or-  i 
ganization  in  a  growing  community.  I 
Address  Box  2126.  Editor  ft  Publisher.  ; 

DISPLAY  SALES.  One  of  the  finest  ! 
daily  newspaiiers  in  Massachusetts  has 
an  opening  on  its  display  staff  for  a 
young  man  with  some  newspaper  ad-  i 
vertising  training,  or  a  recent  college  { 
graduate  with  a  major  in  advertising.  ' 
The  man  selected  will  have  every  oi)- 
portunity  for  advancement,  due  to  our 
rapid  growth.  Write  in  confidence 
stating  age.  experience,  education  and 
salary  requirements,  ^x  2138.  Elditor  ' 
k  Publisher. _ 

“40,000  CIRCULATION  daily  in  C9hart 
Area  6  is  looking  for  the  best  man  ; 
in  the  business  to  operate  a  complete  I 
copy  and  layout  service  for  staff  of  ' 
twelve.  If  you  are  versatile  and 
possess  proven  know-how.  this  could 
bo  your  golden  opportunity  to  become 
an  important  part  of  one  of  the  best 
newspaper  advertising  operations  any¬ 
where.  Send  resume  in  complete  con¬ 
fidence  and  when  available  for  an  in- 
terview  to  Box  2107.  Editor  ft  Pub¬ 
lisher/^ _ 

RETAIL  STAFF  SALESMAN 
HNE  OPPORTUNITY  for  thoroughly 
experienced  man  with  imagination, 
capable  of  top  grade  solicitation  and 
layout,  to  replace  salesman  leaving 
for  family’s  health  reasons.  Prefer 
man  over  30.  Record  must  stand  full 
investigation.  8-man  staff  in  growing 
city  of  85,000.  Salary  over  1100  week¬ 
ly,  commission,  bonuses,  and  insur¬ 
ance.  87%  hour  week.  Reply  in  con¬ 
fidence  with  full  details.  D.  P.  Bliven. 
Advertising  Manager,  Union  Leader 
Corporation.  Manchester,  N.  H. 


ADVERTISING  SALESMAN 

NEWSPAPER  Representative  has  ex-  , 
ccllent  opportunity  open  in  New  York  i 
City  for  young  aggressive  man  with  ' 
snccessful  background  selling  advertis-  ; 
ing  for  newspapers.  Please  send  profile.  ’ 
Replies  held  strictly  confidential.  Box  ' 
2160,  Editor  ft  Publisher. 


Advertising  Instructor 

OPENING  at  one  of  America's  largest 
Universities.  Big  Ten,  for  young  man 
with  college  degree,  good  scholastic 
record,  about  5  years  advertising 
•gency  and/or  broadcast  or  industrial 
nperience.  Good  pay,  advancement  op¬ 
portunities.  stimulating  work,  beautiful 
nirroundings.  friendly  atmosphere.  Box 
888.  EDITOR  ft  PUBLISHER. 

NEW  ENGLAND  DAILY,  3.000  cir¬ 
culation,  seeks  young  man  for  second 
ipnt  on  advertising  staff.  Unusual  op¬ 
portunity  for  right  person.  Ideal  work- 
iig  conditions.  Experienced  candidates 
preferred,  although  we  will  train  you 
if  you  meet  rea.sonable  requirements. 
Ttll  everything  in  first  letter.  Write 
Box  2243.  Editor  ft  Publisher. 


YOUNG  MAN  experienced  in  sales,  i 
copy,  layout  wanted  by  Massachusetts  i 
daily,  13,500  circulation.  Small  city  | 
background  preferred,  some  retail  ex-  j 
perience  desirable.  Good  salary  plus  I 
monthly  bonus,  insurance,  pension 
plan,  other  benefits.  Write  complete 
details  to  Business  Manager,  North  ' 
Adams  Transcript,  North  Adams,  | 

Massachusetts.  _ 

advertising”  SPACE  SALESMEN—  1 
Southwestern  farm-ranch  publication  ! 
with  excellent  growth  potential,  mem-  , 
ber  ABC.  wants  two  sincere  ad  sales¬ 
men.  Cover  Chicago  and  New  York. 
Box  2120,  Eiditor  ft  Publisher. 
advertising  SALESMAN.  Excel-  , 
lent  opportunity  open  in  New  England 
for  young  aggressive  man  with  success-  I 
ful  background  selling  local  advertising  i 
for  newspapers.  Plea-e  send  profile.  | 
Replies  held  strictly  confidential.  Reply  I 
Box  2244,  Editor  ft  Publisher. 

ADVER'fi^NG  SALESMAN,  g^ 
with  layouts,  wanted  by  Chart  4rea  3 
newspaper  with  over  30,000  circulation. 
Write  Box  2201,  Editor  ft  Publisher, 
for  details  and  application  blank. 
Modern,  air-conditioned  plant  plus 
many  extra  benefits. 

DISPLAY  ADVERTISING  salesman 
wanted  by  fast  growing  Southern  Cali¬ 
fornia  daily.  Ideal  working  and  living 
conditions.  Many  company  benefits. 
Excepfional  opportunity.  Write  G.  C. 
Wonn,  News  Tribune,  Fullerton,  Calif. 


Editorial 


SPORTS  EDITOR  AND  WRITER  for  i 
five  day  afternoon  in  sports-minded 
community  of  20,000.  J-grad  or  ex¬ 
perience.  Must  have  ear.  Write  full  I 
details  first  letter.  The  News,  Hope- 
'  well.  Virginia. 

ACCURATE  REPORTS  to  grow  with 
prize  winning  medium  size  daily.  Ex- 
,  cellent  opportunity  for  dependable 
I  young  ra.m  with  ability.  Must  show 
!  willingnxss  to  work  and  have  pride 
of  craft.  Clean  town,  good  working 
conditions.  Salary  open.  Airmail  com-  . 
plete  resume  in  first  letter  to:  Ellis 
Binkley,  Executive  Editor,  KINGS- 
TOR'T  TIM^NEWS,  Kingsport,  Tenn. 
WOMENS  ‘  DEPARTMENT  SUPER¬ 
VISOR  in  IS-paper-a-week  metropolitan 
newspaper  plant  in  midcontinent  area. 
Rare  opportunity  for  a  person  of  fairly 
broad  exiierience,  preferably  in  mid¬ 
west  or  southwest,  with  demonstrated 
organizing  and  administrative  ability, 
to  get  in  at  the  top.  Details  In  first 
letter,  please.  Box  2021,  Editor  ft  Pub- 

lisher. _ _ _ 

REPORTER— General  news.  6  after-  ! 
noon  paper  of  12.0<M>  circulation.  Chart  , 
Area  8.  Starting  $50-875  depending 
on  experience  and  education.  Write  ' 
fully,  include  references.  Bex  2053.  : 
Editor  ft  Publisher. 

TWO  ALL  AROUND  REPORTERS 
for  upstate  New  York  Daily.  Address 

,  Box  2206,  Editor  ft  Publisher. _ _ 

I  CONNECTTCUT” W’EEKLY  wants  wide 
awake  editor  to  write  and  edit  all 
,  copy.  Need  ambitious  person  who  likes 
small  towns  and  wants  to  make  week- 
'  lies  a  life-time  career.  Starting  salary 
'  $80.  Give  availability  and  complete  | 

.  information  in  first  letter.  Box  2151,  . 

!  Editor  ft  Publisi^.  _ _ | 

'  COPY  READER — ^perienc^,  to  han-  | 
die  wire  and  local  copy  on  A.M.  5- 
day,  40-hour  week.  Pension,  vacation,  ^ 
other  benefits.  Box  2139,  Biditor  ft 

Publisher. _  _ 

!  $85.  TO  START.  $90  in  6  months ; 

;  unusually  promising  future,  for  man 
I  who  can  meet  our  standards  as  re- 
'  porter  and  assistant  editor.  ABC  | 
.  weekly  with  reputation  for  local  news  ! 
coverage.  Best  living  conditions,  Fal- 

mouth  (Massachusetts)  Enterprise. _ 

GENERAL  REPORTEr7~  preferably 
with  one  to  two  years  experience,  P.M 
daily,  college  city,  23,000  population 
Write  qualification  and  references  lo 
E.  J.  Karrigan,  associate  Editor, 

,  American-News,  Aberdeen,  So.  Dakota. 
LIVE  REPORTER  for  general  news, 
must  handle  camera,  journalism  grad-  i 
uate  or  some  experience.  Good  work¬ 
ing  conditions,  replace  six  year  staffer. 
Write  Maurice  K.  Henry,  Daily  News, 
Middlesboro,  Kentucky. 


LIVE-WIRE  beginner  or  man  with  | 
limited  general  reporting  experience 
for  Texas  daily.  Write  all  in  first 
letter.  Box  2137.  Editor  ft  Publisher. 
NEWSMAN-PHOTO^APHER  able  to 
take  cliarge  of  new.s  department  on 
3,800  circulation  ABC  weekly.  Must 
have  car.  Up  to  $100  to  start.  Chagrin 
Valley  Herald,  Chagrin  Falls.  Ohio. 
NEWSPAPER  EDITORIAL  POSI¬ 
TIONS  OPEN  FOR  YOUNG  MEN 
AND  WOMEN  BETWEEN  THE  $60- 
$90  LEVEL  IN: 

California 

Florida 

South  Carolina 

Illinois 

Colorado 

AND  MANY  OTHER  STATES.  SUB¬ 
MIT  RESUMES  TO:  BILL  McKEE 
BIRCH  PERSONNEL.  SUITE  1417.  59 
E.  MADISON  ST.  CHICAGO.  ILL. 

CE  6-5670  _ _ 

REPORTER,  morning  daily.  Photo  ex¬ 
perience  desirable  but  not  required. 
Write  full  details,  experience,  refer¬ 
ences,  salary  expected.  Daily  Rocket, 

Rock  Springs.  Wyoming. _ 

SPORTS  EDITOR-CITY  REPORTER 
wanted  by  aggressive  growing  5,600 
circulation  daily.  Good  opportunity, 
ideal  community  with  ever3rthing.  Some 
experience  preferred.  Should  know 
camera.  Salary  open.  Pratt  Tribune. 
Pratt.  Kansas.  Write  Jim  Cornish, 
giving  background  and  references. 

TWO  OPENINGS,  wire  editor,  also 
suburban  reporter,  expanding  daily 
near  Los  Angeles.  Write  fully  to 
Leif  Johnson,  News  Tribune,  Fullerton, 

California. _ 

WOMAN — Expanding  women’s  depart¬ 
ment.  Need  woman  writer  -  photog¬ 
rapher.  Emphasis  on  illustrate  fea¬ 
tures.  Morning  daily.  5-day,  40-hour 
week.  Salary  open.  Scottsbiuff,  Neb- 

raska,  Star-Herald. _ 

WOMEN’S  PAGE  EDITOR  for  8000 
circulation  daily  in  isolated  Southern 
California  desert  area.  Must  have 
experience  in  newswriting,  handling 
page  layout,  people.  Box  2115,  Editor 

ft  Publisher. _ _  _ 

REPORTER  -  PHOTOGRAPHER.  Man 
or  woman.  All  types  assignments. 
Salary  open.  Mid  east  coast.  Write 
Box  2154,  Editor  ft  Publisher. 

ALERT,  NEWSWISE  EDITOR  needed 
by  outstanding  Michigan  weekly  with 
paid-circulation  in  excess  of  10,000  and 
averaging  24  to  30  full  pages  each 
edition.  Socccssful  applivant  must  have 
clear  grasp  of  news  values,  be  able 
to  write  concisely  and  have  ability  to 
direct  three  i  ther  full  time  news 
staffers.  This  is  an  exceptional  op¬ 
portunity  with  a  sound,  long-established 
organization.  Please  air  mail  teplies 
to  editor.  Daily  Monitor-Leader,  Mount 
Clemens.  Michigan. 

ALL  AROUND  newsman  with  experA 
ence,  willingness  to  develop  darkroom, 
knowledge  and  editing  responsibility. 
Immediate  opening.  Good  spot  for 
right  man  interested  in  small  city 
daily  career  in  Chart  Area  7.  Submit 
all  in  first  letter.  Box  2245,  Editor  ft 

Publisher. _ _ 

COMBINATION  Reporter  -  Photog¬ 
rapher,  experienced.  Desk  background 
would  be  helpful  but  not  essential. 
Good  working  conditions,  good  city, 
good  newspaper.  Write  Managing 
Editor,  Charles  Bennett.  Chronicle- 
Telegram,  Elyria,  Ohio. 

EDITO“r!aL”  ASSISTANT  to  help  on 
wire  desk  and  other  editorial  duties, 
also  to  cover  news  boat.s  and  special 
featur>.*s.  Want  young  alert  man  with 
initiative.  Goorl  chance  for  advance¬ 
ment.  Not  an  easy  sedentary  job. 
Southern  New  England  afternoon  daily 
of  9,l>00  circulation.  Growing.  List 
experience  and  t alary  range.  College 
graduate  with  two  or  three  years’  ex- 
perienve  on  \  eekiy  or  small  daily 
preferred.  Ability  to  use  camera  a 
must.  Box  2222.  Editor  ft  Publisher. 
EXPERIENCED  DESKMAN.  mediut^ 
sized  New  England  daily.  Must  be 
painstaking  Editor  and  imaginative 
head  writer.  Good  Conditions.  Box 
,  ^17,  Editor  ft  Publisher. 

EXPERIENCED  deskmen  needed  by 
'  several  Pennsylvania  daily  newspapers. 

.  Send  application  to  PNPA,  2717  N. 
,  Front  St.,  Harrisburg.  Pennsylvania. 


I 
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HELP  WANTED 


_ Editorial 

EXPERIENCED  DIRECTOR 
of  Newspaper  Morgue 

for  work  in  Eastern  City.  Please  write 
fully  in  confidence  experience,  refer¬ 
ences,  salary  desired.  Box  2242,  Editor 
ft  Publisher. 

HAVE  IMMEDIATE  OPENING”  f^ 
experienced  reporter  desk  man  who 
can  write  heads  and  know  page  make¬ 
up.  Also  need  young  ambitious  Sport* 
Editor  who  wants  a  solid  future  on 
Arizona  fastest  growing  daily.  Write 
full  particulars,  to  Barney  Mergen. 
Editor.  Mesa  'Tribune,  PO  Box  230. 
Mesa,  Arizona. _ 

'  HUMAN  INTEREST 

If  you  have  a  flair  for  writing  sparkl¬ 
ing  feature  type  human  interest  storiee, 
are  a  college  graduate,  journalism  pre¬ 
ferred,  are  between  the  ages  of  25 
and  35,  are  an  experienced  news  man 
who  can  command  a  top  salary  on  a 
large  mid-western  daily,  write  box  2226, 

Editor  ft  Publisher^ _  _ 

REPORTER,  general  a.s.signment. 
wanted  by  growing  aggres.sive  Southern 
daily  P.M.,  10,000.  Journalism  gradu¬ 
ate  or  some  experience,  willingness  to 
work  and  learn.  Give  all  details,  age, 
education,  experience.  Statesville  Rec¬ 
ord  ft  lotndmark,  Statesville,  N.  C. 
REPORTER  TO  COV ER^sports  and 
general  news  for  upstate  New  York 
Daily.  Address  Box  2207,  Editor  ft 

Publisher.  _ 

REPORTERS  and  Deskman  wanted  by 
M-E  combination  in  Chart  Area  3. 
Good  pay,  5-day  week,  extra  benefits, 
air-conditioned  plant  in  expanding 
area.  Write  Box  2200,  Editor  ft  Pub¬ 
lisher,  listing  education,  experience, 
references. 

CITY  hall”  REPORTER.  Calif^ia 
coastal  community,  ideal  climate,  in¬ 
surance  and  other  benefits.  Box  2118. 
Editor  ft  Publisher. 

YOUNG  "“JOURNALISM  GRADUATE 
to  edit  Southern  New  England  weekly. 
Low  starting  salary  with  substantial 
raises.  Friendly  town.  Box  3246,  Edi¬ 
tor  ft  Publisher. 

EXPERIENCED 
COPY  DESK  MAN 

MUST  be  fast,  accurate,  dependable, 
by  leading  New  Jersey  daily.  Give 
full  details  in  first  letter. 

BOX  2252,  EDITOR  ft  PUBLISHER 


Free  Lance 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organs  buy  I  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  B’ree  information.  Gebbie  Press 
Services.  151  W.  48  St..  N.Y.C..  N.Y. 


Mechanical 


TELETYPESETTER 
OPERATOR  —  Chart  Area  4.  Salary 
open.  Refily  in  confidence  to  Box 
1955,  Editor  ft  Publisher  giving  com¬ 
plete  resume  of  qualifications  and  ex- 

perience.  _ _ 

MACHINIST  OR  MACHINIST“”oPER- 
ATOR  for  High  Speed  Intertype  with 
TTS.  Open  shop  New  York  City.  Pay 
well  above  union  scale  for  qualified 
man.  J.  N.  Anzel,  Inc.,  611  Broadway, 

New  York  12.  N.  Y.  _ 

WANTED  IMMEDIATELY— Machinist 
with  Teletype  exiierience,  40  hour, 
$108.00  Day  work.  Insurance  hospital¬ 
ization,  sick  benefits,  3  weeks  vaca¬ 
tion  after  5  years,  union  or  eligible. 
Write  319-9th  St.,  or  Phone  Mr.  Crail 
at  Edison  7-7611,  Daily  Dispatch,  New 
Kensington,  Pennsylvania. 

OPFnINGS  for  UNOTYPE  opera- 
tors  and  compositors.  Open  shop  New 
York  State  daily.  Chart  Area  2.  Box 

1926.  Editor  ft  Publisher^ _ 

WANTED  IMMEDIATELY— Floorman 
for  daily — 40  hours,  $2.60  Hour,  in¬ 
surance,  hospitalization,  sick  benefits, 
3  weeks  vacation  after  6  years,  union 
or  eligible.  Write  Mr.  Crail.  319-9th 
Street  or  Phone  Edison  7-7611,  Daily 
Dispatch,  New  Kensington,  Penna. 
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HELP  WANTED 


SITUATIONS  WANTED 


Mechanical 


Saletmen 


COMPOSITORS — Must  be  journeymen. 
For  expanding:  daily  newspaper,  on 
night  side.  Open  shop.  Excellent  ^ 
working  conditions.  Wages  commen¬ 
surate  with  ability.  Chart  Area  2.  ; 

Apply  Box _ 2124,  Editor  &  Publisher.  ' 

PRINTER — foreman  or  assistant  su¬ 
perintendent  for  daily  newspaper,  must 
be  all  around  capable  newspaper  ; 
printer.  Open  Shop.  Apply  Box  2123, 
Editor  &  Publisher.  Chart  Area  2. 
TELETYPE  SETTER  operato7~to  ' 
monitor  maintain  two  teletype  setter 
comets,  attractive  location  and  oppor¬ 
tunity  with  growing  evening  paper. 
Operating  experience  desirable.  Sub-  i 
mit  details  in  confidence  to  David 
Durwood,  Valley  News,  West  Lebanon, 
New^Hampshire.  ^ 

TTS  PERFORATOR  Operator.  Chart  i 
Area  2  daily.  Minimum  360  lines,  ' 
$2,934  scale.  Union.  37 Vi  hours  day  ; 
side.  Permanent  for  competent  opera-  ! 
tor.  Give  Background.  Box  2161,  * 
EdJtor_  &  Publisher.  ' 

FLOORMAN— OPERA'TOR“i\^nted“  by  j 
medium  size  mid-western  daily.  Must  ' 
be  steady,  dependable  and  capable.  Five 
day  week,  38*^1  hours.  Union  shop. 
Attractive  in.surance  and  sick  benefits. 
Steady  situation.  Paid  holidays.  Write 
^x  2208,  Editor  &  Publisher. 

Linotype  operator  for  afternoon 

daily.  Must  be  sober,  reliable  and 
efficient.  Two-weeks  paid  vacation,  i 
free  life  and  hospital  insurance.  Con¬ 
tact  Mechanical  Superintendent,  Bul¬ 
letin,  Martinsville,  Virginia  at  once.  i 
TELETYPESETTER  operators  and  ad 
flcHirmen  wanted.  University  town. 
Central  Illinois,  scale  $104  per  week, 
liberal  sick  benefits.  Union  or  eligible. 
Write  Box  2247,  Editor  &  Publisher. 
WANTED:  Composing  Room  Foreman 
with  teletypesetter  experience.  Must 
have  well-rounded  background  in  plant 
layout,  machinery  installation  prinluc- 
tion  cost,  etc.  Midwestern  city  of  40,000 
population.  Fine  opportunity  for  right 
man.  Box  2212,  Editor  &  Publisher. 


Administrative 


SALESMAN  TO  CALL  on  newspaper  I 
press  rooms  in  central  states.  In  , 
reply  please  state  experience  if  any,  | 
qualifications  and  salary  expected.  Box 
2145,  Editor  &  Publisher.  { 

SALESMAN  for  leading  syndicate  and 
new.s  service,  headquartered  in  New  i 
York.  Sales  exiierience  necessary.  1 
preferably  syndicate  and  newspaper  | 
background.  Personable  and  positive  [ 
man  wanted  rather  than  high  pressure  ; 
ty|)e.  Starting  salary  $150  weekly,  j 
plus  ex)>enses.  Send  complete  resume 
to  Box  2214,  Editor  &  Publisher. 

Various  Departments 

NEW  ENGLAND  WEEKLIES  are 
ripe  field  for  pros  and  J-grads  in  I 
edit,  advertising  lino  and  back-shop  > 
phases.  Send  full  info  and  keep  con-  ’ 
tact  with  N.  E.  Weekly  Press  Associa¬ 
tion,  84  Exeter  St.,  Boston  16,  Mass.  ' 


INSTRUCTION 


Photography 


PHOTOGRAPHERS:  vast  picture  story- 
markets  crying  for  new  material.  Can 
you  help?  Write  P.I.P.,  :i05  E.  75th 
St.,  New  York  21,  N.  Y. 

UP  STATE  NEW  YORK  PM  and  Sun¬ 
day  wants  full  time  photographer  with 
experience  in  news  and  feature  assign¬ 
ments  to  join  staff  of  four.  Age  23-35. 
Box  2241,  Editor  &  Publisher. 

WANTED:  Cheesecake  pictures. 

No  nudes  or  movie  stills. 

Box  2225,  Editor  &  Publisher. 

Promotion — Public  Relations 

PUBLIC  RELATIONS  ASSISTANT  — 
Westport  Connecticut,  competent 
writer,  understanding  of  publicity  me¬ 
dia,  initiative,  car.  Excellent  oppor¬ 
tunity,  Will  consider  young,  J-Grad. 
Box  2156,  Editor  &  Publisher. 
ASSISTANT  EDITOR.  Upstate  New 
York  manufacturer  seeks  young  crea¬ 
tive  writer  with  technical  and  business 
knowledge.  Initial  assignment  will  in¬ 
clude  assistance  in  publishing  company 
business  magazine,  product  publicity 
writing,  general  corporate  relations. 
Excellent  opportunity  for  c<mtinu€‘d 
advancement  with  Public  Relations  De¬ 
partment  of  nationally  known  firm. 
Starting  salary  approximately  $6,000. 
Send  resume  to  2215,  Editor  &  Pub¬ 
lisher. 

PUBLICITY  WRITER  (female)  for 
social  and  sports  activities  in  New 
Jersey.  Good  opportunity  for  right 
party.  Box  2227,  Editor  4^  Publisher. 

SECRETARY 

STENO 

Public  Relations,  mid-town  New  York 
City.  Salary  based  on  experience  and 
ability.  Send  resume.  Box  2216,  Editor 
&  Publisher. 

_ Syndicate  Salesmen _ 

SYNDICATE  SALESMAN  exijerienced. 
Excellent  opportunity  for  ambitious 
man  to  become  associated  with  fast 
growing,  energetic,  feature  syndicate 
with  top  drawer  features.  Great  finan¬ 
cial  opiwrt unities.  Box  2249,  Editor  & 
Publisher. 


Classified  Advertising 

MORE  POWER  FOR  CLASSIFIED 
SALESMEN  AT  A  SAVING!  | 

Ability  to  sell  more  linage  and  sign  j 
up  more  contracts  .  .  .  New  pride 

and  happiness  in  their  work — these  | 
are  benefits  enrollees  from  over  200 
daily  papers  report  they’ve  gained 
from  the  Howard  Parish  Course  In 
Classified  Advertising. 

You  get  individualized  attention  in 
this  20-lesson  correspondence  course. 
It  explains  tested  sales,  servicing  and 
copywriting  techniques  that  pay  off 
in  easy-to-follow  style. 

Effective  June  1  fee  for  this  success¬ 
building  Course  goes  to  $66.  Take  ad¬ 
vantage  of  current  rate  of  only  $60.  , 
Rush  your  application,  with  initial  i 
$12.50  payment,  to  apply  to  total  fee. 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  division  of  Howard  Parish 
Associates,  Tested  Want  Ad 
Selling  Plans 

2900  NW  79th  Street,  Miami  47,  Florida 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
Logan,  Ohio 

Linotyixs,  Intertype  Instruction 
Free  Information 


ATTENTION  PUBLISHER— with  Ra¬ 
dio-TV  or  Television  problems  —  not 
Radio  alone.  Offering  20  years  experi¬ 
ence  including  management  and  sales 
management  of  newspaper  owned  ra¬ 
dio;  national  television  network  (New 
York)  as  account  executive,  market 
research  and  station  relations ;  Na¬ 
tional  Representative  (Chicago)  and 
Sales  direction  of  National  program 
production  firm.  This  sound  back¬ 
ground  available  to  a  good  property  in 
an  important  market  where  the  ob¬ 
jective  is  long-range.  Have  the  under¬ 
standing  and  experience  necessary  to 
adjust  to  your  policies  and  fit  into 
your  organization.  Opportunity  for 
development  and  security  prime  factors. 
Will  consider  any  chart  area.  Am 
46  years  old,  good  health,  sober.  Catho¬ 
lic,  married  and  have  young  son.  Would 
like  to  discuss  your  management  or 
salesmanagement  problems.  Reply  Box 

2103,  Editor  &  Publisher. _ 

EXPERIENCED  YOUNG  NEWS- 
PAPER  advertising  manager  seeks 
managementship,  partnership  or  owner¬ 
ship  of  small  growing  weekly.  Chart 
Area  8.  7,  6 — that  order.  Box  2121, 
Editor  &  Publisher. 


SITUATIONS  WANTED 

_ Display  Advertising 

"I’LL  OFFER  YOU  8  years  of  ex- 
perience  on  the  Mansfield  News-Jour¬ 
nal,  which  includes  handling  classified, 
national  and  display  advertising  de¬ 
partments.  In  addition,  you'll  get 
loyalty,  ambition  and  dependability, 
cultivated  from  41  years  of  good 
living.  I'm  looking  for  an  oppor¬ 
tunity,  not  a  job,  preferably  on  a 
small  daily.  What  have  you  to  oiler? 
R.  E.  Postlethwaite,  65  Bethel  Lane. 
Mansfield.  Ohio.  Phone  4807-0.” 


ADVERTISING  SALESMAN  38,  mar¬ 
ried.  Over  4  years  e.xperience.  Have 
creative  layout  and  copy  ability.  Pre¬ 
fer  Chart  Areas  3,  6  or  9.  Range 
t6.500-$7.000.  Box  2230,  Editor  &  Pub¬ 
lisher. 


SALES  TRAINEE:  aggressive,  27, 
single,  vet,  degree ;  experience  includes 
soiling  ad  siiecialties  and  advertising 
promotion  for  large  daily.  Now  assist¬ 
ant  advertising  manager  for  industrial 
manufacturer.  Working  knowledge  of 
copy  and  layout.  State  salary  range. 
Box  2232,  Editor  &  Publisher. 


Circulation 


SITUATIONS  WANTED 


Adm  inistrative 


SOMEWHERE 

THERE  is  a  publisher  needing  the 
I  services  of  a  first  class  Business  Mana¬ 
ger.  26  years  of  successful  newspaper 
!  experience.  A  man  still  young  in  1 
I  years  (46)  who  is  seeking  an  oppor-  ; 

;  tunity  where  results  will  bring  ad-  - 
I  vancement.  Presently  employed.  Avail-  | 

I  able  short  notice.  I^x  2061,  Editor  &  , 
Publisher.  j 

ADVERTISING  DIRECTOR:  Will  Uke  I 
:  complete  charge,  and  through  dynamic  | 
i  leadership,  will  "roll  in  the  business.”  i 
I  Experience  in  both  metropolitan  and  j 
I  weekly  fields,  with  insight  into  in¬ 
stitutional  and  promotional  advertising  : 

I  .  .  .  backed  by  solid  merchandising 
I  methods.  Family  man,  age  35.  Mini-  [ 
i  mum  salary  considered  110,000.00  Box  , 

'  2106.  Editor  &  Publisher. _ 

NEWSPAPER  MANAGEMENT  is 
leadership  to  create  the  will  to  work ; 

'  to  increase  sales  on  broadest  possible 
;  ad  base,  display  and  classified ;  to  im-  | 
{  prove  constantly  the  news  product  i 
I  for  publio  loyalty  and  respect;  to 
I  eliminate  wastefulness  in  all  forms. 

!  If  you  own  a  paper  and  want  this 
'  kind  of  publisher  or  general  manager, 

.  experienced  in  medium  and  large  I 
’  dailies,  write  Box  2134,  Editor  &  | 
I  Publisher.  i 


CIRCULATION  MANAGER  12,000 
ABC  daily  with  excellent  reason  for 
wanting  to  relocate.  7  years  in  present 
position.  1  year  District  Manager, 
Metroi>olitan.  Strong  on  carrier  or¬ 
ganization  and  promotion.  Industrious, 
cost  conscious.  Age  84,  family  man. 
Available  in  6  to  10  weeks.  Prefer 
South.  Box  2009,  Editor  &  Publisher. 
DISTRICT  MANAGER  30.  Ten  years 
experience  on  metropolitan  newspapers. 
Seek  position  as  Circulation  Manager 
on  small  paper  or  city  circulator  on 
larger  paper.  Will  consider  district 
managers  job  with  opportunity  for 
rapid  advancement.  Chart  Area  10. 
11,  or  12.  Box  2122,  Editor  &  Pub¬ 
lisher. 

CIRCULAT IONT  M AN AGER~i  1  "years 
exi)erience  desires  ix)sition  small  town 
daily,  approximately  20,000  population. 
Know  all  types  of  circulation  and  pro- 
I  motion,  know  how  to  get  circulation  up 
and  have  efficient  department.  Salary 
second,  |)eimanent  with  future.  Prefer 
East.  Box  2231,  Eiditor  &  Publisher. 

Display  Advertising _ 

ADVERTISING  SALESMAN,  16  years 
,  experience.  Prefer  weekly  or  small 
daily.  Top  reference.  Salary  up  to 
.  you.  B.  P.  Hollingsworth,  c/o  Head 

i  Hotel,  Prescott,  Arizona.  _ 

TRADE  MAGAzTnE  ~  PRODUCTION 
I  MANAGER — 16  years’  in  publishing, 

;  printing  and  advertising.  Produced 
!  side,  saddle  and  patent  bound.  Have 
changed  size  and  changed  printers. 
Editorial  layout  and  type  spec  to  paste 
'  up  and  color  imposition.  Ad  plate 
traffic,*  billing  (short  rate  and  re¬ 
bate).  Send  for  resume  to  Box  2168, 
;  Editor  &  Publisher. 


SPACE  SALESMAN  Young  man  with 
extensive  newspaiter  knowledge  de¬ 
sires  to  join  an  alert  rei>esentative  firm 
in  New  York.  Currently  employed 
by  daily  newspaiter  display  department. 
Some  exiierience  in  contacting  brokers, 
managers  and  agencies  for  national 
advertising.  Name  your  firm  and  I 
will  mail  my  resume.  Interview  can  be 
set  for  your  office  in  early  June.  Box 
2234,  Editor  &  Publisher. 


TIRED  of  traveling  and  being  away 
from  the  family.  "I^op  flight  Ad  Man¬ 
ager-Promotion  Public  Relation  DirM- 
'  tor  desires  position  on  progressive 
I  daily.  Prefer  Pennsylvania  or  Ohio. 

I  Age  42.  (College,  18  years  experien«. 

Salary  now  in  excess  of  $10,000.  Will 
I  sacrifice  some  salary  for  no  travel, 
congenial  firm  and  top  community  to 
raise  family.  Best  of  references.  Avail¬ 
able  on  2  weeks  notice.  Write  Box 
2224,  Editor  &  Publisher. 

YOUNG  MAN,  26.  wanU  trainee  po¬ 
sition  in  advertising  department  of 
newspaper  or  in  any  other  newiqtaper 
depaHment.  I  have  plenty  of  every¬ 
thing  to  offer  and  I  will  accept  any 
offer  in  zones  9,  10,  11  or  12.  iWill  he 
available  July  16th.  Call  or  write  R. 
Kenneth  Bates,  1500  Fallowfield  Ave.. 
Pittsburgh  16,  Pennsylvania.  Phone 
Locust  14721. 


Editorial 


EDITORIAL  ASSISTANT  wishes  to 
locate  in  New  York  or  area.  Experi¬ 
enced.  Write  Box  1962,  Editor  4 
Publisher.  _ 


FORMER  NEWSMAN,  80,  wanU  op¬ 
portunity  to  combine  his  thorough 
professional  experience  in  political  and 
economic  research  with  career  in  news 
reporting.  Box  1968,  Editor  ft  Pub¬ 
lisher. 


PLEASE: 

Do 

not  include 

bulky 

packages 

in 

replying  to 

box 

numbers!  ! 

EDITOR  &  PUBLISHER'S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 
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SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

Editorial  ] 

Editorial 

Editorial 

Editorial 

FARM  EDITOR  and  author  of  na-  I 
tional  column  wants  to  move  from  . 
smaller  morning  dally  to  larger  metro¬ 
politan  paper.  Here’s  your  opportunity  I 
to  put  on  a  man  with  actual  farm 
and  ranch  experience.  Widely  traveled. 
Exceptional  background  in  writing,  | 
radio  and  television.  Write  Box  1941,  ! 
Editor  &  Publisher. _  [ 

FREE  LANCE  Writer,  British,  two 
years  American  experience  Newsweek, 
Saturday  Review,  U.P.,  returning  to 
London.  Will  undertake  news/feature 
stringer  work  in  Europe.  Box  1949,  ^ 
Editor  A  Publisher. _ 

JOURNALISM  BEGINNERS— We  have  i 
many  journalism  grads  seeking  eon-  j 
nections  in  June.  Also  have  journal-  I 
ism  juniors  seeking  jobs  at  minimum 
wages.  Birch  Personnel,  59  Madison 

St..  Chicago  2,  Illinois. _ 

LONE  STAR  STATE  bound!  Reporter- 
photographer,  editing,  production  ex¬ 
perience  on  way  home  for  good!  Write 
Box  1964,  Editor  4  Publisher. 
MANAGING  EDITO^R  OR  SPORTS 
EDITOR — Solid  newspaper  background, 
presently  located  on  large  Mid  West  * 
daily.  Box  1910.  Editor  4  Publisher.  ; 
REUABLE.  RESPONSIBLE  copy-  j 
reader.  8  years  experience.  Seeks  I 
spot  on  metropolitan  daily.  Box  1909,  ; 
Editor  4  Publisher. 
REPORTER-PHOTOGRAHER.  gal  Fri¬ 
day  In  everything  writing-wise,  avail-  ' 
able  in  New  York  area.  Experience  ! 
publicity,  promotion,  newspapers.  Her 
paper  is  ^ing  sold.  Write  Box  1961, 
Editor  4  Publisher.  ' 

WEEKLY  EIiTtOR  1  year.  39.  prize 
winning  J-Grad.  wants  any  job  West 
Coast  or  South  Florida.  Box  1911,  i 
Editor  4  Publisher. _ I 

ABLE  desk  man  available ;  12  years  in  | 
key  jol»  world-famous  daily ;  last  4 
(and  at  present)  managing  editor 
metropolitan  rat-race.  Mature  copy 
editor,  good  habits,  in  Who’s  Who. 

Box  2023,  Editor  4  Publisher. _ 

EXPERIENCED  Journalism  Professor 
desires  to  report  or  edit  this  summer. 
Prefer  middle  or  Far  West.  Box  2038, 

Editor  4  ^PuWishen _ 

PROOFREADER :  Experienced  knowl¬ 
edge  printers’  symbols.  Temporary  or 
part  time.  New  York  Area.  Your 
place  or  mine.  Box  2024.  Editor  4 
Publisher. _ 

RECENTLY  DISCHARGED  VET 
BA-J  24.  seeks  WORK  reporting.  Ex¬ 
perience:  college  paper,  sports  editor 
and  columnist  prize  winning  army 
paper  V  Corps  Guardian.  Norman 
Solon,  106  Pinehurst  Ave.  N.  Y.  C., 
N  Y.  WA  3-3366. _ 

REPORTER-COLUMNIST  wante  edi¬ 
torial  page  job  anywhere.  Box  2008, 
Editor  4  Publisher. _ 

TOP  RUNG  political,  labor,  sports 
writer ;  crack  reporter,  college  grad, 
14.  Now  working  small  daily — want 
city  upwards  of  100,000.  Box  2030, 
Editor  4  Publisher. _ 

VACATION  RELIEF  as  reporter, 
copyreader,  editor.  Experienced.  Avail¬ 
able  6-8  weeks  starting  June  16.  Pre¬ 
fer  Chart  Areas  1,2,3.  Jack  Stark, 
PO  Box  1992,  Tulsa,  Oklahoma. 

WANT  TO  WRITE  EDITORIALS 
for  independent  daily 
Samples,  erudite,  reliable.  26, 

Box  2011,  Editor  4  Publisher. _ 

ASSISTANT  HOUSE  MAGAZINE 
EDITOR  and  Public  Relations. 

B.S.  ’63,  24,  Single,  Veteran,  Editor 
Prize-winning  Service  Magazine.  Ex¬ 
perienced  Reporter-Photographer.  Box 
2140,  Editor  4  Publisher. _ 

(X)MPETENT  Newspaper  men  and 
women  available  for  all  parts  of  the 
country,  carefully  screened  by  Dan 
Gordon,  a  veteran  newsman.  We  are 
the  only  private  employment  agency 
In  the  East  with  a  special  desk  to  fill 
iewspai>er  jobs  AT  NO  COST  ’TO 
EHPL(3YER.  Write  Dan  <^rdon,  Mid- 
Town  Personnel  Agency,  130  W.  42 
St.,  New  York,  N.  Y. 

DESK-REWRITE  IS  years,  top  dailies. 
MA.  Now  employed.  East.  Box  2119, 
Editor  4  Publisher. 


CITY  HALL,  court  house  reporter  4>/<|  i/-\r> 

years.  Also  schools  politics  features  AUTHOR 
rewrite  camera.  Midwest  metropolitan 

daily  now.  Family.  Box  2129,  Editor  CURRENT  BEST-SELLER, 

4  Publisher. _ _  _ _ 

ENTERTAINMENT  WRITER,  3  years’  Former  Newspai)erman  and  Corresjion- 

experience  metropolitan  daily.  Night  dent,  39,  seeks: 

club  comment,  personality  features,  j  rAowo 

sports,  book  reviewing,  editorial  re-  i.AKE,tK 

search.  26,  veteran,  single,  travel  any-  :  EDITORIAL  SPOT 

where.  Publicity,  magazine  work.  I 

Available  June  11.  Box  2112,  Editor  |  imssibly  New  England  daily  of  medium 
4  Publisher. _ _ _  i  size. 


EXPERIENCED  NEWSMAN,  around  I  vi.ITOR  *  PITHI  ISHVR 

the  world  in  66-58,  will  undertake  I  LltlTOR  4  PUBLISHER 

free  lance  news/feature  articles  or  ; _ _  _  ,  _  _ 

syndicated  column  on  trip  or  world  ‘  SUMMER  JOB.  Journalism  major. 


events  seen  and  heard.  Box  2117,  I  end  3rd  year  University  of  Pennsyl- 

Editor  4  Publisher. _ _  !  vania,  associate  sports  editor  of  school 

TYPEIVRITER  WILL  paper.  Consider  any-anywhere.  Avail- 


TRAVEL:  Travel  Editor  with  conUcts  '  pubi:  i""®  * 

'  from  11  years  coverage  with  major  |  - 

newspaper  open  for  position  with  i  FORMER  practising  and  government 

newspaper  or  in  public  relations,  attorney,  long  student  of  public  and 

Ed  Clarke,  21353  W.  Lake  Road,  itolitical  atfairs,  research  analyst  in 

Rocky  River  16.  Ohio. _ liolicy-making  and  history  of  nation, 

I  familiar  with  Washington  scene  and  ' 

NOW  TOP  local  reporter  live  daily;  ]  |)ersonalities,  firm  believer  in  tradi-  I 

>  linguist;  17  years  experience  U.S.,  ,  tional  Americanism  joine<l  with  cur- 1 

>  overseas,  ready  for  la^er  paper,  edi-  ;  rent  practicality,  desires  editorial  con-  I 

I  torial  writing,  magazine  staff.  Con-  j  nection  with  conservative  city  or  rural  | 

j  sider  public  relations  or  overseas  i  newspa|>er  particularly  but  not  confined  | 

I  position.  Box  1814,  Editor  4  Publisher,  to  uivstate  New  York  or  New  Eng- 

! - -  land.  Opiiortunity  us  important  as  | 

REPORTER.  4  years  experience,  city  |  com|)ensation.  Box  2211.  Editor  4 

hall,  labor,  schools,  police.  Prize-  Publisher. 

;  winning  features.  College  grad,  self-  /-"’ri  /•  o 

!  surter,  26,  single,  draft-free,  not  a  OIRL  IRIDAY.  College  Grad.  2  years 

drifter.  Box  2136.  Editor  4  Publisher.  ®  p 

- - - ^ - -  Box  2203,  Editor  &  Publisher. 

I  REPORTER  —  Ten  years  experience. 

Good  worker.  Don’t  drink.  Currently  HARVARD  GRADUATE,  24,  single 

located  in  Middlewest.  Go  anywhere,  and  draft-free,  wants  siKit  as  reiiorter 


YOUNG,  EXPERIENCED  REPORTER- 
DESKMAN  seeks  sports  or  general 
news  job  Chart  Area  2  daily.  J- 
Grad,  vet,  single.  Box  2236,  Editor  4 
Publisher. 

InMiructor* 

I  WANT  ’TO  TEACH.  Seven  years 
desk,  reiiorting  on  medium,  large 
dailies.  Master’s  degree.  Box  2221, 
Editor  4  Publisher. 

I  Mechanical 

MECHANICAL  SUPERINTENDENT 
or  assistant,  evening  daily  newspaper. 
Wide  composing  room  experience.  Good 
education.  Know  how  to  work  and 
get  along  with  men.  Understand  value 
of  coordination  between  departments. 
Fine  references.  Box  2136.  Editor  4 

Publisher.  _ _ 

WEB  PRESSMAN.  34.  married,  family, 
day  work  preferably  in  small  or 
m^ium  shop.  Single  and  double  width 
experience,  color  and  combination. 
I  Box  2106,  Editor  4  Publisher. 


Box  2160,  Editor  4  Publisher.  on  daily  newspaiier  anywhere  in 

-  U.  S.  Salary  is  secondary  to  iKwition 

REPORTER  with  experience  on  top  where  he  can  learn  while  he  earns. 
Connecticut  daily,  seeks  desk  job.  Box  Intelligent,  alert,  has  done  research 
2104,  Editor  4  Publisher.  for  Reader’s  Digest,  movie  publicity, 

WTPtr  FTvi^fvp  >.!„  j.ii - ITT*; - ^  currently  working  in  newsroom 

»  EDITCHt  big  daily  wants  job  world-famous  pajier.  Go^  refer- 

with  futur^  Fast  heads,  top  makeup.  e„ces,.  b„x  2204,  Editor  4  Publisher. 
Prefer  Chart  Areas  11,  12.  Box  2132, 


Editor  4  Publisher. _ 

YOUNG  experienced  editor  seeks 


IS  THERE  an  opportunity  in  Chart 
Area  6  for  a  reporter  and  co|>y  reader 
who  has  nine  years  exi>erience  and 


i  excellent  references?  Pre.sently  em- 

-  TiV-^  P'oyw*  35-000  Ohio  daily.  Box  2223, 

,  I  hard  work  and  responsibility-minded  «,  p„ki:„u„- 

i  executive.  Editorial  ^rize-winfier,  best  .Publisher. 

”  I  references,  high-type  person,  civic-  MARINE  SERGEANT,  22  married, 
]  minded.  Box  2118,  Editor  4  Publisher,  with  2V4  years  experience  in  all 

*  , _ siiorts  publicity  and  column  writing. 

_  COPYREADER,  woman,  20  years  ex-  desires  jiosition  u|X)n  September  re- 
T  perience,  permanent  job  only.  Box  Ivase.  Exiierience  in  general  news  and 
X-  2157,  Editor  4  Publisher.  features  also.  Graduate,  Class  A  Navy 


2157,  Editor  4  Publisher.  features  also.  Graduate,  Class  A  Navy 

I  -  Journalist  Schixil.  Box  2220,  Editor 

!  STATES-RIGHTS  Southerner,  now  4  Publisher. 

with  large  Northern  metropoliUn  daily,  METROPOLITAN  New  York  area. 

I  wants  to  work  for  Southern  news-  Good  knowledge  of  region  and  prob- 
]  paper  under  States-rights  ownership,  lems.  22,  daily  experience  includes  re- 
!  competent  in  porting,  editing,  features,  editorials, 

j  all  phases  of  ^ny  news  and  editorial  columns,  makeup.  Past  president  SDX 
j  operations,  including  wide  general  ex-  chapter.  Journalism  -  political  science 
penence  as  copy  ^itor,  make-up  man.  a.B.  at  Syracu.se;  Columbia  M.A.  in 

'  Government.  Box  225!,  Editor  4 

I  nist,  reporter,  plus  several  years  as  Publisher 

I  executive  directing  a  large  news  staff.  - 

I  am  under  40  and  now  making  PARTTIME  New  York  writing  and/or 
316.000  a  year.  Willing  to  take  a  research  job  wanted  by  man,  27,  top 
reasonable  cut  in  earnings,  if  necessary,  exiierience,  training  in  business,  eco- 
for  the  right  spot  on  ^e  right  kind  nomic  and  international  fields.  Box 

I  of  Southern  newspaper.  Reply  to  Box  2248,  tklitor  4  Publisher. _ 

2166,  Editor  4  PublUhcr.  i  REPORTER-EDITOR  wants  to  better 

- — — -  I  .self.  Must  have  395  or  Jbetter.  Weekly, 

I  YOUNG  NEWSMAN  wants  job  on  daily  experience.  Knows  oil,  wire,  pho- 
:  daily.  B.  A.,  draft-exempt,  excellent  tography.  Married,  sober.  Journalism 
j  references.  Box  2159,  Editor  4  Pub-  graduate.  Chart  Area  7.  Box  2209, 

I  lisher. _  _  txiitor  4  Publisher.  I 

I  COPYREAIIER  or  rejiorting.  18  months  TOP  DRAWER  reporter,  writer,  fill 
I  e.xrierience  as  telegraph  editor  20,000  any  sixit ;  now  working  small  daily  — 
j  midwest  daily.  Want  Chart  Area  2  want  city  at  least  100.000.  Box  2228, 
siiot.  J-Grad,  27,  draft-free,  married  Ed. tor  4  Publisher, 
available  now.  Box  2240,  Editor  4  mnvlD  i  .  n- 

Publisher.  VETERAN  EDITOR.  Intelligence  ana- 

- - . - r-; - *ysL  private  and  Government,  U.S., 

EDITOR,  long  ex|>e^nce  weekly  news-  Europe  and  Middle  East,  Nieman  Fcl- 
!  Area  2,  Box  |ow,  40,  seeks  responsible  editing,  edi- 

j  2202^  Edi^r  4  Publisher.  torial  page  job.  C.S.  Jennings.  3815 

EDITOR,  mature,  now  in  highly  Jaaon  Ave.,  Ale.xandria,  Virginia. 

I  resimnsiblc  i»sition  on  one  of  country’s  WITH  TWO 

great  dailies,  offers  services  as  manag-  WilH  IWO  DEGREES 

ing  or  executive  editor  to  conservative  5,*"^  Editing  e.xperience  seeks  General 
evening  paper  in  20,000-to-50.000  class.  Reiairting  spot  on  metlium-sired  daily, 
or  to  small  newspaper  chain.  Chart  3-  2236,  Editor  4 

Areas  1.2.  or  6  preferred.  With  present  Publisher. 

employer  16  years.  Long  service  in  WOMAN  FEATURE  WRITER  -  PHO- 
Washington.  Experience  also  covers  TOGRAPHER.  Develop  human  inter¬ 
medium  and  small  dailies  and  wire  est  articles.  Knows  government  re¬ 
service.  Proven  ability  to  direct  search.  By  assignment  or  part  time 
others  and  get  maximum  effort  without  representative.  Washington,  D.  C. 
friction.  Box  2218,  Editor  4  Publisher,  only.  Box  2210,  Editor  4  Publisher. 


Photography 

PHOTOGRAPHER— Versatile,  special¬ 
izing  in  news  and  features ;  10  years 
experience,  married,  desires  position 
on  progressive  small  or  medium  daily. 
Box  2028,  Editor  4  Publisher.  _ 

NEWS  PHOTOGRAPHER  SEEKS 
OPENING  WITH  SO.  CAUFORNIA 
MEDIUM  DAILY.  Presently  working 
full  time  El  Centro,  want  to  re-locate. 
Eight  years  photo  training,  photo- 
journ.  graduate.  pre-Calif,  experience 
with  Pennsylvania  dailies.  Single,  27, 
veteran.  Full  camera  equipment, 
strobe.  Car.  0|ierate  Fairchild.  For 
reference  phone  D.B.  Galloway,  Man¬ 
aging  ^itor,  Post-Press,  El  Centro. 
Available  June  Ist.  Jay  H.  Auslander, 
Jr.,  625  State  St.,  El  Centro,  Cali¬ 
fornia.  ELgin  ‘2-2211  or  2-1913. 

Promotion — Public  Relation* 

PUBLICITY  gal  with  plenty  experi¬ 
ence.  In  New  York  area.  Box  1963, 

Mitor  4  Publisher. _ 

^ITOR  SEEKS  part  time  publicity 
job  in  New  York-New  Jersey.  Box 

2027,  Editor  4  Publi8her^_ _ _ 

REPOR’TER  FOR  EASTERN  and  New 
York  City  daily  for  80  months  seeks 
job  as  news  release  writer  in  NYO 
public  relations.  J-grad.  23.  4-F 

Photo  exiierience.  Write  Box  2046, 
Eiditor  4  Publisher. _ 

VERSATILE  WRITER 

NEW  YORK  TIMES  Magazine  and 
Sunday  sections  featured  more  than  a 
dozen  of  my  articles.  Skilled  in  jiews- 
paiier  reporting — trade  journal  writ 
ing,  editing,  production — creating  prize 
annual  reiiorts,  booklets,  releases  as 
public  relations  writer.  Columbia  Jour¬ 
nalism  graduate.  Age:  36.  Box  2046 

Editor  4  Publisher _ 

EXPERIENCED  midwest  daily  editor 
seeks  pimlic  relations  or  J-School 
teaching.  Chester  Krause,  713  Cardinal, 

Jefferson  City,  Missouri. _ 

HAVE  13*/'  YEARS’  experience  to 
apply  to  public  relations  job.  Will 
be  in  New  York  June  8.  Box  2219 
I  Editor  4  Publisher^ _ 

IDEAS/^IiSMAN 

I  SEILL  IDEAS  ...  to  Congress, 
my  State  Legislature,  daily  4  weekly 
newspaiiers,  the  general  public.  As 
managing  editor  of  an  extremely  in 
fluential  statewide  pressure  group,  I 
plan,  place  and  write  features,  releases 
and  editorials.  In  addition,  I  have  com¬ 
plete  responsibility  for  our  10,000- 
circulation  house  organ.  I’m  a  married 
vet,  under  30,  now  earning  —  repeat, 
EARNING— $7.500-a-year.  If  you  have 
ideas  to  sell,  plea.se  fwrite  to  Box  2239, 
Editor  4  Publisher. 

NEWSPAPERMAN”  wants”  pubife”:^ 
lations,  publication  (or  combined)  job. 
South.  Over  5  years  dailies ;  reporter, 
editor.  Top  references.  Good  organizer. 
Publicity,  Public  Relations  experience 
on  side.  Married.  31,  college,  35-7,000 
range.  Box  2253,  Eiditor  4  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Wish  we  could  have  said  before  our  subscribers  warm  up 
that!  the  TV  set.  It  is  frustration  to 

In  our  May  12  column  we  admit  that  we  cannot  stand 
stated:  “We  must  raise  our  toe  to  toe  with  our  competitors; 


reporting  sights  to  the  greater 
desirability  of  accuracy  at  the 
sacrifice  of  some  speed,  if  ne¬ 
cessary.”  Also,  we  urged  that 
the  “need  for  thoroughness 
should  receive  the  same  em¬ 
phasis  as  the  ‘beat’  or  the 
‘scoop.’  ” 

Now  we  find  that  a  whole 
week  before,  on  May  4,  Carl  E. 
Lindstrom,  editor  of  the  Hart¬ 
ford  (Conn.)  Times,  had  wrap¬ 
ped  it  up  succinctly  by  saying: 

“We  are  prisoners  of  the 
news  room  clock.” 

The  news  room  clock  “is  the 
cause  of  our  hypertension  re¬ 
porting,  our  hypertension  writ¬ 
ing  and  editing  and,  quite  aside 
from  our  own  ulcers,  it  sets  up 
a  hypertension  relationship  be¬ 
tween  us  and  our  readers  .  .  . 

“The  news  room  clock  is  the 
master  of  all  of  us.  We  are 
slaves  to  its  hurrying  hands. 
There’s  always  the  deadline; 
there’s  never  time  to  do  the 
job  as  well  as  we  would  like 
to  do  it,”  said  Mr.  Lindstrom. 

♦  *  ♦ 

Our  news-gathering  day  is 
getting  shorter  and  shorter  and 
we  are  more  and  more  relying 
on  the  news  room  clock  as  our 
alibi.  If  we  commit  typographi¬ 
cal  errors  or  misspell  names  or 
leave  out  important  facts,  it  is 
always  because  of  the  deadline, 
Mr.  Lindstrom  notes. 

But  in  the  “erosion”  of  the 
news-gathering  day,  as  he  sees 
it,  we  are  being  squeezed  from 
four  directions: 

“First,  our  news  sources  are 
starting  their  day  later;  sec¬ 
ondly,  problems  of  distribution, 
mainly  the  immobility  of  the 
automobile  in  traffic,  force  the 
earlier  deadline  upon  us;  third¬ 
ly,  we’ve  got  to  get  to  the  read¬ 
er’s  house  sooner  because,  they 
say,  we  can’t  compete  with  tele¬ 
vision  for  his  attention.  Lastly, 
the  increasingly  complicated 
production  job  is  speeding  up 
our  clock.” 

Mr.  Lindstrom  doesn’t  con¬ 
cede  the  validity  of  the  third 
argument.  He  said: 

“Recognizing  that  traffic 
paralysis  has  shortened  our 
news-gathering  day  by  compli¬ 
cating  the  distribution  job,  I 
have  less  patience  with  the 
often  repeated  statement  that 
we’ve  got  to  get  into  the  homes 


that  television  is  so  far  more 
attractive  than  the  newspaper; 
that  we  can  only  expect  our 
customers  to  read  it  when 
there’s  nothing  to  be  seen  on 
the  screen. 

“I  think  we’ve  got  to  make 
newspapers  so  interesting,  atr 
tractive  and  indispensable  that 
the  householder  will  shut  off 
television  in  order  to  make  time 
to  reach  what  we  bring  him.” 

One  of  the  road  blocks  to  this 
degree  of  improvement  in  the 
quality  of  newspapers,  Mr. 
Lindstrom  said,  is  that  we  still 
attempt  to  get  out  our  product 
fast  and  first  regardless  of  its 
quality. 

With  that  we  agi'ee  whole¬ 
heartedly,  which  was  the  reason 
why  we  brought  up  the  subject 
two  weeks  ago. 

*  *  * 

Radio  and  television  have 
newspapers  licked  every  time 
on  speed  of  performance.  There¬ 
fore,  newspapers  must  take  the 
time  to  produce  a  better  prod¬ 
uct.  The  magazines  have  proven 
to  us  that  we  have  plenty  of 
time  to  do  a  better  job  if  we 
will  take  it.  Most  often  we  do 
not  because  we  are  still  en¬ 
amoured  of  the  “beat”  and  the 
“scoop.” 

Mr.  Lindstrom  states:  “How 
have  the  magazines  solved  the 
time  problem?  In  my  opinion 
they  have  freed  themselves  from 
the  time  fixation  that  paralyzes 
us  by  the  discovery  that  any 
good  story  will  wait  for  the 
telling. 

“Our  best  opportunities  are 
thrown  away  by  superficial  re¬ 
porting,  by  details  lost  in  the 
rush,  failure  to  follow  up, 
straining  for  a  new  lead,  by 
asking  too  few  questions  at 
source  arid  answering  too  few 
that  the  reader  wants  to  ask. 
That  clock  ag;ain. 

“If  you  will  permit  me  a 
figure  of  speech,  I  think  that 
we  are  rushing  through  the 
ripe  wheat  fields  grabbing 
handfuls  of  golden  grain  and 
leaving  the  big  harvest  for  the 
gleaners.  The  rich  aftermath 
goes  to  the  weekly  and  monthly 
periodicals  of  journalism.” 

It  is  our  impression  that 
most  good  newspaper  editors 
realize  all  this,  but  they  are 
{Continued  on  page  86) 
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May  29-31 — International  Press  Institute,  fifth  general  assembly,  | 
Zurich,  Switzerland. 

June  2 — Canadian  Press,  East  Regional  meeting.  Nova  Scotian 
Hotel,  Halifax,  N.  S. 

June  2 — Michigan  Associated  Press  Editorial  Association,  annual 
meeting,  Otsego  Ski  Club,  Hidden  Valley,  Gaylord,  Mich. 

June  4— American  Association  of  Newspaper  Representatives, 
annual  membership  meeting,  Sheraton  Hotel,  Chicago. 

June  4-6 — American  Newspaper  Publishers  Association  Me¬ 
chanical  Conference  jointly  with  Southern  Newspaper  Publishers 
Association  (Western  Division)  Mechanical  Conference.  Statler. 
Hilton  Hotel  and  Balter  Hotel,  Dallas,  Texas. 

June  7-9 — National  Editorial  Association,  71st  annual  convention. 
Brown  Hotel,  Louisville,  Ky.  ^ 

June  7-9 — Mississippi  Press  Association,  annual  convention,  Buena 
Vista  Hotel,  Biloxi,  Miss. 

June  7-9 — California  Newspaper  Advertising  Managers  Asso¬ 
ciation,  meeting,  Lafayette  Hotel,  Long  Beach,  Calif. 

June  7-10— West  Virginia  Press  Association,  summer  outing, 
Oglebay  Park,  Wheeling,  W.  Va. 

June  8 — Canadian  Press.  Central  regional  meeting,  Windsor  Ho¬ 
tel,  Montreal. 

June  8-9 — California  Newspaper  Advertising  Managers  As¬ 
sociation  annual  meeting,  Lafayette  Hotel,  Long  Beach,  Calif. 

June  9 — Canadian  Press,  French-language  meeting.  New  Sher¬ 
brooke  Hotel,  Sherbrooke,  Que. 

June  8-10 — Wyoming  Press  Association,  summer  meeting,  Cody, 
Wyo. 

June  10-13— Advertising  Federation  of  America,  52nd  annual 
convention,  Bellevue-Stratford  Hotel,  Philadelphia,  Pa. 

June  15-16 — Arkansas  Press  Association,  meeting,  Fayetteville,  j 
Ark. 

June  15-16— New  Mexico  Press  Association,  annual  summer  con¬ 
vention,  Silver  City,  N.  Mex. 

June  15-16 — Oklahoma  Press  Association,  Spring  meeting.  Lake 
Murray  Lodge,  Ardmore,  Okie, 

June  15-16— Florida  Press  Association  and  Florida  Daily  News¬ 
paper  Association,  Summer  meeting,  Nassau,  Bahamas. 

June  15-17 — Oregon  Newspaper  Publishers  Association,  convention, 
Bend,  Oregon. 

June  17-19— New  England  Newspaper  Advertising  Executives  As¬ 
sociation,  summer  meeting,  Sebasco  Lodge,  Sebasco  Estates,  Maine.  ■ 
June  2 1— Associated  Press  News  Executives  Conference,  Palo 
Alto.  Calif. 

June  21-23 — National  Newspaper  Publishers  Association,  con¬ 
vention,  Hotel  Sherwyn,  Pittsburgh,  Pa. 

June  21-24— Audit  Bureau  of  Circulations,  board  meeting, 
Chantecler,  Ste.  Adele-en-Haut,  Quebec. 

June  22-23— Connecticut  Editorial  Association,  annual  meeting, 
Banner  Lodge,  Moodus,  Conn. 

June  22-23 — California  Newspaper  Publishers  Association,  Edi¬ 
tors'  Conference,  Stanford  University,  Calif. 

June  24-28— Association  of  Newspaper  Classified  Advertising 
Managers,  36th  annual  convention.  Long  Beach  Independent, 
Press-Telegram  (Host),  Long  Beach,  Calif. 

June  2^— Canadian  Press,  West  regional  meeting.  Empress  Hotel, 
Victoria,  B.  C. 

June  26-29 — International  Circulation  Managers  Association,  an¬ 
nual  convention,  Drake  Hotel,  Chicago. 

June  28-30 — Newspaper  Advertising  Executives  Association,  spring 
meeting.  Empress  Hotel,  Victoria,  B.  C. 

ALLEN  KANDER 
and  Company 

Negotiator 

For  the  Purchase  and  Sale 
of  Daily  Newspapers 

1701  K  STREET  N.  W..  WASHINGTON 
SO  EAST  42ND  STREET,  NEW  YORK 
38  WACKER  DRIVE.  CHICAGO 
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Only  The  Dependable  Linotype  Comet 

Wins  Praise  Like  This! 


most 

machine 


Harold  J.  Achterling,  Composing  Room  Foreman 
Valley  Times 

North  Hollywood,  California 


UNMATCHED  SPEED— “We’ve  been  able  to  move  up 
press  time  an  hour  with  our  Comets,”  says  Harold  J. 
Achterling  of  the  Valley  Times.  “They  are  producing 
at  11  lines  per  minute  with  AP  tape,  and  have  given 
us  little  trouble.” 


inspection 


the 

maintenance...^ 
and  lubrication 


William  J.  McDonald,  Superintendent 
Wilkes-Barre  Publishing  Co. 
Wilkes-Barre,  Pennsylvania 


Most  dependable  of  high-speed  machines,  Linotype’s 
Comet  has  won  acclaim  from  coast  to  coast  for  its  un¬ 
matched,  superior  performance. 

Everywhere  publishers,  printers,  machinists  and 
operators  rely  on  their  dependable  Comets  to  meet 
daily  deadlines  without  trouble.  And  the  trustworthy 
Comets  prove  their  superiority  by  consistently  speed¬ 
ing  galley  after  galley  of  type  every  day,  every  week, 
every  month  with  an  absolute  and  unrivalled  mini¬ 
mum  of  maintenance. 

The  Comet  just  can’t  be  matched  in  dependability 
and  speed  for  either  manual  or  tape  operation.  See 
for  yourself -write  your  Linotype  Agency  for  the 
realistic  story. 


MAINTENANCE  TIME  REDUCED -“Comet  features  like 
the  swing  out  keyboard,  the  hinged  front  panel  and 
the  removable  reed  racks  make  the  few  repairs  we’ve 
encountered  very  simple,”  says  William  J.  McDonald, 
of  the  Wilkes-Barre  Publishing  Co. 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 

S€t  in  Linotype  Cttrona  and  membeta  of  the  Spartan  family 


Aganciat;  Atlanta,  Boston,  Chicago,  Cleveland,  Dallas,  Los  Angeles,  New  York,  Son  Francisco.  In  Canada;  Canadian  linotype.  Limited,  Toronto,  Ontario 


Printed  in  U.  S.  A, 


GREENVILLE, 

MISSISSIPPI 

*1950  Census 

**Ssles  Management  Survey 
of  Buying  Power 
***A.B.C. 


Sunday 


32.4% 


County  Seat — 
WASHINGTON  COUNTY 


Number  of  families 

8,179* 


BHeetive  buying  Income 

$37,136,000** 

Retail  sales  In 
five  olassifioatlons 

$24,998,000** 

FAMILY  COVERAGE 

Combined 
Daily  Circulation 

3S.4%**‘ 


This... and  Memphis,  too 


Outside  the  retail  trading  zone  of  Memphis,  (as  defined  by  A.B.C.) 
but  within  the  area  of  intensive  CAPS  circulation,  Greenville, 
Mississippi,  is  typical  of  many  centers  of  buying  power  that  make 
up  the  nation’s  10th— the  South’s  1st  wholesale  sales  market. 

One  hundred  and  forty-eight  highway  miles  from  Memphis, 
CAPS  is  home  delivered  to  better  than  one  out  of  every  three 
Greenville  families — the  top  buying  power  of  this  important 
market. 

Advertisers  get  more  .  .  .  much  more  .  .  .  than  the  Memphis 
market  when  they— “put  it  in  CAPS.’’ 


Two  Dailies  and  The  South*s  Greatest  Sunday  Newspaper 
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SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YOKK.WorU  TtltaramtTIwSun 


aEVELAND . Frtsi 

PITTSUtROH . Press 

SAN  FRANCISCO . News 

INDIANAPOLIS . Times 


COLUMBUS . Cifizen 

CINCINNATI . Poll 

KENTUCKY . Poit 

Covington  odilion,  Cincinnofi  Poll 
KNOXVILLE  ....  Nowi-Sonlinot 


DENVER.  .  .  Rocky  Mountain  Nowt  EVANSVIUE . Press 

BIRMINGHAM  ....  Posf-Herold  HOUSTON . Press 

MEMPHIS . Press-Scimitar  FORT  WORTH . Press 

MEMPHIS  .  .  .  Commercial  Appeal  ALBUQUERQUE . Tribsme 

WASHINGTON . News  EL  PASO . HeroM-Pesf 
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